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Jawaban Responden: 

https://drive.google.com/file/d/12SEPRsTL00RayZNA78Ad0o5EUje4t1uz/vie

w?usp=sharing 

 

 

 

 

https://drive.google.com/file/d/12SEPRsTL00RayZNA78Ad0o5EUje4t1uz/view?usp=sharing
https://drive.google.com/file/d/12SEPRsTL00RayZNA78Ad0o5EUje4t1uz/view?usp=sharing
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Jurnal acuan sebagai berikut: https://drive.google.com/file/d/10rm7DF1dmJTMe0-

zmzSVqWZvRTdnAbRN/view?usp=drive_link 
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Model 1 (Model Penelitian) 

 

 

https://drive.google.com/file/d/10rm7DF1dmJTMe0-zmzSVqWZvRTdnAbRN/view?usp=drive_link
https://drive.google.com/file/d/10rm7DF1dmJTMe0-zmzSVqWZvRTdnAbRN/view?usp=drive_link
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 Model 2 (Boostsreapping) 

 

 

 

Model 3 (Path Model) 
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CE KK KP LS OR 

CE 0.942 
    

KK 0.892 0.835 
   

KP 0.881 0.716 0.821 
  

LS 0.837 0.69 0.726 0.794 
 

OR 0.863 0.778 0.746 0.728 0.845 
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Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

LS_1 200 1 4 3.35 .648 

LS_2 200 1 4 3.36 .649 

LS_3 200 1 4 3.34 .644 

LS_4 200 1 4 3.34 .645 

LIVE STREAMING 200 4 16 13.38 2.553 

CE_1 200 1 4 3.38 .638 

CE_2 200 1 4 3.38 .638 

CE_3 200 1 4 3.38 .638 

CE_4 200 1 4 3.38 .638 

Celebrity Endorsement 200 4 16 13.52 2.534 

OR_1 200 1 4 3.39 .639 

OR_2 200 1 4 3.38 .638 

OR_3 200 1 4 3.38 .638 

OR_4 200 1 4 3.37 .644 

Online Reviews 200 3 16 13.47 2.647 

KK_1 200 1 4 3.39 .670 

KK_2 200 1 4 3.39 .670 

KK_3 200 1 4 3.39 .670 

KK_4 200 1 4 3.39 .670 

Kepercayaan Konsumen 200 4 16 13.54 2.680 

KP_1 200 1 4 3.39 .670 

KP_2 200 1 4 3.39 .670 

KP_3 200 1 4 3.39 .670 

KP_4 200 1 4 3.38 .669 

Keputusan Pembelian 200 4 16 13.51 2.673 

Valid N (listwise) 200     

 

 

 

 

 

 

 

 

 

 

 


