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INTISARI

Penelitian ini bertujuan untuk menganalisis pengaruh faktor normatif
terhadap perilaku pembelian impulsif pada produk kaset, serta menguji perbedaan
perilaku pembelian impulsif berdasarkan beda jender, wang saku dan status
pendidikan oleh konsumen remaja. Penelitian ini dilakukan di Daerah Istimewa
Yogyakarta. Dimensi-dimensi yang digunakan pada mulanya terdiri dari
immature, irrational, wasteful, dan risky, namun setelah diuji reliabilitasnya
hanya dimensi immature dan irrational saja yang dapat diolah datanya, baik diuji
secara keseluruhan maupun per dimensi.

Penelitian ini mengadopsi instrumen penelitian mengenai evaluasi
normatif yang dilakukan oleh Rook dan Fisher pada tahun 1995, serta Schiffman
dan Kanuk dalam Kiati pada tahun 2004 yang juga menggunakan metode regresi,
uji-t, dan metode ANOVA. Metode survey dilakukan dalam pengumpulan data,
dengan menyebarkan kuesioner dan wawancara di lapangan. Responden yang
bersifat purpossive telah membantu menjawab hingga dapat diolah datanya
berjumlah 207 orang, terdiri dari 98 orang mahasiswa, 109 orang pelajar, yang
tersebar dalam porsi jender 71 orang laki-laki dan 136 orang perempuan.

Berdasarkan hasil uji pengaruh dengan metode regresi dan uji beda dengan
metode uji-t dan ANOVA, didapatkan hasil yang tidak signifikan pada
keseluruhan dimensi baik yang diuji secara keseluruhan maupun per dimensi.
Namun demikian nilai penyimpangan berbeda-beda dan penyimpangan terkecil

secara rata-rata terdapat pada dimensi immature.

Kata-kata kunci:  faktor normatif, jender, uang saku, status pendidikan,

uji regresi, uji-t dan Anova
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ABSTRACT

The objectives of this research are firstly to measure the impact of
normative factor on impulsive buying behavior in casette and secondly to test the
differences of impulsive buying behavior based on gender, expenditure and
education level on teenager. The research is conducted in Yogyakarta. At the
beginning the dimensions measured were immature, irrational, wasteful and risky.
However, after testing the reliability there are two dimensions only used in the
analysis; immature and irrational. These data are measured then in both (immature
and irrational at once) and independently.

This research adopted the researh instrument about normative evaluation
by Rook and Fisher (1995) and also Schiffman and Kanuk in Kiati (2004). The
research conducted using the Regression, T-Test and ANOVA. A survey was used
in gathering data by distributing questioners and doing an interview. The
purpossive respondents had helped answering the questions, so that the data were
ready to analyze. The numbers of respondents were 207 covering 98 university
students and 109 senior high school students. These respondents were divided into
71 males and 136 females students.

Based on the Regression analysis, T-Test and ANOVA, it was revealed
that the result was not significant in all dimensions in both test; immature and
irrational at once and independently. However the probability deviation was

scattered unevenly and immature dimension was the lowest.

Key Words: normative factor, gender, expenditure, education level,

regression, t-test and Anova
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