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Lampiran 2 Tabulasi Data 

DIGITAL MARKETING (X1) 

CUSTOMER 
RELATIONSHIP 

MARKETING (X2) 
LOYALITAS 

PELANGGAN (Y) 
  1 2 3 4 JUMLAH 1 2 3 4 JUMLAH 1 2 3 4 JUMLAH 
1 5 5 5 5 20 5 4 5 5 19 5 5 5 5 20 
2 5 5 5 5 20 5 5 5 5 20 4 5 5 5 19 
3 5 5 4 5 19 5 5 5 5 20 3 5 5 5 18 
4 5 5 5 5 20 5 5 5 5 20 5 5 5 5 20 
5 5 5 5 4 19 4 5 5 5 19 5 5 4 4 18 
6 5 5 5 5 20 5 5 5 5 20 5 5 5 5 20 
7 5 4 4 5 18 5 5 3 4 17 5 5 5 5 20 
8 4 5 5 5 19 5 5 5 5 20 5 5 5 5 20 
9 5 5 4 5 19 5 5 5 5 20 4 4 4 4 16 

10 5 5 5 5 20 5 5 5 5 20 5 5 5 5 20 
11 5 5 5 5 20 5 5 5 5 20 5 5 5 5 20 
12 5 5 5 5 20 5 5 5 5 20 5 5 5 5 20 
13 5 5 5 5 20 4 4 4 4 16 4 4 4 4 16 
14 5 5 5 5 20 5 4 5 5 19 5 5 5 5 20 
15 4 5 5 5 19 5 5 5 5 20 5 5 5 5 20 
16 5 5 5 5 20 5 5 5 5 20 5 5 5 5 20 
17 5 5 5 5 20 5 5 5 5 20 5 5 5 5 20 
18 5 5 5 5 20 5 5 5 4 19 5 3 3 4 15 
19 4 4 4 4 16 4 4 4 4 16 5 5 5 4 19 
20 5 5 5 5 20 5 5 5 5 20 5 5 5 4 19 
21 5 5 5 5 20 5 5 5 5 20 5 5 5 4 19 
22 5 5 5 5 20 5 5 5 5 20 5 5 5 4 19 
23 5 4 4 4 17 4 4 4 5 17 5 4 4 4 17 
24 5 4 4 3 16 4 4 4 4 16 5 4 4 4 17 
25 4 4 4 4 16 5 5 4 5 19 5 4 4 4 17 
26 4 4 4 4 16 4 4 4 4 16 5 4 4 4 17 
27 4 4 4 5 17 4 5 4 5 18 5 4 4 4 17 
28 5 5 4 5 19 5 5 5 5 20 5 5 5 5 20 
29 5 4 5 4 18 4 4 4 4 16 4 4 4 4 16 
30 4 4 4 4 16 5 5 5 5 20 4 4 4 4 16 
31 4 4 4 4 16 5 5 5 5 20 4 5 4 4 17 
32 4 4 4 4 16 4 5 4 4 17 3 5 4 4 16 
33 4 4 4 4 16 3 4 4 4 15 4 5 4 3 16 
34 4 4 4 4 16 5 4 4 4 17 3 3 3 3 12 
35 5 5 5 5 20 5 4 5 4 18 5 5 5 5 20 
36 4 4 4 4 16 4 4 4 4 16 5 5 5 5 20 
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37 3 4 4 4 15 4 4 4 4 16 4 5 4 5 18 
38 3 4 4 4 15 4 4 4 4 16 4 4 4 5 17 
39 3 4 4 4 15 4 4 4 4 16 4 4 4 5 17 
40 4 4 4 4 16 4 4 4 5 17 5 4 4 5 18 
41 4 4 4 4 16 4 5 4 5 18 5 4 4 5 18 
42 4 4 4 4 16 4 4 4 5 17 5 4 4 4 17 
43 4 4 4 4 16 4 4 4 5 17 5 4 4 4 17 
44 4 4 5 4 17 4 4 4 5 17 5 4 4 4 17 
45 4 4 4 4 16 4 4 4 5 17 5 4 4 4 17 
46 5 5 4 5 19 4 4 4 5 17 5 4 4 4 17 
47 4 4 4 5 17 4 4 4 5 17 5 4 4 4 17 
48 4 4 4 4 16 4 4 4 5 17 5 4 5 4 18 
49 4 4 4 4 16 3 4 4 4 15 4 4 5 4 17 
50 4 4 4 4 16 4 4 4 4 16 4 4 5 4 17 
51 5 5 5 5 20 5 5 5 4 19 4 5 5 5 19 
52 4 4 4 4 16 4 4 5 4 17 4 4 4 4 16 
53 4 4 4 4 16 4 4 5 4 17 5 5 5 5 20 
54 4 4 4 4 16 3 4 5 4 16 5 5 5 5 20 
55 4 4 4 4 16 3 4 5 4 16 4 5 5 5 19 
56 5 5 5 5 20 5 5 5 5 20 5 5 5 5 20 
57 4 5 4 4 17 5 4 4 5 18 5 5 5 5 20 
58 5 5 5 5 20 5 5 5 5 20 5 5 5 5 20 
59 4 4 5 4 17 5 5 4 5 19 4 4 4 4 16 
60 5 5 5 4 19 5 5 5 5 20 5 5 5 5 20 
61 5 5 5 4 19 5 5 4 5 19 5 5 5 5 20 
62 4 4 5 4 17 5 5 4 4 18 3 4 5 4 16 
63 4 4 5 4 17 5 5 4 4 18 4 4 5 4 17 
64 4 4 5 4 17 5 5 4 4 18 5 5 5 5 20 
65 4 4 5 4 17 5 3 4 4 16 5 5 5 5 20 
66 4 4 5 4 17 4 4 4 4 16 4 4 4 4 16 
67 4 4 5 4 17 4 5 4 4 17 4 4 4 4 16 
68 5 5 4 5 19 5 5 5 5 20 5 5 4 5 19 
69 5 5 4 5 19 4 4 5 5 18 5 5 4 5 19 
70 5 5 4 4 18 4 4 4 5 17 5 5 4 5 19 
71 4 4 4 4 16 4 4 4 5 17 5 5 5 5 20 
72 4 4 4 4 16 4 4 4 5 17 5 5 5 5 20 
73 4 5 5 4 18 3 3 4 5 15 4 4 4 5 17 
74 4 5 4 4 17 4 4 4 4 16 4 4 4 4 16 
75 5 5 4 5 19 5 4 4 5 18 5 4 4 4 17 
76 5 5 4 5 19 5 4 4 5 18 5 5 5 5 20 
77 5 5 4 5 19 5 5 4 5 19 5 5 5 5 20 
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78 5 4 4 5 18 4 4 4 4 16 4 4 5 5 18 
79 5 5 4 5 19 5 5 5 5 20 5 4 5 5 19 
80 4 4 4 4 16 5 5 5 5 20 5 4 5 4 18 
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Lampiran 3 Hasil Uji SPSS 

Uji Validitas 

Correlations 
 X1.1 X1.2 X1.3 X1.4 

X1.1 Pearson Correlation 1 ,723** ,363** ,643** 

Sig. (2-tailed)  ,000 ,001 ,000 

N 80 80 80 80 

X1.2 Pearson Correlation ,723** 1 ,448** ,716** 

Sig. (2-tailed) ,000  ,000 ,000 

N 80 80 80 80 

X1.3 Pearson Correlation ,363** ,448** 1 ,319** 

Sig. (2-tailed) ,001 ,000  ,004 

N 80 80 80 80 

X1.4 Pearson Correlation ,643** ,716** ,319** 1 

Sig. (2-tailed) ,000 ,000 ,004  
N 80 80 80 80 

Digital marketing Pearson Correlation ,856** ,893** ,647** ,831** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 

N 80 80 80 80 
 

Correlations 
 X2.1 X2.2 X2.3 X2.4 

X2.1 Pearson Correlation 1 ,632** ,405** ,375** 

Sig. (2-tailed)  ,000 ,000 ,001 

N 80 80 80 80 

X2.2 Pearson Correlation ,632** 1 ,453** ,325** 

Sig. (2-tailed) ,000  ,000 ,003 

N 80 80 80 80 

X2.3 Pearson Correlation ,405** ,453** 1 ,336** 

Sig. (2-tailed) ,000 ,000  ,002 

N 80 80 80 80 

X2.4 Pearson Correlation ,375** ,325** ,336** 1 

Sig. (2-tailed) ,001 ,003 ,002  
N 80 80 80 80 

Customer relationship 

marketing 

Pearson Correlation ,824** ,810** ,719** ,651** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 

N 80 80 80 80 
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Correlations 
 Y.1 Y.2 Y.3 Y.4 

Y.1 Pearson Correlation 1 ,306** ,267* ,331** 

Sig. (2-tailed)  ,006 ,017 ,003 

N 80 80 80 80 

Y.2 Pearson Correlation ,306** 1 ,666** ,604** 

Sig. (2-tailed) ,006  ,000 ,000 

N 80 80 80 80 

Y.3 Pearson Correlation ,267* ,666** 1 ,562** 

Sig. (2-tailed) ,017 ,000  ,000 

N 80 80 80 80 

Y.4 Pearson Correlation ,331** ,604** ,562** 1 

Sig. (2-tailed) ,003 ,000 ,000  
N 80 80 80 80 

Loyalitas Pelanggan Pearson Correlation ,630** ,833** ,806** ,808** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 

N 80 80 80 80 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 
 

Uji Reliabilitas 

a. Digital marketing 

 
Reliability Statistics 
Cronbach's 

Alpha N of Items 

,823 4 

 
b. Customer relationship marketing 

 
Reliability Statistics 
Cronbach's 

Alpha N of Items 

,747 4 
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c. Loyalitas pelanggan 

 
Reliability Statistics 
Cronbach's 

Alpha N of Items 

,767 4 

 
Statistik Deskriptif 

 
Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Digital marketing 80 15,00 20,00 17,7625 1,69320 

Customer Relationship 

Marketing 

80 15,00 20,00 17,9750 1,64567 

Loyalitas Pelanggan 80 12,00 20,00 18,1875 1,71438 
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                 Uji Normalitas 
 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 80 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 1,51863885 

Most Extreme Differences Absolute ,078 

Positive ,062 

Negative -,078 

Test Statistic ,078 

Asymp. Sig. (2-tailed) ,200c,d 

 
           Uji F 

ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 52,150 2 26,075 25,794 ,000b 

Residual 77,838 77 1,011   
Total 129,988 79    

a. Dependent Variable: Loyalitas Pelanggan 

b. Predictors: (Constant), Customer Relationship Marketing, Digital marketing 

 
               Uji t 

Coefficientsa 
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 9,012 1,342  6,716 ,000 

Digital marketing ,270 ,103 ,357 2,628 ,010 

Customer Relationship 

Marketing 

,260 ,111 ,318 2,342 ,022 

a. Dependent Variable: Loyalitas Pelanggan 
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Uji Koefisien Determinasi  
 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,633a ,401 ,386 1,00542 

a. Predictors: (Constant), Customer Relationship Marketing, Digital 

marketing 
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Lampiran 4 Jurnal Acuan 
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Lampiran 5 Kartu Bimbingan 

 

 


