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LAMPIRAN 2 DATA RESPONDEN DAN JAWABAN KUESIONER 
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LAMPIRAN 3 

OLAH DATA  

1. STATISTIK DESKRIPTIF (Digital Content Marketing) 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

DCM1 250 2 5 4.07 .744 

DCM2 250 2 5 4.22 .790 

DCM3 250 2 5 4.04 .813 

DCM4 250 2 5 4.13 .762 

DCM5 250 2 5 4.12 .798 

DCM6 250 2 5 4.15 .790 

DCM7 250 1 5 4.06 .795 

DCM8 250 2 5 4.14 .780 

DCM9 250 2 5 4.10 .760 

DCM10 250 2 5 4.15 .785 

RERATADCM 250 2.0000000000000
00 

5.0000000000000
00 

4.1172000000000
02 

.57886483568443
5 

Valid N (listwise) 250     

 

2. STATISTIK DESKRIPTIF (Behavioural Engagement) 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

BE1 250 1 5 3.97 .826 

BE2 250 2 5 4.30 .685 

BE3 250 1 5 4.06 .768 

BE4 250 1 5 4.26 .705 

BE5 250 1 5 4.17 .804 

BE6 250 1 5 4.09 .703 

BE7 250 1 5 3.93 .847 

BE8 250 1 5 4.15 .745 

BE9 250 1 5 4.11 .734 

RERATABE 250 1.3333333333333
33 

5.0000000000000
00 

4.1155555555555
54 

.55851953644133
4 

Valid N (listwise) 250     

 

3. STATISTIK DESKRIPTIF (Brand Attachment) 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

BA1 250 1 5 3.99 .819 

BA2 250 2 5 4.21 .826 
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BA3 250 1 5 3.90 .832 

BA4 250 1 5 4.14 .867 

RERATABA 250 1.25 5.00 4.0590 .70552 

Valid N (listwise) 250     

 

4. STATISTIK DESKRIPTIF (Brand Defence) 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

BD1 250 2 5 4.39 .704 

BD2 250 1 5 4.12 .827 

BD3 250 1 5 4.09 .706 

BD4 250 2 5 4.20 .766 

BD5 250 1 5 4.06 .748 

BD6 250 1 5 4.04 .746 

RERATABD 250 1.5000000000000
00 

5.0000000000000
00 

4.1479999999999
97 

.58358323199503
8 

Valid N (listwise) 250     

 

5. UJI VALIDITAS (EFA)  

Rotated Component Matrixa 

 

Component 

1 2 3 4 

DCM1 ,681    

DCM2 ,764    

DCM3 ,650    

DCM4 ,744    

DCM5 ,729    

DCM6 ,688    

DCM7 ,665    

DCM8 ,782    

DCM9 ,608    

DCM10 ,709    
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BE1  ,669   

BE2  ,646   

BE3  ,577   

BE4  ,671   

BE5  ,615   

BE6  ,586   

BE7  ,678   

BE8  ,642   

BE9  ,626   

BA1    ,720 

BA2    ,803 

BA3    ,606 

BA4    ,736 

BD1   ,735  

BD2   ,676  

BD3   ,739  

BD4   ,723  

BD5   ,636  

BD6   ,706  

 

6. UJI RELIABILITAS (Digital Content Marketing) 

Reliability Statistics 
Cronbach's Alpha N of Items 

.908 10 

 

7. UJI RELIABILITAS (Behavioural Engagement) 

Reliability Statistics 
Cronbach's Alpha N of Items 

.894 9 
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8. UJI RELIABILITAS (Brand Attachment) 

Reliability Statistics 
Cronbach's Alpha N of Items 

.865 4 

 

9. UJI RELIABILITAS (Brand Defence) 

Reliability Statistics 
Cronbach's Alpha N of Items 

.869 6 

 

10. Uji Regresi Digital Content Marketing terhadap Behavioural Engagement  

Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .567a .321 .319 .46103240488277
1 

a. Predictors: (Constant), RERATADCM 

 

ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 24.961 1 24.961 117.438 .000b 

Residual 52.713 248 .213   
Total 77.674 249    

a. Dependent Variable: RERATABE 
b. Predictors: (Constant), RERATADCM 

 

Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.864 .210  8.881 .000 

RERATADCM .547 .050 .567 10.837 .000 

a. Dependent Variable: RERATABE 

 

11. Uji Regresi Digital Content Marketing terhadap Brand Defence  

Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .443a .196 .193 .52424822742796
5 

a. Predictors: (Constant), RERATADCM 
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ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 16.642 1 16.642 60.554 .000b 

Residual 68.159 248 .275   
Total 84.802 249    

a. Dependent Variable: RERATABD 
b. Predictors: (Constant), RERATADCM 

 

Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2.309 .239  9.678 .000 

RERATADCM .447 .057 .443 7.782 .000 

a. Dependent Variable: RERATABD 

 

12. Uji Regresi Digital Content Marketing terhadap Brand Attachment   

Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .378a .143 .139 .53703818953180
5 

a. Predictors: (Constant), RERATABA 

 

ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 17.693 1 17.693 41.297 .000b 

Residual 106.250 248 .428   
Total 123.942 249    

a. Dependent Variable: RERATABA 
b. Predictors: (Constant), RERATADCM 

 

Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2.163 .298  7.261 .000 

RERATADCM .460 .072 .378 6.426 .000 

a. Dependent Variable: RERATABA 

 

13. Uji Regresi Behavioural Engagement terhadap Brand Attachment  

Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .653a .426 .424 .53557 

a. Predictors: (Constant), RERATABE 

 

 

 



 

135 

 

ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 52.808 1 52.808 184.110 .000b 

Residual 71.134 248 .287   
Total 123.942 249    

a. Dependent Variable: RERATABA 
b. Predictors: (Constant), RERATABE 

 

Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .666 .252  2.637 .009 

RERATABE .825 .061 .653 13.569 .000 

a. Dependent Variable: RERATABA 

 

14. Uji Regresi Behavioural Engagement terhadap Brand Defence  

Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .586a .343 .341 .47384584045146
4 

a. Predictors: (Constant), RERATABE 

 

ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 29.118 1 29.118 129.686 .000b 

Residual 55.683 248 .225   
Total 84.802 249    

a. Dependent Variable: RERATABD 
b. Predictors: (Constant), RERATABE 

 

Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.628 .223  7.292 .000 

RERATABE .612 .054 .586 11.388 .000 

a. Dependent Variable: RERATABD 

 

15. Uji Regresi Brand Attachment terhadap Brand Defence  

Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .629a .396 .393 .45460342378399
0 

a. Predictors: (Constant), RERATABA 
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ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 33.549 1 33.549 162.336 .000b 

Residual 51.253 248 .207   
Total 84.802 249    

a. Dependent Variable: RERATABD 
b. Predictors: (Constant), RERATABA 

 

Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2.036 .168  12.104 .000 

RERATABA .520 .041 .629 12.741 .000 

a. Dependent Variable: RERATABD 

 

16. Uji Mediasi 1  
X→ M1 

Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.864 .210  8.881 .000 

RERATADCM .547 .050 .567 10.837 .000 

a. Dependent Variable: RERATABE 

 
X→ M1 → Y 

Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.348 .245  5.511 .000 

RERATADCM .165 .062 .163 2.646 .009 

RERATABE .516 .064 .493 7.994 .000 

a. Dependent Variable: RERATABD 

 

17. Uji Mediasi 2 

X → M2  

Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2.163 .298  7.261 .000 

RERATADCM .460 .072 .378 6.426 .000 

a. Dependent Variable: RERATABA 
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Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.346 .219  6.150 .000 

RERATADCM .242 .052 .240 4.678 .000 

RERATABA .445 .042 .538 10.516 .000 

a. Dependent Variable: RERATABD 
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LAMPIRAN 4 JURNAL ACUAN UTAMA  
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