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INTISARI 

 

Penelitian ini bertujuan untuk mengevaluasi faktor yang memengaruhi keinginan 

untuk tetap menggunakan Quick Response Code Indonesian Standard (QRIS) di 

kalangan Usaha Mikro, Kecil, dan Menengah (UMKM) di Indonesia. Model 

penelitian ini mengintegrasikan Technology Acceptance Model (TAM) dan Theory 

of Planned Behavior (TPB) dengan pendekatan kuantitatif menggunakan metode 

Structural Equation Modelling-Partial Least Squares (SEM-PLS). Variabel-

variabel yang diuji mencakup perceived usefulness, perceived ease of use, 

kepercayaan, sikap terhadap penggunaan, kebijakan pemerintah, dan continuance 

intention to use. Data diperoleh dari 266 responden UMKM pengguna QRIS. Hasil 

menunjukkan bahwa perceived usefulness, perceived ease of use, dan kepercayaan 

berpengaruh positif terhadap sikap, yang kemudian berpengaruh signifikan 

terhadap continuance intention to use. Sikap juga memediasi hubungan antara 

faktor eksternal dan continuance intention to use. Sementara itu, kebijakan 

pemerintah memoderasi hubungan antara sikap terhadap penggunaan dan 

continuance intention to use. Penelitian ini memberikan kontribusi pada 

pengembangan teori adopsi teknologi dan menawarkan implikasi praktis bagi 

pemerintah dan penyedia layanan pembayaran digital. 

Kata kunci: QRIS, TAM, TPB, UMKM, Continuance Intention to Use, Kebijakan 

Pemerintah. 
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ABSTRACT 

 

This study aims to evaluate the factors influencing the intention to continue using 

the Quick Response Code Indonesian Standard (QRIS) among Micro, Small, and 

Medium Enterprises (MSMEs) in Indonesia. The research model integrates the 

Technology Acceptance Model (TAM) and the Theory of Planned Behavior (TPB) 

through a quantitative approach using Structural Equation Modelling–Partial 

Least Squares (SEM-PLS). The variables examined include perceived usefulness, 

perceived ease of use, trust, attitude toward use, government policy, and 

continuance intention to use. Data were collected from 266 MSME respondents 

who use QRIS. The results show that perceived usefulness, perceived ease of use, 

and trust have a positive influence on attitude, which in turn significantly affects 

continuance intention to use. Attitude also mediates the relationship between 

external factors and continuance intention to use. Furthermore, government policy 

moderates the relationship between attitude toward use and continuance intention 

to use. This study contributes to the advancement of technology adoption theory 

and provides practical implications for policymakers and digital payment service 

providers. 

Keywords: QRIS, TAM, TPB, MSMEs, Continuance Intention to Use, Government 

Policy. 
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