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INTISARI 

Penelitian ini bertujuan untuk menganalisis pengaruh electronic word of mouth (e-

WOM) dalam Instagram Akademi Vokasi Swasta terhadap Keputusan Kuliah. 

Pengambilan keputusan kuliah bagi calon mahasiswa berdasarkan teori Elaborated 

Likelihood Model (ELM) memerlukan referensi dari jalur pusat dan periferal. 

Referensi diperoleh dari komentar di Instagram perguruan tinggi (PT). Jenis 

penelitian ini adalah penelitian kuantitatif dengan sampel sejumlah 84 responden. 

Analisis dilakukan dengan uji asumsi klasik (normalitas, autokorelasi, 

multikoelinearitas, heterokedastisitas), regresi linear berganda, uji hipotesis (uji t 

dan uji F), dan koefisien determinasi (R2). Hasil penelitian ini menunjukkan uji 

secara parsial eWOM berpengaruh signifikan terhadap keputusan kuliah. Konten 

Instagram secara parsial berpengaruh signifikan terhadap keputusan kuliah. Secara 

simultan eWOM dalam Instagram berpengaruh signifikan terhadap keputusan 

kuliah. 

Kata kunci: keputusan kuliah, electronic word of mouth, instagram, jalur pusat, 

jalur periferal 
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ABSTRACT 

This research aims to analyze the influence of electronic word of mouth (e-WOM) 

on Instagram of a Private Vocational Academy towards Enrollment Decisions. The 

enrollment decision-making process for prospective students, based on the 

Elaboration Likelihood Model (ELM) theory, requires references from both the 

central and peripheral routes. These references are obtained from comments on the 

higher education institution's (HEI) Instagram. This research employs a 

quantitative method with a sample of 84 respondents. The analysis was conducted 

using classical assumption tests (normality, autocorrelation, multicollinearity, 

heteroscedasticity), multiple linear regression, hypothesis testing (t-test and F-

test), and the coefficient of determination (R2). The results of this study indicate that 

partially, e-WOM has a significant influence on enrollment decisions. Instagram 

content partially has a significant influence on enrollment decisions. 

Simultaneously, e-WOM on Instagram has a significant influence on enrollment 

decisions. 

Keywords: enrollment decision, electronic word of mouth, instagram, central 

route, peripheral route  
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