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MOTTO 

 

 

 

۝١ خَلقََ   الَّذِيْ  رَب كَِ  باِسْمِ  اِقْرَأْ   

Bacalah dengan (menyebut) nama Tuhanmu yang menciptakan! 

 

“Life moves pretty fast. If you don't stop and look around once in a while, you 

could miss it.” 

― Ferris Bueller  



 

 

 

viii 
 

DAFTAR ISI 

KATA PENGANTAR ............................................................................................ v 

DAFTAR ISI ....................................................................................................... viii 

DAFTAR TABEL .................................................................................................. x 

DAFTAR GAMBAR ............................................................................................ xi 

DAFTAR LAMPIRAN ....................................................................................... xii 

ABSTRAK .......................................................................................................... xiii 

BAB I .................................................................................................................... 14 

PENDAHULUAN ................................................................................................ 14 

1.1. Latar Belakang ................................................................................................. 14 

1.2. Rumusan Masalah ........................................................................................... 18 

1.3. Tujuan Penelitian ............................................................................................. 19 

1.4. Manfaat Penelitian ........................................................................................... 19 

1.5 Sistematika Penelitian...................................................................................... 21 

BAB II .................................................................................................................. 24 

TINJAUAN PUSTAKA ...................................................................................... 24 

2.1 Landasan Teori ................................................................................................ 24 

2.2 Penelitian Terdahulu ........................................................................................ 38 

2.3 Pengembangan Hipotesis ................................................................................. 40 

2.4 Model Penelitian .............................................................................................. 46 

BAB III ................................................................................................................. 47 

METODE PENELITIAN ................................................................................... 47 

3.1 Desain Penelitian .................................................................................................... 47 

3.2 Populasi dan Sampel ............................................................................................... 47 

3.3 Jenis dan Sumber Data ............................................................................................ 48 

3.4 Metode Pengumpulan Data ..................................................................................... 48 

3.5 Definisi Operasional ............................................................................................... 49 

3.6 Metode Analisis Data .............................................................................................. 51 

3.7 Pengujian Instrumen ............................................................................................... 51 

BAB IV ................................................................................................................. 54 

HASIL DAN PEMBAHASAN ........................................................................... 54 

4.1 Karakteristik Responden ......................................................................................... 54 

4.2 Analisis Data ................................................................................................... 57 



 

 

 

ix 
 

4.3 Outer Model ( Hasil Uji Reliabilitas ) ............................................................. 62 

4.4  Inner Model ( Hasil Uji Koefisien Determinasi ) ............................................ 63 

4.5 Hasil Uji Hipotesis .................................................................................................. 65 

4.6 Pembahasan............................................................................................................. 67 

4.7 Penjelasan Hipotesis ............................................................................................... 71 

BAB V ................................................................................................................... 77 

PENUTUP ............................................................................................................ 77 

5.1 Kesimpulan ............................................................................................................. 77 

5.2 Implikasi Manajerial ............................................................................................... 78 

5.3 Keterbatasan Penelitian ........................................................................................... 79 

5.4 Saran Penelitian Selanjutnya ................................................................................... 80 

DAFTAR PUSTAKA........................................................................................... 81 

LAMPIRAN ......................................................................................................... 86 

 

 

 

 

  

 

 

 

 

 

 

 



 

 

 

x 
 

DAFTAR TABEL 

Tabel 2. 1 Penelitian Terdahulu ............................................................................. 38 

Tabel 4. 1 Karakteristik Responden ...................................................................... 55 

Tabel 4. 2 Hasil Uji Validitas Konvergen .............................................................. 60 

Tabel 4. 3 AVE ...................................................................................................... 60 

Tabel 4. 4 Discriminant Validity............................................................................ 61 

Tabel 4. 5 Construct Reliability ............................................................................ 62 

Tabel 4. 6 R Square ............................................................................................... 63 

Tabel 4. 7 F Square ............................................................................................... 63 

Tabel 4. 8 Path Coeficient ..................................................................................... 66 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

xi 
 

DAFTAR GAMBAR 

Gambar 1. 1 Perkembangan Tiktok ....................................................................... 17 

Gambar 2. 1 Kerangka Penelitian ......................................................................... 46 

Gambar 4. 1 Model Struktural SmartPLS ............................................................. 57 

Gambar 4. 2 Model Struktural Hasil SmartPLS ................................................... 59 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

xii 
 

DAFTAR LAMPIRAN 

Lampiran 1 Kuesioner Google Form .................................................................... 86 

Lampiran 2 Screenshot Kuesioner Google Form .................................................. 90 

Lampiran 3 Tabel dan Data Kuesioner .................................................................. 95 

Lampiran 4 Data Mentah Kuesioner .................................................................... 117 

Lampiran 5 Screenshot Hasil Olah Data ............................................................. 122 

Lampiran 6 Jurnal Acuan Utama ........................................................................ 124 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

xiii 
 

ABSTRAK 

 

PENGARUH POST AUTHENTICITY TIKTOK TERHADAP 

NIAT PEMBELIAN IMPULSIF GEN Z PADA SEPATU 

COMPASS 

 

Disusun oleh:  

Lawrence Wijaya Adrian 

210326241 

 

Pembimbing  

Drs. C. Jarot Priyogutomo, MBA. 

 

Abstrak 

Penelitian ini bertujuan untuk menganalisis pengaruh autentisitas postingan mikro 

selebriti TikTok terhadap niat pembelian impulsif Gen Z pada produk sepatu 

Compass melalui pengalaman Hedonic Browsing dan Utilitarian Browsing dengan 

pendekatan Stimulus-Organism-Response (S-O-R). Metode yang digunakan adalah 

pendekatan kuantitatif dengan teknik survei dan analisis data menggunakan SEM-

PLS melalui SmartPLS 4. Hasil penelitian menunjukkan bahwa autentisitas 

postingan berpengaruh signifikan terhadap kedua jenis browsing yang berpengaruh 

terhadap niat pembelian impulsif. Implikasi penelitian ini mendukung model S-O-

R dalam media sosial serta memberikan rekomendasi praktis bagi brand lokal dalam 

strategi digital marketing mereka. 

Kata kunci: Post Authenticity, TikTok, Niat Pembelian Impulsif, Generasi Z, 

Sepatu Compass, Teori S-O-R, Mikro Selebriti


