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PROSES PENYUSUNAN IKLAN
BAGI LAYANAN BIDANG KESEHATAN
Studi Kasus pada PT Opal Dental Indonesia dalam Mengakomodasi Peraturan

Kementerian Kesehatan Republik Indonesia dan Forum Dokter Gigi Indonesia

Reksa Widuri/ 235508333
Program Studi Magister Ilmu Komunikasi, Universitas Atma Jaya Yogyakarta

ABSTRAK

Penelitian ini mengkaji strategi periklanan dalam layanan kesehatan gigi yang dijalankan PT
Opal Dental Indonesia dengan mengacu pada regulasi ketat dari Kementerian Kesehatan dan
Forum Dokter Gigi Indonesia (FDGI). Studi kasus dilakukan pada sebuah klinik gigi swasta
di Yogyakarta. Penelitian ini bertujuan mengungkap bagaimana perusahaan mengelola iklan
sekaligus patuh terhadap regulasi Peraturan Menteri Kesehatan No.1787/2010 dan
KODEKG I, Studi ini mengungkap dinamika unik antara kebutuhan bisnis dan etika profesi
kesehatan, serta bagaimana strategi komunikasi dapat dirancang secara kreatif namun tetap
legal dan etis. Penelitian menggunakan metode kualitatif deskriptif melalui wawancara
mendalam, observasi, dan studi dokumen. Temuan menunjukkan bahwa Opal Dental
menerapkan proses review internal berulang terhadap setiap materi iklan, serta memanfaatkan
celah regulasi (regulatory loophole) dengan pendekatan seperti sponsorship dan kolaborasi
konten bersama pihak ketiga. Strategi ini memungkinkan promosi berjalan tanpa secara
eksplisit melanggar ketentuan iklan layanan kesehatan. Penelitian ini berkontribusi pada

kajian komunikasi pemasaran di sektor kesehatan.

Kata kunci : Komunikasi pemasaran kesehatan, Regulasi iklan klinik gigi, etik profesi

kesehatan, periklanan kesehatan, Kepatuhan peraturan dalam periklanan.
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THE ADVERTISING DEVELOPMENT PROCESS
FOR HEALTH SERVICES
A Case Study of PT Opal Dental Indonesia in Accommodating Regulations from the

Indonesian Ministry of Health and the Indonesian Dental Association Forum

Reksa Widuri/ 235508333

Master of Communication Studies Program, Atma Jaya University Yogyakarta

ABSTRACT

This study examines advertising strategies in dental healthcare services implemented by PT
Opal Dental Indonesia, within the framework of strict regulations set by the Ministry of
Health and the Indonesian Dental Association. A case study was conducted at a private dental
clinic in Yogyakarta. The research aims to explore how the company manages advertising
efforts while complying with Minister of Health Regulation No. 1787/2010 and the
Indonesian Code of Dental Ethics. This study reveals the unique dynamics between business
demands and professional ethics in healthcare, and how communication strategies can be
creatively designed while remaining legal and ethical. Employing a descriptive qualitative
method, data were collected through in-depth interviews, direct observation, and document
analysis. Findings indicate that Opal Dental implements repeated internal reviews for each
advertising material and leverages regulatory loopholes through approaches such as
sponsorships and third-party content collaborations. These strategies enable effective
promotional efforts without explicitly violating healthcare advertising regulations. This

research contributes to the discourse on marketing communications in the health sector.

Keyword : Health marketing communication, Dental clinic advertising regulation,
Professional code of ethics in healthcare, Health promotion communication strategy,

Regulatory compliance in advertising.
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