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INTISARI

Penelitian ini menganalisis determinan niat dan penggunaan aktual PayLater pada PNS dan
PPPK di Kabupaten Nagekeo dengan mengintegrasikan Technology Acceptance Model
(TAM), perceived trust, dan social influence. Data survei kuantitatif pada 254 responden dan
dianalisis menggunakan SEM-PLS. Hasil menunjukkan bahwa perceived usefulness dan
perceived ease of use berpengaruh positif terhadap intention to use, sedangkan social influence
tidak berpengaruh signifikan. Perceived ease of use berpengaruh positif terhadap perceived
trust, sementara perceived usefulness tidak berpengaruh terhadap perceived trust. Perceived
trust memediasi hubungan antara perceived ease of use dan intention to use, namun tidak pada
hubungan perceived usefulness dan intention to use. Selain itu, intention to use berpengaruh
positif dan signifikan terhadap actual usage. Temuan ini menegaskan bahwa adopsi PayLater
lebih dipengaruhi pertimbangan fungsional dan pengalaman penggunaan dibandingkan

tekanan sosial.

Kata kunci : Paylater, Technology Acceptance Model, Perceived Trust, Social Influence,

Intention To Use, Actual Usage
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ABSTRACT

This study examines the determinants of intention and actual usage of PayLater among civil
servants and contract government employees in Nagekeo Regency by integrating the
Technology Acceptance Model (TAM), perceived trust, and social influence. The study
employed a quantitative survey approach involving 254 respondents, and the data were
analyzed using Structural Equation Modeling—Partial Least Squares (SEM-PLS). The results
show that perceived usefulness and perceived ease of use positively influence intention to use,
while social influence has no significant effect. Perceived ease of use significantly enhances
perceived trust, whereas perceived usefulness does not. Perceived trust mediates the
relationship between perceived ease of use and intention to use but not between perceived
usefulness and intention to use. Intention to use significantly affects actual usage. These
findings indicate that PayLater adoption is driven primarily by functional evaluation and user

experience rather than social pressure.

Keywords: Paylater, Technology Acceptance Model, Perceived Trust, Social Influence,

Intention To Use, Actual Usage
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