WISDOM Coffee shop

No. Aspek Penliaian Alternatif Jawaban
Kepuasan Pelanggan (X1) STS| TS| N | S |SS
| [Saya merasa puas dengan kualitas produk WISDOM
Colfee shop
2 [Saya-.merasa puas dengan kualitas pelayanan
WISDOM Coffee shop
3 PBaya merasa puas dengan tingkat harga WISDOM
Coffee shop
4 |Saya merasa puas dengan suasana WISDOM Coftee
shop
5 |Saya merasa puas dengan sikap karyawan WISDOM
Coffee shop
6 |Saya merasa puas dengan pelayanan [T Karyawan

Kualitas Pelayanan (X2)

STS| TS | N .| S |SS

1

Saya merasa fasilitas di WISDOM Coffee shop
lengkap

2 |Saya merasa karyawan WISDOM Coffee shop selalu
dapat membantu saya dalam hal apa pun yang
dibutuhkan

3 [Saya merasa karyawan WISDOM Coffee shop selalu
sigap dalam melayani scgala kebutuhan saya selama
saya bersantai di tempat.

4 |Sava merasa karyawan WISDOM Coffee shop selalu
ramah dalam memberikan pelayanan

5 Baya merasa bahwa karyawan di WISDOM Coffee

vhop memiliki rasa Ketulusan dalam mengutamakan

pelanggan.

*TERIMA KASIH**
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2. Kualitas Pelayanan (X2)
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Loyalitas Pelanggan
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LAMPIRAN 3 UJI VALIDITAS

1. Kepuasan Pelanggan

Correlations
2 X1 | X1.2 | X1.3 | X14 | X1.5 | X1.6 | X1
X1 Pearson Correlation 1 J317 17097 | 765 | 736 | 6427 1
Sig. (2-tailed) 000 | .000 000 000 | .000
N 153 153 153 153 153 153 153
X1.2 | Pearson Correlation AL 1 23 | 6837 || 726" NL.S6F ad3l
Sig. (2-tailed) 000 .000 .000 000 | .000 | .000
N 153 153 153 153 153 153 153
X1.3 | Pearson Correlation 7097} 723" 1 J06™ | 6547 | 6737 | 7097
Sig. (2-tailed) 000 | .000 .000 000 | 000 | .000
N 153 153 153 153 153 153 153
X1.4 | Pearson Correlation 7657 | 683" | 706 1 J37 | 646 | 765
Sig. (2-tailed) 000 | .000 | .000 000 | .000 | .000
N 153 153 153 153 153 153 153
X 1.5 |Pearson Correlation 736 | 7260 [ 6547 | 737 1 6557 | 7367
Sig. (2-tailed) 000 | 000 | .000 000 000 | 000
N 153 153 153 153 153 153 153
XI1.6 Pearson Correlation 6427 | 567 | 6737 | 646 | .655 1 64277
Sig. (2-tailed) 000 | .000 [ .000 .000 000 000
N 153 153 153 153 153 153 153
X1 | Pearson Correlation 8627 | 84977 | 8497 | 875" |.864 " |.793" I
Sig. (2-tailed) 000 | .000 | .000 000 000 | .000
N 153 153 153 153 153 153 153
** Correlation is significant at the 0.01 level (2-tailed).
2. Kualitas Pelayanan
Correlations
X2.1 Kaed X2.3 X2.4 X2.5 B
X2.1 | Pearson Correlation 1 703" 6897 669" 633" 870"
Sig. (2-tailed) 000 000 000 000 .000
N 153 153 153 153 153 153
X2.2 | Pearson Correlation 703" W 57357 47287( 515 864"
Sig. (2-tailed) .000 000 .000 .000 .000
N 153 153 153 153 153 153
X2.3 | Pearson Correlation 6897 735" { 725" 556" 873"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 153 153 153 153 153 153
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X2.4 | Pearson Correlation 6697 723" 725" 1l 6577 869"
Sig. (2-tailed) 000 000 .000 .000 000
N 153 153 153 153 153 153
X2.5 | Pearson Correlation 633" 7 ik SEH ST 1 TAT i
Sig.(2-tailed) .000 .000 .000 .000 .000
N 153 153 153 153 153 153
X2 | Pearson Correlation 8707 864" 8737  .8697| 773" I
Sig. (2-tailed) .000 .000 000 000 .000
N 153 153 153 153 153 153
**, Correlation is significant at the 0.01 level (2-tailed).
3. Loyalitas Pelanggan
Correlations
R | Y.1 ] Y.l
W LS SRy S| RO ey eSO | 2 Y
Y.l | Pearson 1].703 | .689| .669| .633 | .870 1|.703 | .689| .669 | .633| .870 1
Ay v + " . o " . o o "
on
Sig. (2- ,000 | .000 | .000| .000 | .000 .000 | .000 | .000] .000| .000
tailed)
N 153 153 | 153 153 | 153 | 153 | 153 153 | 153 | 153 | 153 | 153| 153
Y.2 | Pearson | ,703 1].735].723] .515| .864| .703 L}.735).723 | .515]| .864 | .703
Correlati = - * 1 " "l ;| N Ny “
on
Sig. (2- | .000 .000 | ,000| .000| .000| .000 .000{.000 | .000 | .000 | .000
tailed)
N 153 1531 153 | 153 153| 153 153 153 ] 153 153 | 153 153| 153
Y.3 | Pearson | .689| .735 11.725(.556].873 | .689| .735 I|.725|.556| .873| .689
Correlati v 3 | & . T o " " " X
on
Sig. (2- | .000| ,000 000 | .000 | .000 | .000 | 000 .000 | ,000 | .000 | .000
tailed)
N 153 153]|) 153 153] 153] 153 153] 153] 153 153 153 153 ] 153
Y.4 | Pearson | .669|.723|.725 1]1.577 .869| .669 | .723| 725 1[.577| .869| .669
Correlati " T ™ b e S I (e || I
on
Sig. (2- | .000| .000| .000 L0001 .000 | .000| .000 | .000 .000 | .000 | .000
tailed)
N 153 153 | 153] 153 153| 153| 153| 53| 153 153 153 153| 153
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Y.5 | Pearson | .633 | 515 .556| .577 1].773| 633 515 .556( 577 11:773]| .633
Correlati ” | ! B " *r * e ” i
on
Sig. (2- | ,000|.000 | ,000| 000 000 | .000| 000 .000| 000 .000 | .000
tailed)

N 153 153 153 153 153| 153 153 153 153 153| 153 153| 153

Y.6 | Pearson | 870| 864 | 873| 869 773 1].870| .864 | 873 | 869 | 773 1].870
Correlati . . T " " i ] o
on
Sig. (2- | .000| .000 | .000| 000 000 .000 | .000 | 000 | .000| .000 .000
tailed)

N 153 153§ 153 ) 153 153 153 ) 153} 153 ) 153 | 153 | 153 153] 153

Y.7 | Pearson 1] 703 | 689 | .669 | .633! 870 1].703| .689| 669 | 633 870 I
COl‘i‘e|aﬂ - - - - - . 5 .- *% *
on
Sig. (2- | 000 | .000 | ,000| ,000| .000| 000 000 | .000 ( 000 | 000,000 .000
taijed)

N 153) 153} 153 | 153 ) 153] 15394 153 153} 153) 153} 153) 153] 153

Y.8 | Pearson | 703 | .659| 710 0687| 664 | .674 | .693 1| .726] .666| 704 | 697 | 841
Correlati R T AV oW A 8 | ™
on
Sig. (2- | .000| 000 000 .000| 000 ,000| .000 L0001 .000 | .000| ,000| 000
tailed)

N 153 153 153 153 153 | 153 153 | 153 153| I83| 153( 153 153

Y.0 [ Pearson | 717 .648 | .69 | 722 | 703 | 736 734|726 I} 751 786 643 | 868
Correlati " e NG e N L3I (|
on
Sig. (2- | 000 .000( 000 ,000]| .000| .000| 000| 000 000 ,000( 000 .000
tailed)

N 153 153 153 153 153 I53| 153 153 153 153 153| 153| 153

Y.l | Pearson | 710] .697| 726 747 690| 806 | 728 .666| 751 1|.755| .687| 878

0 | Correlati L R I ] R S I Lt [ [
on
Sig. (2- | ,060| 000 .000| ,000| 000 .000|.000| .000| .000 .000 | ,000| ,000
tailed)

N 153 153 153 153| 153 153 | 153 153 153 153 153| 153] 153

Y.l [Pearson | 711 | 720 701 ,722|.692| 761 | 737|704 | 786 755 1 |.699] .881

I | Correlati =1 == T ttI T =] e ™tf e ™ “ ¥
on
Sig. (2- | ,000| .000| ,000 | 000 .000| 000 | .000| 000|.000| 000 .000 | .000
tailed)
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N 153 153 | 153 153 | 153| 153| 153| 153| 53| 153 ] 153| 153| 153
Y.l | Pearson | 679 | .648 | .638| 711 | 687|.679|.692| .697 | 643 |.687| .699 1 .829
2 | corelati o - v " . ¥ . *4 * *a ‘e *

on

Sig. (2- | .000] 000 | .000| ,000| 000 .000|.000]| .000| 000 000 .000 000

tailed)

N 153 153 153 153| 153 153 | 153| 153 | 153| 153 | 153| (53| 153
Y | Pearson | 846| .810| 849 | 862 | 831 .862| 849 | 841| 868| .878| 881 | 829 1

Correlati s 5t - “s . e v st . " s .

on

Sig. (2- | ,000].000| 000 000 .000| .000( 000| 000| 000|.000| 000]| 000

tailed)

N 1531 153 | 153 | 153} 153| 153 | 153 153| 153 | 153 153| 153| 153

*# Correlation is significant at the 0.01 level (2-tailed),
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LAMPIRAN 4 STATISTIK DESKRIPTIF

Descriptive Statistics

| Valid N (listwise)

| N | Minimum | Maximum Mean Std. Deviation
Kepuasan Relanggan 153 ] | 5.00 3.8184 71830
Kualitas Pelayanan 153 5.00 37046 | 74906
Loyalitas Pelanggan 153 5.00 3.8152 _ 72836
153
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LAMPIRAN 5§ UJI HIPOTESIS

Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
l | 790 624 | 619 44960
a. Predictors: (Constant), Kualitas Pelayanan, IKepuasan Pelanggan
ANOVA"
Model Sum of Squares df Mean Square F Sig,
I 50.316 2 25.158 124,458 000" 50316
30.321 150 202 = | 30521
80.637 152 Sl
a. Dependent Variable: Loyalitas Pelanggan
b. Predictors: (Constant), Kualitas Pelayanan, Kepuasan Pelanggan
Cocfficients" /
Unstandardized Standardized
Model Coefficients Coefticients
B Std. Error Beta t Sig.

I (Constant) 625 200 3.039 003
IKepuasan Pelangean 500 074 493 6.789 000
Kualitas Pelayanan 345 071 355 4.888 .000

a. Dependent Variable: Loyalitas Pelanggan
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