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ABSTRAK

Pada era kemajuan dan perkembangan teknologi yang semakin masif ke depan. Teknologi
informasi terus berkembang dengan adanya Artificial Intellegence. Penelitian ini bertujuan untuk
membandingkan analisis sentimen dari dua aplikasi generative Al, yaitu ChatGPT dan DeepSeek,
berdasarkan ulasan pengguna di Google Playstore. Penelitian menggunakan metode Naive Bayes
Classifier (khususnya Multinomial Naive Bayes) untuk analisis sentimen dan konten analisis
menggunakan perangkat lunak QDA Miner. Data ulasan dikumpulkan melalui proses scraping pada
periode Januari hingga April 2025, lalu dilakukan proses pre-processing seperti case folding,
normalisasi, tokenization, stopword removal, dan lemmatization. Hasil analisis menunjukkan bahwa
ChatGPT memperoleh proporsi sentimen positif lebih tinggi, yaitu 30.744 ulasan dibandingkan
DeepSeek hanya 1.787 ulasan dengan angka akurasi ChatGPT 95% dan DeepSeek 84%, yang
menunjukkan bahwa pengguna cenderung memiliki pengalaman yang lebih memuaskan terhadap
ChatGPT. Selain itu, ditemukan pula beberapa faktor dominan yang memengaruhi persepsi
pengguna seperti performa aplikasi, biaya, kecepatan respons, dan kualitas jawaban. Sementara
untuk rating, ChatGPT lebih banyak memiliki rating diatas 4.4 dan stabil dibandingkan DeepSeek.
Kata Kunci : Analisis Sentimen, Konten Analisis, ChatGPT, DeepSeek, Naive Bayes Classifier,
Multinomial Naive Bayes, Google Playstore, Machine Learning.



ABSTRACT

In an era of rapid technological advancement, information technology continues to evolve
with the emergence of Artificial Intelligence. This study aims to compare sentiment analysis of two
generative Al applications, ChatGPT and DeepSeek based on user reviews from the Google Play Store.
The Naive Bayes Classifier method (specifically, the Multinomial Naive Bayes) was used for sentiment
analysis, along with content analysis conducted using QDA Miner software. Review data was
collected through a scraping process from January to April 2025, followed by pre-processing steps
including case folding, normalization, tokenization, stopword removal, and lemmatization. The
analysis results showed that ChatGPT received a higher proportion of positive sentiment, with 30,744
positive reviews compared to only 1,787 for DeepSeek. The sentiment classification accuracy was also
higher for ChatGPT at 95%, compared to 84% for DeepSeek, indicating that users tend to have a more
satisfying experience with ChatGPT. Additionally, several dominant factors influencing user
perception were identified, such as application performance, cost, response speed, and the quality of
answers. In terms of ratings, ChatGPT consistently received ratings above 4.4 and demonstrated
greater stability compared to DeepSeek.

Keywords : Sentiment Analysis, Content Analysis, ChatGPT, DeepSeek, Naive Bayes Classifier,
Multinomial Naive Bayes, Google Playstore, Machine Learning.
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