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LAMPIRAN 

 

Lampiran 1 Tabel R 
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Lampiran 2 Hasil Uji Spss 

X1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sts 5 2,5 2,5 2,5 

Ts 14 7,0 7,0 9,5 

N 82 41,0 41,0 50,5 

S 99 49,5 49,5 100,0 

Total 200 100,0 100,0  

 

X1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ts 4 2,0 2,0 2,0 

N 15 7,5 7,5 9,5 

S 103 51,5 51,5 61,0 

Ss 78 39,0 39,0 100,0 

Total 200 100,0 100,0  
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X1.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sts 3 1,5 1,5 1,5 

Ts 3 1,5 1,5 3,0 

N 25 12,5 12,5 15,5 

S 109 54,5 54,5 70,0 

Ss 60 30,0 30,0 100,0 

Total 200 100,0 100,0  

 

X2.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ts 3 1,5 1,5 1,5 

N 17 8,5 8,5 10,0 

S 97 48,5 48,5 58,5 

Ss 83 41,5 41,5 100,0 
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Total 200 100,0 100,0  

 

 

X2.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ts 2 1,0 1,0 1,0 

N 9 4,5 4,5 5,5 

S 97 48,5 48,5 54,0 

Ss 92 46,0 46,0 100,0 

X2.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sts 1 ,5 ,5 ,5 

Ts 2 1,0 1,0 1,5 

N 18 9,0 9,0 10,5 

S 87 43,5 43,5 54,0 

Ss 92 46,0 46,0 100,0 

Total 200 100,0 100,0  
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Total 200 100,0 100,0  

 

X2.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sts 1 ,5 ,5 ,5 

N 13 6,5 6,5 7,0 

S 92 46,0 46,0 53,0 

Ss 94 47,0 47,0 100,0 

Total 200 100,0 100,0  

 

X2.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sts 2 1,0 1,0 1,0 

Ts 7 3,5 3,5 4,5 

N 12 6,0 6,0 10,5 

S 79 39,5 39,5 50,0 
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Ss 100 50,0 50,0 100,0 

Total 200 100,0 100,0  

 

 

 

 

 

 

 

 

 

Y1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sts 1 ,5 ,5 ,5 

Ts 9 4,5 4,5 5,0 

N 14 7,0 7,0 12,0 

S 89 44,5 44,5 56,5 

Y1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sts 1 ,5 ,5 ,5 

Ts 2 1,0 1,0 1,5 

N 10 5,0 5,0 6,5 

S 91 45,5 45,5 52,0 

Ss 96 48,0 48,0 100,0 

Total 200 100,0 100,0  
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Ss 87 43,5 43,5 100,0 

Total 200 100,0 100,0  

 

 

Uji  

\ 

 

 

 

Validitas 

Correlations 

 X2.1 X2.2 X2.3 Citra Merek 

X2.1 Pearson 

Correlation 

1 ,367** ,411** ,789** 

Sig. (2-Tailed)  ,000 ,000 ,000 

N 200 200 200 200 

Y1.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sts 1 ,5 ,5 ,5 

Ts 3 1,5 1,5 2,0 

N 16 8,0 8,0 10,0 

S 95 47,5 47,5 57,5 

Ss 85 42,5 42,5 100,0 

Total 200 100,0 100,0  
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X2.2 Pearson 

Correlation 

,367** 1 ,248** ,697** 

Sig. (2-Tailed) ,000  ,000 ,000 

N 200 200 200 200 

X2.3 Pearson 

Correlation 

,411** ,248** 1 ,760** 

Sig. (2-Tailed) ,000 ,000  ,000 

N 200 200 200 200 

Citra Merek Pearson 

Correlation 

,789** ,697** ,760** 1 

Sig. (2-Tailed) ,000 ,000 ,000  

N 200 200 200 200 

**. Correlation Is Significant At The 0.01 Level (2-Tailed). 
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Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 

Kualitas 

Produk 

X1.1 Pearson 

Correlation 

1 ,453** ,588** ,475** ,440** ,746** 

Sig. (2-Tailed)  ,000 ,000 ,000 ,000 ,000 

N 200 200 200 200 200 200 

X1.2 Pearson 

Correlation 

,453** 1 ,560** ,464** ,676** ,814** 

Sig. (2-Tailed) ,000  ,000 ,000 ,000 ,000 

N 200 200 200 200 200 200 

X1.3 Pearson 

Correlation 

,588** ,560** 1 ,505** ,519** ,795** 

Sig. (2-Tailed) ,000 ,000  ,000 ,000 ,000 

N 200 200 200 200 200 200 

X1.4 Pearson 

Correlation 

,475** ,464** ,505** 1 ,488** ,738** 

Sig. (2-Tailed) ,000 ,000 ,000  ,000 ,000 
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N 200 200 200 200 200 200 

X1.5 Pearson 

Correlation 

,440** ,676** ,519** ,488** 1 ,819** 

Sig. (2-Tailed) ,000 ,000 ,000 ,000  ,000 

N 200 200 200 200 200 200 

Kualitas 

Produk 

Pearson 

Correlation 

,746** ,814** ,795** ,738** ,819** 1 

Sig. (2-Tailed) ,000 ,000 ,000 ,000 ,000  

N 200 200 200 200 200 200 

**. Correlation Is Significant At The 0.01 Level (2-Tailed). 

 

Correlations 

 Y1.1 Y1.2 Y1.3 

Keputusan 

Pembelian 

Y1.1 Pearson 

Correlation 

1 ,512** ,382** ,802** 

Sig. (2-Tailed)  ,000 ,000 ,000 

N 200 200 200 200 
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Y1.2 Pearson 

Correlation 

,512** 1 ,285** ,800** 

Sig. (2-Tailed) ,000  ,000 ,000 

N 200 200 200 200 

Y1.3 Pearson 

Correlation 

,382** ,285** 1 ,710** 

Sig. (2-Tailed) ,000 ,000  ,000 

N 200 200 200 200 

Keputusan Pembelian Pearson 

Correlation 

,802** ,800** ,710** 1 

Sig. (2-Tailed) ,000 ,000 ,000  

N 200 200 200 200 

**. Correlation Is Significant At The 0.01 Level (2-Tailed). 

 



 

 

 
 

101 
 

Variabel R Hitung R Tabel Keterangan 

Citra Merek (X1) 

0,789 0,1388 Valid 

0,697 0,1388 Valid 

0,760 0,1388 Valid 

Kualitas Produk (X2) 0,746 0,1388 Valid 

0,814 0,1388 Valid 

0,795 0,1388 Valid 

0,738 0,1388 Valid 

0,819 0,1388 Valid 

Keputusan Pembelian 

(Y) 

0,802 0,1388 Valid 

0,800 0,1388 Valid 

0,710 0,1388 Valid 

 

Uji Reliabilitas Citra Merek (X1) 

Reliability Statistics 

Cronbach's 

Alpha N Of Items 

,608 3 
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Uji Reliabilitas Kualitas Produk (X2) 

Reliability Statistics 

Cronbach's 

Alpha N Of Items 

,840 5 

 

Uji Reliabilitas Keputusan Pembelian (Y) 

Reliability Statistics 

Cronbach's 

Alpha N Of Items 

,655 3 

 

Deskriptif 

 

 Statistics 

 Citra Merek 

Kualitas 

Produk 

Keputusan 

Pembelian 

N Valid 200 200 200 
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Missing 0 0 0 

Mean 11,75 21,76 12,96 

Std. Error Of Mean ,116 ,195 ,121 

Median 12,00 22,00 13,00 

Std. Deviation 1,647 2,759 1,711 

Variance 2,711 7,610 2,928 

Minimum 6 11 3 

Maximum 14 25 15 

 

Uji Normalitas Kolmogorov Smirnov 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardize

d Residual 

N 200 

Normal Parametersa,B Mean ,0000000 

Std. Deviation 1,43536584 

Absolute ,087 
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Most Extreme 

Differences 

Positive ,076 

Negative -,087 

Test Statistic ,087 

Asymp. Sig. (2-Tailed) ,200c,D 

A. Test Distribution Is Normal. 

B. Calculated From Data. 

C. Lilliefors Significance Correction. 
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Uji Multikolinieritas 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardiz

ed 

Coefficient

s T Sig. 

Collinearity 

Statistics 

B Std. Error Beta   

Toleranc

e Vif 

1 (Constant) 4,722 ,912  5,177 ,000   

Citra Merek ,246 ,069 ,237 3,549 ,000 ,801 1,248 
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Kualitas 

Produk 

,245 ,041 ,396 5,924 ,000 ,801 1,248 

A. Dependent Variable: Keputusan Pembelian 

 

Uji Heteroskedastisitas 

 

 

Uji Regresi Berganda 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 
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1 (Constant) 4,722 ,912  5,177 ,000 

Citra Merek ,246 ,069 ,237 3,549 ,000 

Kualitas Produk ,245 ,041 ,396 5,924 ,000 

A. Dependent Variable: Keputusan Pembelian 

 

Uji Hipotesis (Uji T) 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 4,722 ,912  5,177 ,000 

Citra Merek ,246 ,069 ,237 3,549 ,000 

Kualitas Produk ,245 ,041 ,396 5,924 ,000 

A. Dependent Variable: Keputusan Pembelian 

 

 

 

 



 

 

 
 

108 
 

Hipotesis (Uji F) 

Anovaa 

Model 

Sum Of 

Squares Df Mean Square F Sig. 

1 Regression 172,600 2 86,300 41,467 ,000b 

Residual 409,995 197 2,081   

Total 582,595 199    

A. Dependent Variable: Keputusan Pembelian 

B. Predictors: (Constant), Kualitas Produk, Citra Merek 

 

Koefisien Determinasi 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error Of 

The Estimate 

1 ,544a ,296 ,289 1,443 

A. Predictors: (Constant), Kualitas Produk, Citra Merek 
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Lampiran 3surat Keterangan Penelitian 

 

 

 

 

 

 

 

 

 

Lampiran 4 Intepretasi Identitas Responden 

No Umur F % 

1 25-30 Tahun 52 26,0 

2 31-40 Tahun 96 48,0 

3 41-50 Tahun 52 26,0 

 Total 200 100,0 

 

No Lama Menjadi Pelanggan Cv Kayu Emas F % 

1 Kurang Dari 6 Bulan 40 20,0 
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2 6 Bulan – 2 Tahun 70 35,0 

3 Lebih Dari 2 Tahun 90 45,0 

 Total 200 100,0 

 

Lampiran 5 Hasil Responden 

Citra Merek (X1) 
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Kualitas Produk (X2) 
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113 
 

Keputusan Pembelian (Y) 
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Lampiran 6 Foto Dokumentasi 

1. Hasil Produk Palet 

 

 

 

 

 

 

2. Proses Pengerjaan Palet 
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3. Proses Pengiriman Palet 

  

  

 

 

 

4. Gudang Bahan Baku 

 

 

 

 

 

 

 

 

 

 


