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ABSTRAK 

 

Perkembangan media sosial telah menciptakan peluang baru dalam penyebaran informasi karier, 
khususnya bagi alumni perguruan tinggi. Penelitian ini bertujuan untuk menganalisis pengaruh kualitas 
sistem, kualitas informasi, dan kualitas layanan terhadap kepuasan pengguna akun Instagram @kkacmuajy 
sebagai media informasi karier alumni Universitas Atma Jaya Yogyakarta. Penelitian ini menggunakan 
pendekatan mixed methods, dengan pengolahan data kuantitatif melalui regresi linear berganda dan 
analisis data kualitatif menggunakan thematic analysis. Hasil uji kuantitatif menunjukkan bahwa ketiga 
variabel independen berpengaruh signifikan terhadap kepuasan pengguna, dengan kualitas sistem 
menjadi variabel yang paling dominan. Temuan kualitatif memperkuat hasil tersebut dengan 
mengidentifikasi pengalaman alumni yang merasa terbantu oleh informasi lowongan kerja serta berbagai 
masukan terkait detail informasi, aksesibilitas, frekuensi unggahan, dan fitur interaktif akun. Kombinasi 
pendekatan ini menghasilkan pemahaman yang lebih menyeluruh mengenai persepsi alumni terhadap 
akun @kkacmuajy, serta memberikan dasar untuk peningkatan kualitas penyampaian informasi karier 
melalui media sosial. 

Kata kunci: Instagram; kepuasan pengguna; kualitas sistem; kualitas informasi; kualitas layanan; alumni. 
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ABSTRACT 

 

The development of social media has opened up new opportunities for disseminating career-related 

information, especially for university alumni. This study aims to examine the influence of system quality, 

information quality, and service quality on user satisfaction with the Instagram account @kkacmuajy, 

which serves as a career information platform for alumni of Atma Jaya Yogyakarta University. Using a 

mixed methods approach, the quantitative data were analyzed through multiple linear regression, while 

qualitative data were examined using thematic analysis. The results indicate that all three independent 

variables significantly affect user satisfaction, with system quality being the most influential factor. The 

qualitative findings reinforce these results by capturing alumni experiences of benefiting from job-related 

content and offering suggestions for improvement, particularly in terms of information detail, accessibility, 

posting frequency, and interactive features. This combination of methods provides a deeper understanding 

of alumni perceptions and offers insights for enhancing the effectiveness of career information delivery via 

social media. 

Keywords: Instagram; user satisfaction; system quality; information quality; service quality; alumni. 
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