Rp 1.000.000

12/'3/2925 23-27 Perempuan D1/D2/D3/D4 Lainnya -Rp Rp 1.000.000 - Jawa Tengah
21:34:05 Rp 3.000.000
3.000.000
. . Rp 3.000.001
1222/?’0%91265 18-22 |  Laki-laki SMA/SMK Pelajarﬂ\;[ahamw - Rp P 13'0(?00600%%_ Jambi
e 5.000.000 p 2.V
. . Rp 1.000.000
1222/'32%92295 23-27 Laki-laki SMA/SMK LS Rl R -Rp 1}{) 13'0(? 00600%%_ Jawa Timur
2 4 3.000.000 p 200
. . Rp 3.000.001
1(2)( ‘2‘/32.825 18 - 22 Laki-laki sMA/SMK | PelajarMahasisw -Rp 1}{’ 13;0(;)00600%%- DKI Jakarta
- s 5.000.000 p 2L
. . Rp 1.000.000
1242025 | g 5 | i | si | PelMabasisw | ST T Rp 1000000 py g
- a 3.000.000 p 2.
12/4/2025 Pegawai Negeri > Rp Rp 1.000.000 -
12:25:15 | !8-22 | Perempuan 31 Sipil (PNS) | 5.000.000 | Rp3.000.000 | Jawa Barat
. . Rp 1.000.000
1123/_4(4(2)92225 18 -22 Perempuan SMA/SMK pel ar/l\;[ahamsw -Rp IE) 13'0(?0060000%- Jawa Barat
s 3.000.000 p 2000
. . Rp 1.000.000
1123/_4(4392295 18 -22 Laki-laki SMA/SMK Pelaj ar/l\;[ahamsw -Rp IE) 13'0(?0060000%- Jawa Barat
ol 3.000.000 p 2000
. . Rp 3.000.001
12/4/2025 18 - 22 Perempuan SMA/SMK Pelajar/Mahasisw “Rp Rp 3.000.001 - Jawa Tengah
13:11:24 a 5.000.000 Rp 5.000.000
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12/4/2025

Pelajar/Mahasisw

Rp 1.000.000

< Rp

e, <18 Perempuan SMA/SMK -Rp DKI Jakarta
13:57:06 a 3.000.000 1.000.000
12/4/2025 Pelajar/Mahasisw >Rp Rp 3.000.001 -|  Sumatera
13:57:52 | 18-22 | Perempuan — a 5.000.000 | Rp5.000.000 |  Selatan
: . Rp 1.000.000
1124_4(%91265 18-22 | Perempuan | SMA/SMK | FelaiarMahasisw “Rp oy, | Jawa Tengah
e / 3.000.000 p 2o
: . Rp 1.000.000
12/4/2025 18 -22 Perempuan SMA/SMK el gl -Rp < Rp Jawa Tengah
14:00:47 a 1.000.000
3.000.000
12/4/2025 18 - 22 Perempuan S Pelajar/Mahasisw <Rp Rp 1.000.000 - Igﬁflre%la
14:03:02 P a 1.000.000 Rp 3.000.000 .
Yogjakarta
12/4/2025 Pelajar/Mahasisw <Rp Rp 1.000.000 -
142439 | 18-22 | Perempuan | SMA/SMK a 1.000.000 | Rp 3.000.000 | 12Wa Tengah
1242055 | 1o 0 | pereruan o Pelajar/Mahasisw | <P {.g(l)jo.ooo Rp1.000.000-| .
15:02:47 a 3.000.000 Rp 3.000.000
Rp 3.000.001
1125/'44{2%285 23-27 Laki-laki S1 Pegawai Swasta -Rp 1}{’ 13'0(?00600%%_ Jawa Barat
i 5.000.000 P
. . Rp 1.000.000 Daerah
1126/'44{;05285 18-22 Perempuan SMA/SMK Pelajar/Mahasisw -Rp 1 (;)(1){800 Istimewa
o 2 3.000.000 oo Yogjakarta
. . Rp 3.000.001
12/4/2025 18 - 22 Perempuan SMA/SMK Pelajar/Mahasisw “Rp Rp 1.000.000 - Jawa Barat
16:51:30 a 5.000.000 Rp 3.000.000
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12/4/2025 Pelajar/Mahasisw <Rp Rp 1.000.000 -
16:56:14 18-22 Perempuan SMA/SMK a 1.000.000 Rp 3.000.000 Jawa Tengah
. . Rp 1.000.000
1127/_41/ 393205 18-22 | Perempuan sMa/SMK | Pelaiar l\gaha“sw “Rp | 0<O(I){]800 Jawa Barat
T 3.000.000 o
12/4/2025 Pelajar/Mahasisw <Rp Rp 1.000.000 -
17:2:0 | 8-22 | Perempuan | SMA/SMK a 1000.000 | Rp3.000.000 | 1awa Tengah
12/4/2025 18 - 22 e S Pelajar/Mahasisw <Rp <Rp Is]iirelreitzla
17:22:51 p a 1.000.000 1.000.000 Yoo
ogjakarta
12/4/2025 Pelajar/Mahasisw | P 0000 | Rp1.000.000-  Derah
17:25:08 18 -22 Perempuan SMA/SMK -Rp Rb 3.000.000 Istimewa
o A 3.000.000 p oAU Yogjakarta
12/4/2025 Pelajar/Mahasisw - 00000 Rp 1.000.000 - D? crah
18:08:32 18 -22 Perempuan SMA/SMK a - Rp Ro 3.000.000 Istimewa
o 3.000.000 p 2000, Yogjakarta
12/4/2025 Pelajar/Mahasisw <Rp <Rp
18:08:49 18-22 Perempuan S1 a 1.000.000 1.000.000 Jawa Barat
: . Rp 1.000.000
122(;_41/ 30525 18 -22 Perempuan SMA/SMK Pelaj ar/l\;[ahamsw -Rp IE) 13'0(?0060000%- Jawa Barat
S 3.000.000 P
121412025 Pelajar/Mahasisw | <P 0000001 rp 1 000.000 |  Dacrah
20:32:41 18-22 Perempuan S1 -Rp Rp 3.000.000 Istimewa
o 2 3.000.000 p 20 Yogjakarta
: . Rp 1.000.000
12/4/2025 23-27 Laki-laki SMA/SMK Pelajar/Mahasisw “Rp Rp 1.000.000 - Jawa Tengah
20:32:44 a 3.000.000 Rp 3.000.000
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12/4/2025 . > Rp Rp 1.000.000 - .
20:56:30 23-27 Perempuan S1 Pegawai Swasta 5.000.000 Rp 3.000.000 Bali
Rp 1.000.000
12/_4/2.025 18 -22 Laki-laki D1/D2/D3/D4 Pegawai Swasta -Rp Rp 1.000.000 - Jawa Tengah
21:32:33 Rp 3.000.000
3.000.000
12/4/2025 18 - 22 A S Pelajar/Mahasisw N %.l(i(l))0.00I Rp 1.000.000 - Jawa Tengah
21:52:04 a 5.000.000 Rp 3.000.000
12/4/2025 Pelajar/Mahasisw | P 10000001 51 600.000-|  Pacrah
22:24:23 18 -22 Perempuan SMA/SMK - Rp Rp 3.000.000 Istimewa
< 4 3.000.000 p 200, Yogjakarta
12/4/2025 Pelajar/Mahasisw <Rp <Rp
27:28:03 18 -22 Perempuan SMA/SMK a 1.000.000 1.000.000 Jawa Barat
12/4/2025 18 -2 Perempuan 31 Pegawai Negeri it %'g(;()'om Rp 1.000.000 - Jawa Timur
22:29:56 Sipil (PNS) 5.000.000 Rp 3.000.000
. : Rp 1.000.000
13{ (5)/92,855 18-22 | Perempuan SMA/SMK PelaJarﬂfahaS“w _Rp IE’ 13'0(5)00600%%_ Riau
e 3.000.000 P
. . Rp 3.000.001
12/ 2/52(5)? 18-22 Laki-laki SMA/SMK PelaJar/l\:ahaSISW “Rp 5 ()7)(1){800 Jawa Barat
T 5.000.000 T
12/5/2025 Pelajar/Mahasisw Rp 3.000.001 Rp 1.000.000 -
7.53:54 18 -22 Perempuan S1 -Rp Rop 3.000.000 Banten
D 2 5.000.000 p 2o
12/5/2025 Pelajar/Mahasisw <Rp <Rp .
8:50:01 23-27 Perempuan SMA/SMK a 1.000.000 1.000.000 Jawa Timur
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Rp 3.000.001

112(;,51/ 33255 18-22 |  Laki-laki SMA/SMK PelaJar/l\:ahaSISW “Rp P 150(?00600%%- Jawa Timur
H 5.000.000 p >
: g Daerah
12/5/2025 A Pelajar/Mahasisw <Rp <Rp .
10:18:00 | 18-22 | Laki-laki e a 1.000.000 1.000.000 Istimewa
Yogjakarta
12/5/2025 NG R A NI LIen- 000 <Rp Dacrah
1021:41 23-27 Laki-laki S1 -Rp 1.000.000 Istimewa
< a 3.000.000 U0 Yogjakarta
Rp 3.000.001
1121/ 54{201235 23-27 Laki-laki S1 Freelance -Rp I}f 13'0(;) 00600%%- Riau
Y 5.000.000 p 2.,
. . Rp 3.000.001
2205 | 18-22 | Lakidaki sMA/sMK | Pelajar/Mahasisw “Rp ook | Jawa Tengah
% a 5.000.000 it
12/5/2025 . > Rp Rp 3.000.001 -
12:49:23 18-22 Perempuan S1 Pegawai Swasta 5.000.000 Rp 5.000.000 DKI Jakarta
. . Rp 1.000.000
1123/ '52/393215 18 -22 Laki-laki SMA/SMK pel ar/l\;[ahamsw -Rp 1 ()<()(l){g 00 Banten
7 3.000.000 s
. . Rp 1.000.000
PR | 18-22 | Lakidaki | smasmg | oerMahasiow o gy D LOWON Jawa Timur
s 3.000.000 p oo
12/5/2025 oy Pelajar/Mahasisw <Rp Rp 1.000.000 -
14:4834 | 18-22 Laki-laki SMA/SMK a 1.000.000 | Rp3.000.000 | Jawa Tengah
. . Rp 3.000.001
12/5/2025 18 - 22 Laki-laki SMA/SMK Pelajar/Mahasisw “Rp Rp 3.000.001 - Bali
16:04:22 a 5.000.000 Rp 5.000.000
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Rp 1.000.000

1126/,5423295 18-22 | Laki-laki SMA/SMK PelaJar/l\:ahaSISW _Rp oy, | Jawa Barat
o 3.000.000 p >
12/5/2025 . A Pegawai Negeri >Rp Rp 1.000.000 -
17:0435 | 23-27 | [Lakidaki ~ Sipil (PNS) | 5.000.000 | Rp3.000000 | DKIJakarta
. . Rp 1.000.000
1129/_52/(2)2215 18-22 | Laki-laki ST SR Lty “Rp P 130(?00600%%- Jawa Tengah
<Y / 3.000.000 p 2.V
. . Rp 3.000.001
122(;,52%_(2295 18-22 | Laki-laki sMma/sMk | PelajarMahasisw “Rp Ig’ 13'0(?00600%%_ Jawa Tengah
< 4 5.000.000 p 20
12/5/2025 N Pelajar/Mahasisw <Rp <Rp
21:18:56 23-27 Laki-laki SMA/SMK a 1.000.000 1.000.000 Jawa Barat
. . Rp 1.000.000
1221/ _55%&265 23-27 Laki-laki SMA/SMK | Pelaiar I\;Iahamw “Rp 1}{’ 130(;)00600%%_ Jambi
Y 3.000.000 p 2000
12/5/2025 . . Pelajar/Mahasisw Rpggiip.000 Rp 1.000.000 -
22:12:06 23 -27 Laki-laki Sl a - Rp Rp 3.000.000 Jawa Barat
S 3.000.000 e
. . Rp 1.000.000
lé/gfggs 18 -22 Perempuan SMA/SMK Pelaj ar/l\;[ahasww -Rp I}f 13'0(;)00600%%_ Jawa Barat
ad 3.000.000 p 2LV
. . Rp 1.000.000 .
1127/§2/(2)90275 18 - 22 Laki-laki SMA/SMK Pelajar/Mahasisw “Rp 1 ()<() (l){goo Ssuliw::/e&
WAV N a 3.000.000 . . clatan
12/10/2025 18 - 22 Perempuan 31 Pelajar/Mahasisw Rp {.}(;O0.000 <Rp Kalimantan
17:32:45 p a 3 000%00 1.000.000 Barat
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12/11/2025

Pelajar/Mahasisw

Rp 1.000.000

< Rp

o, 18-22 Perempuan S1 -Rp Jawa Timur
19:18:11 a 3.000.000 1.000.000
12/11/2025 A Pelajar/Mahasisw g 1.000.000 Rp 1.000.000 - .
192146 18-22 Laki-laki S1 a -Rp Rp 3.000.000 Jawa Timur
T 3.000.000 U
12/11/2025 Pelajar/Mahasisw <Rp Rp 1.000.000 -
19:22:47 18-22 | Perempuan | SMA/SMK a 1.000.000 | Rp3.000.000 | JawaBarat
12/11/2025 18 - 22 S S Pelajar/Mahasisw Rp {.g(l)jo.ooo Rp 1.000.000 - Jawa Tengah
19:26:35 a 3.000.000 Rp 3.000.000
12/11/2025 . > Rp Rp 1.000.000 -
19:26:50 18 -22 Perempuan SMA/SMK Lainnya 5.000.000 Rp 3.000.000 Banten
12/11/2025 Pelajar/Mahasisw <Rp <Rp
19-34-35 18-22 Perempuan SMA/SMK a 1.000.000 1.000.000 Jawa Tengah
12/11/2025 Pelajar/Mahasisw <Rp Rp 3.000.001 - .
20:11:45 18 -22 Perempuan SMA/SMK a 1.000.000 Rp 5.000.000 Jawa Timur
12/11/2025 . >Rp Rp 1.000.000 -
20:15:06 23-27 Perempuan S1 Pegawai Swasta 5.000.000 Rp 3.000.000 DKI Jakarta
12/11/2025 Pegawai Negeri >Rp Rp 1.000.000 -
21:23:49 18-22 | Perempuan 82 Sipil (PNS) 5.000.000 | Rp3.000.000 | PKIJakarta
. . Rp 3.000.001
13/113‘22235 18 -22 Perempuan SMA/SMK Qi iajar/Mahasisw -Rp l;p 1?;0(?00600%%_ Jawa Timur
o e 5.000.000 p 2L
12/12/2025 Pelajar/Mahasisw | <P 10000001 o 1 000.000-  Dacrah
1:38:26 23-27 Perempuan SMA/SMK -Rp Rop 3.000.000 Istimewa
2o 4 3.000.000 p 200 Yogjakarta
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12/12/2025 . >R Rp 1.000.000 -
9:06:53 | 22727 | Perempuan ol Pegawai Swasia | 5000000 | Rp 3,000,000 | K1 Jakarta
. . Rp 1.000.000
1%1%28?5 18-22 | Perempuan SMA/SMK | Felaar/ l\gaha“sw “Rp I}{’ 13;0(;)00600%%- Jawa Timur
D 3.000.000 P
. : Rp 1.000.000
1?/21?/32225 18 -22 Perempuan sMa/sMK | Pelaiar/Mahasisw -Rp Rl{) 13'0(? 00600%%- Jawa Timur
o / 3.000.000 p oL
12/12/2025 .S Pelajar/Mahasisw N <Rp
12:37:29 18-22 Laki-laki S1 -Rp 1.000.000 Banten
e 4 3.000.000 e
12/12/2025 Pelajar/Mahasisw <Rp <Rp Sumatera
133732 | 18-22 | TN MK a 1.000.000 1.000.000 Selatan
12/12/2025 18- 22 Perempuan 3 Pelajar/Mahasisw Rp {.I(i(l)oO.OOO Rp 1.000.000 -|  Sumatera
17:38:01 a 3.000.000 Rp 3.000.000 Selatan
12/12/2025 Pelajar/Mahasisw | <P 0900901 g1 000.000 -
18:13:06 18 -22 Perempuan S1 a -Rp Rp 3.000.000 DKI Jakarta
T 3.000.000 o
. . Rp 1.000.000
1%8??835 18 -22 Perempuan SMA/SMK Pelaj ar/l\;[ahasww -Rp I}f 13'0(;)00600%%_ Jawa Tengah
o 3.000.000 oA
. . Rp 1.000.000
1%/61_‘3‘62,2%5 18-22 |  Laki-laki SMA/SMK | Pelajar/Mahasisw “Rp ey, | Jawa Timur
e A 3.000.000 p 2o
. . Rp 1.000.000
12/13/2025 18 -22 Perempuan SMA/SMK Pelajar/Mahasisw -Rp < Rp Jawa Barat
17:29:24 a 3.000.000 1.000.000

168




Rp 1.000.000

15/11(3)/12%5 18-22 | Laki-laki SMA/SMK PelaJar/l\:ahaSISW _Rp oy, | Jawa Tengah
o 3.000.000 P>
: . Rp 1.000.000
5/226290%2 18-22 Perempuan SMA/SMK el ar/l\;[ahasmw -Rp Ig) 13'0(?00600%%_ Jawa Timur
o 3.000.000 P2
. . Rp 1.000.000
5/23/325032 18 - 22 Laki-laki SMA/SMK LS Rl R -Rp 1}{) 13'0(? 00600%%_ Jawa Timur
o 4 3.000.000 p oA
1/3/2026 Pelajar/Mahasisw <Rp <Rp .
22:36:32 18 -22 Perempuan SMA/SMK a 1.000.000 1.000.000 Jawa Timur
1/3/2026 . Rp 3.000.001 | o 03 000.001 -| Kepulauan
23:00-55 18 -22 Laki-laki Sl Freelance -Rp Rp 5.000.000 Bangka
Y 5.000.000 p >0 Belitung
1/3/2026 Pelajar/Mahasisw | P 1000000 o 1 000.000-|  Pacrah
23:48:29 18 -22 Perempuan SMA/SMK a - Rp Rp 3.000.000 Istimewa
o 3.000.000 p 2000 Yogjakarta
. . Rp 1.000.000
1é41/ 521256 18 -22 Perempuan SMA/SMK pel ar/l\;[ahamsw -Rp IE) 13'0(?0060000%- Jawa Timur
e 3.000.000 P2
. . Rp 1.000.000
1(441/ 5_00206 18-22 Perempuan SMA/SMK Tk ar/l\;[ahas1sw -Rp IE) 13'0(?00600%%_ Jawa Timur
oo 3.000.000 P>
. . Rp 3.000.001
1/4/2026 23.97 Laki-laki SMA/SMK Pelajar/Mahasisw “Rp Rp 1.000.000 - DK Jakarta
0:57:38 a 5.000.000 Rp 3.000.000
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Rp 1.000.000

V42026 1 16 22 | Perempuan | SMA/SMK | FelaiarMahasisw “Rp = Rp Jawa Tengah
8:36:23 a 1.000.000
3.000.000
1/4/2026 : >R Rp 1.000.000 -
837:16 | 1922 | Porempuan ~ Wirausaha | 5000000 | Rp3.000000 | '3 Barat
Rp 3.000.001
152%%; 23-27 Perempuan S1 Pegawai Swasta -Rp Rl{) 13'0(? 00600%%- DKI Jakarta
s 5.000.000 p oL
1/4/2026 Pelajar/Mahasisw <Rp Rp 1.000.000 -
3:58:08 18 -22 Perempuan N a 1.000.000 Rp 3.000.000 DKI Jakarta
. . Rp 1.000.000
19/%5/591276 18-22 Perempuan SMA/SMK ¥ -Rp I}f 13'0(;) 00600%%- Jawa Timur
Do 4 3.000.000 p oA
. : Rp 3.000.001
1/4/2026 Pelajar/Mahasisw Rp 1.000.000 - :
N 18 -22 Perempuan SMA/SMK -Rp Bali
10:30:43 a 5.000.000 Rp 3.000.000
. . Rp 3.000.001
}/;6219423 18-22 | Perempuan SMA/SMK | Felaiar l\:aha“sw -Rp 1}{’ 35'0(?00(500%10' Jambi
o 5.000.000 P
. . Rp 1.000.000
}/;/322942‘? 18-22 | Perempuan SMA/SMK | Pelaiar/ l\:aha“sw “Rp | 0<0(I){800 Riau
T 3.000.000 o
. . Rp 3.000.001
}/54/523%3 18-22 | Perempuan | SMA/SMK | FclaiarMahasisw _Rp o g | DKI Jakarta
D A 5.000.000 p >
. . Rp 1.000.000
1/4/2026 18 - 22 Perempuan SMA/SMK Pelajar/Mahasisw “Rp Rp 1.000.000 - Jawa Tengah
16:59:30 a 3.000.000 Rp 3.000.000
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Rp 3.000.001

}/7%26933 18-22 | Perempuan | SMA/SMK PelaJar/l\:ahaSISW -Rp 1}{’ 13;0(?00(500%%- Jawa Barat
o 5.000.000 P>
: . Rp 1.000.000
}?/124023 18-22 Perempuan SMA/SMK el ar/l\;[ahamsw -Rp Ig) 13'0(?00600%%_ Jawa Timur
S 3.000.000 P2
: : Rp 1.000.000
}?/12604212 18 - 22 Perempuan SMA/SMK LS Rl R -Rp 1}{) 13'0(?00600%%_ Jawa Barat
o 4 3.000.000 p oA
1/4/2026 e Pelajar/Mahasisw <Rp <Rp .
18:59:50 18-22 Laki-laki SMA/SMK a 1.000.000 1.000.000 Riau
1/4/2026 Pelajar/Mahasisw Ry <Rp
19:49:18 18 - 22 Perempuan Sl -Rp 1.000.000 Jawa Barat
i e 3.000.000 e
: . Rp 3.000.001
}/94/5230%2 18 -22 Perempuan SMA/SMK Pelaj ar/l\;Iahasww -Rp I}f 13'0(;)00600%%_ Banten
D 5.000.000 p o
. . Rp 1.000.000
1/%/2926 18 -22 Perempuan SMA/SMK 5 i -Rp <Rp DKI Jakarta
20:34:59 a 1.000.000
3.000.000
. . Rp 1.000.000
5/146279(2)3 18-22 |  Laki-laki SMA/SMK PelaJar/l\;[ahaSISW “Rp Coond S“égifa
T 3.000.000 T
. . Rp 3.000.001
1/6/2026 18- 22 Perempuan SMA/SMK Pelajar/Mahasisw “Rp Rp 3.000.001 - Jawa Barat
5:29:29 a 5.000.000 Rp 5.000.000
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Rp 1.000.000

1£§é§93276 23-27 | Perempuan SMA/SMK PelaJar/l\:ahaSISW _Rp 1}{’ 13;0(?00(500%%- Jawa Barat
s 3.000.000 p >
. . Rp 1.000.000
18/_65/32‘236 18 -22 Perempuan SMA/SMK ey ar/l\;[ahamsw -Rp Ig) 13'0(?00600%%_ Jawa Timur
7 3.000.000 p 2.V
. . Rp 1.000.000
19/339()206 23-27 Perempuan SMA/SMK LS Rl R -Rp 1}{) 13'0(? 00600%%_ Jawa Timur
o 4 3.000.000 p 200
. . Rp 1.000.000
}/16_/223932 18-22 | Perempuan | SMA/SMK | PelajarMahasisw “Rp P 13;0(;)00600%%- Jawa Barat
2 s 3.000.000 p 2L
. . Rp 1.000.000
1/6/2026 18-22 Perempuan SMA/SMK Pelaf -Rp < Rp DKI Jakarta
11:57:55 a 1.000.000
3.000.000
062026 | oy or | . Pelajar/Mahasisw | P {.l(i(I))O.OOO Rp 1.000.000-|
15:36:27 a koo Rp 3.000.000
1/7/2026 Pelajar/Mahasisw JPrg000.000 Rp 1.000.000 -
19:35:57 18 -22 Perempuan S1 a -Rp Ro 3.000.000 DKI Jakarta
s 3.000.000 p 2LV
. . Rp 1.000.000
182026 1 1o 2 | Perempuan | SMA/SMK | FelajarMahasisw “Rp < Rp DKI Jakarta
0:21:59 a 1.000.000
3.000.000
1/8/2026 18 - 22 Perempuan S Pelajar/Mahasisw Rp {.l(iO0.000 Rp 1.000.000 - Jawa Timur
12:37:24 p a ; ooo%oo Rp 3.000.000
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1/8/2026 Pelajar/Mahasisw <Rp <Rp
12:38:33 18 - 22 Perempuan SMA/SMK a 1.000.000 1.000.000 Jawa Barat
1/8/2026 Pelajar/Mahasisw <Rp <Rp .
12:58:32 18 -22 Perempuan SMA/SMK L 1.000.000 1.000.000 Jawa Timur
: : Rp 1.000.000
}/38/1280(2)2 18 - 22 Perempuan D1/D2/D3/D4 Rl S -Rp 1}{) 13'0(?00600%%_ Jawa Tengah
- e 3.000.000 P2
1/8/2026 : >Rp Rp 1.000.000 -
13:31:42 23-27 Perempuan S1 Pegawai Swasta 5.000.000 Rp 3.000.000 DKI Jakarta
1/8/2026 Pelajar/Mahasisw >Rp >Rp .
1421:33 | 23-27 | Perempuan S a 5.000.000 | 5000000 | JawaTimur
1/8/2026 Pelajar/Mahasisw | <P 1:000-0001 & 1 000.000 -
15:17:34 18 -22 Perempuan Sl a -Rp Ro 3.000.000 DKI Jakarta
- 3.000.000 b
: . Rp 1.000.000
1/8/2926 23-27 Perempuan SMA/SMK Pelajar/Mahasisw -Rp = Rp Jawa Timur
16:20:56 a 1.000.000
3.000.000
1/8/2026 Pelajar/Mahasisw <Rp <Rp
17:36:44 18 -22 Perempuan SMA/SMK a 1.000.000 1.000.000 Jawa Tengah
. . Rp 1.000.000
5/3%29%? 18-22 | Perempuan | SMA/SMK | PelwarMahasisw -Rp IE’ 130(?00600%%- Jawa Tengah
s 2 3.000.000 oo
Rp 1.000.000 )
1/9/2026 . Rp 1.000.000 -| Kalimantan
6:22:30 18 -22 Perempuan SMA/SMK Pegawai Swasta - Rp Rp 3.000.000 Barat
3.000.000
1/9/2026 18- 22 Perempbuan 3] Pelajar/Mahasisw Rp {;){O0.000 Rp 1.000.000 -|  Sumatera
7:15:15 p a 3000000 | RP3.000.000 Barat
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Rp 1.000.000

192026 1 16 22 | Perempuan | SMA/SMK | FelaiarMahasisw “Rp = Rp Jawa Tengah
7:33:32 a 1.000.000
3.000.000
1/9/2026 : >R Rp 3.000.001 -
8:12:38 23 -27 Perempuan S1 Wirausaha 5.000'800 1{’}) 5.000.000 Jawa Barat
1/9/2026 Pelajar/Mahasisw > Rp Rp 3.000.001 -|  Sulawesi
8:15:20 23-27 | Perempuan S1 a 5.000.000 | Rp5.000.000 | Selatan
: : Rp 1.000.000
}/29227038 18 -22 Perempuan SMA/SMK Y A -Rp 1}{) 13;0(;) 00600%%_ Riau
e e 3.000.000 p 2o
1/9/2026 Pelajar/Mahasisw <Rp <Rp Kepulauan
12:53:58 | 18-22 | Perempuan | SMA/SMK a 1.000.000 1.000.000 Riau
. : Rp 3.000.001
}/29/52604218 18 - 22 Perempuan SMA/SMK Pelaj ar/l\;[ahamsw -Rp Rl{) 13'0(?00600%%- DKI Jakarta
oY 5.000.000 p oo
. : Rp 1.000.000
1296200%2 18 -22 Perempuan SMA/SMK Pelaj ar/l\é[ahamsw -Rp IE) 13'0(?0060000%- DKI Jakarta
o 3.000.000 P2
1/9/2026 ' >Rp Rp 1.000.000 -
172553 23-27 Perempuan Sl Pegawai Swasta 5.000.000 Rp 3.000.000 Jawa Barat
. . Rp 1.000.000
}/996210% 23-27 Perempuan SMA/SMK i arMahasisw -Rp 1 0<0(I){80 0 Jawa Barat
o 2 3.000.000 e
. . Rp 1.000.000
;69_/224935 18-22 | Perempuan | DI/D2/D3/D4 | FelaiarMahasisw -Rp IE’ 130(?00600%%- Jawa Timur
ik 2 3.000.000 oo
1/9/2026 Pelajar/Mahasisw <Rp <Rp
22:15:15 | 18722 | Perempuan | SMA/SMK a 1000000 | 1.000000 | awaTengah
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Rp 1.000.000

1/10/2026 Pelajar/Mahasisw Rp 1.000.000 - .
. 23 -27 Perempuan S1 -Rp Riau
12:56:06 a 3.000.000 Rp 3.000.000
Rp 1.000.000
11/ ; 01/ 52‘286 18-22 Perempuan S1 Wirausaha -Rp Ig) 13'0(? 00600%%_ DKI Jakarta
oo 3.000.000 P2
1/10/2026 & : <Rp Rp 1.000.000 - .
15:23:02 | 23-27 | [lLakiclai - Mgt 1.000.000 | Rp3.000.000 | Jawa Timur
Rp 3.000.001
11/ é _15/%92216 18 -22 Perempuan S1 Pegawai Swasta -Rp Rl{) 13'0(? 00600%%- DKI Jakarta
P 5.000.000 p 2o
1/11/2026 Pelajar/Mahasisw <Rp <Rp
23:40:34 | 18-22 | Perempuan | SMASME a 1.000.000 | 1000000 | 3waTengah
: : Rp 1.000.000
V122026 1 4¢3 | perempuan sMa/sMK | Pelajar/Mahasisw “Rp < Rp Jawa Tengah
4:32:37 a 1.000.000
3.000.000
1/12/2026 Pelajar/Mahasisw <Rp <Rp
5-03:56 18 -22 Perempuan S1 a 1.000.000 1.000.000 Jawa Barat
: . Rp 1.000.000
1/71?523?6 18 -22 Perempuan SMA/SMK Pelaj ar/l\;[ahamsw -Rp IE) 13'0(?0060000%- Jawa Barat
o 3.000.000 P
1/12/2026 Pelajar/Mahasisw >Rp >Rp
8:54:05 18-22 | Perempuan S1 a 5.000.000 5.000.000 | DKIJakarta
1/12/2026 Pelajar/Mahasisw <Rp <Rp
10:52:21 | 23727 | Perempuan > a 1.000.000 | 1.000.000 | PKIJakarta
: . Rp 3.000.001
1/12/2026 18 - 22 Perempuan SMA/SMK Pelajar/Mahasisw “Rp Rp 1.000.000 - Jawa Tengah
11:21:21 a 5.000.000 Rp 3.000.000
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1/12/2026

Pelajar/Mahasisw

Rp 1.000.000

< Rp

o, 18 -22 Perempuan S1 -Rp DKI Jakarta
11:28:55 a 3.000.000 1.000.000
Rp 3.000.001
11/ ;24@(11236 18-22 Perempuan S1 Pegawai Swasta -Rp Ig) 13'0(?00600%%_ DKI Jakarta
i 5.000.000 P2
1/12/2026 Pelajar/Mahasisw <Rp <Rp Sumatera
IRy -/ O\ a 1.000.000 1.000.000 Utara
1/12/2026 Pelajar/Mahasisw <Rp <Rp
14:29:37 18-22 Perempuan SMA/SMK a 1.000.000 1.000.000 DKI Jakarta
. . Rp 1.000.000
11/ ;22%%236 18 -22 Laki-laki sMa/sMk | PelyjarMahasisw -Rp 1}{) 13;0(?00600%%_ Jawa Barat
o a 3.000.000 p 2L
1/12/2026 N Pelajar/Mahasisw | P >000001 1 R 1 000,000 .|  Dacrah
15:29:09 23-27 Laki-laki Sl A -Rp Rop 3.000.000 Istimewa
e 5.000.000 P Yogjakarta
1/12/2026 Pelajar/Mahasisw | P 3000011 R4 000,000 - |
16:23:37 18 -22 Perempuan S1 a -Rp Ro 3.000.000 Jawa Timur
o 5.000.000 P
1/12/2026 Pelajar/Mahasisw <Rp <Rp
19-16:42 18 -22 Perempuan SMA/SMK N 1.000.000 1.000.000 DKI Jakarta
1/12/2026 18- 22 Perempuan SMA/SMK Pelajar/Mahasisw Rp {.g(l)jo.ooo Rp 1.000.000 -| Kalimantan
21:07:01 a 3.000.000 Rp 3.000.000 Selatan
. . Rp 3.000.001
1/12/2026 23 .97 Laki-laki SMA/SMK Pelajar/Mahasisw “Rp Rp 1.000.000 - Jawa Barat
21:14:14 a 5.000.000 Rp 3.000.000
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1/12/2026 Pelajar/Mahasisw <Rp <Rp .
21:15:18 | <18 | Perempuan | SMA/SMK a 1.000.000 | 1.000.000 | *awaTmmur
. . Rp 1.000.000
12/524%00236 18 -22 Perempuan SMA/SMK e ar/l\a/llahasww -Rp I;p 13;0(;)00600%%_ Jawa Tengah
U 3.000.000 P
1/13/2026 . J0-000 <Rp
3:15:03 23-27 Perempuan S1 Pegawai Swasta -Rp 1.000.000 Lampung
T 3.000.000 T
1/13/2026 oy Rp 1.000.000 -
53301 23-27 Perempuan S1 Freelance -Rp Rob 3.000.000 Jawa Barat
oo 3.000.000 p 2~
1/13/2026 Pelajar/Mahasisw <Rp <Rp
6:41:17 18 -22 Perempuan SMA/SMK a 1.000.000 1.000.000 DKI Jakarta
. : Rp 1.000.000
1/71_%2%6 18-22 | Perempuan | SMA/SMK | 'o¥ar I\;Iahamw -Rp P 130(?00600%%_ DKI Jakarta
oo 3.000.000 P>
. : Rp 1.000.000
19;@256 18-22 Laki-laki sMa/SMK | Pelaiar l\:ahamw “Rp | 0<()(I){]800 DKI Jakarta
T 3.000.000 S
. . Rp 1.000.000
11/ 5_33/3%206 18 -22 Perempuan SMA/SMK Pelaj ar/l\;[ahasww -Rp I}f 13'0(;)00600%%_ Jawa Tengah
P 3.000.000 oA
. . Rp 1.000.000
V132026 1 1 25 | perempuan |  SMa/sMK | PelajarMahasisw “Rp <Rp Jawa Timur
12:52:46 a 1.000.000
3.000.000
. . Rp 1.000.000
1/13/2026 18 - 22 Perempuan SMA/SMK Pelajar/Mahasisw “Rp Rp 1.000.000 - DKI Jakarta
15:06:31 a 3.000.000 Rp 3.000.000
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1/13/2026 Pelajar/Mahasisw <Rp <Rp
15:07:46 | 18-22 | Perempuan | = SMA/SMK a 1.000.000 | 1000000 | 3waTengah
1/13/2026 Ny gl A TR L-000-000 <Rp .
15:11:00 18 -22 Laki-laki S1 a -Rp 1.000.000 Jawa Timur
o 3.000.000 S
1/13/2026 Pelajar/Mahasisw <Rp <Rp .
15:14:21 <18 Perempuan |  SMA/SMK a 1.000.000 1.000.000 | Jawa Timur
1/13/2026 Pelajar/Mahasisw AR <Rp
15-14:39 18 -22 Perempuan S1 -Rp 1.000.000 Jawa Barat
o e 3.000.000 e
1/13/2026 Pelajar/Mahasisw <Rp <Rp
16:14:03 18 -22 Perempuan SMA/SMK ; 1.000.000 1.000.000 Jawa Tengah
. . Rp 1.000.000
1/1_3/2926 18 - 22 Perempuan SMA/SMK L — -Rp = Rp Jawa Tengah
17:07:17 a 1.000.000
3.000.000
1/13/2026 Pelajar/Mahasisw | <P 1:0000001 — po .
17-11:16 18 -22 Perempuan S1 a - Rp 1.000.000 Jawa Timur
U 3.000.000 T
1/13/2026 ' <Rp <Rp
17:27-07 18 -22 Perempuan SMA/SMK Pegawai Swasta 1.000.000 1.000.000 Jawa Tengah
. . Rp 1.000.000
VIS200 | 18-22 | Perempuan | SMA/SMK | PelyarMahasisw “Rp oy, | Jawa Tengah
. 2 3.000.000 p 2o
. . Rp 1.000.000
1/13/2026 18 - 22 Perempuan SMA/SMK Pelajar/Mahasisw “Rp Rp 1.000.000 - Jawa Barat
17:51:59 a 3.000.000 Rp 3.000.000
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1/13/2026

Pelajar/Mahasisw

Rp 1.000.000

Rp 1.000.000 -

cc. 18 -22 Perempuan SMA/SMK -Rp DKI Jakarta
17:55:19 a 3,000,000 Rp 3.000.000
1/13/2026 Pelajar/Mahasisw <Rp <Rp Kalimantan
18:01:36 | 18-22 | Perempuan | - SMA/SMK . 1.000.000 1.000.000 Barat
1/13/2026 Pelajar/Mahasisw <Rp <Rp
2036:25 | 18-22 | Perempuan | SMA/SMK a 1.000.000 | 1.000.000 | JawaBarat
. . Rp 1.000.000
1/13/2026 18 -22 Perempuan SMA/SMK LS L -Rp < Rp DKI Jakarta
22:10:29 a 1.000.000
3.000.000
1/14/2026 Pelajar/Mahasisw | P 1000000\ & 1 000.000 - .
0:10-24 23-27 Perempuan S1 -Rp Rop 3.000.000 Jawa Timur
Y a 3.000.000 p 200
1/14/2026 Pelajar/Mahasisw | P >000-001 | 51 000.000 -
9:14:35 18 -22 Perempuan S1 a -Rp Ro 3.000.000 Jawa Tengah
e 5.000.000 p 2LV
1/14/2026 Rp 3.000.0011 & 1 000.000 -
12:57-10 23 -27 Perempuan Sl Freelance - Rp Rp 3.000.000 Jawa Barat
= 5.000.000 s
. . Rp 1.000.000
V142026 1\ 16 25 | perempuan sMa/SMK | Pelajar/Mahasisw “Rp < Rp DKI Jakarta
12:58:26 a 1.000.000
3.000.000
. . Rp 1.000.000
11/ ;_45%,02256 18-22 | Perempuan | SMA/SMK | PelajarMahasisw -Rp IE’ 130(?00600%%- Jawa Barat
7 a 3.000.000 p 2.V
1/14/2026 Pelajar/Mahasisw > Rp > Rp
130145 | 18-22 | Perempuan | SMA/SMK a 5.000.000 | 5.000000 | ‘awaBarat
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1/14/2026

Pelajar/Mahasisw

Rp 3.000.001

Rp 3.000.001 -

A, 23 -27 Perempuan S1 -Rp DKI Jakarta
14:02:09 a 5.000.000 Rp 5.000.000
: ; Rp 3.000.001
11/ 41‘_42%00256 18-22 Perempuan SMA/SMK el ar/l\;[ahasmw -Rp Ig) 13'0(?00600%%_ Jawa Timur
o 5.000.000 P2
1/14/2026 Pelajar/Mahasisw <Rp <Rp
153333 | 23-27 | Perempuan | = SMA/SMK a 1.000.000 | 1.000.000 | JawaBarat
1/14/2026 Pelajar/Mahasisw oY <Rp .
17:58:15 18-22 Perempuan S1 -Rp 1.000.000 Jawa Timur
e 4 3.000.000 e
1/14/2026 N Pelajar/Mahasisw <Rp <Rp Kalimantan
182151 | 18-22 | Laki-laki N a 1.000.000 1.000.000 Barat
: : Rp 3.000.001
11/ §lg-42/§-05246 18-22 Perempuan SMA/SMK Pelgi ar/l\;[ahasww -Rp Ig) 35'0(?00600%10_ Jawa Timur
- 5.000.000 P>
1/14/2026 Pelajar/Mahasisw <Rp <Rp .
18:44-14 18 -22 Perempuan SMA/SMK a 1.000.000 1.000.000 Jawa Timur
Rp 3.000.001
1/1_4/2926 18 -22 Perempuan D1/D2/D3/D4 Pegawai Swasta -Rp Rp 1.000.000 - DKI Jakarta
18:54:20 Rp 3.000.000
5.000.000
1/14/2026 D Pelajar/Mahasisw <Rp <Rp
19:11:12 | 18-22 | Lakiaki SMA/SMIg a 1.000.000 1.000.000 | PKIJakarta
. . Rp 1.000.000
12/ 5_44?&216 18-22 | Perempuan | SMA/SMK | PelajarMahasisw “Rp I}{’ 130(5)00600%%_ Jawa Tengah
i 2 3.000.000 p 2o
1/14/2026 Pelajar/Mahasisw >Rp Rp 3.000.001 - .
21:1529 | 18-22 | Perempuan 51 a 5.000.000 | Rp5.000.000 | YawaTimur

180




1/14/2026

Pelajar/Mahasisw

Rp 1.000.000

Rp 1.000.000 -

0q. 18 -22 Perempuan S1 -Rp DKI Jakarta
22:09:28 a 3.000.000 Rp 3.000.000
. . Rp 3.000.001
11/ ;_5(;42‘.(2216 18-22 Perempuan SMA/SMK el ar/l\;[ahasmw -Rp Ig) 13'0(?00600%%_ DKI Jakarta
o 5.000.000 P2
. . Rp 3.000.001
11/ ;51/ 52‘226 18 - 22 Perempuan SMA/SMK Helprgblvny -Rp 1}{) 35'0(? 00600%10_ Jawa Timur
o a 5.000.000 p >
1/15/2026 pfliniinsT v N <Rp
12:13:25 18 -22 Perempuan S1 -Rp 1.000.000 Jawa Tengah
o 4 3.000.000 e
. . Rp 1.000.000 .
1/15/2026 Pelajar/Mahasisw <Rp Kalimantan
. 18 -22 Perempuan SMA/SMK -Rp
12:22:48 a 3.000.000 1.000.000 Tengah
1/15/2026 Pelajar/Mahasisw <Rp <Rp
12:40:03 18-22 Perempuan SMA/SMK . 1.000.000 1.000.000 DKI Jakarta
. . Rp 1.000.000
11/ ‘1‘51/ 290236 18 -22 Perempuan SMA/SMK pel ar/l\;[ahamsw -Rp IE) 13'0(?0060000%- Jawa Tengah
Y 3.000.000 p o
. . Rp 1.000.000
11/ é_55/§91216 18 -22 Perempuan SMA/SMK Pelaj ar/l\;[ahamsw - Rp | (;)(1){8 00 Banten
T 3.000.000 T
1/15/2026 Pelajar/Mahasisw >Rp Rp 3.000.001 -
18:29:30 18-22 | Perempuan S1 a 5.000.000 | Rp5.000.000 | Jawa Tengah
1/15/2026 . >R Rp 1.000.000 -
18:52:18 23-27 Perempuan SMA/SMK Pegawai Swasta 5.000-800 I{,p 3.000.000 Jawa Barat
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1/15/2026 . Rp 3.000.001 > Rp Dgerah
19-42-53 23 -27 Perempuan S1 Pegawai Swasta -Rp 5.000.000 Istimewa
- 5.000.000 T Yogjakarta
1/15/2026 18 -2 Percd o SMA/SMK Pelajar/Mahasisw Rp {.}(;(I))O.OOO Rp 1.000.000 -| Kalimantan
21:29:26 a 3.000.000 Rp 3.000.000 Barat
. . Rp 1.000.000
12/ } :55/42‘92286 18-22 Perempuan sma/sMK | PelajarMabasisw -Rp 1}{) 13'0(? 00600%%_ DKI Jakarta
o 4 3.000.000 p oA
. . Rp 1.000.000
12/; _5(;521296 18-22 | Perempuan | SMa/SMK | PelajarMahasisw _Rp RF{’ 13;0(;)00600%%- Jawa Barat
oo 4 3.000.000 p 2L
. . Rp 1.000.000
171672026 18 -22 Perempuan SMA/SMK Peloy @I -Rp < Rp DKI Jakarta
0:16:39 a 1.000.000
3.000.000
. . Rp 3.000.001
1/11_?/12,2?6 18-22 Laki-laki SMA/SMK Pela]ar/l\;[aha“sw “Rp 1}{’ 130(;)00600%%_ Jawa Timur
o 5.000.000 P2
1/16/2026 Pelajar/Mahasisw > Rp Rp 1.000.000 -
22238 | 19-22 | Perempuan . a 5.000.000 | Rp3.000.000 | DKIJakarta
1/16/2026 Pelajar/Mahasisw >Rp Rp 3.000.001 -
8:49-21 18 -22 Perempuan SMA/SMK a 5.000.000 Rp 5.000.000 DKI Jakarta
. . Rp 1.000.000
11/ 5_63%95216 18-22 | Perempuan | SMA/SMK | Fcljar/Mahasisw _Rp I}f 350(;)00600%1()_ Jawa Barat
oo a 3.000.000 p 2L
1/16/2026 Pelajar/Mahasisw | <P 1:000-000 <Rp Dacrah
14:24:43 18-22 Perempuan S1 -Rp 1.000.000 Istimewa
o a 3.000.000 e Yogjakarta
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1/16/2026

Rp 3.000.001

Rp 1.000.000 -

15:13:43 23-27 Laki-laki SMA/SMK Pegawai Swasta -Rp Rp 3.000.000 DKI Jakarta
5.000.000
. . Daerah
1/17/2026 Pelajar/Mahasisw <Rp <Rp .
0:1935 | 23-27 | Perempuan S a 1.000.000 1.000.000 Istimewa
Yogjakarta
: . Rp 3.000.001
1/11;/92242‘6 18-22 Perempuan sma/sMK | PelajarMabasisw -Rp 1}{) 13;0(;) 00600%%_ DKI Jakarta
7 4 5.000.000 p oA
. . Rp 3.000.001
1/61(7)/12236 18-22 Perempuan SMA/SMK Ry -Rp I}f 13'0(;) 00600%%- Jawa Timur
S a 5.000.000 p oAU
. . Rp 1.000.000
1/61;/72(2)4216 18-22 Perempuan SMA/SMK Pelaf -Rp I;p 13'0(;) 00600%%- Jambi
S a 3.000.000 p 2o
. . Rp 1.000.000
11/ ;_73&206 18-22 | Perempuan | SMA/SMK Pelajarﬂfahamw -Rp P 13'0(5)00600%%_ Jawa Barat
P 3.000.000 P2
1/18/2026 N, Pelajar/Mahasisw <Rp <Rp
12:43-58 18 -22 Laki-laki SMA/SMK N 1.000.000 1.000.000 Banten
1/18/2026 Pelajar/Mahasisw | P 1000000} o 4 000.000-|  Dacrah
13:03:11 23-27 Perempuan SMA/SMK a -Rp Rp 3.000.000 Istlmewa
- 3.000.000 U Yogjakarta
1/18/2026 o Pelajar/Mahasisw Rp 1.000.000 Rp 1.000.000 - :
18 -22 Laki-laki S1 -Rp Jawa Timur
19:52:42 a 3.000.000 Rp 3.000.000
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Outer Loadings

Matrix

EC1
EC2
EC3
EC4
EC5
EFPI1
EFPI2
EFPI3
EFP14
EFPI5

EPA1
EPA2

EPA3
EPA4
EPAS
EPP1

EPP2

EPP3

EPP4
EPP5

EPQ1
EPQ2
EPQ3
EPQ4
EPQ5
EPV1

EPV2
EPV3
EPV4
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0.830
0.789
0.770

0.893
0.846

0.804

ET



EPV5 0.784

ET1 0.867
ET2 0.869
ET3 0.831
ET4 0.768

Construct Reliability and Validity

Construct Reliability and Validity

[=] Matrix | Cronbach's Alpha |i% rho A Jﬁi Composite Reliability |3z Average Variance Extracted (AVE)

Cronbach... rho A Composi.. Average ...
EC 0.863 0.873 0.901 0.647
EFPI 0.912 0.916 0.935 0.741
EPA 0.878 0.884 0.911 0.673
EPP 0.887 0.899 0.917 0.690
EPQ 0.889 0.896 0.919 0.694
EPV 0.890 0.898 0.919 0.695
ET 0.854 0.864 0.902 0.696
Cross Loading
EC EFPI EPA EPP EPQ EPV ET
EC1 0.880 0.404 0.281 0.280 0.294 0.244 0.169
EC2 0.805 0.321 0.267 0.241 0.234 0.160 0.174
EC3 0.798 0.331 0.290 0.219 0.266 0.189 0.217
EC4 0.793 0.319 0.218 0.199 0.171 0.207 0.132
EC5 0.737 0.307 0.292 0.244 0.157 0.115 0.170
EFPI1 0.371 0.891 0.448 0.433 0.420 0.357 0.425
EFPI2 0.391 0.891 0.504 0.411 0.466 0.402 0.430
EFPI3 0.390 0.873 0.397 0.467 0.461 0.369 0.429
EFPI4 0.346 0.833 0.448 0.394 0.399 0.385 0.416
EFPI5S 0.308 0.814 0.393 0.321 0.414 0.324 0.362
EPA1 0.259 0.452 0.865 0.235 0.320 0.298 0.404
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EC
EFPI
EPA
EPP
EPQ
EPV
ET

EPA2
EPA3
EPA4
EPAS
EPP1
EPP2
EPP3
EPP4

EPP5
EPQ1

EPQ2
EPQ3
EPQ4
EPQ5
EPV1
EPV2
EPV3

EPV4
EPV5

ET1
ET2
ET3
ET4

0.324
0.271
0.239
0.278
0.260
0.291
0.211
0.278

0.172
0.245

0.275
0.216
0.236
0.202
0.229
0.120
0.289

0.124
0.178

0.215
0.129
0.211
0.159

EC

0.484
0416
0.361
0.367
0.449
0.422
0.352
0.402

0.322
0.437

0.478
0.379
0.407
0.379
0.406
0.350
0.383

0.300
0.328

0.428
0.441
0.430
0.285

EFPI
ET

EFPI
0.048

0.043
0.040
0.098
0.038
0.065

0.877 0.287
0.814 0.197
0.793 0.238
0.745 0.221
0.306 0.886
0.287 0.874
0.183 0.825
0.208 0.814
0.190 0.748
0.324 0.256
0.353 0.245
0.242 0.255
0.303 0.263
0.258 0.288
0.301 0.307
0.235 0.257
0.295 0.277
0.269 0.178
0.240 0.256
0.405 0372
0.399 0.376
0.377 0.330
0.351 0.317
R-Square
R Square R Square ...
0.524 0.516
0.301 0.297
F-Square
EPA EPP

200

0.370
0.284
0.250
0.234
0.297
0.276
0.211
0.292

0.205
0.889

0.881
0.830
0.789
0.770
0.363
0.282
0.332

0.209
0.231

0.214
0.190
0.128
0.173

EPQ

0.297
0.223
0.286
0.213
0.271
0.296
0.212
0.256

0.251
0.266

0.318
0.290
0.269
0.300
0.893
0.846
0.836

0.804
0.784

0.194
0.205
0.152
0.214

EPV

0.376
0.379
0.390
0.335
0.408
0.376
0.341
0.329

0.265
0.177

0.161
0.176
0.219
0.151
0.220
0.185
0.202

0.157
0.175

0.867
0.869
0.831
0.768

ET

0.179
0.128



Path Coefficients

Original ...  Sample ... Standard ... T Statistic... P Values

EC -> EFPI 0.166 0.165 0.043 3.824 0.000
EPA -> EF... 0.175 0.175 0.053 3.305 0.001
EPA -> ET 0.370 0.367 0.043 8.613 0.000
EPP -> EF... 0.163 0.160 0.044 3.686 0.000
EPP -> ET 0.313 0.314 0.047 6.588 0.000
EPQ -> E.. 0.246 0.248 0.043 5.770 0.000
EPV -> EF... 0.150 0.152 0.041 3.688 0.000
ET -> EFPI 0.210 0.212 0.040 5.225 0.000
Hasil Uji Mediasi

Original ... Sample ... Standard ... T Statistic... P Values

EPA -> ET.. 0.078 0.078 0.017 4457 0.000

EPP -> ET... 0.066 0.067 0.017 3.976 0.000
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Abstract: Concerns about environmental protection and sustainable consumption increased
among Generation Z, as a consequence of more perceived risks emerging in the context
of climate change and depletion of natural resources. The aim of the present research
was to identify the main factors that influence the intention to purchase eco-products
among the young generation. Quantitative marketing research was carried out on a sample
of 269 Gen Z. The research results proved that purchasing intention for eco-products
is strongly influenced by the perceived quality of environmentally friendly products,
consumer consciousness about eco-products, perceived value of green products, and
consumer trust in ecological products. Lower influences were recorded in terms of
perceived price and perceived availability of eco-products, with improved total effects when
considering the mediating role of eco-trust. Consequently, the provision of eco-products
could lead to image benefits for organizations.

Keywords: eco-products; eco-purchase intention; eco-consciousness; eco-perceived price;
eco-perceived quality; eco-perceived value; eco-perceived trust; eco-perceived availability;
sustainable consumption; environmental protection

1. Introduction

Climate change, pollution, and degradation of natural resources are increasingly
of interest to people, in general, and to researchers, in particular. The growing public
awareness of the consequences of human activity on the environment has led to a significant
change in consumer behavior, promoting the adoption of more environmentally friendly
and sustainable products [1,2]. As a result, an increasing number of consumers are adopting
responsible purchasing practices to minimize their negative impact on the environment [3]
or participating in circular economy practices [4]. In 2021, in a study conducted by the
IBM Institute for Business Value [5], it was reported that more than 90% of the global
respondents indicated that the pandemic had shaped their perspectives on sustainability,
and more than two-thirds of the global respondents indicated that environmental issues
are very important to them on a personal level. In addition, there are other studies that
emphasize that 57% of consumers want to change their purchasing habits to help the
environment [6], and 55% of customers are willing to spend more on sustainable goods [7].

In Romania, similar to other emerging markets, the interest in eco-products has been
increasing [8], particularly among educated young people [9], who form a consumer group
that will influence future trends. A study [10] carried out among students from Romania,

Sustaimability 2025, 17, 629
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Bulgaria, and Moldova reveals that education is an essential predictor of sustainable
consumption and healthy eating. Furthermore, Lakatos et al. [11] highlighted that the
satisfaction offered by a green brand can be seen as a pleasant level of fulfillment for young
consumers. The main barriers to purchasing sustainable products for Romania are the
high price of the products, lack of trust in the authenticity of the ecolabel, the reduced
availability of alternative alternatives in stores, the company’s sustainability claims, and
the habit of buying certain brands [12].

From a marketing point of view, before making a purchase, consumers must first
become aware of the existence of eco-products, as access to information about eco-friendly
products significantly influences their purchasing decisions [13]. In this line, awareness
of eco-products (or green products) could be generated through labeling, packaging, and
advertising [14]. Furthermore, awareness of green products can be defined as the level
of understanding and recognition that consumers have of products designed to reduce
environmental impact [15]. This awareness involves not only familiarity with the term
‘green products’, but also knowledge of their environmental benefits and the issues they
aim to address [16]. In sustainable consumption, awareness is generally considered the
first and crucial step in cultivating positive attitudes toward purchasing green products.
Recent research indicates that consumers who are well informed about the environmental
benefits of green products are more likely to choose these options over conventional
ones [17,18]. Other studies reveal that environmental awareness not only influences the
intention to purchase eco-friendly products but also plays a moderating role in linking
pro-environmental attitudes to actual purchasing behavior [19]. However, intention refers
to the likelihood or willingness of consumers to prioritize and buy green products instead
of traditional alternatives [20]. This intention is influenced by various factors, such as
environmental concerns [21], perceived value [22], and the level of trust consumers place
in claims about green products [23]. In studies of sustainable consumption, the intention to
purchase green is frequently used as an indicator of actual purchasing behavior, reflecting
the commitment to sustainable practices [24]. In a study on Insta-shopping as a social
commerce model, it was found that hedonic motivation, social influence, and perceived
page quality contribute to institution-based trust, which, in turn, influences consumers’
purchase intentions [25]. These findings suggest that elements that enhance emotional
satisfaction and a pleasant experience may also play a significant role in eco-product
purchase decisions.

The main research question guiding this study is as follows: Which are the key drivers of
purchase intentions of Generation Z on eco-products? This question is particularly relevant as
it contributes to the existing literature on green purchasing behavior among Generation
Z, a generation with some specific attributes, such as digital natives [26] with high ethical
consumption patterns [27] and a growing purchasing power [28]. The distinct consumption
patterns of Generation Z have increasingly captured the attention of researchers [29,30].
Prior studies suggest that their purchasing decisions are significantly influenced by ethical
considerations, social responsibility, and technological advancements, making them a key
demographic for understanding shifts in modern consumer behavior [31,32]. These factors
underscore the importance of examining Generation Z’s consumption habits to provide
insights into future market trends and sustainable business practices.

The concept of green products is presented in the literature in association with various
terms such as reduced pollution [33], responsible consumption [34], sustainability [35], or-
ganic [36], environmentally responsible products [37], and ecological products [38]. For our
study, we used the eco-product approach, as this is more prevalent in the Romanian market.

This paper has the following structure. First, the authors conducted a literature review
on eco-products, eco-consciousness, eco-perceived value, and eco-perceived quality. To

203



Sustainability 2025, 17, 629

30f15

identify the correlations between these concepts and the intention to buy, the authors
conducted quantitative research on Generation Z. The research methodology and main
findings are presented in the next part of the article. The paper ends with a discussion of
these concepts and draws implications for practitioners and researchers.

2. Conceptual Framework and Hypotheses Development

The authors have designed and empirically tested a conceptual framework to explain
the influence of the seven key drivers (environmental consciousness, eco-product perceived
value, eco-product perceived quality, eco-product purchase intention, eco-product trust,
eco-perceived price, and eco-product perceived availability) of purchase intentions of

Generation Z on eco-products (Figure 1).
Eco-perceived
price (EPP)

Eco-product perceived
availability (EPA)

perceived quality (EPQ)

Figure 1. Conceptual research model with working hypotheses.

This framework gains importance in the context of increasing consumer awareness
about the environmental impact of their purchasing decisions, driven by intensified dis-
cussions around the sustainability agenda. This has led to a growing intention to buy
eco-friendly products. Eco-friendly purchase intention (EFPI) can be defined as the desire,
preference, or probability of customers to choose products recognized as ecological or
durable [39]. As follows, EFPI is a very significant indicator for the evaluation of present
and future ecological buying decisions by consumers, allowing the estimation of consumer
demand for sustainable products [23].

Building on the concept of EFP], it is essential to explore the role of environmental
consciousness (EC), since it refers to "the psychological factors that determine consumers’
propensity for environmental behavior’ [40], and represents an individual’s willingness
to be aware of environmental issues, support efforts to solve environmental problems, as
well as participate and act accordingly. Previous studies [41,42] stated that there is a posi-
tive relationship between eco-consciousness and consumer eco-purchase intention. Also,
environmentally conscious consumers generally have a higher probability of developing
ecological purchase intention [43]. Therefore, we propose the following hypothesis:

Hypothesis 1.1. Eco-friendly purchase intention is largely influenced by environmental consciousness.

Although EFPI highlights the motivation behind sustainable consumer behavior,
understanding eco-perceived value (EPV) sheds light on how consumers assess the benefits
of environmentally friendly products in their decision-making process. EPV is related
to the general appreciation of consumers for what they expect and what they receive
from a product or service, based on their desires for the environment, durability, and
ecological needs [23]. More clearly, EPV refers to how consumers imagine or predict
the potential benefits gained by using an ecological product. This perceived value can
significantly improve the purchase intentions of the respective products [13]. In this regard,
some studies [41] also demonstrated that there is a positive relationship between the
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value of green products and the intention to purchase green products. Hence, we suggest
the following:

Hypothesis 1.2. Eco-friendly purchase intention is largely influenced by eco-perceived value.

EFPI and EPV are closely intertwined with perceived quality, as consumers’ willing-
ness to choose sustainable products often depends on their evaluation of the environmental
benefits along with their overall quality. Therefore, perceived quality is defined as the over-
all judgment of the differences or dominance of a company and is a distinct characteristic
that often affects the green consumer evaluations of that offering of consumers [44]. In
addition, eco-perceived quality (EPQ) has been referred to as consumers’ decision about the
overall green excellence of the brand. Most of the customers believed that organic products
had reliable quality, standards, and great value for money. Perceived quality has a positive
effect on intentional behavior [45]. Furthermore, EPQ determines a positive influence on
EFPI, which not only stimulates positive customer responses but also increases purchase
intentions [44,46]. Furthermore, a study [23] conducted on the Chinese market revealed
that perceived green quality had a positive effect on the intention to buy green products.
Based on these ideas, we propose the following hypothesis:

Hypothesis 1.3. Eco-friendly purchase intention is largely influenced by eco-perceived quality.

Trust is considered a very important component in the influence of consumer attitudes,
intentions, and actual behavior, and itis a decisive factor in buying decisions [39]. Eco-trust
(ET) can be seen as the willingness to rely on the attributes of ecological products [43].
Some studies [45] revealed that price is the most important factor that influences consumers’
purchasing decisions for products or services, and the prices of green products are generally
higher than the regular ones, making them a barrier to purchasing green products [43].
This would imply having a positive relation between eco-price perception (EPP) and EFPL
Other studies [47] stated that ET is one of the factors that can transform the price from
an obstacle to a stimulus for the intention of eco-friendly purchase. Even if a customer
has a high income and is willing to spend extra money on eco-products, the lack of trust
in these types of products can be a barrier to buying them [41]. Thus, we formulate the
following hypothesis:

Hypothesis 2.1. Eco-trust mediates the relationship between eco-price perception and eco-friendly
purchase intention.

The availability of eco-friendly products is a motivating factor for consumers, as
they feel the need to buy and therefore contribute to protecting the environment [13].
The inaccessibility of a product reduces the intention of buying, even if the product is
environmentally friendly [48]. In the same vein, the absence of eco-friendly products’
availability (EPA) can be an obstacle to environmental protection and demonstrate a strong
correlation between eco-product availability and purchase intention [49]. Therefore, we
suggest that there is a positive relationship between EPA and EFPL. Kim and Lee [40]
suggested that there may be a relationship between ease of purchase, which is related to
eco-product availability, and eco-trust, meaning that even if there is motivation and trust
for eco-products, the lack of availability can be an obstacle for them to obtain the products.
In the same vein, the physical distribution attributes of a green product can be a decisive
factor in improving trust in eco-products [50]. From this point of view, there is a positive
relationship between EPA and ET. Therefore, we state the following:
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Hypothesis 2.2. Eco-trust mediates the relationship between eco-friendly products’ availability
and eco-friendly purchase intention.

All hypotheses can be visualized in Figure 1 and applied to the summary of the
conceptual model proposed for the analysis.

3. Methodology

The quantitative research necessary to validate the conceptual model created to test
the hypotheses raised was designed in Romanian Gen Z consumers, individuals that
were born between 1997 and 2012 [47]. The study was conducted between 18 October
and 6 November 2024 among undergraduate and master’s students from two public
universities in the capital of Romania, Bucharest, aged between 18 and 26 years old. A
convenience sampling scheme was used, taking into account the selection of students
from each level and year of study. The online questionnaire was distributed by email.
Respondents were informed at the beginning of the questionnaire about the purpose of the
research, the fact that participation in the research is voluntary, and that their responses
would be anonymous. After centralization and numerical and logical verification, filtering
out incomplete or erroneous data, the responses of 269 people remained for analysis, out of
the 284 responses received.

The questionnaire used included questions on a five-point Likert scale. For each factor
of the model, five indicators were measured with responses ranging from 5 points of total
agreement to 1 point of total disagreement. The questions associated with each indicator
can be seen in Table 1. The questionnaire was designed in Romanian, and tested before
administration on a small group of 12 students.

The first analysis performed was a confirmatory factor analysis (CFA). The software
used was IBM™ SPSS™ AMOS™ version 28. After running the model loaded with the
five indicators for each factor, the model was optimized, retaining for analysis only those
indicators that loaded the model adequately, according to common practices above 0.5 [51].
In this way, six factors of the model were measured by two indicators and only one factor
by three indicators, as can be seen in Table 1 (the factors kept in the model are in bold).

The conceptual model was transposed into a statistical model based on structural
equations that included seven first-order factors; see Figure 2. The model was run using
the maximum likelihood estimation technique in an Exploratory Factor Analysis (EFA) to
clarify and test the hypotheses formulated.

e2
1 0.8 1
032 & EPP
€22 0.72° P e,
12
0.08
: 3
= EPV —3_EFPI T
&4, PV. 092 0.74 Toaa
0.84 0.21
e1
1 ET2 3
g PQ g2 e \ 0.98 IEPA 8
EPQ oiNC_EPA
&5 PQ 0.89 1 1 19 079 P @
e18 1

Figure 2. Research model with standardized parameter estimates.
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Table 1. Initial variables measured and retained variables in the model.

Variable Ttems Source
I'have heard about eco-products
Ihave a detailed k ledge and und ding of products (EC1)
Environmental consciousness I am aware of the difl between eco-products and ional products (23]
I buy eco-products instead of I ional goods (EC2)
Tam aware that buying eco-products contrit toa inable future

Tam more eager to pay more for eco-products

Tlike eco-products but they are expensive

Eco-perceived price Price is a major concern for me to go for eco-products (EPP1) (481
Although I like to buy eco-products, I cannot afford them (EPP2)
T will switch to eco-products if it is available at the same price compared to my favorite brands
Eco-products are seen very often in my community

Eco-products can be easily found in my community (EPAT)

m:ﬁ;’; roduct, I have no difficulty finding eco-products in my community (EPA2) [13]
I cannot find eco-products in the places where I do shopping
I'may purchase eco-products only if they are simply available
Eco-products give me extra value
Eco-products have high value
p;i:fx‘;i Feopmodnts give me more baichis iansthes producs (VD 1521

The environmental functions provide good value for me (EPV2)
Eco-products have more environmental concerns than conventional products
The quality is superior to conventional ones
The quality is reliable compared to conventional ones.
Eco-product perceived quality The quality is effective and stable compared to conventional ones 113
The quality is extraordinary compared to that of conventional ones (EPQ1)
The quality is much better than the conventional ones (EPQ2)

Sustainability 2025, 17, 629 70f15

Table 1. Cont.

Variable Ttems Source
Twill probably buy eco-products in the next month
I plan to transition to an eco-friendly version of the product
um:f:d‘& Tam willing to purchase eco-products for personal use (23]
I will make an effort to purchase eco-products for my own use (EFPI1)
1 plan to purchase eco-products as they do not pollute the environment (EFP12)

I trust that products with ification genuinely comply with envi I standards
I believe that marketing claims about the ecological impact of products are truthful (ET1)

Boo: producttrust 1 think companies honor their commitment to reducing envi limpact (ET2) =
I believe that eco-products have been f; d in a way that protects the envi t throughout their entire life cycle (ET3)
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4. Results

The data were then examined for normal distribution. Table 2 shows the asymmetry

and kurtosis for each variable maintained in the model. The values indicate a distribution
close to normal, slightly skewed to the left, and slightly flattened, so the verification of
the validity of the measurement scale and the interpretation of the results of the model
was the next step. The multivariate kurtosis value of 52.53 is below the mean limit of
78.70 recommended by experts [53].

Table 2. Assessment of normality.

Variable Min Max Skew cr. Kurtosis cr.
ET1 1.000 5.000 —0438 -2.930 -0.162 —-0.541
ET2 1.000 5.000 —0.306 —2.047 —0.607 —2.032
ET3 1.000 5.000 —0.505 —3.383 -0.310 -1.039
EFPI1 1.000 5.000 -0499 —3342 -0573 -1917

EFPI2 1.000 5.000 0555 —3715 —0.344 -1152
EPQ1 1.000 5.000 -0213 —1.428 -0.537 -1.798
EPQ2 1.000 5.000 —0.320 —2.146 —0.147 —0491
EPV1 1.000 5.000 -0.397 —2658 -0.394 -1.319
EPV2 1.000 5.000 —0.372 —2492 —0314 —1.052
EPA1 1.000 5.000 —0.283 —1.894 —0.590 -1974
EPA2 1.000 5.000 —0.390 —2.609 —0.263 —0.882
EPP1 1.000 5.000 —0.586 —3923 —0.182 —-0.610
EPP2 1.000 5.000 —0.086 —-0579 —0.900 —-3.015
EC1 1.000 5.000 —0.150 —1.004 —0.297 —0.994
EC2 1.000 5.000 —0.028 -0.189 —0481 -1.612

Multivariate 52532 19.076

4.1. Scale Validation

To verify that all latent factors and indicators measured are adequate, score validity
tests were performed. The results of the convergent validity and discriminant validity
tests are presented in Tables 3 and 4. Convergent validity shows that each indicator in
the group of variables associated with the factors measures the same construct, since
their intercorrelations are appreciable in magnitude (Table 3). All estimated values of the
indicators exceeded the recommended level of 0.5, suggesting good convergent validity [54],
and Cronbach'’s alpha values were higher than 0.7, suggesting a high level of reliability for
all the factors in the model.

Table 3. Convergent validity and reliability tests.

Construct Items Factor Loadings > 0.5 AVE > 0.5 CR>07 Cronbach Alpha > 0.7

ET1 074 0.906
ET ET2 0.84 0.652 0.848 0.905
ET3 0.84 0.905
EFPI1 081 0.903
EFPI EFPI2 076 0.615 0.762 0.905
EPQ1 0.86 0.904
EPQ EPO2 089 0759 0.863 0903
EPV1 0.84 0.905
KRy EPV2 092 w8 0578 0.903
EPA1 098 0.906
EPA EPA2 079 0.783 0.877 0910
EPP1 0.90 0.914
BEE EPP2 072 9662 07% 0917
EC1 0.75 0.908
EC EC2 081 0610 0.757 0.906

Note: ET = eco-trust; EFPI = eco-friendly purch EPQ = quahty, EPV = eco-

perceived value; EPA = eco-product availability; EPA = eco-product avaj.lablhty EPP = eco-price perception;

EC = eco-consciousness.

208



Sustainability 2025, 17, 629 90f15
Table 4. Correlations and square root of the AVE.
ET EFPI EPQ EPV EPA EPP EC
ET 0.426
EFPI 0.162 0.379
EPQ 0.246 0219 0.577
EPV 0.261 0233 0.354 0.613
EPA 0.261 0.233 0.354 0.376 0.614
EPP 0.187 0.167 0254 0.269 0270 0.439
EC 0.159 0.141 0215 0.228 0228 0.164 0372
Note: ET = eco-trust; EFPI = eco-friendly i ion; EPQ = eco-perceived quality; EPV = eco-perceived

value; EPA = eco-product availability; EPP eco-price perception; EC = eco-consciousness. On the diagonal, the
bold values are the square roots of the AVE. The other values are the intercorrelations between factors.

Discriminant validity shows that the intercorrelations between factors that are sup-
posed to measure different constructs exceed the correlations between constructs [54,55],
suggesting good discriminant validity (Table 4).

4.2. Model-Fit Tests

The tested model was evaluated using several fit indices, according to common
practices in structural equation modeling [51,56]. Both the model fit indices and the
residual values registered values above the usual norms (>0.9) in the case of the fit indices
and below the usual norms (<0.1) in the case of the residuals. These values are as follows:
CMIN /DF: 2.2004; NFI: 0.926; RFI: 0.905; IFI: 0.958; TLI: 0.946; CFI: 0.958; RMSEA: 0.067.

4.3. Model Measurements

The proposed model highlights the relationships between the seven eco-factors con-
sidered. Before proceeding to the acceptance or rejection of the hypotheses, it is worth
commenting on the importance of each indicator when explaining the associated factor.
Thus, the eco-product availability (EPA) is influenced to a very large extent by the fact that
eco-products can be easily found in the community (EPA1) 0.98 and to a large extent by
the fact that there are no difficulties in finding eco-products in the communities where
young people live (EPA2) 0.79. Eco-price perception (EPP) is influenced to a very large
extent by the price level (EPP1) 0.90 and to a large extent by the desire to buy eco-products
even if young people cannot afford them (EPP2) 0.72. Eco-consciousness (EC) is largely
influenced by the degree of knowledge and understanding of eco-products (EC1) 0.75
and by the action of preferring to buy eco-products instead of classic, traditional ones
(EC2) to a large extent 0.81. Eco-perceived quality (EPQ) is also largely influenced by
the opinion that the quality of eco-products is extraordinary compared to conventional
products (EPQ1) 0.86 and the opinion that the quality of eco-products is much better than
that of conventional ones (EPQ2) 0.89. Eco-perceived value (EPV) is largely influenced by
the fact that eco-products offer more benefits than other products (EPV1) 0.84 and by the
fact that the environmental functions of eco-products provide important value (EPV2) 0.92.
Eco-trust (ET) is largely influenced by the belief that marketing claims about the ecological
impact of products are truthful (ET1) 0.74 and largely by the beliefs that companies keep
their commitments to reduce environmental impact (ET2) 0.84 and that green products
have been manufactured in a way that protects the environment throughout their entire
life cycle (ET3) 0.84. Eco-friendly purchase intention (EFPI) is largely influenced by the
effort to purchase green products for personal use (EFPI1) 0.81 and largely by planning to
purchase green products because they do not pollute the environment (EFPI2) 0.76.

The relationships established between the factors of the model are described below.
Between EFPI and EC, a very strong influence of 0.81 is found, leading to the confirmation
of Hypothesis 1.1. as EFPI is largely influenced by EC. Between EFPI and EPV, a very strong
influence of 0.80 is found, which also leads to the confirmation of Hypothesis 1.2. as EFPI
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is largely influenced by EPV. Similarly, a very strong influence of 0.84 is found, confirming
Hypothesis 1.3. EFPI is largely influenced by EPQ. In fact, this is the strongest influence
relationship, so, in summary, perceived quality influences the purchase intention of green
products the most. However, while there is a direct influence of the EPP in a weak measure
of 0.32 and of the EPA in a weak to medium measure of 0.43 on the EFP], if these influ-
ences are quantified by introducing into the equation also the confidence of Generation Z
attributed to eco-products (ET), the influence increases significantly.

To test the significance of mediation, on the sample size, a bootstrapping mediation
test was used. To achieve a more precise result [57], the number of bootstraps performed
was set at 5000 samples and the bias-corrected confidence intervals to 95% (Table 5). Thus,
Hypothesis 2.1. ET mediates the relation between EPP and EFPI is partially confirmed. The
direct standardized (unmediated) effect of EPP on EFPIis 0.322. The indirect (mediated)
effect of EPP on EFPI is 0.061. In this case, the total effect of EPP on EFPI is 0.383, all
values being statistically significant at a level of 0.001. Hypothesis 2.2. ET mediates the relation
between EPA and EFP] is also partially confirmed. The standardized (unmediated) effect of
EPA on EFPI is 0.432. The indirect (mediated) effect of EPA on EFPI is 0.164. In this case,
the total effect of EPA on EFPI is 0.596, all values being statistically significant at a level of
0.001. It can be said that the price and availability of eco-products have a weak or medium
influence on the purchase intention of these products. However, if they are also considered
from the point of view of trust as a mediator, the total effect increases on the intention to
purchase eco-products; see Table 5.

Table 5. Bootstrapping mediation test with a 95% confidence interval.

s . . Total Effect
Hypothesis Direct Effect Indirect Effect (Confidence Intetval Low-High)
H 2.1. ET partially mediates the EPP > EFPI EPP—> ET —> EFPL 0.383 **
relationship between EPP and EFPI 0322 ** 0.061 ** (0.224-0.592)
H 22. ET partially mediates the EPA — EFPI EPA —> ET - EFPI 0.59 **
relationship between EPA and EFPI 0432 * 0.164 ** (0.527-0.838)

**p <0.001. Note: EPP = eco-price perception; EPA = eco-products availability; ET = eco-trust; EFPI = eco-friendly
purchase intention. Bootstrap sample = 5.000 with replacement.

5. Discussions and Conclusions

The present research aimed to investigate the drivers of the purchase intentions
for eco-products among students, as representative of Generation Z. The intention was
mainly defined by young individuals through the specific efforts they were willing to
perform in order to purchase eco-products for their own use, as well as by plan actions
to purchase eco-products for the reason of not polluting the environment. The perceived
quality of environmentally friendly products had the strongest significant positive effect on
the intention to purchase eco-friendly products, confirming Hypothesis 1.3 and previous
research results that state that eco-products are generally perceived to meet excellence,
reliability, and high quality standards, thus increasing purchasing intentions [23,44-46].
Therefore, according to the young generation, the quality of eco-products is much better, or
even exceptional, than conventional alternatives, improving consumer technical satisfaction
in line with environmental concerns. This translates into monthly (33.5%) or even weekly
(23%) buying frequencies of eco-products, which compared to quite modest shopping
budgets of students highlight their sustainable behavior pattern.

Furthermore, eco-consciousness was shown to have the second-best influence on
intention to buy eco-products, confirming Hypothesis 1.1, as well as previous studies
that connect environmental values and willingness to be aware of eco-issues with their
propensity to buy eco-products [41-43]. According to the present research results, eco-
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consciousness among Generation Z translates into their inclination to buy eco-products
instead of conventional ones, and it is largely influenced by how much knowledge and
expertise they have on eco-products. The result is likely explained by the fact that the
students were highly aware of the characteristics of green products (95.2%) and the meaning
of sustainable consumption (92.9%), results that also confirm the role of environmental
education and training in individual purchasing and consumption behaviors [13]. However,
students seemed not to be aware to a high extent of how buying eco-products might
contribute to a sustainable future, probably given the turbulent environment they currently
live in, which raises difficulties in estimating future realities.

According to the confirmatory factor analysis performed, eco-perceived value has
the next strongest direct influence on eco-purchase intention, confirming Hypothesis 1.2.
and supporting the findings of other relevant studies in this regard [13,41]. Therefore,
student buying decisions would be rather rational, since the environmental functions
of eco-products are appreciated in terms of providing good value for money, while the
benefits of green products are also considered in comparison with other market offerings
and chosen based on their superior perceived value.

A similar strong positive effect on eco-purchase intention comes from consumer trust
in eco-products. When analyzing respondents’ rankings for eco-trust-specific indicators, it
was noticed that these recorded the highest values compared to all other items investigated.
Therefore, consumers’ confidence in green products is mainly determined by the credible
content of marketing claims on the ecological impact of products (mean 3.59), based on
the belief that eco-products have been manufactured in ways that protect the environ-
ment throughout their life cycle (mean 3.51) and trusting that companies will fulfill their
promises to reduce environmental impact (mean 3.34). Based on these positive consumer
appreciations, we can conclude that organizations offering eco-products seem to benefit
from an improved image. However, it is important to emphasize that eco-products repre-
sent only a specific segment of sustainable practices, and corporate social responsibility,
although it can generate competitive advantages, encompassing a much broader range
of initiatives and activities than merely offering eco-products. Moreover, data analysis
revealed that eco-trust mediates the relationship between the perceived price of green
products and eco-purchasing intention, confirming Hypothesis 2.1 and supporting results
from previous studies [41,47], as well as the relationship between the perceived availability
of green products and eco-purchasing intention, confirming Hypothesis 2.2, and other
similar results [40,50]. Even if these effects may not be considered strong enough, they still
improve the total effects of price and availability on consumer propensity to buy ecolog-
ical products, meaning that trust is one of the best predictors of young people’s buying
intentions, helping to increase sustainable consumption.

Therefore, the perceived price of green products proved to have the lowest direct
influence on eco-purchase intention, but when adding to these the indirect effects resulting
from eco-trust mediating influence, the total effects improve. This means that Generation Z
representatives might not always be willing to pay higher prices for eco-products, but they
are able to understand that the positive differentiation of these products in comparison
to other market choices might also increase purchasing expenditure, which in the long
term is rather an investment into better consumption habits and environmental protection.
Similarly, data analysis proves that the perceived availability of ecological products has
only a moderate direct influence on eco-purchase intention, but the total effects increase
when considering the indirect effects determined by the mediating role of eco-trust. Thus,
when consumers have confidence in green product concepts and these are readily available,
the likelihood of the buying act will increase.
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6. Conclusions

From a theoretical point of view, the present research contributes to the practice and
sustainable consumption theory [58] by identifying specific patterns of intentional buying
behavior among Generation Z consumers when considering ecological products. It shows
the increased interest of young people in buying green products, considering environmental
protection. From a practical perspective, our findings have important managerial implica-
tions for businesses. Offering high-quality eco-products can not only enhance corporate
image but also foster long-term customer commitment, especially among Generation Z
consumers. This generation perceives eco-products as superior to conventional alternatives
in terms of quality, reliability, and environmental benefits. The strong positive influence
of perceived quality on purchase intentions, as highlighted by our results, underscores
the potential for businesses to align their product offerings with the sustainability values
of young consumers. Such efforts may translate into regular purchasing patterns, even
among students with limited budgets, further reinforcing their commitment to environ-
mentally conscious behavior. However, trust in ecological products is needed to mediate
the relationships between the various attributes of green products and the buying intention
of ecological products. Consequently, it is recommended to transparently communicate the
benefits of eco-products and the way their consumption might protect the environment,
s0 as to help consumers understand how their own buying decisions might impact the
well-being of future generations.

The results could be interesting for nongovernmental organizations for environmental
protection, in order to understand how to target Generation Z within social marketing
campaigns to increase their awareness of sustainable consumption and to convert students
into advocates for environmental protection among other age segments.

Last butnot least, future research directions might extend the drivers of eco-purchasing
intentions to more sources of value creation or to other components of the marketing mix
designed for green products. These can be supported by technological advancements on
the one hand, and by the psycho-demographic shifts, attitudes and behaviors of various
generations on the other. One of the limitations of the study is given by the size and represen-
tativeness of the sample, as it refers only to Romanian Gen Z consumers, not considering other
demographic segments. As a result, future researchers may consider using larger and more
representative samples.
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