Lampiran 2 Data Hasil Kuesioner

Filter Filter Filter Filter ce | cp cp | pv PV PV PV P 1P P St st SI st SC IN IN IN IN

1 2 3 4 1 2 4 1 2 3 4 2 3 4 1 2 3 4 1 E1 E2 E3 E4

Ya Tidak Ya Ya 3 3 2 2 4 4 4 4 3 4 4 4 4 4 3 3 3 4 3 4 4 4 4 3 4 2 3 2 2 2 4 4 4 4 4
4

Ya Tidak Ya Ya 3 4 4 3 3 4 3 3 4 4 4 3 3 4 4 5 3 5 4 3 4 4 5 4 4 4 4 4 4 4 4 4 3 4 4
4

Ya Tidak Ya Ya 4 5 5 4 5 4 s 4 5 5 4 5 5 4 5 4 4 4 4 5 4 5 5 5 4 5 5 5 4 4 5 5 5 5 5
5

Ya Tidak Ya Ya 3 4 4 4 5 4 4 4 4 5 4 4 5 5 4 4 4 4 4 4 5 3 4 3 4 2 3 4 4 4 4 4 2 3 4
5

Ya Tidak Ya Ya 3 3 3 3 4 3 4 3 4 4 4 4 4 4 3 4 3 3 3 4 4 4 4 3 4 4 3 3 4 4 3 3 4 4 4
4

Ya Tidak Ya Ya 3 4 4 3 5 4 3 5 5 5 5 5 4 5 4 5 5 5 5 5 4 5 4 2 3 3 4 4 3 4 4 4 5 4 5
4

Ya Tidak Ya Ya 4 5 4 4 5 5 s 4 4 5 4 3 4 4 5 4 4 5 4 5 4 4 4 3 4 3 4 3 3 4 5 5 4 5 5
4

Ya Tidak Ya Ya 4 5 4 5 5 4 s 5 5 5 5 5 5 5 5 4 3 2 5 4 5 2 3 2 5 4 1 4 5 3 5 3 4 5 5
5

Ya Tidak Ya Ya 4 5 5 5 5 5 4 5 5 4 5 5 5 5 4 3 4 5 5 5 3 3 4 3 3 2 3 3 3 4 5 3 4 4
5

Ya Tidak Ya Ya 4 4 3 4 4 4 3 3 4 3 4 4 3 5 3 3 5 5 5 4 5 5 5 5 5 5 5 3 3 4 4 5 3 4 4
4

Ya Tidak Ya Ya 4 4 3 4 5 4 4 4 4 4 4 4 4 4 5 4 4 4 4 3 3 3 4 3 4 3 3 4 4 4 4 4 3 3 4
4

Ya Tidak Ya Ya 4 2 3 3 4 3 3 4 4 4 4 5 5 5 5 3 3 3 4 5 4 2 3 3 4 2 3 4 4 4 4 5 3 4 4
3

Ya Tidak Ya Ya 4 4 5 5 4 5 5 5 5 5 5 4 5 5 5 5 4 4 5 5 5 5 5 4 5 5 4 4 5 4 4 5 5 5 5
4

Ya Tidak Ya Ya 2 3 2 2 4 4 4 1 1 4 1 4 4 3 3 2 2 2 2 3 4 3 4 4 5 2 5 3 3 3 3 3 1 1 1
4

Ya Tidak Ya Ya 3 3 3 3 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3
3

Ya Tidak Ya Ya 4 4 4 4 5 4 4 4 3 3 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4
4
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Ya Tidak Ya Ya 4 5 5 4 4 5 5 4 5 5 5 4 3 5 5 4 5 5 4 5 5 4 5 4 4 5 5 4 4 3 3 4 4 4 5

4
Ya Tidak Ya Ya 3 3 3 4 5 3 2 4 4 4 4 3 3 3 3 3 3 4 3 3 2 4 2 3 3 3 3 3 1 3 3 3 3 3 4
4
Ya Tidak Ya Ya 4 5 5 4 5 5 s s 5 5 5 5 5 5 3 5 5 5 5 4 4 5 5 5 5 5 5 4 4 4 5 5 4 4 4
5
Filter Filter Filter D ce [ cp 3 PV PV PV PV 1P P 1P P IN IN IN IN
1 2 4 TF 1 2 4 1 2 3 4 1 2 3 4 E1 E2 E3 E4
V4
cp
3
Ya Tidak Ya Ya 3 2 3 3 4 4 2 4 3 5 4 4 5 4 2 3 3 3 4 4 4 4 3 3 3 2 3 4 4 4 4 4 3 4 5
2
Ya Tidak Ya Ya 5 5 5 5 5 5 s 5 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5
5
Ya Tidak Ya Ya 3 3 3 4 4 4 4 4 3 3 4 3 3 3 5 3 3 2 3 3 3 4 4 3 3 3 3 3 3 3 3 3 3 3 3
4
Ya Tidak Ya Ya 5 4 5 4 5 4 4 5 4 5 5 5 4 4 5 5 5 5 4 5 4 5 4 4 4 5 5 5 4 4 5 5 4 4 5
4
Ya Tidak Ya Ya 3 3 2 2 4 4 4 4 3 4 4 4 4 4 5 3 3 4 4 4 5 4 4 4 4 4 3 4 4 3 4 4 3 3 3
4
Ya Tidak Ya Ya 3 4 4 4 5 4 5 5 2 5 5 5 5 4 3 3 3 4 5 4 4 3 3 4 4 4 5 4 4 4 4 4 3 4 4
5
Ya Tidak Ya Ya 4 4 3 5 4 4 3 5 2 4 3 3 3 4 5 3 4 4 5 4 4 4 3 2 4 2 3 4 4 4 4 3 3 4 4
5
Ya Tidak Ya Ya 5 5 5 5 5 4 4 5 5 4 4 4 5 3 4 5 5 4 4 5 5 5 4 4 4 5 5 4 5 5 5 4 4 5 5
4
Ya Tidak Ya Ya 3 2 1 4 5 2 3 3 1 3 3 3 3 5 3 2 1 1 3 5 5 4 4 5 4 5 5 2 2 3 3 4 1 5 1
3
Ya Tidak Ya Ya 3 3 4 4 5 4 5 4 3 5 3 5 3 4 2 3 4 5 5 3 3 3 3 3 4 3 3 3 3 5 4 3 5 4 4
5
Ya Tidak Ya Ya 5 5 4 3 4 5 3 5 5 4 4 4 4 3 4 4 4 4 4 5 4 4 3 5 4 4 3 5 5 4 3 5 5 3 4
4
Ya Tidak Ya Ya 3 3 3 4 4 5 4 4 3 5 4 4 3 4 5 4 5 4 4 5 4 3 5 4 4 5 5 3 4 5 5 5 4 4 3
4
Ya Tidak Ya Ya 3 3 4 3 4 4 5 4 5 4 5 5 4 4 5 3 5 4 5 5 4 5 4 5 4 4 3 5 4 4 4 4 4 4 3
3
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Ya Tidak Ya Ya 5 4 4 3 5 4 3 3 3 5 5 5 4 4 3 5 3 2 3 5 4 5 5 5 4 4 4 3 3 5 4 4 4 3 4

4
Ya Tidak Ya Ya 4 3 3 3 3 4 5 4 4 5 5 3 3 4 2 5 4 4 5 5 4 4 3 4 5 5 3 4 4 4 5 5 5 4 4
3
Ya Tidak Ya Ya 3 3 5 3 4 4 4 s 2 3 3 3 5 3 4 4 4 3 4 4 5 5 3 3 3 4 4 4 4 4 3 4 5 5 3
3
Ya Tidak Ya Ya 3 3 3 4 4 5 4 4 3 4 4 4 4 3 5 4 3 4 4 3 4 4 3 4 4 4 4 4 4 4 4 3 3 5 4
3
Ya Tidak Ya Ya 5 4 4 5 4 3 5 s 4 5 4 4 4 3 3 5 3 5 3 4 4 4 4 4 5 5 4 5 5 4 5 3 4 3 4
4
Ya Tidak Ya Ya 4 3 3 4 4 4 4 3 4 5 5 5 5 3 5 4 3 4 4 5 4 4 3 3 3 5 4 3 3 5 4 4 4 4 3
4
Ya Tidak Ya Ya 4 4 5 3 3 3 4 4 3 4 5 4 4 4 4 4 4 4 3 5 4 4 4 5 4 4 4 4 4 4 4 4 4 3 4
3
Filter Filter Filter D cp cp cp PV PV PV PV P P P P St SI St sc sC IN IN IN IN GS St
1 2 4 TF 1 2 4 1 2 3 4 1 2 3 4 2 3 4 1 4 El E2 E3 E4 4 A
V4 El
cp
3
Ya Tidak Ya Ya 4 4 5 4 4 5 4 4 4 5 4 4 3 4 4 4 4 4 3 5 4 3 5 4 3 3 4 4 3 3 3 4 4 4 4
4
Ya Tidak Ya Ya 4 4 4 4 4 5 4 4 3 4 4 4 4 4 4 3 3 4 4 3 4 4 4 4 4 4 3 5 4 3 4 3 3 4 4
4
Ya Tidak Ya Ya 4 4 4 3 4 3 4 4 3 3 3 4 4 3 5 4 4 4 3 4 4 3 3 4 5 4 4 4 3 4 4 4 4 3 4
4
Ya Tidak Ya Ya 3 4 4 3 3 4 3 3 4 4 3 5 4 4 5 3 3 4 4 4 3 4 4 4 3 4 3 4 4 4 3 3 4 5 5
3
Ya Tidak Ya Ya 3 4 5 3 4 3 4 4 4 5 4 3 4 4 3 4 4 3 3 3 4 4 4 3 4 4 3 5 3 4 4 4 4 4 3
4
Ya Tidak Ya Ya 4 4 3 4 4 5 3 4 3 4 4 4 5 5 5 3 4 5 4 5 4 5 4 4 4 3 3 4 4 5 4 4 3 4 3
5
Ya Tidak Ya Ya 4 3 3 3 3 4 3 3 4 3 3 4 4 4 5 4 4 3 4 4 4 4 3 3 3 4 4 4 3 4 3 3 3 4 4
4
Ya Tidak Ya Ya 3 4 4 4 4 4 4 4 4 4 4 4 4 4 5 3 4 4 4 4 3 3 4 4 4 3 4 4 4 4 3 3 4 4 4
5
Ya Tidak Ya Ya 5 4 3 3 3 3 4 2 4 3 3 4 3 3 3 3 3 4 3 3 4 5 4 3 4 4 3 3 4 4 4 3 3 4 3
4
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Ya Tidak Ya Ya 4 4 4 3 2 3 3 2 4 4 3 3 4 4 4 4 4 3 3 3 4 4 3 4 4

3
Ya Tidak Ya Ya 4 4 3 4 3 4 3 4 4 4 3 3 4 5 5 4 3 3 3 4 4 3 4 3 4
4
Ya Tidak Ya Ya 4 4 3 4 4 4 4 3 3 3 4 3 4 3 4 3 4 4 4 3 3 3 4 4 5
3
Ya Tidak Ya Ya 4 4 3 4 5 3 4 3 4 4 4 4 4 4 4 4 5 4 5 5 5 4 3 4 4
4
Ya Tidak Ya Ya 5 3 3 5 4 4 3 s 4 5 5 3 4 5 4 3 4 5 3 4 4 3 3 4 4
s
Ya Tidak Ya Ya 4 5 4 3 4 4 4 4 4 4 5 4 4 3 3 4 5 3 4 4 4 3 4 3 4
4
Ya Tidak Ya Ya 3 4 4 3 5 4 4 4 4 3 3 3 4 4 4 4 4 4 3 4 3 3 4 3 3
4
Ya Tidak Ya Ya 5 4 4 4 4 3 3 3 4 3 4 4 4 4 4 3 3 3 5 4 3 3 3 4 3
4
Ya Tidak Ya Ya 3 3 5 3 4 4 4 4 3 3 3 3 3 4 4 3 4 4 3 3 4 3 3 3 3
s
Ya Tidak Ya Ya 3 4 3 3 3 3 4 4 4 4 4 4 3 3 4 3 3 5 3 3 4 4 4 4 4
3
Ya Tidak Ya Ya 4 3 4 4 3 3 4 3 5 3 3 3 3 4 3 3 4 3 3 3 3 4 5 3 3
3
Filter Filter Filter D ce | cp 3 PV PV | PV PV 3 P P SI St ST sC SC sC IN IN
1 2 4 TF 1 2 4 1 2 3 4 2 3 4 1 2 4 i 3 4 E1 E2
V4
cP
3
Ya Tidak Ya Ya 3 3 4 3 3 4 3 3 3 4 4 3 3 4 3 4 3 4 3 3 3 3 4 3 3
4
Ya Tidak Ya Ya 4 4 4 4 5 4 3 5 4 3 3 5 4 3 3 5 4 3 3 4 5 3 3 5 5
4
Ya Tidak Ya Ya 5 4 5 3 4 4 4 5 5 4 4 5 4 4 4 5 3 5 4 5 3 5 4 2 4
5
Ya Tidak Ya Ya 4 5 4 3 4 5 3 4 5 4 3 5 4 4 4 5 3 4 4 4 5 5 3 4 4
5
Ya Tidak Ya Ya 4 3 4 5 4 5 3 3 4 5 4 4 5 5 4 4 5 3 4 4 5 4 5 5 3
5
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Ya Tidak Ya Ya 4 4 5 4 5 5 4 3 4 4 4 4 4 5 3 4 5 5 3 4 4 4 5 5 4

3

Ya Tidak Ya Ya 5 5 4 4 4 4 5 4 5 3 4 4 5 5 3 4 5 3 4 4 5 2 4 4 5
5

Ya Tidak Ya Ya 4 5 5 5 3 4 4 4 5 4 3 5 4 4 4 3 4 4 5 5 4 5 3 4 3
5

Ya Tidak Ya Ya 4 5 4 3 4 4 4 4 5 5 4 4 5 5 5 3 5 4 4 4 4 5 4 5 4
5

Ya Tidak Ya Ya 4 5 5 4 4 4 3 4 5 4 5 5 3 4 3 4 5 5 4 4 2 4 5 2 2
5

Ya Tidak Ya Ya 5 3 4 5 4 5 4 4 4 4 4 5 4 4 5 2 2 1 3 4 5 4 5 4 3
4

Ya Tidak Ya Ya 4 4 5 4 4 5 3 4 4 5 4 4 5 4 5 4 4 5 4 2 3 2 2 2 2
4

Ya Tidak Ya Ya 4 4 5 4 5 4 5 3 4 4 5 4 5 5 3 3 4 5 4 2 4 4 5 4
3

Ya Tidak Ya Ya 3 4 5 4 4 5 4 4 5 4 3 4 5 4 3 4 4 5 3 3 4 5 4 4 4
5

Ya Tidak Ya Ya 4 4 5 5 3 5 4 4 5 5 4 4 5 5 3 4 5 5 4 4 5 3 4 4 4
4

Ya Tidak Ya Ya 4 4 5 5 5 4 3 4 5 4 4 3 4 5 2 4 4 4 5 4 4 5 5 5 4
4

Ya Tidak Ya Ya 3 5 4 4 4 4 3 4 5 5 4 4 5 5 4 4 5 5 4 2 2 1 2 4 5
5

Ya Tidak Ya Ya 4 5 4 4 5 4 5 3 5 4 5 4 4 3 4 4 4 5 4 4 4 5 3 2 1
5

Ya Tidak Ya Ya 4 5 4 4 4 5 3 4 4 5 3 4 4 5 5 4 5 4 4 2 2 1 3 4 4
5

Ya Tidak Ya Ya 4 5 4 5 4 5 4 4 5 3 4 4 4 5 5 5 3 4 4 2 1 3 2 4 5

Filter Filter Filter D cp cp (€3 PV PV PV PV P P P SI SI SI SI sc IN IN

1 2 4 TF 1 2 4 1 2 3 4 2 3 4 1 2 3 4 1 E1 E2
V4

Ya Tidak Ya Ya 4 5 4 4 5 4 4 5 4 4 3 5 4 3 5 4 4 5 3 4 5 5 4 1 2
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Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Tidak

Ya

Ya
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Ya Tidak Ya Ya 4 5 3 5 4 5 2 5 3 4 5 5 4 5 5 4 3 5 5 5 4 2 5 5 5

Filter Filter Filter D cp cp cp PV PV PV PV 14 P P 14 IN IN
1 2 4 TF 1 2 4 1 2 3 4 1 2 3 4 El E2
V4

Ya Tidak Ya Ya 5 3 4 5 5 4 5 1 3 4 K 4 5 5 3 5 3 5 5 4 4 4 5 5 4
4

Ya Tidak Ya Ya 5 5 4 2 5 5 3 4 5 5 4 5 5 4 5 5 5 4 3 5 5 4 4 5 5
4

Ya Tidak Ya Ya 5 4 4 4 5 5 4 5 5 4 5 5 5 4 3 5 5 5 4 5 4 5 4 5 5
5

Ya Tidak Ya Ya 5 5 4 5 5 5 4 4 5 4 5 5 4 4 3 5 5 5 4 5 5 5 5 4 4
S

Ya Tidak Ya Ya 5 4 4 4 4 4 4 S 5 5 4 5 5 4 4 5 5 5 4 5 4 4 5 5 5
4

Ya Tidak Ya Ya 4 5 5 4 4 5 5 4 5 5 5 5 5 4 4 4 5 5 5 5 5 5 5 5 5
5

Ya Tidak Ya Ya 5 4 5 4 5 4 4 5 5 4 4 4 5 5 5 5 5 4 5 5 4 5 5 5
5

Ya Tidak Ya Ya 5 5 5 4 5 4 5 5 5 4 4 5 4 3 4 5 5 4 4 5 5 5 4 5 4
4

Ya Tidak Ya Ya 4 4 3 4 5 4 3 5 4 4 5 3 4 1 4 5 5 4 5 4 4 4 3 3 4
5

Ya Tidak Ya Ya 3 5 5 5 5 5 4 5 5 3 4 3 ~1 4 4 5 4 4 5 5 3 4 5 4 5
4

Ya Tidak Ya Ya 4 5 5 3 2 4 5 3 4 4 4 4 4 5 4 5 5 4 5 5 5 5 4 3 5
4

Ya Tidak Ya Ya 5 3 5 4 5 5 4 4 4 4 5 5 4 3 5 2 3 4 4 3 4 5 5 4 4
4

Ya Tidak Ya Ya 4 3 4 5 3 2 5 4 4 5 5 4 3 4 4 5 5 3 4 5 3 4 5 5 4
4

Ya Tidak Ya Ya 4 3 4 4 5 4 5 5 3 4 3 5 4 4 5 5 4 4 5 5 4 4 5 5 5
4

Ya Tidak Ya Ya 5 4 4 4 5 5 5 4 5 5 4 5 4 5 4 5 4 5 4 5 5 4 4 5 5
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Ya

Ya

Ya

Ya

Ya

Filter

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Tidak

Tidak

Tidak

Tidak

Tidak

Filter
2

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Ya Ya 4 4 5 4 5 3 2 5 3 5 4 4 4 5 5 4 5 3 5 4 4 4 5 5 4
5

Ya Ya 5 4 5 4 5 5 4 5 5 4 5 5 5 4 5 5 4 5 4 5 5 4 5 5 5
4

Ya Ya 5 4 4 4 5 5 4 5 5 4 5 5 4 4 5 5 4 5 5 5 4 5 4 5 4
4

Ya Ya 5 4 4 4 5 4 5 5 5 5 4 4 5 4 5 5 4 4 4 5 5 4 4 5 4
4

Ya Ya 5 4 4 4 5 5 4 -] 5 4 4 5 5 4 5 5 5 5 4 5 5 4 4 5 4
5

Filter Filter D cp cp cp PV PV PV PV 14 P P 14 St sC SC SC IN IN
3 TF 1 2 4 1 2 3 4 1 2 3 4 4 1 3 4 El E2
V4
cP
3

Ya Ya 5 4 5 4 5 5 4 4 4 5 4 5 5 4 3 5 5 5 4 5 5 5 4 5 4 5
4

Ya Ya 4 3 4 4 5 3 4 5 4 5 2 5 5 3 5 4 4 5 5 3 3 5 4 4 3 5
4

Ya Ya 4 5 3 5 4 3 4 5 3 4 3 4 4 3 5 5 5 3 5 L 5 4 4 4 5 4
5

Ya Ya 4 3 4 5 5 4 4 5 3 5 3 4 5 4 5 5 5 4 3 5 4 3 4 5 5 4
5

Ya Ya 5 5 5 4 4 4 4 5 5 3 5 3 4 4 5 5 3 2 5 5 4 4 5 5 3 5
3

Ya Ya 4 5 3 5 3 3 4 4 5 5 3 5 4 5 5 3 4 3 5 4 4 5 5 3 4 4
5

Ya Ya 4 5 3 4 5 3 4 5 3 5 4 5 3 5 5 2 3 5 4 5 4 5 4 4 4 5
5

Ya Ya 4 5 4 5 5 3 5 5 3 5 4 5 4 5 5 4 5 3 5 5 3 5 4 2 4 4
4

Ya Ya 4 4 5 5 4 4 3 4 5 3 4 3 4 3 3 5 5 4 4 4 5 5 3 5 4 4
5

Ya Ya 5 5 4 4 5 4 4 5 4 4 3 4 5 4 3 5 4 4 4 5 4 4 5 5 3 4
3
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Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Filter

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Tidak

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Filter

Ya

Ya

Ya

Ya

Ya

Ya

Ya
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Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya
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No

Jenis
Kelamin

Lakilaki

Per-
empua

Lakilaki

Lakilaki

Lakilaki

Tingkat
Pendidikan

Sarjana
(81

Sarjana
(81

Sarjana
(S1)

SMA/Sede
rajat

SMA/Sede
rajat

Sarjana
(81

Pekerjaan

Maha-
siswa

Wirausah
a

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Pegawai
Swasta

Pendapatan
Rata-rata

>

Rp15.000.00
0

Rp6.000.001

Rp9.000.000

Rp3.000.000

Rp6.000.001

Rp9.000.000

>

Rp15.000.00
0
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Kepemilika
n
Ken|

daraan

Ya

Ya

Ya

Ya bakar

Ya

Ya

Jenis
Kendaraan

Mobil
berbahan
bakar
bensin/die
sel

Mobil
berbahan
bakar

bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan

bensin/die
sel

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin




Lakilaki

Lakilaki

Lakilaki

Lakilaki

SMA/Sede
rajat

SMA/Sede

rajat

Sarjana
(S1)

Maha-
siswa

'Wirausah
a

Pegawai
Swasta

Rp3.000.000

Rp6.000.001

Rp9.000.000

Rp6.000.001

Rp9.000.000

Rp3.000.001

Rp6.000.000

Ya

Ya

Tidak

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan

No

10

11

12

Jenis
Kelamin

Lakilaki

Lakilaki

Tingkat
Pendidikan

Sarjana
(81

Sarjana
(81

Sarjana

Pekerjaan

Pegawai
Swasta

Maha-
siswa

Maha-
siswa

Pendapatan
Rata-rata

Rp6.000.001

Rp9.000.000

Rp6.000.001

Rp9.000.000

Rp3.000.001
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Kepemilika
n
Ken|

daraan

Ya

Ya

Ya

Jenis
Kendaraan

bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin




Lakilaki | (S1) Rp6.000.000
Sepeda
motor
< berbahan
. Pegawai bakar
13 | Lakilaki | DTPIOM2 | g nge | RP3000:000 1, bensin
Sepeda
motor
Per- berbahan
empua
P Maha-— 1p13.000.001 bakar
14 Sarjana siswa 4 Ya bensin
(S1) Rp6.000.000
Mobil
berbahan
Lakilaki bakar
Maha- Rp3.000.001 bensin/die
15 SMA/Sede siswa - Ya sel
rajat Rp6.000.000
Mobil
berbahan
Lakilaki
Rp6.000.001 hkar
SMA/Sede Maha- _ bensin/die
16 rajat siswa Rp9.000.000 [Y2 sel
Mobil
berbahan
Lakilaki b bakar
Ru [Rp6.000.001 bensin/di
SMA/Sede |mah B el“s‘“ 1e
17 rajat Tangga  |[Rp9.000.000 [Ya o¢
Jenis Tingkat Kepemilika n Jenis
Kelamin [Pendidikan KenKendaraan
No Pekerjaan Pendapatan
Rata-rata
daraan
Per- Rp6.000.001
empua n - Sepeda
Rp9.000.000 motor
berbahan
Sarjana Pegawai bakar
18 |Per- (S1) Swasta Ya bensin
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19

20

21

22

23

24

25

empua

Lakilaki

Lakilaki

Per-
empua

Lakilaki

Lakilaki

Lakilaki

Per-
empua
n

SMA/Sede
rajat

SMA/Sede
rajat

Sarjana
(81

Sarjana
(S1)

Sarjana

(S

Sarjana
(81

Sarjana
(81

SMA/Sede

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Pegawai
Swasta

Lainnya

Maha-
siswa

Maha-
siswa

Pegawai

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

<
Rp3.000.000

Rp3.000.001

Rp6.000.000

Rp6.000.001

Rp9.000.000

<
Rp3.000.000

<
Rp3.000.000

Rp6.000.001

Rp9.000.000
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Ya

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel




26

rajat

Swasta

Mobil
berbahan
bakar

No

27

28

29

30

31

Jenis
Kelamin

Lakilaki

Lakilaki

Lakilaki

Per-
empua

Lakilaki

Tingkat
Pendidikan

SMA/Sede
rajat

Sarjana
(S1)

SMA/Sede

rajat

SMA/Sede
rajat

Sarjana
(S1)

Pekerjaan

Pegawai
Swasta

Maha-
siswa

Maha-

siswa

Pegawai
Swasta

Pegawai
Negeri

Pendapatan
Rata-rata

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

<
Rp3.000.000

<
Rp3.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001
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Kepemilika n
Ken

daraan

Ya

Ya

Ya

Ya

Ya

Jenis
Kendaraan

bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin




32

33

34

Lakilaki

Per-
empua

Lakilaki

Sarjana
(81

Sarjana

(SD

Sarjana
(S1)

Lainnya

Maha-
siswa

Maha-
siswa

Rp6.000.000

Rp6.000.001

Rp9.000.000

Rp6.000.001

Rp9.000.000

Ya

Ya

Ya

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

No

35

36

37

Jenis
Kelamin

Per-
empua

Lakilaki

Per-
empua

Tingkat
Pendidikan

Diploma

SMA/Sede
rajat

SMA/Sede
rajat

Pekerjaan

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Pendapatan
Rata-rata

Rp6.000.001

Rp9.000.000

Rp9.000.001

Rp12.000.00
0

Rp3.000.001

Rp6.000.000
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Kepemilika
n
Ken

daraan

Ya

Ya
Ya

Jenis
Kendaraan

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel




Per- Sarjana | Pegawai < Ya Sepeda
empua | (S1) Swasta Rp3.000.000 motor
n berbahan
bakar
bensin
38
Per- <
flmpua Rp3.000.000 Sepeda
motor
berbahan
Sarjana Maha- bakar
39 Per- (S1) siswa < Ya bensin
empua Rp3.000.000
n Sepeda
motor
berbahan
Sarjana Maha- bakar
40 | Per- (S1) siswa < Tidak bensin
empua Rp3.000.000
E Sepeda
motor
berbahan
SMA/Sede | Pegawai bakar
41 rajat Swasta Ya bensin
Sepeda
motor
Rp6.000.001 berbahan
oo Sarjana Maha- - bakar
Lakilaki
42 (S1) siswa Rp9.000.000 |ya bensin
Sepeda
SMA/Sede [Pegawai < motor
43 |Lakilaki [rajat Swasta Rp3.000.000 |Ya berbahan
Jenis Tingkat Kepemilika | Jenis
Kelamin | Pendidikan n Kendaraan
. Pendapatan
Ken
No Pekerjaan Rata-rata )
daraan
bakar
bensin
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44

45

46

47

48

49

50

Lakilaki

Lakilaki

Per-

empua

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Sarjana
(81

SMA/Sede
rajat

Sarjana
(81

Sarjana
(81

Sarjana
(S1)

Diploma

Pasca
Sarjana

(S2)

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Wirausah
a

Maha-
siswa

Pegawai
Swasta

Maha-

siswa

Rp3.000.001

Rp6.000.000

Rp9.000.001

Rp12.000.00
0

<
Rp3.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp9.000.001

Rp12.000.00
0
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Ya

Ya

Ya

Tidak

Ya

Ya

Ya

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die

sel




51

Sarjana
(S1)

Maha-
siswa

<
Rp3.000.000

Ya

Sepeda
motor
berbahan
bakar
bensin

No

52

53

54

55

56

Jenis
Kelamin

Lakilaki

Lakilaki

Per-
empua
n

Lakilaki

Lakilaki

Tingkat
Pendidikan

Sarjana
(S1)

Sarjana
(S1)

SMA/Sede
rajat

SMA/Sede
rajat

Sarjana

(S

Pekerjaan

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Pegawai
Swasta

Pegawai
Swasta

Pendapatan
Rata-rata

Rp3.000.001

Rp6.000.000

Rp9.000.001

Rp12.000.00
0

<
Rp3.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000
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Kepemilika n
Ken

daraan

Ya

Ya

Ya

Ya

Ya

Jenis
Kendaraan

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar

bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel




57

58

59

60

Lakilaki

Lakilaki

Lakilaki

Lakilaki

SMA/Sede
rajat

Diploma

SMA/Sede
rajat

Sarjana
(S1)

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Maha-
siswa

Rp3.000.001

Rp6.000.000

<
Rp3.000.000

Rp3.000.001

Rp6.000.000

Rp6.000.001

Rp9.000.000

Ya

Ya

Ya

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor

Ya

berbahan

No

61

62

Jenis
Kelamin

Lakilaki

Per-
empua

Tingkat
Pendidikan

Sarjana
(S1)

Sarjana
(S1)

Pekerjaan

Pegawai
Swasta

Pegawai
Swasta

Pendapatan
Rata-rata

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000
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Kepemilika n
Ken

daraan

Ya

Ya

Jenis
Kendaraan

bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin




Lakilaki <
Rp3.000.000 Sepeda
motor
berbahan
SMA/Sede | Maha- bakar
63 rajat siswa Ya bensin
Lakilaki Rp3.000.001
Rp6.000.000
S Mobil
Lakilaki berbahan
bakar
64 SMA/Sede Pegawai | Rp3.000.001 bensin/die
rajat Swasta ~ Ya sel
Rp6.000.000
Sepeda
motor
| Rp9.000.001 berbahan
65 | Per- Pegawai } baka.r
empua Swasta Rp12.000.00 Ya bensin
n Diploma 0 Sepeda
motor
berbahan
Sarjana Maha- < bakar
66 | Lakilaki (S siswa Rp3.000.000 Ya bensin
Mobil
berbahan
™.\ , | Rp3.000.001 bakar
Sarjana Pegawai _ bensin/die
empua
67 o (S1) Swasta Rp6.000.000 Ya sel
Sepeda
motor
berbahan
Sarjana Pegawai bakar
68 (S1) Swasta Ya bensin
Jenis Tingkat Kepemilika | Jenis
Kelamin | Pendidikan n Kendaraan
. Pendapatan
Ken
No Pekerjaan Rata-rata )
daraan

214




69

70

71

72

73

74

75

Lakilaki

Lakilaki

Per-
empua

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Sarjana
(81

Sarjana
(81

Sarjana
(S1)

SMA/Sede
rajat

SMA/Sede
rajat

Sarjana
(81

Sarjana
(81

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Pegawai
Swasta

Pegawai
Swasta

Pegawai
Swasta

Maha-
siswa

Rp6.000.001

Rp9.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp6.000.001

Rp9.000.000

Rp3.000.001

Rp6.000.000
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Ya

Ya

Ya

Ya

Ya

Ya

Ya

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel




Sepeda

motor
flp3.000.001 berbahan
o 1. SMA/Sede [Wirausah bakar
Lakilaki
76 rajat a Rp6.000.000 Tidak bensin
Rp3.000.001 Sepeda
Sarjana Maha- - motor
77 |Lakilaki ((S1) siswa Rp6.000.000 |Ya berbahan
Jenis Tingkat Kepemilika | Jenis
Kelamin | Pendidikan n Kendaraan
. Pendapatan
Ken
No Pekerjaan Rata-rata )
daraan
bakar
bensin
Per- . .
S Sarjana Pegawai | < . Sepeda
empua | sy Swasta | Rp3.000.000 | '* motor
n
berbahan
bakar
78 bensin
Per- Rp3.000.001
empua - Seped
n Rp6.000.000 epeca
motor
berbahan
Sarjana Maha- bakar
7 (S1) siswa Ya bensi
Rp3.000.001 ensin
Lakilaki - Sepeda
Rp6.000.000 motor
berbahan
SMA/Sede | Pegawai bakar
Cat .
80 raja Swasta Rp3.000.001 Ya bensin
Lakilaki -

Rp6.000.000 Sepeda
motor
berbahan

Sarjana Pegawai bakar
81 (S1) Swasta Ya bensin

216




Sepeda

motor
berbahan
Per- SMA/Sede Maha- Rp3.000.001 baka.r
82 empua rajat siswa _ Ya bensin
n Rp6.000.000
Mobil
berbahan
Rp9.000.001 bakar
Sarjana Maha- . bensin/die
83 |Lakilaki is1) siswa Rp12.000.00 [¥2 sel
0
Sepeda
motor
. . Rp3.000.001 berbahan
Lakilaki [Sarjana Pegawai . bakar
84 (Sl) Swasta Rp6.000.000 Tidak bensin
Sepeda
motor
Per- Rp3.000.001 berbahan
empua [Sarjana Maha- - bakar
85 |n (S1) siswa Rp6.000.000 |Ya bensin
Jenis Tingkat Kepemilika n Jenis
Kelamin [Pendidikan KenKendaraan
No Pekerjaan Ll 1L .
Rata-rata
daraan
Lakilaki Rp3.000.001 Sepeda
motor
Rp6.000.000 berbahan
SMA/Sede [Pegawai bakar
86 rajat Swasta Ya bensin
Lakilaki _
Mobil
Rp3.000.
p3.000.000 berbahan
bakar
Sarjana Maha- bensin/die
87 (S1) siswa Ya sel
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88

89

90

91

92

93

94

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Per-
empua

Sarjana
(S1)

SMA/Sede
rajat

SMA/Sede
rajat

Sarjana
(S1)

Sarjana
(S1)

SMA/Sede
rajat

SMA/Sede
rajat

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Pegawai

Swasta

Maha-
siswa

Maha-
siswa

Maha-
siswa

Rp6.000.001

Rp9.000.000

Rp6.000.001

Rp9.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

<
Rp3.000.000

Rp3.000.001

Rp6.000.000

Ya

Ya

Ya

Ya

Ya

Ya

Ya

Mobil
berbahan
bakar

bensin/die
sel

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
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No

95

96

97

98

929

10

Jenis
Kelamin

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Tingkat
Pendidikan

Diploma

Sarjana
(S1)

Diploma

SMA/Sede
rajat

Sarjana
(81

Sarjana
(S1)

Pekerjaan

Pegawai
Swasta

Pegawai
Swasta

Pegawai
Swasta

Pegawai
Swasta

Pegawai
Swasta

Maha-
siswa

Pendapatan
Rata-rata

Rp3.000.001

Rp6.000.000

<
Rp3.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001
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Kepemilika n
Ken

daraan

Ya

Ya

Ya

Ya

Ya

Ya

Jenis
Kendaraan

bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Mobil
berbahan
bakar
bensin/die
sel

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin




10

10

Lakilaki

Per-
empua

SMA/Sede
rajat

Sarjana
(S1)

Maha-
siswa

Pegawai
Swasta

Rp6.000.000

Rp3.000.001

Rp6.000.000

Tidak

Ya

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

No

10

10

10

10

Jenis
Kelamin

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Tingkat
Pendidikan

Sarjana
(S1)

SMA/Sede
rajat

Sarjana
(81

Sarjana
(81

Pekerjaan

Pegawai
Swasta

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Pendapatan
Rata-rata

Rp6.000.001

Rp9.000.000

<
Rp3.000.000

Rp6.000.001

Rp9.000.000

Rp3.000.001

Rp6.000.000
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Kepemilika
n
Ken|

daraan

Ya

Ya

Ya

Ya

Jenis
Kendaraan

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin




10

10

11

11

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Sarjana
(81

Sarjana
81

Sarjana
(81

Diploma

Sarjana
(S1)

Pegawai
Swasta

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Pegawai
Swasta

Rp3.000.000

<
Rp3.000.000

<
Rp3.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Ya

Ya

Ya

Ya

Tidak

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan

No

11

Jenis
Kelamin

Tingkat
Pendidikan

Pasca
Sarjana
(83)

Pekerjaan

Pegawai
Swasta

Pendapatan
Rata-rata

>
Rp15.000.00

221

Kepemilika
n
Ken

daraan

Ya

Jenis
Kendaraan

bakar
bensin

Mobil
berbahan
bakar
bensin/die

sel




11

11

11

11

11

11

11

Lakilaki

Lakilaki

Per-

empua

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Lakilaki

SMA/Sede
rajat

SMA/Sede
rajat

Sarjana
(81

Diploma

Sarjana
(S1)

Sarjana
(S1)

SMA/Sede

rajat

Pegawai
Swasta

Pegawai
Swasta

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Maha-
siswa

Maha-

siswa

Rp3.000.001

Rp6.000.000

Rp6.000.001

Rp9.000.000

Rp6.000.001

Rp9.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Ya

Ya

Ya

Ya

Ya

Ya

Tidak

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar

bensin
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No

12

12

12

12

12

12

Jenis
Kelamin

Per-
empua

Lakilaki

Lakilaki

Lakilaki

Per-
empua

Lakilaki

Tingkat
Pendidikan

Sarjana
(S1)

Sarjana
(S1)

Sarjana
(S1)

SMA/Sede
rajat

Sarjana
(S1)

Sarjana
(S1)

Pekerjaan

Pegawai
Swasta

Pegawai
Swasta

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Maha-
siswa

Pendapatan
Rata-rata

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

<
Rp3.000.000

<
Rp3.000.000

<
Rp3.000.000

Rp6.000.001

Rp9.000.000

Rp3.000.001
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Kepemilika n
Ken

daraan

Ya

Ya

Ya

Ya

Ya

Ya

Jenis
Kendaraan

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel




12

12

12

Lakilaki

Lakilaki

Lakilaki

Sarjana
(81

SMA/Sede
rajat

SMA/Sede
rajat

Pegawai
Negeri

Maha-
siswa

Maha-
siswa

Rp6.000.000

<
Rp3.000.000

Rp6.000.001

Rp9.000.000

Ya

Tidak

Ya

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar

No

12

13

13

Jenis
Kelamin

Lakilaki

Lakilaki

Lakilaki

Tingkat
Pendidikan

Sarjana
(S1)

SMA/Sede
rajat

Sarjana
(S1)

Pekerjaan

Maha-
siswa

Pegawai
Swasta

Maha-
siswa

Pendapatan
Rata-rata

<
Rp3.000.000

Rp6.000.001

Rp9.000.000

<
Rp3.000.000

Rp3.000.001

224

Kepemilika n

daraan

Ya

Ya

Ya

Ken

Jenis
Kendaraan

bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin




13

13

13

13

13

Lakilaki

Lakilaki

Lakilaki

Per-
empua

Per-
empua

Sarjana
(81

Sarjana
(S1)

SMA/Sede
rajat

SMA/Sede
rajat

Sarjana
(81

Pegawai
Swasta

Maha-
siswa

Maha-
siswa

Maha-
siswa

Pegawai
Swasta

Rp6.000.000

Rp6.000.001

Rp9.000.000

Rp9.000.001

Rp12.000.00
0

<
Rp3.000.000

Rp6.000.001

Rp9.000.000

Ya

Ya

Ya

Ya

Ya

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

No

13

Jenis
Kelamin

Lakilaki

Tingkat
Pendidikan

Sarjana
(81

Pekerjaan

Pegawai
Swasta

Pendapatan
Rata-rata

Rp3.000.001

Rp6.000.000

225

Kepemilika
n
Ken

daraan

Ya

Jenis
Kendaraan

Sepeda
motor
berbahan
bakar
bensin




13

13

14

14

14

14

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Lakilaki

SMA/Sede
rajat

Sarjana
(81

Sarjana
(81

SMA/Sede
rajat

Sarjana
(81

SMA/Sede
rajat

Maha-
siswa

Pegawai
Swasta

Pegawai
Swasta

Pegawai
Swasta

Maha-
siswa

Wirausah
a

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000

<
Rp3.000.000

Rp3.000.001

Rp6.000.000

Rp3.000.001

Rp6.000.000
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Ya

Ya

Ya

Ya

Ya

Ya

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel




Rp3.000.001
Per- . -
14 empua SMA/Sede | Pegawai
4 n pu rajat Swasta Rp6.000.000 | v,
Rp3.000.001

14 Sarjana Maha- -

5 Lakilaki | (S1) siswa Rp6.000.000 | Ya
Jenis Tingkat Kepemilika
Kelamin | Pendidikan A, n

s endapatan Ken
No Pekerjaan Ratafiath ;
daraan
Sarjana Pegawai
(S1) Swasta y
Rp3.000.000
14
6 Ya
SMA/Sede | Maha-
rajat siswa
Lakilaki Rp3.000.001 Ya

;4 Rp6.000.000
Lakilaki Rp3.000.001

14 Sarjana Mabha- Rp6.000.000

8 (S1) siswa Ya

Rp6.000.001
14 SMA/Sede | Pegawai
9 rajat Negeri Ya
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Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar

Jenis
Kendaraan

bensin/die
sel

Sepeda
motor
berbahan
bakar
bensin

Sepeda
motor
berbahan
bakar
bensin

Mobil
berbahan
bakar
bensin/die
sel

Mobil
berbahan
bakar
bensin/die
sel




15

Lakilaki

Lakilaki

Lakilaki

Lakilaki

Sarjana
(81

Sarjana
(S1)

Maha-
siswa

Maha-

siswa

Rp9.000.000

Rp6.000.001

Rp9.000.000

Rp3.000.001

Rp6.000.000

Ya

Ya

Mobil
berbahan
bakar
bensin/die
sel

Mobil
berbahan
bakar
bensin/die

sel
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Sumber: Data primer diolah peneliti (2026) Lampiran 3 Screenshoot Hasil
SmartPLS

Cost Pressure  Dissatisfacti... I Green Self I... ’ Incentive Pol... Inertia  Perceived Va...  Social Influ... [ Switching ...
@ 0.776 \ ] ]

2 0.742
DTFVI 0.712
orFv2 0.744
DTFV3 0.815
Gsi 0.854

INET i I 0.821

sct 0834
s v/ 0786
sca 0725

T EERIE

1.000

1000

Cronbach's alpha | Keanda (hoa)  Keandalan komposit (tho_c) Rata-rata varians dickstraksi (..
Cost Pressure 0742 0768 0823 0742
Dissatisfaction with Traditional... 0783 0805 0857 0761
Green Self Identity 0761 0788 | 0839 0732
Incentive Policy s 0736 0791 0718
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ARTIGLE INFO ABSTRACT
Keywordst ﬂil study i the factors i ing the to switch to electric vehicles (EVs) in China and
Elottrie vehicles high g the different cultura) contexts. Data wene through a
M’:"""“"‘ﬂ'! friemewark survey, resulting in valid responses from 696 Chinese and 648 Malaysian pacticipants. The study employs partial
:"‘"" ‘l‘::":fa least squares structural equation modeling (MLS-SEM) and multi.group analysis (MGA) within the framework of

the push.pull- mocring moded, incorparating key factors such as dissatisfaction with traditional fuel vehicles, cast
pressure, perceived value, incentive policies, social influence, switching mr-, and inertia. The findings reveal

that dissatisfaction with traditional vehicles and cost pressure p ica in both
eolmtﬂawﬁhemmh-mnmueﬂeﬁhﬂmFundvﬂnh-&mdhunﬂnpolmuarealm
sitively related ta switch jon across bath Sochl“‘ is mare proemi mCluu
hhlkmhnwr ive impact on Mal; itching {5
hinder BV adoption in both countries, with a greater barrier in Cl'dm. Furthermose, guu -lfidmkuy played 2
m‘mg:rmdmxmgmlehmhﬂlhmd&cuol isfaction with tradi velddesnnd
policics on swa ing a higher amoag

consumers. In coatrast, green selfddentity positively moderates the impact of social Inﬂu:noe on switching
intention in China, but not in Malaysia, highlighting the stronger role of socal dynamics in shaping environ.
mentally motivated decisions &n China, This study contributes to the growing body of literature on EV adoption
by providing cross-national insights and offering far pelicy and industry stake-
holdecs aiming to promote sustainable mobility.

1. Introduction

Many developed economies have already introduced policies aimed
at phasing out traditional vehicles that run on fossil fuels (Geblmunn

* Carresponding author.

Available anline 21 May 2025

The worldwide shift toward sustainable transportation has puul {ul, 20245 Maki et al, 2024; Loder et al.. 2024). However, despite the
tioned electric vehicles (EVs) as a leading, eco-friendly al 10 i ges of EVs, their market ptnetrauon and adapuon
traditional fuel-powered cars (Tamakloe & Caesar, 20 "I Wang et al rates remain rel larly in developing
2024). This it isd:iven bvy g over env | degra- (Upadhysy & Kt 23). 'n- fon is 1} g in
datien. ad logy, and g florts toreduce these regions, as the Aﬂa-mdnc region mrpnsad North America in
carbon emissions (11u e al., 20230, M l.u.mleh & Klu.. neg, 2024). Ino 2022, b 2 the largest rib 1o global P ion-related
2023, T largely d dent on int engines carbon emissi driven by ic growth (Tiseo, 2023).

(ICEs), genemled around 8.4 Nmon meulc tons of 0Oz equival To address these enyi 1 chalk China and Malaysia, two

pi g 16 % of worldwid gas emissions and ranking key markets in Asia, are making eflorts to promote EV adoption
as the second- -largest enusmn source globally (Statista Research (Vafaei Zadeh et al., 2022; Wang et al, 2021). The swift economic
Depariment, 2024). in both ies has lted in higher levels of vehicle

E.mail addresses: yuteagvicin 162.com (T. Yu), apteahirusmamy (A-P. Teob), hnoyueshanis foxmail.com (1. Lino), weladmechir 163 com (C. Wang).
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ownership, which in tum has d urban pollution and envi
mental concerns (Assdl et al, 2021; Kushwah et al., 2024; Tan et al,
2022). A:lhelalgsll':\'markel lobally, China benefits from suly |

ives and a robust f; ing sector, and it is ex-
pecled to manufacture approximately 13 mlum battery and plug-in
hybrid EVs by 2023 ding the total prod of other major
markets such as the United States, Germany, and Japan (Carlicr, 2024).
In laysia’s EV adoption has been slower due Lo its devel-
aping economy; however, in 2023, more than 10,000 EVs were sold, up
by 7,500 units from the prior year (Siddbarta. 2024). This upward trend
is likely to persist, especially with g Lax ions an EV
import and excise duties extended lhrough 2024 (‘nddh.uu 2024). In
addition to econamic differences, cultural contrasts between China and

Techmlogy i Socfesy 82 (2025) 102949

market (Wang ef al., 2021), p asharp o where
the market is still nascent, and government incentives are more limited
(Asadi et al, 2021). This study utilizes the PPM framework to perform a

lysis of EV adopti lnﬂ\huaMMalaysia.focuslngm

the main factors aff hi
self-identity as a modmnng lnﬂuenu-_

This research seeks to address this gap by examining how push fac-
toss, such as di f: with traditional fuel vehicles and cost
wmure. pull factors like perceived value, incentive policies, and social

as well as g factors like hing costs and inertia,
affect the intention to switch m EVs in China and hulaysla In particular,
it will eval green self-identity as a mod which has been

studied in relation 10 EV adoption. Hence, the research is guided by the

ol

1 are also promis as highlighted by Hofstede Ingights (2024).

China has a high long-term orientation score of 77, whereas Malaysia
presents a contrasting score of 47.

The selection of China and Malaysia as focal countries in this study is
driven by their distinct EV adoption trajectories and market dynamies.

RQIL: Whal are the key push, pull, and mooring factors that influence
to adopt EVs in China and Malaysia?
RQ2: How do lhese factors differ between the two countries, and
what cultural, economic, or policy differences explain these

a
mauue EV enosysmn (Carlier, 2024; Yuan et al. 2021) In omm,
market where EV adoption & in i
early mges. Iargely shaped by govemment policies and consumer
awareness (Adnan et al, 2017; £l eoal, 2024). A comparison be-
tween these wo ides a unique opg ity 1o i
hmwomlgpnncy.amudnnlmmﬂumm
ditionally d\mandmhynnuhnﬂzm

China. as lhe world's largest Ev market, hn implemented extensive
and i

RQ3: How does green self-identity moderate the relationship be.
tween these factors and switching intention?

To explore these g a lysis will be perf d
mlnzdauxuhamdtmn cnnmss hmina and Mahym The pro-
posed hypotheses will be tested through structural
(SEM), and the moderating role of gtsm self- ndmuly will be analyud

{MGA). This study’s results will enbance the
and

uasung e T taf. m using multhgroup analy
almmmmmﬁmmwmlmammuve body of knowledge on bl
study. Wnﬂenﬂ:au&mm&ﬂmﬁrm ing EV adop behavi
trends could have been included, focusing on th fes all impede EV adoption scross
for an in-depth anal fEV ition factors within the Asian context,
facilitaving clearer policy dations for both developed and
emerging EV markets.

To enc more wids d EV adopti ll' | 1o identify

lhehtmhﬂundngcmnuchdos,m and i

by offering an m:dsmndlnxonhe&ums that encourage of
different The

approach of this study allows for a deeper understanding nl’ how

country specific factors, such as government policies and social influ.

ence, shape consumer behavior. Additionally, the introduction of green

self-identity as a moderator provides new insights into how personal

| values affect switching decisions. Policymakers and

(Nguyon et al. 2024). Although research in this field is upanm

practitioners can use these findings to tailos gies that p EV

several gay in. First, much of the exi of EVs reli doption in both developed and emerging markets.
mddsﬂ:hn!hedﬂuﬁmnllmmvalhmlhmry,meayof The remainder of this paper is organized as follows. Section 2 pro-
!} d behavi hnology model, unified theory of  vides an overview of the literature on factors affecting EV adoption,
acceptance and use of , and valuebelief-norm  theory focusing on the PPM fr *amlxluaself-ummy Schuane
(Pezvani et al., 2015; Singh et al,, 2020; Yu o “I , 2023). While these  scribes the h ring data collection and analyti
models focus on psychological factors infl EV adopti they thods. Section 4 g the of the Heat ly
often overlook perceptions related to the vehicles consumers currently Section = offers a comparative di of the findings b China

use. Second, whﬂemepuh'pull .mooring (PPM) model has been utilized
in prior ch incl mobile i (s
chal. 2017), airtine industey (June ot al. mlﬂ.hahlmmellcpmdmn
(AhBanna 2), medical mobile payment (sl 2021),
green transportation (S. Wang, Wang, & ), relatively few
studies have applied it specifically to the cantext of switching from
litional fuel-p d to EVs. This research seeks 1o address
this gap by mmimng how push, pull and mooring factors Impact
decisions in the BV This mode] effectively ldmuﬂes
both driving and g lorces in i g pro-
cesses (Nguen el al. 2024). Push factors, such as dissatistacri

& Jannah, 2

obied.

&

and Malaysia. Lastly, Sections 6, 7, and 8 conclude with insights for
policy, study limitations, and suggestions for future research.

2. Literature review and research hypotheses
2.1. Electric vehicles in China end Malaysia
The worldwid, ive ind has d a major tran-

sition to EVs dﬂmbyrlﬂngmenumdlnme impacts, environ.
mnl sustainability, and energy letutty (Cno et al, 2021).

around the

lobe b ing EV uptake with

with
coaventional vehicles due to rising fuel costs and the i i
of petrol, pfmnplmmmlom!allzmau\'u(lluu aly mlunz.
et al., 2017). Pull factors, including the p d benefits of EV:

and policies ftmmsd on culling carbon emissions and
reducing reliance on fossil fuels (Qadic ¢1 ol 2024). Nevertheless,

as p d value, g ln:enuvu and social infl

doption rates differ across regions, shaped by unique economic, social,

—encourage coasumers to make the switch (Nguyen d al., 2024).
Mooring factors, such as hing costs and individual inertia, can
inhibit or delay this transition (S. W ang, Wang, & Yas ag: zozo). Hmlly,

and cultural infl Ins the context of China and Malaysia, both na.
tions are in different stages of EV adoption and face unigque challenges
and opportunities.

China is a promising EV market in the weeld, driven by strong

although extensive research exists on EV adop in d d coun-
ula, the Li searce in i kets like Chim and
<1 " behaviod in these

reglons. China, with s mnng gunmmem incentives and robust EV

233

| support, incuding policies, subsidies, and incentives
almad at promating the development and uptalce of EV; {Livetal, ‘(m
Zhao et al., 2024). The Chinese g 1o red

air pollution and transitioning to a Jow- cnrbon economy has been a key
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motivator behind the nation’s EV expansion. The Made in Chine 2025
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identify bolh context-specific and universal drwmol EV adoption. This

strategy and the National Development and Reform C 's ini-
tiatives have further catalyzed the country’s shift towards sustainable
transportation (Akkemih & \ filek, 2020; J. Wang, Wang, & Yang, 2020).

PP h not only deepens our ding of EV tran.
sn.lon factors in the Asian context but also provides insights that can be
generalized to other emerging or developed markets with similar char.

Several studies have i d the infl o(, J es Such are critical for iloring marketing strate-

an EV adoption in China (Qian et al, 2019; Shi ef al., 2023). Wang et al. gies and policy interventions to diverse market environments.

(2017) led that prefe for EVs in China are largely While adopting EVs is ial for addressing chall like envi-

driven by the availability of g bsidies, tax and 1 bility, policy support, and nmalnable ransport sys-

the growing public of | issues. Addi Ly, the tems, individual is fund I 1o

role of charging infrastructure, which has significantly improved in progress (Asadi et al, 2021). Cnnsequemly. examining the factors that

China, making EV more ¢ and ive, was fl EV adoption is vital for identifying ies 1o 1 the

emphasized (Zheng el al, 2022). ion to EVs and efle ly lower carbon emissions. The next sec.
China's on EV I g has also p d it as a tion will utilize the theoretical framework of the PPM model to inves.

global frontrunper in producing BEVS and PHEVs. China is making
substantial investments in EVs to support sustainable transportation,
driven by their reduced emissions and high energy efficiency. In 2021,
China led the world in EV production, reaching 3.5 million units—a 1.6
fold increase from the prior year. It also achieved the highest rating in
Roland Berger's e-mobility index and generated the largest EV market
revenues in the Asia-Pacific region, totaling 102.2 billioa U.S. dollars
(Zluang, 2024), Despite these advancements, China's EV market stll
faces challenges. While large urban centers such as Beijing and Shanghai

tigate these factors and shed light on their impact on EV adoption across
different countries.

2.2 Theoretical fremework: the push-pull-mooring model
The PPM model is a widely recognized [ k ariginally devel-
ovdhexﬂdn igeation behavi 14 " ding of the

an
M IIJ i, Ilor z

promp! from one place to another
(Ine, 1966). Onr time, the model has evolved and expanded beyond

have widely adopted EVs, rural areas lag behind due to limited ch tion, p ng useful in variuus d: ludi
andlowu of EV benefits (Shao & Misic, 2023). -l behavi and technol (Bansal
Additionall, baidi dually d | the sustain- el 4l 2605). The PPM model categorizes inﬂuendns factors into three
ability of |.he I!v mnhs wlﬂ hhu on other qnm, like price  groups: push, pull, and mooring, which has been applied in previous
and J (Sua et al, 2019). studies such as halal cosmetic products (Al Banna & Jannah, 2022),
In contrast to China, uahymukumllhluadym medical mobile payment (165 ¢h. 2021), and mobile communication
Although lhe 1! 2 has imp d policies and in- lications (Sun el al, 201 7). Push factors are unfavorable elements of
i EV adoption, including P onlanponud the current situation that compel individuals to move away from their
mm&mﬂm ins less developed d 1o status quo, while pull [sctors are appealing characteristics of the alter-

China. According 1o Statista Market Insights in 2024, Malaysia’s EV
market is projected to of MYR 1,042 million, with an
expected annual growth rate of 4.44 %. This projected growth is ex-
pected to bring the market volume to MYR 1,295 million by 2029,
alongeide unit sules reaching 17.66k vehicles by the same year. The

average price per EV is estimated to be MYR 77.9K in 2024. On a global

native option that encourage the switeh (Nguyen e ol 2024). Mooring
factors, on the other hand, either facilitste or hinder the switching
process based on 1, social, or ¢i ial barriers (Hou er al.

2011, Moo, 1995). Unlike widely known maodels like the technology
acceptance model, the unified theory of acceptance and use of tech-
mhgy and the theory of planned behavior, the PPM model does not

scale, China is forecasted to lead the EV market, ge MYR
376.400 million in for 2024. 's EV adoption is rising,
driven by government policies aimed at encouraging sustainable trans-
portation (Sustista Market Insights, 2024).
Malaysia's EV policy framework is primarily outlined in the National
Ammnuva Pnllcy 2020, which seeks to encourage the uptake of pext-
including EVs (; i &tal.. 2022). However,
he policy faces challenges related to limited charging lnlrasuuuure
hlgh EV prices, and low public awareness of EV benefits (Ao o
2022). Asadli w4l (2020) atguenm these barriers impede \lalaysh s

fixed (Nguyen et al, -u‘ﬂ Tts flexible structure
enables the incorp or exclusion of p L within
the three eategories—push, pull, and mdng—dependmg on the
research context and subject matter. Mooring factors consistently
engage with both push and pull factores, facilitating the integration and

connection of the various elements of the model (Fl: et al, 20234;
Nyguyen et al., 2024). This model's adaptability supy the integ;

of context-specific 1! it 1o be tailored 1o various fields
and research settings.

In this research, we utilize the PPM model to investigate the factors
from traditional fuel vehicles o EVs
in China and Malaysia. Push factors are defined as elements that lead 1o

| fuel vehicles and financial pressure (1u

shift 10 EVs, despite g 1o a more affecting the i fon to i
able vehicle industry. , laysia’s ive market i

heavily infl d by the p of ional vehicle f: i with traditi
turers, which dominate the market (Sang & Bebher 2015). Local auto- el ul., 2023a; Juny «¢ al.,

makers Bave been slower to adopt EV technologies, and this has
impacted the overall pace of transition. As a result, while consumers are
becoming more aware of EV, their actual adoption réemains limited due
to the higher upfront costs and limited availability of models (Adni
clal. 2017). On the other hand, Malaysia® sgraﬂualddhmwaxdl!v:m
been balstered by regional efforts to p bility, such as the
Association of Soulhanl Asian Nau::ns (ASEAN) EV Initiative (e
el al, 2022). This collaboration aims to create a more harmonized
approach to EV adoption across the region. i has the p | to

2017). Conversely, pull factors relate to the
pe 4 ad ges of ad EVs (Mu et 2l 20230; Nguyen ef al,
2024). ln this analysis, we explore !he significance of percdved valne
1 how benefits

bility, technol | ad and cml savings (Nguyen
1 al., 2024). Additionall, | h as policies
from g d social tnfl from peers and society also act as

key pull factors that attract individuals toward adopting EVs (Chun

el al,, 2023; Jain et al., 2022; Jaiswal et il., 2021; Wang et al.,

become a key player in the ASEAN EV market, but significant challenges
must be addressed 1o achieve this goal (Vezs o1 ol 2022).

These economic, policy, and cultural differences between China and
Malaysia significantly enhance the comparative value of this study (vYu.
Teoh, Lino, & Wang, 2025). By examining a mature market like China
alongside an emerging market such as Malaysia, the analysic can

234

2021).

heless, despite the existence of push and pull forces, mooring
factors often emerge as crucial mad in the decisi king pro-
cess, Switching costs— both financial and non-financial--are among the
primary obstacles to transitioning (Jung e al, 2017; Sun et al,, 2017).

These the initial of EVs, the ibility of ch
infl and p d i i during the rransition
(Nguyen et al., 2024), Furtk inertia, the incl Lo remain
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with familiar choices due w cumlan or habitual behavior, 1
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loEVs.'me

choice 10 from | fuel vehicl

the b process, & some from adopting EVs
despite the potential advantages (ifu or ol 2023%4). By incorporating
lhue constructs into the PPM &ameworlt. lhis research seelu o pmvide

hip of traditional fuel 1 vehicles is |
expensive due to several lacuxs Rising fuel prices, frequent malme
nance rqniremenu. and the overall operating costs associated with

a 2l lysis of the el o bute 1o a gr g fi ial burden on mo-
switch in China and Malaysia, ill the intri i torists (Galatl et al., 2023; Hu et al., 2023, Tamakloe & Caesar, 2024).
between push, pull, and mooring forces in the context of EV adoption. As these the cost-efls of traditional fuel

2.2.1. Push factors and motorists’ switching intention to adopt EVs

hiclos o M

o seek more economical
2024; 7Iung etal,

alternatives (Philip et |l 2023; Tamakloe & Caesar,

Push factors denote the unfavorable aspects or circumstances linked 2022). L there is heightened I 0 ag future
to the current that drive individuals away from their existi latory such as carbon ms, emission-related ﬁns. or
choices (Moon, 1995; Nguyen et sl, 2024). ding the on fuel-px d vehicles, which further amplify the finan.
from traditional fuel vehicles 1o EVs, these factors g dissatisf; cial p on (Z. He, Zhou, et al., 2022; Zhang et al.,
tion and o explare (Hisieh, 2021; Sun 2022), These anticipated costs contribute to a sense of economic inse.
el al,, 2017). One significant push factor is dlsconmnt with traditional curity, pushing motorists to explore more sustainable and cost-efficient
fuel vehic) larly due to their detri | | effects aptions (Hu e1 al., 20232; Zhang et al., 2022). In contrass,
and the growing awareness of their role in ib to air poll EVs provide long-t savmg,s ln fuel and maintenance expenses, while

and climate change (Cruz-Jesus ef al., 2025; S Wanu, Wang, & Yang;

2020). This i 8 has f da ger sense of
accountability among i them to consider more
eco-friendly options like EVs (Karuppiah & avaly 2027). b

significant push factor is cost pressure, which includes the rising opes-
ational costs of conventional vehicles (1 ot |I,_’o:.3n).mvohlﬂhyol
{uel prices, mal and p 1 future costs
related 1o carbon all ribute to the ic strain of
awning a traditional fuel vehicle (Sun et al., 2025, Zhang et al.. 2022).
Hence, consumers feel compelled 1o explore more cost-effective and

snmhuhle opﬂnns like EVs. Together, these push fac.
tors and fi ial p ! ivate con-
jonal fuel vehicles and d

sumers to move away from
itching o electric altesmati

2.2.1.1. Dissatisfaction with traditional fuel vehicles. Dissatisfaction with
mdlthnal fuel vehieles significantly impacts consumers’ choices to
optlnnl {Adu-Gyamfl et 2l 2022;
Salmi, 2022). C are ingly linked to
negalive envi ! cludi b gas emis-
sions, alrpolluuoo,anduuancembﬂlhll(w etal, 2022; Zhang

L fuel

8 bsidies and tax breaks, make the
transition to EVS more appealing from a fi ial (Hoerler
&t al, 2023; Tan et ol 2022; Zhang et al., 2022). A: cml pressure in-
tensifies, become more inclined to p EVs as a feasible
and i 1t i ing their 1o switch (Chinen

& ol 202 Hiretal., 209_3.) This economic motivation plays a crucial
role in the declnnn-nnldng process, as individuals seek to minimize

and d th Ives against future financial
i iated with | fuel vehicles (Li el 2021;
Stogh el sl 2020). Consequently, the following hypatk is put
forward.
H2. Cost p pushes fss away from traditional fuel vehi-
eles, i ing their hing i to adopt EVs.

2.2.2. pull factors and motorists’ mhdmunmnndapum

Pull factors refer to the £ bl
Ihkedmlhemdananmmxndemw
thers to switch (Hu et al, 20209 Mown, 1995). In the coatext of
adopting EVs, pull factors are those advantages that make EVs an
appealing choice compared to traditional fuel vehicles. One of the most
significant pull factoss is perceived value (A1 Banos & Jannah, 2022).

eLar, mz:m&:uu'hm 3 dle:u of ,” 'u‘? Soit mﬁ w perceive EVS as innovative, environmentally friendly, and
AR Eﬂtllv o2 tical (Nguyen et al., 2024). The reduced carbon emis-
m;“ih m{m‘: B, 2075 s cWgul., §024; llou:dmwxunﬂng costs, and fewer maintenance rup:;mmenu asso.
4 Kaanbl =y cia EVs appeal to envi 1 ious an
fosters dissatisfaction with ional fuel vehicles, | pling mo- gnty U :
torists to seek altesnatives, such a8 BVs (Afnan o1 ol, 2008 ALEY 8y aiso

Nuuyen of ol 2024; Susig el ol 2027). In addition to environmental
concerns, dissatisfaction related 1o costs also drives the shift away from
wraditional fuel vehicles (M &1 all, 20233 Zhang et al. 2022). Rising
{uel prices, i costs, and 1 fulure taxes or
penalties for using Iossnl fuel-powered vebicles add to the financial
burdenuntonsmners(ll u et al., 20233 Ruoso & Ribeiro, 20227 Sslard,
2 ‘l. These ic pr inf lhe d
i with tradi | vehiel g their
m:onﬂdmnx!\huamemndtecﬂvendmmble aption (Asad]

further

the enhanced driving experience, reliability, and long-term savings EVs
offer, making them a highly attractive alternative. Another eritical pull
factor is the significance of hcquive pmgmml (Hi et al., 2023a).
Governmenls ACross many g China and Mal
provide various incentives to encourage the upl.ﬁed‘EVs (Adnan et al.
2018; Asadl et al.. 2021, 20225 Wang et al., 2002). These include sub-
sidies, tax breaks, and access to exclusive benefits such as reduced
mgblrauon fees or ptluclly parking (Mehdlzadeh & Klockner, 2024;
2 24; Zhengiet al.| 2). Such policies signifi-
mnﬂy owerlhehnlenmmtry making EVs easier to obtain and

et ik, 2022 Buranelll de Oliveis ol al: 2022)As dissatisfaction with i fally T ol s: (Truong e Ak
ditional fuel vehicles grows, it is d that this di willaet 3 PPEAng 8
; 5 2024). AMluonaﬂy, social influence significantly impacts consumer
as 2 sigificant driverin'the intsition to switch 1 EVEWhe pR 10 \.\.yyj0r regardingBY, adoplion (uBlaL., 20234; Sun et al., 2022). As
:":IP‘EV’_ o s the perceiv s of the demand for EVs grows and becomes more mainstream, the percep-
ol
= L tion of uwning an EV is increasingly associated with social status and
tally friendly and costefficient This, the 2 hy- ibility (Hsiels, 20212 Hu ef al,, 2023s). Positive
pathesis is put forward. d from peers, end, from public figures, and the
H1. Dissatisfaction with tradi 1 fuel vehicles pushes it societal shift toward sustainability act as motivating factors for in.
away from traditional fuel vehicl, g their hing is i dividuals to switch to EVs, driven by the desire to align with these social
o adopt EVs. norms and expectations (Karuppiah & Ramayah, 2022; Shanmugavel &

2.21.2. Cost pressure. Cost pressure is a critical factor influencing the
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Bulakeishnan, 2023; Sun ef al., 2022,
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2.22.1. Perceived value. Pen:elvad valuz is a crucial factor in <h

policies significantly increases the

choices, esp Ily the ion of new
gies like EVS (Zhanyg o1 al, 2022), The perceived value of EVs relates 1o
how much consumers believe that EVs provide benefits over traditional
fuel vehicles in areas such as cost savings, environmental impact, and
driving e:pedence (Chinen et al., 7[‘22. Singh et al., 2020). From an
EVs are frequently regarded as offering long-term

duced fuel and lower needs
| vehicles (1lahd et al., 2024; Phillp et sl 2023;

Wi m;. et al, 2024). Consumers understand that while the upfront cost of
an EV may be higher, the overall ownership cost can be lower in the long
run, leading to the impression that EVs deliver greater value for money
(Budnitz et al,, 2024; Chinen et ol,, 2022; Tamakloe & Caesar, 2024),
Add Ly, the envi | benefi d with EVs are a key
factor in perceived value (FHu et al., 2023b; Lin & Shi, 2022; §§ et al,
2022; Upadhyay & Kamble, 2023). As awareness of climate change and
environmental degradation grows, more consumess view EVs 8 ﬁ

savings bacause of

ived benefits of hing to EVs, making them a more attractive
opuun for consumers (Lin & Sk, 2022; Si et al., 2022). These policies act
as a strang pull factor, i individuals to away from
traditional fuel vehicles and adnpt EVs as their ptelemed mode of
. fon. Thus, the following I
HA. Incentive policies pull motorists toward EVs, increasing their
switching intention to adopt them.

2223 Social influence. Soclal influence is cmcial in delermimng

behavide and ki " 1 the
adoption of new technologies like EVs (10 cl al., 2023a; Sulxl'. r! al.,
2020). Sodal influence refers to the influence that individuals™ social
cirelessuch as family, [riends, mllea;ues and even public figur-
escan have on their attitud toward adopting EVs
uﬂlwﬂﬁ l., 2022_ Sun etal., :02.’_,'1 wmikloe & Coaesar, 2024). MEVS

friendly tha thei + to pread and publicl gnized, peer infl begins
carboa ophmand 3 hoa w"h 3 1 mpact (Asadi et al, to affect P When individuals observe friends,
-,122 H L, 2023 4 P”“F“N family bers, or coll dopting EVs, they are more likely to
3 ul;: % nguz;:::l.‘m ’;E“me pemdve lhse vduds as socially acceptable and desirable
choice. Finally, ad in EV technology have 4 tha i} I 2023; Tamakloe & Caesar, 2024). The
driving gl leration, quieter = A poemve p and dations shared by others can
4 4 o driving eapabilities (Carrel et al. significantly boost the appeal of switching to EVs (Asadi e al, 2022).

A | This phenomenon aligns with the ptof social infl

20223 Hu el al., 20253). These technological benefits add 1o the overall
perceived value of EVs, making them an appealing allernative to tradi-
tional vehieles (Nuuyen of al.. 2024; Sh i & Balakrash

2023). As a result, ammpemivedvﬂued!vsimnmmelle-
lihood that will g from traditional fuel ve-
mnewmﬂmmmmmm,m

ans

where people are inclined to adopt behaviors that align with the
perceived expectations of their social group (Shunmuogavel & Balak
b, 2029 Viain et ). 2022). | leynna pexmal networks, societal
trends toward inability and bility are also
driving social influence (van 't Ve et al, 2023 ). The increasing global
fncmnnluwainsatbmenﬂniam ammmwms cleaner energy
sources creates a [z for the adoption of EVs (Song
el al, 2023 Tunekloe & Caesar, 2024). Public discourse on the

in-

diviel

serves as a p p«lltmcundmg
consumers tw adopt EVs. Theref the foll y is
presented.
H3. Perceived value pulls motorists toward EVs, i their
switching intention to adopt them. '
2222 policy. policies are tial for p L
the adoption of EVs by lowering fis “bmknmdmklmm

transition more attractive to consumers (Hu et al., 20250). Governmente
worldwide, including in China and Malaysia, have introduced various
incentive programs aimed at facilitating the shift to EVs, which serve as
a powerful pull factor for potential buyers (Ao 6o, 2008, Al
et al, 20215 Sang & Bekhet, 2015; Wang et al., 2617). These incentive
policies often indude financial subsidies, such as cash rebates or direct
discounts on the purchase cost of EVs, making them more affordable in
comparison to traditional vehicles (hiu ot ol by

Mohuwmnmadzasdeh of a7 2022 Wang o = 2018). Addi lly, tax

20234

ls to switch to EVs to align with these social values and to
improve their personal and social image (Gel/lmunn e1 ol 2024). In
some cases, influencers and public figures who endorse sustainable
living and advocate for EVs can also have a substantial impact (Juiswal
ol al. 2021). Thelr endorsements and actions can shape public percep-
tions and inspire others to follow suit, (urther enhancing the influence of
social dynamics in driving EV adoption (Shanmuga ol & Balakrishnan
2073; Tamakloe & Caesar, 2024). Given that consumers are often
influenced by the attitudes and bebaviors of those around them, social
influence becomes a key pull factor, encouraging individuals to switch
1o EV: o align with societal expectations and gain social approval (11u
Al 20235). Therelore, we hypothesize.

l-ls. Sodal influence pulls motorists oward EVS, increasing their

reductions or further & the overall hip ex-
penses, increasing the attractiveness of EVs (Hu et al, 20290, Phillp
&t Ak, 20273). This financial mhel helps to mitigate the lvpoc.uly higher
initial cost of EVs, g more w ider making the
switch. Moreoves, some pohc-:s provide noa-financial incentives, such
aspnum_y accen 1o high-occupancy vehicle (HOV) anes, free or dis.

and from certain driving restrictions in
congested urban areas (Hu et ol 02%4). These added benefits create
practical advantages for EV owners, further enhancing the appeal of EVs

g i to adopt them.
2.2.3. Moaring foctors and motorists” switching éntention to adopt EVs
looring factors the p I, social, or situational con-
ditions that either support or ob a " deci to transi-

tion from one product or service (o another (Hu ol b, 202705 Nguyven
o1 ul 2020 When it comes Lo adopting EVs, these factors serve as
stabilizing or restraining forces, influencing how easily lndlvidmhm
move [rom traditional fuel vehicles 1o EVs. Mooring factors £

interact with both push and pull factors, leading loamorelnlncu:

| compo-

::::::T:Twnﬁhﬁh - “Il':.?m; r.m.":;i;” c.'ﬂ"'.z.u zi: decision-making process (Hsich, 2021). A key meoring factor is
P O s §ar 2 A hing costs, which pass fi 1 and i
e &l offering subsidies for home 3 R nents (Ngoyen et al., 2024). Financial switching costs refer to the sub-

significantly to alleviating range anxiety and improving the convenience
of owning an EV (Juin et al, 2022; Jalswal et al., 2022). These policies
not only innenllvue r.he purclme of EVs but also support a mnlm

by related to ch g avail-
ability (Budnitz et al.. ’024 Haoerler e1 al, 2023). As & nuh, the
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stantial initial investment needed for purchasing an EV in 1o
traditional vehieles (Npuyen oo al. 2024). Although EVs provide
long-term savings, the up(mal oosl can pose a considerable obstacle for
many Ni hing costs involve the time and
effort needed to adapt to new driving expetiences. comprehend charging
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infrastructure, and change habits related to vehicle use (Npuven e al,
2024). Another important mooring factor is inertia, which refers to
consumers’ reluctance (o change due to comfort with their existing sit-
uation (i el al., 20232). Many consumers may feel hesitant to adopt
EVs simply b they are d to driving traditional fuel ve-
hicles (Carrel of ul, 2022). The convenience of current fuel networks,
familiarity with internal combustion engine vehicles, and general
resistance to change can make switching less appealing, despite the
potential benefits of EVs (Hu et ol 20274). This inertia can slow the
transition, even when push and pall factors indicate that switching to
EVs is a desirable choice. 1g factors, i costs and
inertia, create friction in the decision-making process and can either
delay or hinder the adopuw of EVs (1 el ul, 20234). These factors

the by i L, fi I, ar
habitual barriers that consumers must ovemame to make the switch
(Hoerler @1 al., 2023). Therefore, recognizing the -lml!hnm of

et yehologi
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elal, 20235). The familiarity of using a conventional vehicle creates a
f security and i making the idea of switching to an EV
seem daunting or unnecessary (Hu et ul, 2023a; S. Wang, Wany. &
Yang. 2020). This habitual comfort is a key component of inertia, as
many motorists are reluctant to disrupt their established routines, even
when d with more lly friendly or cost-effective
alternatives (Zhang of ol. 2022). Additionally, the perceived risks
associated with adopting EVs, such as concerns regarding charging
infrastructure, battery life, and resale value, further reinforee inertia
(Chen, Khan, et al,, 2024; llu el al., 20233). These uncertainties create a
fear of the unk from I EVs
despite their potential benefits ((‘ |ml et al, 2022). The hesitance 10
adopt new technology due to a lack of understanding or confidence in its
reliability is a common form of inertia that slows down the adoption
process. , lifestyle ibility plays a role in inertia
(Sabiracavard el al, 20245 Sun et al, 2017). Consumers may feel that

mooring factors is mx:lal for f 1* EV EVs do nat fit seamlessly into their current lifestyles, particularly if they
doption by add: g these barri fr ly drive long di or live in areas with limited charging
infrastructure (Pradecp o1 al, 2021; Rudso & Ribeiro, 2022). The

2.23.1. Switching costs hing costs the financial, psy- perceived | it of needing to adapt to new systems, such as
chological, and time-related burd dated with ch from one lanning trips around charging stations, can cause individuals to delay
product or service 1o another (Flsich, 2021; Jung ot vl 2017; Nguyen ﬂei‘ decision to switch (s:hn 2022; Truong et al., 2024). Inertia,
el al, 2024; Sun et al, 2017). When it comes to the ition [rom fore, Scts as a p ing [actar that p or delays the

traditional fuel vehicles to EVe, these costs are eritical in the
decision-making process, acxmgsnmmlamﬁhuandtbudehy

mmdmmadoptw:(}tueul..znzms Wang, Wang, & Yang, 2020).
Overcoming inertia requires addressing the psydwlogial pracﬂcal and
tied to I fuel

or hinder the switch to EVs (Nguyen et sl 2024)_ F;
costs are perhaps the most apparent barres. Alﬂmmhmmaypmvlde

ived barriers that keep
20294). As these barriers diminish th h technological
and societal shifts toward sustainability, inertia’s lmpacl

(Huu A,

long-term nvhgs regaxding fuel efficiency and mai

et il., 2020), the signi upfront lved in “ an
W.Wmmwdeummdhmdhm&rﬂnghh
structure. and potential retrofitting of other equipment, can deter con-
mmnlnmmungmemneh(s Y. He, Zhow, et al., 2022). Even with

may lessen, but it remains a <ignificant factor in the decision-making
process (FHsich, 2021; Hu ef al, 20275). Thus, the following hypothe.
sis is

tives, the ived initial i is often sub- m‘“'mm;:( :v: B Bctac. BV the =
snnd.l._ icularly for individuals on tight | ; (Goel et al . 2023).
Beyond i 1 derati fi il costs also
Ignificantly infl decisions. These include the time and 3. Green self-identity and its moderating role
e&xlmﬂmlmmptmmbemmhummw

hedules and ding the range limi of Guauelt idaamy moaupm lhe extent to which mdlviduals see

EVs (Goel ef al., 2023; Yao @l 2024). Additionally, about th as envi and d in
the availability and of charging infe e, especially in beh (Tackarossy ef al., MIS;CnnJesmexal 20"'3) This pes-
l&urhnhdm.._.. further di i tmnl ndenuﬂanu with envi can i various
from adopting EVs (Goel et al., 2023; Tamiihloo & Caesi, 2024; Truong i ! icularly the decision to adopt
ot al, 202¢). Such psychol | barri ibute 1o the perceived tally friendly mdmdnghsmch asRVs (Karuppish & Ramayah, 2022;

burden of switching, making it less appealing. However, while these
switching costs can impede the decision to adopt EVs, xhz) do not
el-mlnale xhe passibility of switching. As technolegy and

d: perceived costs may decrease,
mnMng lhz transition more attractive over time (Hu of SL02023; [ald
etal, 2024; Upadhyay & Kamble, 2023). In this sense, switching costs
function as & mooring factor that initially slows down the process of
adopting EVs but can be overcome as the benefits outweigh these

challenges (Nguyen e al, 2024). Thus, the following hypothesis is
proposed.

H6. Switching costs act as a mooring factor, slowing down the
switching intention to adopt EVs.

2.23.2. Inertia Inertia refers to consumers’ tendency 1o stick wllh their
current behavior or choices due to habit, or 1w

Naravan et al., 2022). People with a stroag 3mn selfidentity prioritize
lhe enviranmental mh-:nmx; af EVs (Barbarcass of al., 2015), which
h or h the infl af vario\ls push, pull, and
mmhcmnulhm ieion Lo i from trad | fuel ve-
hicles 1o EVs. Green sell-identity plays a moderating role (Cruz-Jesus
et al, 2023), ing that it can hen or weaken the relaliomhip
between these facmrs (such as di ion, cost ¢
value, incentive policy, social influence, Mhhhs costs, and inertia)
and the intention to adopt EVs.

< off:

2.3.1. Green self-identity and push factors

with tradil I fuel vehicles is a significant push
factor driving ists to id itching to EVs. Traditional fuel
vehicles are associated with higher emissions, dependence on fossil
(uelx and tlslng fuel costs, all of which may cause dissatisfaction among

change (iisich, 2021; Sun et al., 2017). When it comes ta embracing new
technologies, such as EVs, inertia serves as a mooring factor that can
significantly slow down or hinder the transition from conventional fuel
vehicles to EVs (Hu et al, 2023a; S. W Wang, % Yang, 2020)
¢ may hological fort with 1]

vehicles, having bemme accmmmd 1o their driving habits, mlnxe

nance routines, and the widespread availability of fueling stations (11
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(Cruz-Jesus et sl, 2023, Kwon
et al, 2020; 1l et al, 2021). For individuals with a strong green
sell-identity, these are likely to be even more
salient, as they align with their personal values and commiument to
reducing environmental impact (Crue Jesus et al. 2023; Salari, 2022).
Thus, green self-identity is anticipated to amplify the impact of dissat-
isf: with traditional fuel vehicles on the deci o adopt EVs
(Almansour, 2022; Barbarossa et al.. 2015). Motorists who possess a

: deawhacl
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EVsasa
d with tradi-

strong green self-identily are more i d 1o p
to the ! and | drawback

d i ives, are I in ging the adoption of EVs
by Imnnng their initial costs and enhancing sccessibility (Jaiswal et al.

tional fuel vehicles (Barbarossa ef al., 2015; He et al,, 2021; Salan, 2021). For individuals with a strong green sell-identity, these incentive
2022). They may be more willing to switch to EVs in resg to their progr may not only alleviate fi | obstacles but also fi
dissatisfaction because EVs align with their pro-environmental idenmy ir 1o envi | inability (Hu et al., 2023b;
(Karuppiah & Ramaysh, 2022). Therefore, the following hyp is Sk el & Balakrishnan, 2023). Suchmdlv&dualsarelikgtymvleu
proposed. these p a8 suppi of their pi and
HBa. Green self-identity positively " tha effac:of dissadis: as ind:calors that adopting EVs aligns with societal efforts to promate
faction with traditional fuel vehicles on switch jon 1o adopt susmnahv(lh)‘(bunnh l.l‘ al., 2023; Upadhys By & )\.mebh 2023; IJme
BV g el al, 2022). Green self: ity n icip w the infl
3 of ive policies on 1 dividuals who bold strong
Cost pressure, including rising fuel prices and the i ing main- i I values are more Inclined to pond positi ', o in-
costs of traditional fuel vehicles, can be another push factor centives that facilitate EV as they p these i as
motivating the switch to EVs (Almansour, 2022; Salan, 20225 Zheny baoth i My beneficial and ethicall with their green

el al, 2022). For individuals with a strong green self-identity, cost
mummybehtemmdmuuuyuawmhnbuu
pp y o ition 10 more inabl ives (Criz-Jesus
et 4l 2023 Hu et al, 2023b). These individuals are more likely to
tolerate initial costs or chall related to adopting EVs b they
vilue the long-u 1 benefits of reduci ions and
fossil fuel consumption (N.nrnyan et al., 2022; Salari, 2022). Moreover,
those with a strong green self-identity may view the financial savings
from lower fuel and maintenance costs associated with EVs as an addi-

identity (Budn: u et al., 2024; Hy et al,, 2023 lb). Thus, we propose that.

H8d. Green self-id itively mod, the effect of i i
policy on switching lmmum w adopt EVs.

Social influence encompasses the effect of others, including peers.
family, or broader societal norms, on an individual's behavior (Jain
©l al. 2022). In the context of EV adoption, social influence can be
observed through recommendations from friends, the visibility of EVs
within ones community, or the rising social expectation of environ-

ible behavior (Hu o1 al. 20234). Individuals with a

tional incentive to switch (Karupviah & Ramayak, 2022). In
individuals with weaker green selfidentity may focus more on the im-
mdhleﬂnndﬂbmﬁa&suchn&mdpmdudngmw,mhe

strong gre If-identity are particulas] plible to social infl

refated Vi 1 Inability (Karuppiah & Ramayak, 2022; Li
et al. 2021). They are more inclined to be swayed by those who advo-
cate for EVs as a green altemative and may feel a heightened urge to
align with eco-friendly social norms (Karuppiah & Remayab, 2022). Itis

d that green self-identity will amplify the influence of social

than the long-term envi | and ic benefits (Al

2022; Hu e al. wumm,mﬂmmyumumpu-
tively moderate the elfect of cost p on the switchi: o
adopt EVs, with individuals who strongly identify as 1l
conscious being moare likely to resp ‘mm by dopti

greener ion al ives. Therclore, we hypoth Ihll.

HBb. Green self-identity positively moderates the effect of cost pres-
sure on switching intention to adopt EVe.

2.32. Green self-idervity and pull factors
In addition to its role ir strengthening the influence of push factors,
green self-identity can also pasitively moderate the effect of pull factors

factors on the intention to adopt EVS (L ¢t ul., 2021). Environmentally

conscious individuals are more likely to be driven by the social valida.

tion that comes with adopting EVs and to p EV hip as a

nemsdenhmdna lhdrlochlmmwmm pro-environmental com-
Tk we that.

HBe. Green selfident] Vil Lo e
nmmmhgmmwwnvg

the effect of social in-

such as perceived value, i ive policies, and social infly onthe  2.3.3. Green scif-identity and mooring factors

Inlmdmloadoplm dividuals who have a of gr Al While green selfidentity plays a beneficial moderating role in

.mmymdmbemnmudmlhehmtuotm pecially when hancing the infl of push and pull factors, it may function as a

these advantag with their envis | values. i 1 mod in relation to ring factors such as switching
Perceived value refers 1o consumers” assessment of the advantages  costs and inertia. factors denote the obstacles that hinder or

they anticipate gaining from a product or service in relation to the costs impede an individual’s decision to emb new technologies (11u et al.

they incur (Gaturk et sl 20235 Upartiy oy de Kanble, 2027). Regarding
EVs, perceived value includes factors such as lower long-term opera.
ﬂnnal costs, environmental sustainability, and an improved driving

d 1o ¢ | fuel vehicles (Zhang shal, >o-_]

2023y Nyuyen et il 2024), such as EVs, and gréen self-identity could
help mitigate the eftects of these barriers by promoting environmentally
motivated behavior (Crus e 2023).

Switching costs are the perceived economie and non-economic bar-

us et al,

l-'or lndmduals with a strong green self-identity, the env
advantages of EVs, such as reduced emissions and energy efficiency,
hold particular significance. They may assign greater meomm:: lo the

riers ciated with moving lmm one pmdlm or service to another
(Al-Banna i @lort of al., 2023). Regarding
the adoption of EVs, these costs encompass the financial outlay for
ng a4 new vehicle, potential inconveniences related to EV infra-

& Jannah, 2022; Hsiel,

ecological impact of EVs, which amplifies their w gl
w these vdudes (Chinen et 8l 2027 Nouyen of 8l2024). Green
A-identity is likely o Ben the infl of perceived value on

the intention to adopt EVs (¥ :uppiah & Ramay. h, 2022). Motorists
who identify as environmentally aware are more inclined to emphasize
the ecological benefits of EVs, viewing them as an opp ity 1o align

slmclure, and adapting to a different kind of vehide (LI o1 al.. 2021
Nguyen el o 2024). For many consumers, high switching costs can
delay or discourage their decision to adopt EVs (S. Wang, Wang. & Yoy
70"()) However, for those who possess a strong green self-identity, the
fination to align with their enviranmental values may lessen the

their transportation decisions with their green principles (Upadliyay &
Kamble, 2023). Gomequenlly. the perceived value of EVs is heightened

imspact of switching costs (L1 et al., 2021). Individuals deeply committed
o susla!nalnluy may be more inclined 1o overlook or tolerate higher

for these individ ng their i o switch. Therefore, we Ig COSLS, 1 by lhurmonsdenn 1o reduce their carbon
propose that, footpring (Nguyen el al.. 2024). C 1 y, green self-identity could
HBe. Green self-id ivel ds the effect of perceived ol e K demru\:me!':e:eo! \i .‘w"mc:u:’ . n i
g
value on switching lnlenuon loadop( EVs. ariscital Kenaes met't RS ial exp Theref we hy-
I policies, including subsidies, tax rebates, and govesnment- pothesize that
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HB{. Green sell-identity negatively moderates the effect of switching
costs on swilching intention to adopt EVs.

to familiar products or behaviars, even when new and potentially better
alternatives are available (Hsich, 20215 Hu et al.
motorists, inerlia can
traditional fuel vehicles due to habiL mmfoﬂ. or uncertainty about the
unfamiliarity of EVs ()(u u al,, 20 270). This resistance to change can

A

create s £
with a strong green sell-identity, inertia may have a less powerful effect.
Their environmental consciousness can act as a counterbalance to the

Technology in Soclery 82 (2025) 102949

2024

intentians ( Chen et al, 2024 ; Pandita e al, 4). By incorporating
these control variables, this swdy aims 1o ensure 3 more precise exam-

S N ination of the d i i 1o switch
Inertia refers to the tendency of individuals 1o resist change and stick 10 EVs i China and Malaysia.

R e Thus, as lustrated in Fiyp. 1, the th 1 ke is i duced.

20234). For many

" { for {iine 1, tige

3. Research methodology
™ g EVs, forindividuals  5.1. Measurement

This study employed nine all of which were
them 1o habitual dapted [rom previ h and fically modified for the context

comfort of the status quo,
behavior and make the switch to EVs (Nguyen ¢t al., 2024). These in-

irehi =}

of switching lmenuons toadopt EVs. Dissatisfaction with traditional fuel
hicles was ad. d from Al-Banna and Jannah (2022), Hsieh (2021),

dividuals are likely to p to EVs as a positi that
aligns with their identity and values, which can aid in diminishing the
impact of inertia on their decision-making process (1iu ef ol 20232).
Thus\ gxeen self-identity is anticipated o m the effect of l.nmln on

and Sun et sl (2017) The construct of cost pressure was sourced from
Hustal (2023 ansson (2011}, and Rezvanl et al, (2015% Perceived
value was assessed using a modified version of Zhanyg e ol (2022).
1 ive policy was adapted from Hu et 2l (20230) and Jalswal et al

as those with a stran, 10 sus
are more inclined to change their bels io in favor of envi
friendly options like EVs. Therefore, we propose that.
HBg. Green self-id ly mods the effect of inertia on
switching intention to ldnpl EVs.

This study incorporates four control vuhhlu-—ggnds age.ann-

11

{2021), while social infl was developed by i insights
from Hu et ol (202354) and van't Veer etal. (2023). Switching costs were
measured using adaplations from Nguyen of sl (20241 Inertia was
based on Hu et al. (20233) and S, Wang, Wu, and Chen (2020). Green
selfidentity was sourced from Couz Jesus ef al (2023), while switching
intention to adopt EV was measured using scales adapted from Hu ot ol
(1021&) and S. W ung Wu. and Chen (2020). These construcls were
ely capture the key factors influencing con.

uonal level, and hly Im:ume- 1o
and enh. ul‘ of the — 'Y m
has been identified as a factor influench hnology ad behav.

iors, nmaadwmmmynmwaﬂmmmwﬁdal
recognition payment (Yu ctal. 2024). Age and educational level are also

mmmmmummmmmmamsv“mmg
baoth external and internal iv in the deci ing process.
'l'u snunh content vauduy for the study on factors influencing
toward

m:ehlemdduaﬂom.ulheyhpe“"" techno:
logical p EV adop-
tion (Pamun ct ll. 2024) Addl!nnllly, mlh!y income plays a
significant role for high-cost in-
novations like nv;, whueﬁmndalapcltyanlnpmwlmhbg

iy EVs, feedback was obtained from
three prof with exy in bl P ion and con-
sumer b ioe, leading to v adi in the survey instru-
ment. The survey i fessionall lated into

were thes
Mandarin (for China) and Malay (for Malaysia) using a rigorous back-
translation method (Beislin, 1980). This process involved the initial

O e
| Pushfactors ) Groen soif-identity
' : NS
1 | Dissasstacton with TN
1 | raditional fued vohicies | XV 4P
1 Hals)” 5 ’ "l’ \\ b
] : Q -t ’r’ g A
| ' veely /0 ‘\ N
{ | . PRI ) 1y N B
' ’
| Costpressure . 7 Hacte) 4 ¢ RN : poorng factoy ¢
' ' ,NO& ’ N ‘\ i '
: i . -m':,(ll by M| Swicnngcoss |
"""""""""" 7 ’ o .| \ '
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' ! 7 ’ adopt EV ' :
L] rceived value \J"m‘ ’ '
- [ ’ 2 norta '
¥ ' 7 ’ 3 H
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|
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------------------ N L . T T T ey

Fig. 1. Research fmmework.
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u-anslauon by Hllngual experu ﬂuenl ku both English and the target Table 1
1 into English by Measurement scales.
separate translators (o ensure plual equival The h Costract Construcs  Varlable medsuressent Varkble source
team and local ling then d da review to resolve Code cantent
any discrepancies and ensure linguistic and nTEV 1am dissatisfied with the (AL Baiuia &
across both versions. Finally, the Mand and Malay ions were with traditsceal environmental impact of
vandausd through pilot u:sung and focus group discussions to ensure fued vehicles trasitional fuel vehicles.
! rel and A pilot test was conducted DTFV2 1 foed unhapgry with the
involving 30 respondents familiar with EV adoption in both China and 2
Malaysia. Furthermare, a focus group discussion was beld with the au- DTV 3 Using traitional fuel
thors, local transportation experts, EV service providers, and several vehicles does not meet
motorists to further optimize the survey instrument. This process my expectations.
involved clarifying specific h g certain questi OTFV 4 :nm lr::mma -u:l l:a
removing irrelevant items, and enhaming the overall clarity of the :ﬁmw foel '
content. Based on these insights, final refinements were made to ensure vehices.
that the survey i ly captured the factors influencing Cost pressire =2} 1 am cancersed abos (he
EV adog in both The finalized used in increasing fuel costs for
the formal research is summarized In Table 1. o2 ;Tz::"d“' ” 2015)
ex of raditicaal
3.2, Data collection and sampling m::::lm create
finandial strain foe me.
This study igates the f influencing the i ion to switch @2 1 feed burdened by the
w0 Ev: maﬂmmmm:mvmmm :,::z :::z:,::
WO countries. chlu, teSitional fuel vehicle
asaglaba]ludslaw doption and offers o 'lhm;ndeﬂnl“
N ks : "
3 hm-lhe. .3 md : Evln{mnm!\!m}fl.l: ‘m“‘-‘m‘
30 g becoming too high for e
pective on EV adoption in a developing y. By 10 manage.
Mmbﬁhcmmg.&enudyumhlﬁhhnampmhuﬂve Percelved value "1 1 believe that Buylng and
understanding of the factors influencing the intention to switch to EVs, Ariviag an EV peovides
ibuting to a broader knowledge of sustainable transportation :‘:::"“"m""
adoption and behavior. w2 Purehiudng and using o
To ensure randormness in the online context, the Wenjuanxing plat- EV enhan:cs my social
form’s algorithm was utilized to distribute the survey 10 users across s sats.
dlv«seg Ionumnnddm within China and T
e pltorats o e it e e,
audzﬁ:pmﬂdhuwnyulunmhngmmmukctmua. Ve Driviag an EV glves me a
Additionally, stratified sampling was applied to achieve demographic sense of conteiburing 1o a
balance in both countries. In China, strata were defined based on income
l:':‘mm m’ h:’ll e m‘ﬂ:’t‘:‘“a" (uﬂiml:" runl) Io Becentive policy w1 (T al, i..nu.;
stratification focused on ethnicity (Malay, Chinese, Indian) and urban.
rural divides, reflecting the nation’s multicultural population. Quotas P2
for age, gender, and ed level in both ies 1o ensure w‘"“‘:‘:f"‘“ .
the sample dosely mirrored national census data, enhancing de- = n‘;: m; -
In both ac ional sur- ingeatlves are lmpoetant
v:) was carvied ot using an online questionnaire distibuted via the facices in my decision 1o
Wenjuanxing platform. The random distribution method, combined purchace aa EV.
with stratified sampling d d y in the p pant pool, tar- T “;;:,‘:":‘ﬁ"::::;f“‘“
geting respondents with varying baukgrmmds and expcnencts invehicle i‘;mml,“ beydud
ownership and EV K ledge, thus proving  the study's wabuidies, W promote the
gﬁlemlll.ﬁlﬂly Social lnfloe s :::l‘n‘lvn:ml eccfespect (I
sence ieor ST - 3
'MAS shown h Appu\d:- A, If:epanmey l.nmmuu wits slmdumd into R aondlocld et
plasaing to sdopt BV, 2023)
ensuﬂng coaﬂdgmumy and dgﬂning EVs; a second section “with whikh e2codniges me o
pants” eligibility, including being @ the same.
18 )tanocolder havingmlevel u(famlliarily with EVs, and living in s12 | teed influcaced 1o
China or Malaysia. EV familiarity was d using the ion: “Have yrirchacs J EV Dachd da
the growing tresd among
you éver used, hed, or d h an EV?” Partici- my peers and social
pants who selected “Yes™ were deemed euglble 1o proceed, while those Froups.
who selected “No™ were excluded from the study. Eligible participants s13 Secisy others In my
were directed to the main survey, while others were excluded. To eemmunity dying EVs
dents who leted the survey were mrm"::l::::_‘a
aﬂued a small gm asc P Whﬂ.e can etimes Vot o i PG

primarily by rewarda). the modest nature of lhe mmpe!uadm (eg., a
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Table 1 (comtinued )

Construct

Construcs

Variable measuressent Variable sowce

cantent

Swisching costs

lnentia

Green self-idestity

Swinching
Lntention ta

adopt EV.

B

Gsie

SIAES

Advertisements and
media hat promote EVs
make me fecd mare
pasizive about adopiing

e,
1 bedieve It would require
& significist amount of
maecy, time, and effart to
find and purchise
suduble EV,

Finding convenient
locations for parking and
charging an EY would
involve additional cost
and effoet.

The cegoing
malesesance sed batiery
recharge costs of an EV
would be higher thas for
4 tradicional vehicle.

1 think Jearning how to
drive s EV and
‘managing its unigue
requirements wondd
involve coasiderable

Sauyes of al

2n24)

[P TRpTE Y
§. Wang, ‘Nang,
& Yang, 2020)

v CragRs cal
soeseane who s mindfel 2009
of cavironmessal

cancens,

15ee myself as an eco-
eonsclous consumes.

1 care about Bow car

tage smgaces the
enviranment.

Tam concerned about
how car usige
contributes W air
pollution.

1 am open to the idea of
wassitioning from & S. Waay
conventicesl vehicle 10
an EV.

These's & strong
fiketiEccd chat [ will ept
for a0 EV soca.

Tam desermined 10 make
the switeh 1o an EV.

1 wondd choase an EV s
my pelssary mode of
Trsspoctation for
commutisg.
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voucher or token gift) was designed to minimize such risks (Snger & Ve

2013). To address p ial about quality and
h ion-check q (“Please sedect ‘Neutral” to confirm
you are reading this”) and time thresholds (; of 5 min)

were embedded within the survey to identify and exclude inattentive or

dish These served as valid: checks to

reduce bias from incentivization. Additionally, the study’s focus on

participants with prior EV familiarity ensured that responses were
dad b veb {etantl fiial ot

driven solely by the incentive. The final section gathered demographic
information, including gender, age, education level, and income. The
final section gathered ds phic inf ion, including gendesr, age,
education level, and income.

Sample size determination for hypothesis testing was carried out
using G*Power 3.1, id the intricacy of the h model, the
desired level of statistical significance, effect size, and power re-

i (Saper, 2018). Following standard guidelines, a of
194 participants per country was required. During the survey period,
from February 2024 1o May 2024, 753 participants in China and 602 in
Malaysia passed the screening process. After excluding invalid re-

696 valid were collected from China and 648 from
Malaysia, surpassing the required sample size and ensuring the robust-
ness of the staristical analysis (Hur o 2l 2016).

The d hic charsctesi; of d from China and

Malaysia are presented in Table 2, which highlights key similarities and
diffesences. In terms of gender, both countries showed a fairly balanced
represeatation, with 54.0 % male and 46.0 % female in China, and 52.3
% male and 47.7 % female in Malaysia. The age di
that the 2635 age group was the largest in both countries, comprising
36.5 % of respondents in China and 35.2 % in Malaysia, followed by the
36-45 group at 29.5 % in China and 25.0 % in Malaysia. Younger re.
spondents aged 18-25 made up 13.6 % in China and 17.1 % in Malaysia,
while those aged 56 and over constituted 7.3 % and 8.8 %, respectively.
Regarding education, the largest group in bath countries beld a bache-
lor's degree, with 39.8 % in China and 40.1 % in Malaysia. China had a
slightly higher propostion of respondents with associate’s degrees (24.6
% vs. 24.5 %), while Malaysia had more respondents with PhDs (6.0 %
8. 2.6 %). Additionally, 12.9 % of Chinese respandents and 10.3 % of
Malaysians had completed senior bigh school or below. Income levels
also varied, with the largest group in both countries earning RMB

Table 2
Demographics of respondents.
Caregory hina (N ~ 696} Malaysin (N ~ 648)
Numbes  Percent Number  Percent
(%6} (%)

Gender
Male 376 540% a0 523 %
Feasale 320 H0N% 3 FT%

Age (yeurs old)
18-25 a5 136% m 171 %
26-35 254 365% po ) 352N
3645 205 205% 162 250 %
46-55 92 1BI% 20 139%
56 and over 51 TIh 57 BE%N

Educational level
Senior high seool o 20 129 % &7 1a3%
Dbelow
Associme’s degree 7 M46% 159 245%
Backelor's degree 77 HNEN 260 01 %
Master's degree 140 00 % 13 19.0%
FhD 18 26% 39 60%

Muathly income (RMB}
3000 and bedow 25 36% a2 65%
3001-6000 168 240 % 153 236%
60019000 268 3B5N 213 329%
9001-12000 208 29% 156 2401%
12001 and over 7 9% 84 130%
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6001-9000, representing 38.5 % in China and 32.9 % in Malaysi lysis (CFA), as d by Lindell and Whitney (2001 ). Four items
However, a higher percentage of Malaysians earned RMB 12901 and ing p p lated behaviors, such as i usage
aver (13.0 %) compared to China (3. 9%) These d h f , served as marker variables, ’l'hese variables were distinet
provide a foundation for of the factors !tom lhe maln study The indicated no significant

affecting the intention to switch to adopt EVs in both

3.3. Common method variance

Common method variance (CMV) was proactively addressed in this
study to minimize its potential impact on the results, following the
recommendations of Zheng et al. (2013). Several procedural measures

the marker variables and the primary study var
fables, mh!otclng the conclusion that CMV was not a major concern in
this study, thus ensuring the validity of the results.

4. Data analysis and results

We conducted the data analysis using SmartPLS 4.0, which applies

were employed 1o mitigate CMV. First, the structure of the questionnaire PLS-SEM. PLS-SEM was selected over i based SEM (CB-SEM)
was d before data collection, ing brevity and clarity. Re- b our data exhibited | distril and our sample
spondents were assured of anonymity, aiming to reduce social desic- sizes were relatively small, conditions under which PLSSEM offers
ablhly bias and evalua.tiun appmhemun (Chm@ e nl. 301 B). greater istical power and rob (Hair er al, 2016, 2021).
h the g Addi Iy, PLS-SEM is well-suited for the extension of an existing
honest resp lo p bias. The order of m wu | theory and lex models with i ng effects, such as
bal. 1 to avoid lated bias, and the g ourr ol ll\e push-pull-mooring framework to enmlne factors
was kepl concise to A ducing the risk infl ion in EV adoption. Unlike CB-SEM, which
of fatigue or boredom (Lindell & Whitney, 2001). Addi Ay, de- equires strict gard lity and large pl
mographic questions were positioned at the end to prevent their influ- PLS-SEM efliciently Ltiph models along with
ence on responses to the key constructs. a | model, providing a comprehensi lysis of the relati
To further address CMV, two analytical technigues wese used. Fist,  $hips among the identified variables.

Harman's single-factor test was conducted on the entire dataset,
revealing that the first factor secounted for 23.456 % of the variance in
China and 25.678 % in Malaysia. Both values are under the 50 %
threshold suggested by 140t (2009) and Podsakoll el al. (2001). This
result indicates that CMV mnnn mjotms:wnd.ﬂxumdy

4.1. Measuremnent model

Tunle 3 presents the reliability and validity findings for the con-
structs in both the China and Malaysia datasets. All Imms factor load.

applied the marker variabl ugl y factor ings surpass the ded 0.7 threshold g strong
Table 3
Reliability and validity.
Construct [rems China (N - 696) Makiysia (N = 648)
Factor ouding A i AVE Factor Joading [ CR AVE
Dissacisficticn wits waditional fuel vehicle: DIFY1 o852 0862 0901 0.702 0585 a0z 0946 0814
DTFY 2 0787 099
DIFY 3 0520 0895
DIFY 4 0860 0907
Cost pressare cr 0776 058 0.860 0.691 o7 0024 QM5 0.812
o2 0228 0898
o3 0893 0.908
o 0825 0.850
Pesceived value P 07st 08 0.880 0.695 a9l 0924 QM6 0.814
P2 o828 0.906
3 0856 0909
Ve 0865 0&82
Incentive paliey (15 07ss 0.800 0.829 0.624 0878 0.920 0943 1.806
P2 0765 0912
Pz o0& 001
P4 o7 0907
Sacial influence sil 0.5% 082 0.831 0.653 0912 0.a35 0953 0.837
si2 0776 0%e
si3 0s10 0922
sS4 0742 onr
Swinhing costs s5C1 0.#58 0876 0.880 0.728 0895 915 %0 0.798
sc2 0823 0907
51 0865 L
S04 0.856% 0884
Inertia INEY 0839 0835 0838 0.672 0590 0.92¢ QM6 0.814
INE2 0754 0.906
INE3 0837 0906
INE4 0845 0907
Green self-ideesity asi 0852 0862 0.863 0.706 0919 0.930 950 0.825
asi2 &S 0883
as13 &3 [
Gs14 089 0935
Swisehing ltentian 16 adopt BEV SIAEL 05 0554 0.831 0.653 0933 0.9 0961 0.861
SIAE2 0776 0928
SIAEZ 0810 0928
SIAE4 0742 0923

Note: CA: Cronbach's alpha: CR: Composite relinbility; AVE: Average variance extracted.
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indicator reliability (Fornell & Larcler, 1981). The values of Cronbach’s
alpha (CA) range from 0.800 1o 0.884 in China and from 0.915 w 0.946 F] 5
in Malaysia, demonstrating high internal consistency. The scores for & 8
Composite Reliability (CR) of each construct surpass the 0.7 benchmark, ! - e
ranging from 0.829 ta 0.901 in China and 0.940 to 0.961 in Malayxla g z E E
further supporting the X | reliability. Addit , the
values of Average Variance Extracted (AVE) exceed the 0.5 lhreshold gz § " g
ranging from 0.624 1o 0.728 in China and 0.798 to 0.861 in Malaysia, C] 83 3
confirming the convergent validity of all constructs (Formell & Larcker, = Al
1981). These lindings indi that the maodel is robust gg GE gcg
and reliable across bath datasets. & a4 :5 g 55-
Discriminant validity was assessed using the Fornell-Larcker crite- L Lo,
rion al de the it (HTMT) ratio, Table 4 illus- mmean rszs
uamlhanhesqmmorunl\vmevmnmExmnsdmmlu a3=ad 2-%3
each p d on the diagonal in bold, eds the corre- @ [
ponding inter lations for both the China and Malaysia "
d “This confirms the stronger relationship of each tots SEEEE 22533
own indi pared 1o other (l;umcll&lattkzt. 1981). = idv fasee Sige
In the China sample, the squaré root of AVE values ranged from 0.790 to
0.862, whereas in the Malaysia sample, they ranged from 0.893 1o agggggg 353553
0.928, confirmi validity across both data z B ] d dae
sets, The HTMT ratios for all construct paies fall below the conservative
threshold of 0.85 (e, 2029), fusther supporting disceiminant val- SRR 1838548
idity. For instance, in China, the highest HTMT value is 0.748 between sl o ﬁsdd 4385333
“switching intention to adopt EV" and “switching costs,” while in
Malaysia, the Righest is 0.501 between “incentive policy” and “dissat- !, g g—gﬂ 5 iREEEERY
with traditional luel vehicles” These results confirm the iEd gﬂ 0355 Sdddddas
i i T ‘reinforeing the d validity of & {
the measurement model.
3 i
4.2 Strucwral model
z 2
Mumdﬂlng&emnmmlmﬂd,hmtdm g 53 5
structural maodel was pesformed 1o evaluate the hypoth B =
.hpbamnd»lsmmmmummm Tables g §43 38
shows the of the ! model which i ~\ R P
path coefficients and related statistics. The VIF values remained signif- -9 g
icantly below the ded threshold of 3.3, indicating the ab Esgg 53; a
of substantial multicollinearity (1%ir Je et al., 2020). In China, VIF # §
values ranged from 1.155 to 1.774, while in Malaysia, they ranged from o =
1.152 to 1.812. These results suggest that collinearity was not a coneern 5 55 35 5 5 3? 3
in either dataser. &
The results revesl significant relationships between key de-

i of switch . madnptelecmcvehicleslsa}z]ln gziEhsg FEEEE] g
both China and Malaysia. Fig. 2 a0d 9 present the structural model path = CIIC N = gee=en |y
results for both groups, Firstly, dissatisfaction with traditional fuel ve- z
hicles positively inflienced SIAE in both China (f = 0.079, 1 — 2.966, p SESEERS ;ggggs I

< 0.01) and Malaysia (p = 0142(_2963.; 0.01), supporting 17, z ddsddda i ddad E
Cost p was also a signifi 1i of SIAE in China g
() =0.266, 1 = 6.713,p < ODOI)and MalameL 0.077, 1= 2369, p = 28= 2
< 0.05), confirming 112, Similarly, perceived value exerted a significant B 3 g § 3 g a § g g § g g 5 g § ;
pasitive influence on SIAE in both China (j = 0.061, 1 = 2.248, p < 0.05) z H
and Malaysia (5 = 0.124, t = 2.795, p < 0.01), supparting /1. Incentive a1 g YEITERER ESS gg YERE »
policy was found to positively influence SIAE in China (f = 0.099,1 - z ElZ 33773753 gedd33333 i
3.064, p - 0.01) and Malaysia (5 — 0.157, t = 3.059, p < 0.01), sup- 2 i p
porting M. Sodial influence sigaificantly impacted SIAE in China (f = 7 é A
0.099, t = 2809, p < 0.01), but its effect was not significant in Malaysia = = s z 2
(p = 0.074, 1 = 1.796, p > 0.05), supporting 115 only in China. Switching g £ 48 = | %
costs were found 1o have a significant negative effect on SIAE in both g 3 :-3' E 3 =-§' 'ﬂ
China (J = ~0.433, 1 = 10.286, p < 0.001) and Malaysia (§ = ~0.191,1 5 3 E Seag ] g Sepg g2 | &
= 4.130, p < 0.001), confirming 116, Inertia did not significandly influ- 2[e |EzgEEEE 2§ %gsafzﬁ z§ |3
ence SIAE in China (p = ~0.020, L = 0757, p > 0.05), whereas t §§ gE;gigg gg g;gigg Eg g
d a significant negative impact in Mal (p=-0173,1= 5 Ejié“i §g!—~-§§§“§ g; 7!;
4.576, p < 0.001), thus supporting 17 only in Malaysi v E|1 éi‘ii ga;iggagﬁiiggcgg 2
Rzgardmglhemuda'almgd{moﬂyemulﬂdenlity(ﬁﬂ],ﬁsl éi : | 5§§§§gg§ $iy3iizigs? i
positively ! the relationshi isfaction with £
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Table 5
Results of structural model assessment.
Hypothesis  Relatioeship hisa Malaysio
Coefficiess S0l tvalue  VIF Pvaloe Suppormed Coefficiess Sod. - VIF pvalue Seppoeted
Dev. Dev. Vidoe
H1 DTFVSIAE 0.079 ooz7 2966 1155  0.003°* YES 0142 oo4s 2,963 1621 0003 YES
H2 CPSIAE 0.266 0040 6713 1657 0.000°**  YES 0.077 0033 2.369 1191 oot YES
Ha PVASIAE 0.061 o027 2248 1206 0.025* YES 0124 0044 2705 1.557 0005 YES
H4 P SIAE 0.099 o3z 3064 1612 0.002°° YES 0.157 o051 3.059 1732 0002+ YES
HE SI-SIAE 0.009 0a3s 2809 1553 0.005°* YES 0.074 o041 1.796 1771 0073 NO
H& SCSIAE ~0433 o042 10.286 1702 0.000°**  YES ~0.198 oods 4.130 1537 0Q000***  YES
H7 INESIAE ~0.020 o7 0757 1174 0449 NO ~0173 00Gs 4.576 1152 Q000" YES
HEa GSIXDTEVSIAE 0033 0032 1.028 1227 0304 NO 0.213 0039 5519 1.482 Q000" YES
HAL GSIXCPSIAE 0107 0042 2.581 1564 0010 YES 0.094 0026 3557 1.184 Q000" YES
HBe GSIXPVSIAE ~0.021 0031 0.680 1303 0496 RO ~0007 0047 0.156 1.812 0876 NO
Had GSIXIPSIAE ~-0.038 0034 1119 1675 0263 NO 0.094 oS 2113 1.562 0Q0as* YES
Hae GSIXS]<SIAE 0.097 0069 2469 1774 0014 YES ~0.056 00Gs 1473 1671 0141 NO
Hat GSIXSCSIAE ~0.107 0040 2690 1679 0.007¢% YES -0.097 0041 2339 1.624  0019* YES
HBg GSIXINESIAE 0.034 0029 1.204 1240 0220 NO 0.003 0041 0.084 1.382 0933 NO
Moded fit [ Moded fit Q* R*
SRMR 0.050 SUAB 0429 0.591 SRMR 0.043 SIAB 0280 0.331
Note: DTFV: Dissatisfaction with traditional fued vehicles; CP: Cost PV ived value; [P policy: S&: Social influence; SC: Switching casts; INE:
Inertia; GSL: Green self identity; SIAE: Switching intention to nbpt EV. Std Dev.: Standard i s Vari fi ion Factoe.

*F < 0.05, **P < 0.01,and ***P < 0.001.

Cole ' “ A &1Y ]

’ ' Educational Monthly N

t | Gendee Age 1

Social infuence [} ' vl e
"

i ! Control variables .

————» Sgnificant effect

= = == == - B Insignificant affect

Fig. 2. Results for China. Note: *P < 0.05, **p < 0.01 and ***p < 0.001).

traditional fuel vehicles and SIAE in Malaysia (p = 0.213,1 = 5.519, p <
0.001) but not in China (f} = 0.033, 1 = 1.028, p > 0.05), supporting 16
anly in Malaysia. GS1 significant A the 2

0.680, p > 0.05) or Malaysia ( = -0.007, t = 0.156, p > > 0.05), Ieadmg
lo the rejection of 1150, GSI's mod of the rel

cost pressure and SIAE in both China (§ = 0.107, t = 2581, p < 0.05)
and Malaysia (f = 0.094, ¢ = 3.557, p«DOOl).supporungHBbhbodt

policy and SIAE was insignificant in China (p = -0.038, 1 =

1.119, p > 0.05) but significant in Malaysia (f = 0.094, 1 = 2113, p <

005) supparﬂng HEd only in Malaysia. In terms of moderating the
ial i

contexts. However, GSI did not significantly mod the ionsh
between perceived value and SIAE in either China (p = -0.021, 1 =

244

fl and SIAE, GSI had a significant

positive effect in Chma (f = 0.097, t = 2469, p < 0.05) but not in
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E 1
: Push factors '
1
|| Dissatistactionwitn | !
| | racional fuel vehicies
: ®
' |
L |
H |
: Cost prossure J
i :
| - ‘.
| Pullfactors -
' 1
' Percetved value e
3 :
H '
' |
)
‘| incentvapolicy [
\
' ' ’ ' \ N
1 I L, .
- e :‘ | ¢ A X = H
' ! qote ' Ecucational Mooty | |
1 34 1 | Gonder Ago vl yoxs H
|| Socalinfuence i g '
'
H | 0 Control variables q

D P P 1

P> Significant effect

~ = === = - b Insignificant effect

Fig. 3. Results for Malaysia. Notez *B < 0.08, **p < 0.01 and ***p < 0.001).

umw:-om:=1m.;>o.os; mpp«tiglm only in
China. Lastly, GSI significantly d the rel
switching costs and SIAE in both China () = -0.107. ¢ = 2.690, p - 0.01)
and Malaysia (f = -0.097, t = 1339. p < 0.05). confirming HAL
However, GSI did not maod, the inertia and
SIAE in either China (fi = 0.034,1 - lm,p>o.05)urm|u,mu_
0.003, t = 0.084, p > 0.05), leading to the rejection of 1150,
Almnlndbylmr.lr eul.(ml7).ll’valmalo7s,050 and 0.25
and weak V' power, respec-
tively. In this study, the R* values for switching inteation to adopt EVs

meS?lhrCNnaandO 331 for Malaysia, indi 1 and
power, resp ly. To eval the model's
predictive capability, a blindtoldi dure was conducted, yielding

predictive relevance (Q7) values for lhl’.’ dependent variable. switching
intention to adopt EVs. The Q” value for SIAE in China was 0.429, while
in Malaysia, it was 0.280. These values surpass the recommended

hreshold of 0.15, indicating a mod to strong predictive capability
of the madel (F L o2 ol 2012). The model fit indicators demonstrated
an acceptable fit, with SRMR values bedow 0.08 (11 & Sontler, 1999),

The normed fit index (NFI) ranges between 0 and 1, with values above
0.9 indicating a good model fit (Bert!or & Bonett, 1980; Do e ik,
2022). In this study, the SRMR \ahlu (China: 0.050‘ Mahyua D.MS)
remained within the hreshold:

model fit. The NFT values (China: 0.902; Malaysia: 0.916) wgeabave
the threshold, suggesting an acceptable fit (Zaman o1 b, 2022). Addi-
tionally, the RMS theta values (China: 0.118; Malaysia: 0.112) were
below the 0.120 threshold, further supporting the model’s adequacy

(Zamin et al., 2022),
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4.3 Multi-group analysis

To examine differences in the factors influencing the intention to
switch o EVS between groups, a partial least squares multi-group
analysis (PLS-MGA) was pesformed. Before proceeding with this anal-
ysis, measurement invariance was verified using the Measurement
Invariance of Compesite Models (MICOM) approach, following the
guidelines provided by Henseler e6 al (2016). The MICOM approach
condists of three steps. The first step, configural invariance, verifies that
the model structure remains consistent for each group, ensuring that
constructs are measured aqul\alenx!y (ﬂndt guer mnlm et al. , 2020).
Lanie 6 indi that was d across all

o ing that the madel holds consis-
tently auuss both groups. The second step, compositional invariance,
involves testing whether the correlation e-values for each construct meet
the MICOM criteria. Table & shows that all correlation c-values exceeded
thelr respective 5 % g iles of Cu, confirmi | invari-
ance for all constructs. This suggests that the relauumhips between the
mnhlamumﬂmacmchhndm;ayﬂa In the third step,

was d by ag the mean and variance
Mseu:s ror each construct across the two countries (Matthews,
2017). Specifically, compasite equality assesses if the differences in the
original mean values and original variance values are contained within
the established confid i Is. If both mean and variance differ-
ences fall within the intervals, full invariance is demonstrated; if only
one falls within the interval, partial invariance is achieved. As shown in
Table 6, full measurement invariance was found only for swlu:hinx
costs, that hing costs was across both
However, partial invariance was observed for incentive policy, with the
difference in the composite variance ratio falling within the confidence
interval for variance, but not for mean. For the other comstructs,
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Table 6
Measurement invariance testing results using MICOM (China vs. Malaysia).
Constructs  Step L Step 2 Step 3 (a) Swep 3(b) Full
Configuraionsl  Comelation 5% Compesitionsl  Differencein  95% Difference . 95% :::l"::““
Invarianee covalue quantile the the
of Cu varince ratio interval variance rato interval
DTFY Yes 0N 0.997 Yes ~0.750 ~0.106, ~0.840 ~0.097, No/Na
a7 0.090
(=3 Yes o%e 0.995 Yes -0.182 ~0.112, -0.707 -0.150, No/Na
0106 0.150
[ Yes 0 0.998 Yes ~0.307 ~0.103, ~0.839 ~0136, No/No
s 0.129
[ Yes owe 0.995 Yes ~0.059 ~0.107, ~1.105 -0.126, Yes/No
als 0.128
s1 Yes 1000 0.969 Yes 1.140 ~0.104, ~-0.972 ~ 0084, No/No
ans 0.088
sC Yes Lo 0.999 Yes ~0.067 ~0.104, 0.137 -0189, YesVes
ooz 0.188
INE Yes 1000 0.992 Yes 1.040 ~0.113, ~0.699 - 0087, No/Na
oo 0.096
ast Yes 099 0.998 Yes ~0.383 ~0.109, ~-0.938 -0312 No/No
ol0s o112
SIAE Yes Lo 0.998 Yes 0.374 ~0.110, ~0.866 ~0137, No/Na
anz 0.145
including dissatisfaction with traditional fuel vel cost p 0.213) than in China () = 0.033). Both MGA methods indicated signif-

perceived value, social influence, inertia, green sell-nenmy, and
mlmhmgmmmadnpczvs,uhbad\emmmrthe il

icant dlﬂm (p value dlﬁumce (O 001), suggesting lhax environ-
are more inclined 1o switch

differences fell within the fid als, indicating no full
invariance across Lhese constructs.
llowing the confirmati invari the study

employed Partial Least Squares Multi-Group Analysis (PLS-MGA) to
explore the differing inflvences of factors an the switching intention to
adopt EVS in China and Malaysia. Nonparametric methods such as
Henseler's MGA (Henweler et al, 2009) and the permutation test (Chin &
Dubbf’n.mlo)wmmnudmmmbmmlyu By using both

gthens the reliability of the results and provides
awmpmwmmnfthew(w Teoh, Bian, eta!. 2025).
Henseler's MGA evaluates group-specific bootstrap estimates. identi-
fying significant differences in path coefficients between groups when
prvalues are under 0.05 or over 0.95 (Henseler ef ol zooo) Likewise,
thep fon test d p-values, with a signifs hold of
595, ing differences were dered significant if the povalue fell
below 0.05.

As shown in Table 7, there were significant differences in path co-
elficients for China and Malaysia, specifically for 12, 116, 117, 150, 15,
and | THe. For H2, cost pressures had 3 stronger impact on the intention to
switch 1o EVS in China than in Malaysia, Both MGA methods yielded a p-
value of less than 0.001 farxhkd‘ﬂuuce_mn implies that cost-related
factors are more infl !in EV ads in China than in
Mal Far 116, g costs negatively imp d the o
switeh to EVs in both countries, but this efl:tt was far stronger in China
{ff = =0.433) than in Malaysia (§ = -0.191). Significant diff

from traditional vehicles. In uad. green sell-identity significantly
moderated the impact of Incentive policies on switching intention in
Malaysia (pvalue <0.05), whereas this effect was not significant in
China. The path coefficient difference (-0.132, p-value difference
<o.osJ highlights bow i policies more with envi
ind Is in Malaysia than in China. Lastly, in 1i8e,
the ﬂndmp indicated ﬂnl wreen seld, klenllly poduvely influenced the
ion in China (p
= 0.097, pvalue <005]. whlle it hatl a pegative, lhnu;h insignificant,
effect in Malaysia (p = ~0.056, p-value >0.05). The significant path
dm'uence (o 153, pwvalue difference <0.05) suggests that
dividuals in China are more affected by
social factors, whereas this effect is minimal in Malaysia.

o

5. Discussion

Taseas

This study offers i ights into the d influ-
encing the intention to switch to EVs in China and Malaysia, high-
lighting key similarities and differences across the two countries. The
findings support several hypoth related 1o dis with
traditional fuel vehicles, cast pressure, perceived value, incentive policy,
social influence, switching costs, inertia, and the moderating role of
green self-identity in shaping these relationships.

Firstly, dissatisf: with traditional fuel was found to

hiel

were observed for both MGA methods (p < 0.001), that

ly infl itehi in both China and Malaysia,
This suggests that consumers in both

P s

higher switching costs pose a greater barrier o EV adupuun ln Oum

pp g the first hypoth
counuws are nm»awd w swm 1 8\.': due to dissatisfaction with

than in Malaysia. In 116, hing costs ly

intention in both countries, but the effect wn far stronger in China (B -
-0.433) compared to Malaysia (p = ~0.191). Significant differences
were observed in both MGA methods (pvalue difference <0.001),
indicating that higher switching costs pose a more substantial barrier to
EV adoption in China. Regarding | 17 inertia was found to negatively and
significantly affect in Malaysia (p < 0.001), but not
in China. The path coefficient difference (0.153, pvalue difference
<0.001) suggests that consumer inertia plays a more prominent role in
Malaysia, likely due to stronger resistance to change or hed be-

larly in terms of envi
mental and cost concerns (L e al., m Wi e al., 2019). This finding
aligns with prior studies showing that dissatisfaction with the current
vehicle markel can push consumers toward greener alternatives
{Cruc-Jesus 1 al, 2025 Hu er ol 20234). Cost pressure was another
significant driver of i ion in both with a
stronger impact observed in Chlna, as shown by the higher path coef-
ficient and significant differences in the multi-group analysis. This in-
dicates that cost concerns, including fuel savings and long-term

irehi "

haviors among Malaysian consumers. For 1584, green self-identity had o
stronger moderating effect on the link between dissatisfaction with
traditional fuel vehicles and the i to switch in Malaysia () =

246

| costs, are more eritical for Chinese consumers compared 1o
lheir Malaysinn counlupaxls. Thls difference may indicate a stronger

i in China, where consumers
exhibit parucnlar sensitivity to price factors during decision-making (110
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o pl., 20235 Wany et al., 2022). Pereeived value significantly impacted

2 208 P switching intention in both China and Malaysia (Asadi et ul, 2022;
éi g gg % § g %g %g gg § % Zhang vt al.. 2022), suggesting that consumers in both nations view EVs
L LIS TR o8 R o as providing greater overall value. llkdy due to benefits such as

- term cost savings, and ad in
E technology (Asadi et n 2022; Hu ¢t ul., 20232; Karupplah & Ramayah,

8 2022). The i perceived value and hing
ilazaszaazsestny e ofreliciryion
2|98 a a88335583343 financial savings (Asadi et al, 2021). Incentive policies ako had a sig-
nificant effect on hing in both ing that
5 2 i ives like subsidies, tax breaks, and rebates are effec.
o tive meck for ging EV adoption (Adnan ef al. 2018; Asadi
2 ; SgzZurEgzgREgees el al, 2022; Jain et al., 2022). This finding is particularly relevant in the
S 38233383:233333 context of Malaysia, where the path coefficient for incentive policy was

higher than in China, highlighting the importance of strong policy
support in driving EV adoption in emerging markets (Asadi o1 ol 2021,
2027). Secial influence has a more prominent role in influencing EV
adoption in China, supporting the fifth hypothesis specifically within the
Chinese context. This outcome suggests that social dynamics, such as
peer influence and family or friend opinions, are more impactful in
driving EV adoption in China (fuin et al., 2022 S el al, 2022). In
Malaysia, however, the lack nl a s:snmcam rdauonxhip implies that

might prioritize i factors
tmxmul"‘ in their doption decisi 1 costs

i d switching jon in both with a
t(mllser adverse Jecl noted in m The results indicate that higher
costs, cial, logistical, and psychol 1 burdens tied
10 tnndum!ns o !Vs, serve as a membsmnual abstacle in China.
This highlights the i of ing policies and i

10 reduce perceived hing costs, qally in markets where con-
sumers show heightened itivity 1o such barrers (L et al, 2021;
Truong oL al., 2024; S Wing, Wang, & Yang, 2020). Inertia did not
nlgnlﬁc.mllylmpmsvmdung intention in China but hada notable
negal ing the seventh hypothesis only in
ummm“‘ that habi Al beh and
resistance to change are more ind) | in hindering EV adoption in
Malaysia (Asacll et al, 2021; khmel & Tnneq 202!). Addressing con-
sumer inertia with d g and ed could
be key to fostering adoption in this market.

Regarding the influence of green self-identity as a moderator, the
mdyfuundmhﬂedﬂameshmmdzhmd\lﬂaysh Green self-
identity infl d the link b di faction with radi | fuel
vd-ldﬂ and lhe lnl:uhn to switch only in Malaysia, mdkaung that

in Malaysia are more inclined to

adupl EVs whm lissatisfied with traditional fuel vehleles. This finding
seflects the growing envi 1] in Malaysia and the po-
tential for green identity to drive sustainable consumption behavior
Adran et al., 20T8; Asads et al., 2022; Khazsek Fireg, 2021). Green
self-identity addi lly influenced the ion b Cost pres.
sure and switchi ion in both ri fi that con-
sumers with a pmnuuncul green identity tend 1o respond positively o
cost-related factors in their decision to adopt EVS. One possible expla-
nation for the stronger moderating effect of green self-identity in
Malaysia compmed 1o China s the diffe in socielal emphasis on
and policy Malaysia has seen an

Malaysin

Confldence interyal (95 %)

Malaysia
0,003
o018
000
0073
Q00044+
0,000

0.025¢ 0GAt

0.005°
00004+

0.007*%
0,229

Note: A pvalue below 0.05 or abave 0.95 suggests significant differences (at the 5 % level} in specific path coefficients across the two groups for the Henseler's MGA method.

*P < 0.06, **P < 0.01 and ***P - 0.001.

0.002¢%
Do
0.496
0.263
0.014%

Povalues
Cuina
0,003

2350 0.000%**
2248 2795
3.064 3089
4576 0.449 00008+

2800
10.286 4030

179
3557
aise

2966 | 2963
5519
2113
1473
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00ss

1.028
2581

6713
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2.469
2690
1.204

0157
0074
0433 0191
a0
007
0098

0097 A.056
-0007 0097

0142
0.077
0124
0213
Lons

T-values
Malaysi  Chisa Malagsia

lnueasmg Inlqr.ulon ol'gmen nhm into consumer culture, driven by
and a g

ecomdnm middle class (A«mdx et al., 2022). In mnlrsl. whlle
environmental concerns are pweenl in Chlna, they may not yet exert the
same level of 1 infl! ng due to
the dominance of broader ic and inf 1 ideat

in consumer choices (Fhsan et al, 2024). This aligns with findings
sugguung that cultural and policy envi can shape the sali

of | identity in purchasing behaviors (Yang <1 al,, 2024).
However, green self. ldcnllly dhl not have a significant moderating
impact on the link b P d value and switching i ion in

0.061
0.000

009

017
~0.021
~0038

0,033

-0020  -0173

Puth coetficient
China

aore

0.266
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Multi.group analysis results.

‘Table 7
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either country, Jeading to the rejection of the hypothesis related to this

laclor ’n:umggsu that gmen identity does not play a significant role in

v of the value of EVs, which is not

investigated in the resem.h (Cruz-Jesus ¢1 al., 2023; Hu et al., 2023b),

The moderating eftect of green sell-identity on the relationship between

incentive policy and switching intention was signiﬁanl in Malaysn bm
¥
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broader applicability of perceived value theory (Almansour, 20225 Singh

et al, 2020; Upadhyay & Kamble, 2023). Furthermore, the study un-
dem:ors the significance of g policy inter such as
ives aimed at EV adoptien. The impact of incentive

policies on switching intention in both China and Malaysia aligns wllh
pollcy ~driven models of I.:chnnlogy adoption (Wang et al., 2017, 2022

not in China, which may be ib [ L anovel of this study is the finding that Incennve
8 driven i o p EV adopti pollclcs play a more sub | role in Malaysia, highlighting that in
Malaysian consumers with a slmng green sell-identity may percei kets with higher b inter-
such i ives as aligning with their envi | values, reinf ventin is even more eritical for promoting EV adapuon (Asadi e al.

their motivation to xwllch (Sang & Bekhet, 2015). In contrast, Cldna:
consumers, while influenced by incentives, might be more driven by

such as infy availability and vehicle per-

2 2021), diluting xhemodgmunghnpaaolm

identity. Additionally, gmen If-identi d the

lationship b mchl infl llld hing i in China

but not ln d A-id h the

nmpauolsodal famnonadopdmdmhmnlaly,m
Af-identity significantly moderated the relatk h

costs and switching i ion in both i firming that con-

sumers with a strong green identity are less deterred by Mlchhu cosls
(ain et ul, 2022), However, green self-identity did not moderate the

2021, 2022; Khazael & Tareqg, 2021). Additionally, lhe d:ﬂennnal mle
of social infl in the two adds w0
literature on social factors in technology adoption. While social influ-
ence significantly Impam switching intention in China, its lack of sig-
nificance in Mal the that social infl isa
| driver of EV adop This finding advances social influence
theory by ldghllghllng um us d{acx varies scross cultural contexts, with
ies like China, where peer influ.
mkumlmpamu in shaping consumer behavior (Liv el ol 2017;
Mishra & Maity, 2021).
Finally, this study provides new theoretical insights into the
moderating role of green self. uenmy in EV adoption. Green self- idenmy
of d 1 fuel

hi inertia and switching inteation in either ! the infl with tradi
g in the rejection of the hyp is related to this rel b cost | i ive policy, and social influence on mln:hlng
which is not ined in prior studies (Cruz-Jesus et al.. 2023 110 et aL hlelunn but its impact differs across China and Malaysia. This extends
2023b). the literature on identity theory and smlahable oonmmpllan by
demonsuating that while envij
6. Implications generally more likely to adopt sustainable technologies, the extent ur
green self-identity "¢ influence depmdsmcuhnlmdmaﬁu -specific
1. Theorctical implications factors. The ! effect ob d in Mal suggests
that green identity is moee salient in contexts where govemnment policies
The findings from this h e suly ial insights into the  and public ipaigns actively bility, rein-
th | und ding of the intention to switch to EV adoption  forcing the need for context-specific sustainability research (Cruz- Jesus
across distinet cultural and market specifically China and el al. 2023; Kuruppiah & Ramayab, 2022).
Malaysia. This comparative analysis offers several important theoretical
ib that enh the existing literature belavi 6.2 i implic
M, and EV ad
Hrsl.thkmldy infi istiny 1 theories by The findings of this study present sub L impli

" on

m&nhgmemhddmhlmummmmﬂmlfud shicles as a

{
for p

Maeu.andmhehnldmhlhxvlmtrymbmh

key driver of switching intention in both China and Malaysia, The muandmﬂayuundmnndmumdﬂvmdmumgmlemm
finding that dissatisfaction with the environmental and economie im- man.l Ev.dopﬁmmguldeme develop 1o
pacts of ional vehick i EV ador: aligns with prioe P rates, p inabl , and sup-
research (Cruz-Jesus et al., mu, Nguyen et al., ..nl 1). However, this  port environmental goals.

study extends the lit by d g that discatisfacti ser\es First. policymakers should focus on enhancing the awareness of
asa 1 acsoss difls i dissatisfaction with traditional fuel vehicl amung Given
its rel in Itural inably vesearch (Hsich, _uthe strong link L dissatisfaction and AcToss

2021). Second, the dentification of cost pressure as an important
determinant of switching i in both ies, with a strong

effect in China, adds new insights to economic decision-making frame-
works. While previous studies highlight financial factors as key drivers
af EV adoption. this study provides novel evidence that cost consider-
ations have a disproportionately su'unxcr Impm in China, likely due 1o
differences in d market (Hoerler et al

20235 1w e alsy 2023.). This finding the licatd

2

China and Malaysia, govemment initiatives aigved at educating um
sumers about the li and P ol'

vehicles can effectively EV ad Py 1 i
that emphasize the advantages ul EVs, snch as decreased emissions and

cost-effective of can with and foster a desire
to switch (Ilahi et al., 2024; S, Wanll, Wiing. & Yang, 2020). Secnnd
uoosnlﬁng the critical role of cost p in infl i

Lahald,

should g i to reduce the overall

pp of
be Thaszta aF bebavior by ik g, theVarying
weight of financial concerns in different national contexts (Croz Jesus

el al., 2023; Tamaklos & Caesar, 2024).

cost orm In cmm, whae conpmsmhs a stronger impact, poh
could beidies or i i aimed at red:
yurrhase prices. Additionally, manufscturers can explore strategies 1o

. the study confirms the role of p d value as a sig- lower production costs, which can ulllmauly lead to mare competitive
nificant pred. of hing i in both China and Malaysia, pricing for In Malaysia, although cost p hasap
supporting value-based theories in inabl beh en'ecl. it is less pmnounced indicating that a focus on value peztepllon.
C in both ™ EVs as offeri value in gside cost may be Y.
terms of | beneli hnological ad and lang- M 3 3 should | p d value in their
term cost savings. While prior h has ized p d value i ies. The strong positive impact of pel d value

on switching intention

N

suggests that marketing campaigns should

asa dnver of EV adoption, !hxs study oomxibmes 1o the !llermn by
i hcm P | and

DR A
¥

Aeeisi i feareds

1g the
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the overall value proposition om:red by EVs, such as long-
term cost savings, 1L and ad in
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hnology. Providing with dear inf i [ CRediT authorship ibuti
benefits can enh I d value and drive nwilch.lns h!mﬂan.
Furth the effe of i policies in influencing Teng Yu: Writing - original draft, Funding
itching | I d the crucial role of government suppart Formal lysis, Data C prual Ai Ping Teoh:
in ad: ing EV adi licymak in both ies should lid | Project ad Formal analysis. Junyun
idl panding and enbanci g incentive prog like tax Uxoc Wnung review & edlxlng Resources, Methodology, Funding
d grants, or p bsidies for EVs (Adnan ef al., 2018; liang Wang: Methedology, Data i
Almansour, 2022; I’mukhr & Caesar, 2024). In Malaysia, Mm the Cnncqmalillon.
impact of ives is p lacl slgnlﬁmul, ilored i for
11 dividuals could further 1 d A dix A. /! y data
Collaborating with £ 1o pravide altractive

financing opumn can also make EVs more accessible (Tumukios &
Cuesar, 2024). Additionally, the dmmmlnl impact of social influence
in China pared to Mal suggests that
maxkeuns strategies should be tailored to cultural coalam. In c'hh-,
where social infl plays a i role,
oould levuage testimonials, social proof, and community endorsements
toward EV adoption (Sun el al, 2022). In
Malaysn, strategies could focus more on individual benefits, undes-
scoring personal savings and environmental advantages.

fdoi

Supplementary data to this article can be found online at hips
0rg/10.1016/).techsie. 2025, 102949,

Data availability
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