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INTISARI 

 
Penggunaan AI chatbot seperti ChatGPT yang semakin meluas menimbulkan kekhawatiran akan 
ketergantungan berlebihan. Penelitian ini bertujuan untuk menganalisis pembentukan keterikatan 
(engagement) terhadap ChatGPT dan pengaruhnya terhadap ketergantungan (Dependence) pada 
mahasiswa Indonesia dengan pendekatan C-A-C framework (Cognition–Affect–Conation). Penelitian ini 
menggunakan metode mixed method dengan pendekatan kuantitatif melalui teknik purposive sampling 
dan memperoleh 445 data valid. Terdapat empat hipotesis yang menguji pengaruh Perceived AI Quality, 
Perceived Anthropomorphism , dan Perceived Trust terhadap Engagement, serta pengaruh Engagement 
terhadap Dependence. Analisis dilakukan menggunakan SEM-PLS melalui SmartPLS 4. Data kualitatif 
dikumpulkan melalui wawancara untuk memperdalam temuan kuantitatif. Hasil penelitian menunjukkan 
bahwa ketiga faktor tersebut berpengaruh signifikan terhadap Engagement, yang pada akhirnya juga 
memengaruhi dependence. Temuan ini menunjukkan bahwa persepsi kualitas, kesan manusiawi, dan 
kepercayaan terhadap ChatGPT meningkatkan keterikatan pengguna secara kognitif, emosional, dan 
perilaku yang dapat memicu ketergantungan jika tidak digunakan secara bijak. 
 
Kata Kunci: ChatGPT; Engagement; Dependence; C-A-C Framework; SmartPLS4 
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ABSTRACT 

 
The widespread use of AI chatbots such as ChatGPT has raised concerns about excessive 

dependence. This study aims to analyze how user engagement with ChatGPT is formed and how it 
influences dependence, particularly among Indonesian university students, using the C-A-C (Cognition–
Affect–Conation) framework. This research adopts a mixed-method approach with a quantitative method 
using purposive sampling, resulting in 445 valid responses. Four hypotheses were tested to examine the 
influence of Perceived AI Quality, Perceived Anthropomorphism , and Perceived Trust on Engagement, as 
well as the effect of Engagement on Dependence. The data were analyzed using SEM-PLS through 
SmartPLS 4. Qualitative data were also collected through interviews to deepen the quantitative findings. 
The results show that all three factors significantly influence engagement, which in turn has a significant 
effect on dependence. These findings indicate that perceptions of quality, human-likeness, and trust in 
ChatGPT enhance user engagement cognitively, emotionally, and behaviorally—potentially leading to 
dependence if not used responsibly. 

 
Keywords: ChatGPT; Engagement; Dependence; C-A-C Framework; SmartPLS4 
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