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INTISARI

Dewasa ini kompetisi antar pendidikan tinggi di Yogyakarta sebagai kota
pelajar semakin ketat. Media-media pemasaran tradisional yang saat ini
digunakan universitas hampir tidak mampu lagi untuk bersaing di pasaran.
Pemasaran dengan mengtradisional kian hari kian bertambah sehingga semakin
sulit untuk menarik perhatian calon mahasiswa. Apalagi dengan adanya
perkembangan teknologi informasi (TI) yang cukup pesat, calon mahasiswa mulai
merasa kurang puas dengan cara penyampaian informasi melalui media-media
tradisional.

Penelitian ini bertujuan untuk menyelidiki minat calon mahasiswa akan
media pemasaran berbasis TI dan mengembangkan model media pemasaran
berbasis TI yang sesuai. Penelitian mengambil studi kasus di Universitas Atma
Jaya Yogyakarta. Untuk mengetahui minat calon mahasiswa, dilakukan survei
kepada calon mahasiswa-calon mahasiswa di Yogyakarta dengan 3 jenis
responden yang terdiri dari 234 orang siswa SMA kelas 3, 139 orang mahasiswa
S1, dan 41 orang mahasiswa S2. Hasil survei menunjukkan bahwa responden
yang tertarik dengan situs Internet adalah 61,5% responden SMA, 65% responden
S1, dan 69% responden S2.

Dengan memperhatikan besarnya minat responden, maka dirancang model
situs UAJY dengan memperhatikan perancangan arsitektur informasi yang
meliputi penentuan skopa proyek secara umum, analisis pengguna, media institusi
lain, mediator, isi serta antarmuka agar model yang tercipta memiliki tingkat
kegunaan yang tinggi.

Hasil akhir dari penelitian ini telah ditentukan media pemasaran yang
paling diminati diminati oleh responden, yaitu berupa situs Internet dan telah
berhasil disusun situs UATY

Kata-kata kunci: arsitektur informasi, media pemasaran, pemasaran
universitas, teknologi informasi



ABSTRACT

Competitions between higher education in Yogyakarta as student city has
gotten tighter lately. Traditional marketing medias that are currently implemented
by universities hardly works anymore. The vast amount of traditional medias has
overwhelmed prospect higher education students with informations that it is
getting harder to attract prospect students’ attention. Moreover, the rapid advance
of Information Technology (IT) has caused those prospect students’ to feel
dissatisfied with the current marketing medias.

This theses aims to investigate and develop a new marketing media based
on IT according to the interest of prospect students as the user of the media. The
research is taking Universitas Atma Jaya Yogyakarta (UAJY) as a case study. To
identify the interest of prospect students, a survey was conducted for the prospect
students in Yogyakarta with 3 type of respondents: 234 people of senior high
school students, 139 people of bachelor degree students, and 41 people of master
degree students. Survey results show that the total number of respondents who are
interested with website is 61,5% of high school students, 65% of bachelor
students, and 69% of master students.

Keeping in mind of the large interest from respondents, a website model
for UAJY was developed by focusing on the design of architecture information,
which included determining the overall project scope, analysis of the users,
website from other institutions, the mediator, the contents, as well as the interface
so that the developed model had high level of usability. .

The end result from this research had concluded that the most interesting
media according to the respondents is website and a model of UAJY website had
been built successfully.

Keywords: information architecture, marketing media, university
marketing, information technology
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ARTI LAMBANG DAN SINGKATAN
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