DAFTAR PUSTAKA

11 Produk Avoskin Terlaris: Rekomendasi Skincare Lokal. (2022, February 25).
Tokopedia Blog. https://www.tokopedia.com/blog/top-skincare-avoskin-
terlaris-bty/

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-
5978(91)90020-T

Ajzen, 1. (2020). The theory of planned behavior: Frequently asked questions.
Human Behavior and Emerging Technologies, 2(4), 314-324.
https://doi.org/10.1002/hbe2.195

Ajzen, |., & Madden, T. J. (1986). Prediction of goal-directed behavior: Attitudes,
intentions, and perceived behavioral control. Journal of Experimental
Social Psychology, 22(5), 453-474. https://doi.org/10.1016/0022-
1031(86)90045-4

Alam, S. S., Wang, C.-K., Masukujjaman, M., Ahmad, 1., Lin, C.-Y., & Ho, Y.-H.
(2023). Buying Behaviour towards Eco-Labelled Food Products: Mediation
Moderation Analysis. Sustainability, 15(3), 2474.
https://doi.org/10.3390/su15032474

Amalia, F. R., & Darmawan, A. (2023). Exploring consumer purchase intention
towards cruelty-free personal care products in Indonesia. Cleaner and
Responsible Consumption, 11, 100136.
https://doi.org/10.1016/j.clrc.2023.100136

Andini, N. S. (2024, June 20). Compas Market Insight Dashboard: Tren Penjualan
Kategori Paket Kecantikan pada Periode Q1 2024 - Compas.
https://compas.co.id/article/tren-penjualan-paket-kecantikan-periode-q1-
2024/

Anh, T. L., & To, T. N. (2020). Consumer purchasing behaviour of organic food in
an emerging market. International Journal of Consumer Studies, 44(6),
563-573. https://doi.org/10.1111/ijcs.12588

Bakr, Y., Al-Bloushi, H., & Mostafa, M. (2022). Consumer Intention to Buy Plant-
Based Meat Alternatives: A Cross-Cultural Analysis. Journal of
International Consumer Marketing.
https://www.tandfonline.com/doi/abs/10.1080/08961530.2022.2122103

Bonifacio, R. A. M., Baui, A. F. G., Uy, M. Y. T. C., Bandojo, A. J., & Etrata Jr.,
A. E. (2024). Generation Z’s Purchasing Intention of Cruelty-free Cosmetic
Products: The Moderating Role of Environmental and Animal Welfare
Concerns. International Business Education Journal, 17(1), 118-132.
https://doi.org/10.37134/ibej.\VV0l17.1.10.2024

Boukis, A., Christodoulides, G., Semaan, R. W., & Stathopoulou, A. (2024). What
drives consumers towards shared luxury services? A comparison of
sequential versus simultaneous sharing. Journal of Business Research, 177,
114634. https://doi.org/10.1016/j.jbusres.2024.114634

Brandoctors. (2025). Waspada Kosmetik llegal: BPOM Temukan Produk Kosmetik
llegal Senilai Rp8,91 Miliar di Akhir 2024 | Badan Pengawas Obat dan
Makanan. https://www.pom.go.id

120



Chang, M.-Y., & Chen, H.-S. (2022). Consumer Attitudes and Purchase Intentions
in Relation to Animal Welfare-Friendly Products: Evidence from Taiwan.
Nutrients, 14(21), 4571. https://doi.org/10.3390/nul14214571

Chin, W. W., & Todd, P. A. (1995). On the Use, Usefulness, and Ease of Use of
Structural Equation Modeling in MIS Research: A Note of Caution. MIS
Quarterly, 19(2), 237. https://doi.org/10.2307/249690

Compas.co.id. (2022, November 1). 10 Brand Skincare Lokal Terlaris di E-
Commerce—Compas.  https://compas.co.id/article/brand-skincare-lokal-
terlaris/

Curth, M., Falcdo, R. F., Dantas, I. J. D. M., & Monticelli, J. M. (2024). Antecedents
of Purchase Intention For Cruelty Free Cosmetics. Revista de Gestéo Social
e Ambiental, 18(10), e07705. https://doi.org/10.24857/rgsa.v18n10-024

Dewi, W. W. A., & Avicenna, F. (2020). Social Media Marketing: Consumer
Behavior on The Cruelty Free Concern of Beauty Brand. Jurnal limu
Komunikasi, 17(1), 95. https://doi.org/10.31315/jik.v17i1.2379

Dodanwala, K. L., & Weerasekera, S. (2023). The impact of westernisation on the
purchase intention of cruelty-free products: A study based on the Sri Lankan
cosmetic market. South Asian Journal of Marketing, 5(2), 131-148.
https://doi.org/10.1108/SAIM-01-2023-0006

Dwiyanto, A. (2023). Statistika deskriptif: Pengertian, fungsi dan jenisnya. Journal
Electrical Engineering Nusa Putra University, 1-5.

Every post has its own story: Review Avoskin Your Skin Bae Vitamin C Toner dan

Serum. (2022, March 16). Shintadwia.Com.
https://www.shintadwia.com/2022/03/review-avoskin-your-skin-bae-
vitamin-c.html

Fazio, R. H. (1990). Multiple Processes by which Attitudes Guide Behavior: The
Mode Model as an Integrative Framework. In Advances in Experimental
Social Psychology (Vol. 23, pp. 75-109). Elsevier.
https://doi.org/10.1016/S0065-2601(08)60318-4

Fishbein, M., & Ajzen, I. (2015). Predicting and Changing Behavior (0 ed.).
Psychology Press. https://doi.org/10.4324/9780203838020

Fornell, C., & Larcker, D. F. (1981). Evaluating Structural Equation Models with
Unobservable Variables and Measurement Error. Journal of Marketing
Research, 18(1), 39. https://doi.org/10.2307/3151312

Ghozali, 1., & Kusumadewi, K. A. (2023). Partial Least Squares Konsep Teknik
dan Aplikasi Menggunakan Program SmartPLS 4.0.

Gould, S. J. (1988). Consumer Attitudes Toward Health and Health Care: A
Differential Perspective. Journal of Consumer Affairs, 22(1), 96-118.
https://doi.org/10.1111/j.1745-6606.1988.tb00215.x

Grappe, C. G., Lombart, C., Louis, D., & Durif, F. (2021). “Not tested on animals”:
How consumers react to cruelty-free cosmetics proposed by manufacturers
and retailers? International Journal of Retail & Distribution Management,
49(11), 1532-1553. https://doi.org/10.1108/IJRDM-12-2020-0489

Grazzini, L., Aiello, G., & Vollero, A. (2021). Unveiling the power of Generation
Z: attitudes, purchase intention and word of mouth for fashion brands.

121



Journal of Fashion Marketing and Management: An International Journal,
25(4), 665-682.

Grubb, E. L., & Grathwohl, H. L. (1967). Consumer Self-Concept, Symbolism and
Market Behavior: A Theoretical Approach. Journal of Marketing, 31(4),
22-27. https://doi.org/10.1177/002224296703100405

Hair, J., & Alamer, A. (2022). Partial Least Squares Structural Equation Modeling
(PLS-SEM) in second language and education research: Guidelines using
an applied example. Research Methods in Applied Linguistics, 1(3), 100027.
https://doi.org/10.1016/j.rmal.2022.100027

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S.
(2021). Partial Least Squares Structural Equation Modeling (PLS-SEM)
Using R: A Workbook. Springer International  Publishing.
https://doi.org/10.1007/978-3-030-80519-7

Hair, J. F., Sarstedt, M., & Ringle, C. M. (2017). Partial Least Squares Structural
Equation Modeling. In C. Homburg, M. Klarmann, & A. Vomberg (Eds.),
Handbook of Market Research (pp. 1-40). Springer International
Publishing. https://doi.org/10.1007/978-3-319-05542-8 15-1

Hassan, H. M. K., Quader, M. S., & Aktar, S. (2022). The Role of Perceived Value
and Green Consumption Attitude on Purchase Intention of Eco-Bag: A
Study on  Young Consumers. Jurnal Pengurusan, 65.
https://doi.org/10.17576/pengurusan-2022-65-03

Henseler, J., Hubona, G., & Ray, P. A. (2016). Using PLS path modeling in new
technology research: Updated guidelines. Industrial Management & Data
Systems, 116(1), 2—20. https://doi.org/10.1108/IMDS-09-2015-0382

Hirschman, E. C., & Holbrook, M. B. (1982). Hedonic Consumption: Emerging
Concepts, Methods and Propositions. Journal of Marketing, 46(3), 92—-101.
https://doi.org/10.1177/002224298204600314

Ho Nguyen, H., Nguyen-Viet, B., Hoang Nguyen, Y. T., & Hoang Le, T. (2022).
Understanding online purchase intention: The mediating role of attitude
towards advertising. Cogent Business & Management, 9(1), 2095950.
https://doi.org/10.1080/23311975.2022.2095950

Ho, R. C., & Amin, M. (2023). Exploring the role of commitment in potential
absorptive capacity and its impact on new financial product knowledge: A
social media banking perspective. Journal of Financial Services Marketing,
28(3), 585-598. https://doi.org/10.1057/s41264-022-00168-7

https://www.marketresearchfuture.com, M. R. F. (n.d.). Cruelty-Free Cosmetics
Market Size, Share, Trends Analysis, 2034. Retrieved March 14, 2025, from
https://www.marketresearchfuture.com/reports/cruelty-free-cosmetics-
market-3825

Igbal, J., Yu, D., Zubair, M., Rasheed, M. I., Khizar, H. M. U., & Imran, M. (2021).
Health Consciousness, Food Safety Concern, and Consumer Purchase
Intentions Toward Organic Food: The Role of Consumer Involvement and
Ecological Motives. Sage Open, 11(2), 21582440211015727.
https://doi.org/10.1177/21582440211015727

122



Jin, X., Fu, K., & Omar, A. (2024). Influence of environmental knowledge and
product knowledge on purchase intention towards upcycled clothing in
China. 16(4).

Kusmaryono, ., Wijayanti, D., & Maharani, H. R. (2022). Number of Response
Options, Reliability, Validity, and Potential Bias in the Use of the Likert
Scale Education and Social Science Research: A Literature Review.
International Journal of Educational Methodology, 8(4), 625-637.
https://doi.org/10.12973/ijem.8.4.625

Li, L., Wang, Z., Li, Y., & Liao, A. (2021). Impacts of consumer innovativeness on
the intention to purchase sustainable products. Sustainable Production and
Consumption, 27, 774-786. https://doi.org/10.1016/j.spc.2021.02.002

Liang, A. R.-D., & Lim, W.-M. (2020). Why do consumers buy organic food?
Results from an S—-O-R model. Asia Pacific Journal of Marketing and
Logistics, 33(2), 394-415. https://doi.org/10.1108/APJML-03-2019-0171

Lubis, M., Harahap, M. B., Ginting, M. H. S., Sebayang, A. T., Chandra, T., Wangi,
Y., & Jose. (2020). Mechanical, SEM and FTIR characteristics of
bioplastics from mango seed starch with nanoparticle zinc oxide as filler
and ethylene glycol as plasticizers. I0OP Conference Series: Materials
Science and Engineering, 1003(1), 012122. https://doi.org/10.1088/1757-
899X/1003/1/012122

Magano, J., Au-Yong-Oliveira, M., Ferreira, B., & Leite, A. (2022). A Cross-
Sectional Study on Ethical Buyer Behavior towards Cruelty-Free
Cosmetics: What Consequences for Female Leadership Practices?
Sustainability, 14(13), 7786. https://doi.org/10.3390/su14137786

Maharani, M. Z. (2024). Analisis Sentimen Positif Terhadap Avoskin sebagai Eco
Friendly Brand di Media Sosial X dan TikTok.

Mrad, M., Karimi, S., Toth, Z., & Christodoulides, G. (2022). Elite luxury
experiences: Customer and managerial perspectives. Journal of Marketing
Management, 38(13-14), 1339-1368.
https://doi.org/10.1080/0267257X.2022.2078860

Mulyadi, E., Wibisono, A., & Herli, M. (2021). Penerapan Metode SEM
(STRUCTURAL EQUATION MODEL) Dalam Aplikasi Bidang
Pendidikan, Sosial, dan Kesehatan. Jurnal Pengabdian Masyarakat,
2(2)(35-39).
https://www.jurnal.stikeswilliambooth.ac.id/index.php/pengabmas/article/
view/292

Nagaraj, S. (2021). Role of consumer health consciousness, food safety & attitude
on organic food purchase in emerging market: A serial mediation model.
Journal of Retailing and Consumer Services, 59, 102423.
https://doi.org/10.1016/j.jretconser.2020.102423

Natural Cosmetics—Indonesia | Statista Market Forecast. (2025). Statista.
http://frontend.xmo.prod.aws.statista.com/outlook/cmo/beauty-personal-
care/cosmetics/natural-cosmetics/indonesia

Nikmatur, B. (2023, November 28). Sederet Brand Kosmetik Ini Pakai Hewan
Sebagai  Kelinci  Percobaan—Malang  Times. Jatim  TIMES.

123



https://www.malangtimes.com/baca/301214/20231128/052400/sederet-
brand-kosmetik-ini-pakai-hewan-sebagai-kelinci-percobaan

Nurramidhan, A. R., Annisa, A. N., Alfiah, N. A., Maharani, R. R. S. P., Nasution,
B. R., & Kartika, L. (2023). Green Marketing Strategy for Cosmetic and
Skincare Products — FEM — IPB University. https://fem.ipb.ac.id/strategi-
pemasaran-hijau-produk-kosmetik-dan-skincare/

Pacho, F. (2020). What influences consumers to purchase organic food in
developing countries? British Food Journal, 122(12), 3695-37009.
https://doi.org/10.1108/BFJ-01-2020-0075

Paramitha, N. (2021). Apa Beda Label Cruelty Free dan No Animal Testing? Kalau
Leaping Bunny dan Vegan? Yuk, Cari Tahu di Sini—Beauty Journal.
https://www.beautyjournal.id/article/label-cruelty-free-no-animal-testing

Parveen, A., & Chaudhary, R. (2025). Do Attitude and Subjective Norm Mediate
the Relationship Between Social Media e-WOM and Green Purchase
Intention? An Empirical Investigation Using PLS-SEM. Vikalpa: The
Journal for Decision Makers, 02560909241297015.
https://doi.org/10.1177/02560909241297015

Paul, J., Modi, A., & Patel, J. (2016). Predicting green product consumption using
theory of planned behavior and reasoned action. Journal of Retailing and
Consumer Services, 29, 123-134.
https://doi.org/10.1016/j.jretconser.2015.11.006

Philippe, A., & Ngobo, P. V. (1999). Assessment of consumer knowledge and its
consequences: A multi-component approach. Advances in Consumer
Research, 26(4), 569-575.

Rhomadona, L. (2023, May 16). Membangun Citra Positif pada Produk Avoskin
Melalui Campaign terhadap Lingkungan Alam dan Bumi—
Kompasiana.com.
https://www.kompasiana.com/laailyrhomadonal731/6463a9185479c34f44
192d72/membangun-citra-positif-pada-produk-avoskin-melalui-campaign-
terhadap-lingkungan-alam-dan-bumi

Roddy, G., Cowan, C. A., & Hutchinson, G. (1996). Consumer Attitudes and
Behaviour to Organic Foods in Ireland. Journal of International Consumer
Marketing, 9(2), 41-63. https://doi.org/10.1300/J046v09n02_03

Rustam, A., Wang, Y., & Zameer, H. (2020). Environmental awareness, firm
sustainability exposure and green consumption behaviors. Journal of
Cleaner Production, 268, 122016.
https://doi.org/10.1016/j.jclepro.2020.122016

Samiee, S., & Chabowski, B. R. (2021). Knowledge structure in product- and brand
origin—related research. Journal of the Academy of Marketing Science,
49(5), 947-968. https://doi.org/10.1007/s11747-020-00767-7

Sarstedt, M., & Cheah, J. H. (2019). Partial least squares structural equation
modeling using SmartPLS: a software review. Journal of Marketing
Analytics, 7(3), 196 202. https://doi.org/10.1057/s41270-019-00058-3

Schahn, J., & Holzer, E. (1990). Studies of Individual Environmental Concern: The
Role of Knowledge, Gender, and Background Variables. Environment and
Behavior, 22(6), 767-786. https://doi.org/10.1177/0013916590226003

124



Schindler, P. (2021). Business Research Methods ISE (14th ed.). McGraw-Hill
Higher Education (International).
https://bookshelf.vitalsource.com/books/9781264364541

Sekaran, U., & Bougie, R. (2019). Research Methods For Business: A Skill Building
Approach. Wiley Global Education usS.
https://bookshelf.vitalsource.com/reader/books/9781264364541/epubcfi/6/
2[%3Bvnd.vst.idref%3Dcover]!/4/2

Setiawati, R., & Mastarida, F. (2023). Understanding Social Media Marketing to
Emotional Experience: Self-congruence Theory Perspective.

Sheth, J. N., Newman, B. I., & Gross, B. L. (1991). Why we buy what we buy: A
theory of consumption values. Journal of Business Research, 22(2), 159—
170. https://doi.org/10.1016/0148-2963(91)90050-8

Shimul, A. S., Cheah, I., & Khan, B. B. (2021). Investigating female shoppers’
attitude and purchase intention towards green cosmetics in South Africa.
SSRN Electronic Journal. https://doi.org/10.2139/ssrn.3892057

Singh, S. (2025, April). Cruelty-Free Cosmetics Market Size, Share, Trends
Analysis, 2034. https://www.marketresearchfuture.com/reports/cruelty-
free-cosmetics-market-3825

Sun, Y., & Wang, S. (2020). Understanding consumers’ intentions to purchase
green products in the social media marketing context. Asia Pacific Journal
of Marketing and Logistics, 32(4), 860-878.
https://doi.org/10.1108/APIJML-03-2019-0178

Suryaratna, G. N. (2024, November 1). Tren Cruelty Free dan Standarnya di
Industri Kecantikan . Indocare B2B. Indocare B2B.
https://indocareb2b.com/tren-cruelty-free-di-industri-kecantikan/

Taherdoost, H. (2019). What is the Best Response Scale for Survey and
Questionnaire Design; Review of Different Lengths of Rating
Scale/Attitude Scale/Likert Scale. International Journal of Academic
Research  in  Management, 8(1), 1-10.  https://doi.org/DOI:
10.2139/ssrn.3588606

Tamar, M., Wirawan, H., Arfah, T., & Putri, R. P. S. (2020). Predicting pro-
environmental behaviours: The role of environmental values, attitudes and
knowledge. Management of Environmental Quality: An International
Journal, 32(2), 328-343. https://doi.org/10.1108/MEQ-12-2019-0264

Villena-Alarcon, E., & Zarauza-Castro, J. (2024). El papel de los influencers en la
comunicacion de productos cruelty-free en Instagram: Un estudio
exploratorio sobre el impacto de la sostenibilidad en la industria de la
belleza. Revista de Comunicacion, 23(2), 363-382.
https://doi.org/10.26441/RC23.2-2024-3588

Wang, J., Li, C., Wu, J., & Zhou, G. (2023). Research on the Adoption Behavior
Mechanism of BIM from the Perspective of Owners: An Integrated Model
of TPB and TAM. Buildings, 13(7), 1745.
https://doi.org/10.3390/buildings13071745

Wu, M.-J., Zhao, K., & Fils-Aime, F. (2022). Response rates of online surveys in
published research: A meta-analysis. Computers in Human Behavior
Reports, 7, 100206. https://doi.org/10.1016/j.chbr.2022.100206

125



Wauisan, E. C., & Februadi, A. (2022). Consumers’ Attitude towards the Cruelty-
Free Label on Cosmetic and Skincare Products and Its Influence on
Purchase Intention. Journal of Marketing Innovation (IJMI), 2(2).
https://doi.org/10.35313/jmi.v2i2.35

Yilmazel, S. E. (2023). Determining consumers’ intent to purchase organic foods
in emerging market: Price perception affect in moderated mediation model.
International Review on Public and Nonprofit Marketing, 20(4), 739-757.
https://doi.org/10.1007/s12208-022-00353-3

Yimer, A. M., Dessie, T. S., Oumer, S. H., & Ali, M. Y. (2023). Factors influencing
consumers purchase intention during Covid-19 pandemic in the case of
Dessie Town, Ethiopia. Future Business Journal, 9(1), 82.
https://doi.org/10.1186/s43093-023-00238-9

Zhao, J., Feng, S., & Hu, Y. (2022). Two-Sample Hypothesis Test for Functional
Data. Mathematics, 10(21), 4060. https://doi.org/10.3390/math10214060

Zhao, X., Lynch, J. G., & Chen, Q. (2010). Reconsidering Baron and Kenny: Myths
and Truths about Mediation Analysis. Journal of Consumer Research,
37(2), 197-206. https://doi.org/10.1086/651257

Zhu, H. L., & Huang, L. H. (2021). Digital Transformation and Management of
Enterprises: Research Framework and Prospects. Journal of Management
Science, 24(26-35).

Zulkifli, Z. A., & Naharuddin, I. (2023). Keadaan Terkini Pengujian Hewan untuk
Kosmetik di Indonesia, Malaysia, dan Singapura. Faunalytics.
https://faunalytics.org/the-current-state-of-animal-testing-for-cosmetics-in-
indonesia-malaysia-and-singapore-indonesian/

126



LAMPIRAN

Lampiran 1. Kuesioner Google Formulir

: N - s oy e 1
[ R - " Menentukan/Furchass i Menentukan Purchase 5 ‘
k : 4 Inten:l::: II:;G:’ ::oduk . Intention Pada Produk -
P . Z Rk Cruelty-Free
4 T / Berdasarican Niai Persona: ‘ :
Dimediasi oleh Attitude

Domitilla Meylana Titis Antori

‘4:__——‘
Domitilla Meylana Titis Antori N

Mer:ierlltukan’P urchase ”:ite"ti‘:(" Pa‘!la, Menentukan Purchase Intention Pada

Produ Cru? ty 'F,'ee. 5 T Nilai Produk Cruelty-Free Berdasarkan Nilai

Personal: Dimediasi oleh Attitude . 0= .
Personal: Dimediasi oleh Attitude

Hello ¢»

Perkenalkan saya Domitilla Meylana Titis Antori dari Fakultas Bisnis dan Ekonomika,
Universitas Atma Jaya Yogyakarta. Saat ini saya sedang melakukan penelitian dengan
topik Purchase ion Pada Produk Cruelty-Free Berdasarkan Nilai % Not shared
Personal: Dimediasi oleh Attitude.

work.antorititis@gmail.com Switch account &

* Indicates required question
Pada survey ini, kami memerlukan responden dengan kriteria berikut:

1. Menggunakan produk skincare Avoskin
- Memperhatikan o Crue“irﬁee pada prOdUk N _

Apabila Anda termasuk dalam 2 kriteria tersebut, saya mohon kesediaan Anda untuk
mengisi survey berikut dengan jujur, cermat, dan teliti sesuai dengan opini pribadi Anda. Mohon dapat mengisi pertanyaan berikut untuk kesesuaian responden yang dibutuhkan
Hasil atau data pengisian survey digunakan dengan kepentingan
akademik dan penelitian semata, sehingga akan dijaga kerahasiaannya dan tidak akan
disalahgunakan untuk kepentingan lainnya.
Apakah anda pernah menggunakan produk Cruelty-Free dari Skincare Avoskin? *
Terima kasih atas kesediaan Anda dalam mengisi survey
Domitilla Meylana Titis Antori O Ya

work.antorititis@gmail.com Switch account [y O Tidak
£8 Not shared

127



Pada bagian ini responden diminta untuk mengisi data diri terkait dengan faktor demografi, o «Rp 500.000
pengeluaran {(Rp) untuk Skincare dalam kuren waktu satu bulan, intensitas penggunaan

&tau pembelian produk Skincare Avoskin dalam setahun terakhir, dan seberapa familiar O Rp 500.000-Rp 1.000.000
dengan konzsep produk bebas uji hewan (cruelty-free).

sacara ralatif konzizten terhadap suatu objek stau gagasan.
() Rp1.000.000 - Rp 5.000.000 I Bankut adelah penjelzsan untuk kriteriz umum pada setizp pilihan:
1= Sangat Tidak Setuju

2= Tidak Satuju

3 = Cukup Tidak Setuju

() =Rp10.000.000 e

() Lakidaki 5= Cukup Setuju
I_—— L J 6= Setuju
() Perempuzn \ 7 = Sangat Setuju
A Domisili (berdasarkan Provinsi / Kota) *
— r — P
. Pilin -
Usia * . = Saya meresa senang saat membeli produk cruelty-free dari Skincare Awoskin, *

() Rp35.000.000 - Rp 10.000.000
Jeniz Kelamin *

_ Rzta-rata pendapatan Anda (per bulan) * _
Sikap (Attitude) menggambarkan evalueasi perasaan, dan kecenderungan seseorang yang

18 tah T
(O un LN h I J 1 2 3 4 5 6 7
O 1823 tzhun Rata-rata pengeluzran Skincare Anda dalam kurun waktu satu bulan? *
O 24.70 tahun Sangat Tidak Setuju o o O O O O o Sangat Setuju
(O <Rp500.000
30-23 tah
O o () Fp500.000-Rp 1.000.000 — - m
() =35tshun
‘ ) Rp1.000.000 - Rp 5.000.000 1 I Saya memiliki pandangan positif terhadap diri saya ketika membeli produk &
m () Fip’5.000.000 - Rp 10.000.000 . i cruelty-free dari Skincare Avoskin.
Pendidikan yang sedang ditempuh saat ini * O =Fp10.000.000 1 2 2 & 5 & 7
O sMassuk sangatTidaksep 0 O O O O O O sangasewj
O 01/D2/D3 l l b =ering Anda kan atau membeli produk Skincare Avoskin *
o= \ I dalam st tahun terskhir (2024-2025]7 1 e o
O s2 l O <3kali I I Saya berpikir bahwa menggunakan produk cruelty-free dari Skincare Avoskin -
Os I O 35kai . I akan berkontribuzsi pada peningkatan kualitas hidup saya.
() 6-Bkali 1 02z 3 4 5 & 7
() »8kali
Pekerjaan * Sangat Tidak Setup O O O O o O O Sangat Setuju
T
() Pelajar / Mahasiswa
Seberzpa familiar Anda dengan konzep produk skincare berbasis bebas uji -
(O Pegawai Swasta hewan (g free)?
wien Y : Saya percaya produk cruelty-free dari Skincare Avoskin berkontribusi pada gaya  *
O pPus T 2 3 N 5 4 ; hidup yang lebih sehat daripada produk nen cruelfy-free.
() Wiaswasta
Tidak Familiar Sangat Familiar
() Freelancer 0000O0O0O0 ' ‘ : ¢ ’ ’ !
O Lainnya Sangat Tidak Setuju O O O O O O O Sangat Setuju
Kembali | | Berikutnya | Kosongkan formulic
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Menurut saya menggunaan produk eruelty-free dari Skincare Avoskin *
kemungkinan besar akan meningkatkan kesehatan saya.

1 2z 3 4 3 ] 7

sengatTidaksey O O O O O O O sanget Sewjn

Menurut saya membeli produk cruelty-free dari Skincare Avoskin sejzlan denga
gaya hidup saya yang peduli pada kesehatan.
1 2 3 4 3 ] 7

sengarTigzksen 0 O O O O O O sange 5 . i %"&
N\

Saya merzza produk cruelty-free dari Skincare Avoskin adalsh produk ya d i Sk e \
ramah lingkungan.

1 2 3 4 3 6 7

sangatTidaksewpy @ O O O O O O [ ]

Saya meraza produk cruelty-free dari Skincare Avoskin ==jalan dengan prakti ‘
lingkungan yang bertanggung jawsb.
1 2 3 4 3 [} 7

sangatTidek Sy 00 O O O O O O senget Sewie

beli produk cruelty- *

Saya percaya produk cruelty-free dari Skincare Avoskin diproduksi dengan penuh *
tanggung jewab untuk peduli terhadap lingk

Saya merzza akan lebih diterima oleh mas
free dari Skincare Avoskin.

1 2 3 4 3 6 7 1 2 3

sengatTidaksewp '@ O O O O O O sangetsemi SengatTidaksewp O O O O Sangat Tidak Satuju

= et — | ¢
Saya percays produk cruelty-free dari Skincare Avoskin memiliki tingkat Saya memiliki pe -
keamanan yang lebih tinggi dibandingkan produk non cruelty-free. Skincars Avo

Saya percaya bahwa orang lain akan melihat saya lebih positif jika saya membeli *
produk ervelty-free dari Skincare Avaoskin.

1 2 2 4 ] ] 7

O 0O 0O 0O O O O sngstSem

produk eruelty-free dari Skincare Avoskin akan

=aya dan penilaian orang lain terhadap diri zaya.
2 3 4 3 6 7

O O O O O O sangstSewju

produk eruelty-free dari Skincare Avoskin, *
2 3 4 3 6 7

OO0 O 0 0O 0 O smgatsenip

dalam menggunakan produk eruelty-free dari

O O O 0O O O O smgatsen

Saya meraza familiar dengan produk cruelty-free dari Skincare Avoskin, *

1 2 2 4 ] ] 7

O 0O 0O 0O O O O smgatsen
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7 kelebih

produk criely-free dari Skincare *

Saya
Awoskin.

Sangat Tidak Setuju

Sangat Tidak Setuju

Avaoskin.

Sangat Tidak Setuju

Sangat Tidak Setuju

Saya memahami dampak produk eruelty-free dari Skincare Awvoskin. *

Saya dapat membedzkan produk crrelty-free dan non cruelty-free ds

Pengetahuan zaya tentang produk cruelty-free dari Skincare Avoskin lebih b
dibandingkan dengan arang lain.

1 2 3 4 3 6 7

O O O O O O O sgatseni

1 2 3 4 ] ] 7

OO0 00000

1 2 3 4 3 ] 7

00000 O0

free dari Skincare Avoskin.

1 2 3 4 3 ] 7

O 000000 smgpse

Sangat Tidak Setuju

merupakan keputusan saya.
1

Sangat Tidak Satuju

z

2

Orang berpengaruh dalam hidup saya (c
akan mendorong saya untuk membeli p

3

(ORI ORN®

3

Orang di sekitar saya berpikir bahwa saya ==l

4

3

O O sengarsenin

Keputuzan uniuk membeli produk cruelty-free dari Skincare Avoskin sepenuhnya *

O 0O O O O O O sangetSenj

teman, influencer, dil} =
dari Skincare Avoskin.

Skinzare Avoskin.

idak Setuju

7

7
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Saya memiliki sumber daya yang cukup untuk membeli produk eruelty-free dari  *

1 2 3 4 3 ] 7

O C O O O O O sangatsenj

dapat membeli produk eruelty-free dari Skincare Avoskin ssat *

¥

1 2 3 4 3 ] 7

0 O O O O O O sangstsewmi




_ Saya merasa s=nang membeli produk cruelty-free dari Skincare Avoskin. *

Hutungan sikap kensumen terhadzp niat pembelian yzitu pantingnya mengetahui pemeran I8 W Al Saeay B Tarima kasih sudzh berzedia mangisi survey mengenai Miat Beli Konsumen Pada Produk
utama dalam proses pembelian dan peran yang mereka mainkan membantu pemasar Cruelty-Free Skincare Avoskin.
untuk menyeseaikan program pemasaran. Sangat Tidak Setuju O O O O O O O Sangat Setuju

Berikut adzlah penjelasan untuk kriteriz umum pada setizp pilihan: ‘ ' '
_ ) . T
1= Sangat Tidak Setup | Mahon dapat mengisi nomor WA aktif Anda (hanya angka, contoh:
masa I

u

2 = Tidak Setuju " - -
5 = Cukup Tidak Setuje Saya bernizt membeli produk cruelty-free dari Skincare Avoskin di 08123456789) untuk berkesempatan mendapatkan hadiah dari kami.
4 = Metral mendatang.
5= Cukup Setuju Jawaban Anda
£ = Setuju \ 1 2 3 4 5 6 7 N
7 = Sangat Setuju &
1 - _
el Sangat Tidak Setuju O O O O O O O Sangzt Setuju e
Menurut saya membeli produk cruelty-free dari Skincare Avoskin adalsh * AT N —
keputusan positif. Saya berencana untuk mempelsjari lebih [anjut tentang produk cruely-free dari * aieh Gaogle. - Persyaratan Layansn - Kebjakan Privasi

Skincare Avoskin.
1 2 3 4 Bl L] 7

Sangat Tidak Setuju O O O O O O O Sangat Setuju

1 2 | 4 5 ] 7

sengatTiekseny @ O O O O O O sangat senj

- A
A ________— N =4
Saya percaya bahwa membeli produk cruelty-free dari Skincare Avoskin memiliki *
manfaat. Saya berniat lebih memperhatikan produk cruelty-free dari Skincare Avoskindi

masa mendatang.
1 2 2 4 3 ] 7

Sangat Tidak Satuju o o o O O O O Sangat Setuju lI
'l ‘Sangat Tidak Setuj O o O O O O O Sangat Setujie '

1 2 3 4 5 ] 7

Saya ingin membeli produk cruelty-free dari Skincare Avoskin. *
Saya akan memprioritaskan untuk membeli produk eruelty-free dari Skincare -

1 2 3 4 5 [ 7 Avoskin jika saya membutuhkan produk perawatan pribadi.
sengatTiak sy O O O O O O O sangetsewju T8 4 5 68 7
sangatTidaksewp O O O O O O O sangstSewju
Saya menganggep membeli produk cruelty-free dari Skincare Avoskin dianggap  *
sebagai keputusan yang bijak. l Kembel ‘ l Berikutnya ‘ Kosongkan formulic
¢ e s e )

1 2 3 4 3 L] 7

sangatTidaksewr O O O O O O O Sangat Sewin Apakah formui in tampaks mencuripalkant? Laperkan



Lampiran 2. Penyebaran Kuesioner

@

Intention Pada Produk
Cruelty-Free
Berdasarkan Nilai Personal:
Dimediasi oleh Attitude

Saya,
Domitilla Meylana Titis Antori

memohon keikutsertaan teman-teman dalam
mengisi survey berikut dengan ketentuan
pernah menggunakan produk bebas uji
hewan (cruelty-free) dari Skincare Avoskin.

Terima kasih atas
par i -._ i
pada survey ini.

)\ barb.. @

barbietch (@modbarbit) / X
h My status
& Posts Replies Highlights Articles Media Just now
4& Komunitas Diskusi Skripsi ) .h |
Menentukan Purchase barbl.. @mod.. -Mar25 promote = (J -+ ‘\ b.4

hi kak mintol isi kuessionerku yaaa.

nnt yg mau barter reply aja aku dm
Menentukan Purchase

intention Pada Produk

Link: n- #bit.ly/SurveyAvoskin2oza... Cruelty-Free
Berdasarkan Nilai Personal:
Terima kasih. Dimediasi oleh Attitude
o ‘V;’
docs.google.com Saya, < “3
[T ———— Domitilla Meylana Titis Antori %

ity Frvw e o

Niat Beli Konsumen Pada
Produk Cruelty-Free Skincar..

h i aan dal
mengisi survey berikut dengan ketentuan
pernah menggunakan produk bebas uji

hewan (cruelty-free) dari Skincare Avoskin.

Q1

e 1 S

ihi 18

- Mar 31,2024

(A e

Promote
Alloo teman-teman! https://bit.ly/SurveyAvoskin2024
Bagi teman-teman yang pernah menggunakan
atau tahu produk @avoskinbeauty dan
memperhatikan label Cruelty Free, bantu isi
kuesioner penelitianku yuk & akan ada hadiah
menarik berupa e-money untuk 5 orang
beruntung &

Link: nep/bitily/SurveyAvoskin2

thank you

or Scan here!

hrlm: kasih atas
partisipasi
pada survey ini.

docs.google.com
Niat Beli Konsumen Pada
Produk Cruelty-Free Skincar...

PrET————
ity frow e bk,

bit.ly/SurveyAvosk...

o T Q1 il 105

R <

N
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Lampiran 3. Data Responden dan Jawabannya

Keterangan:
= Jawaban responden yang tidak lolos karena menjawab “Tidak” pada pertanyaan filter
Seberapa
Apakah sering | Seberap
Anda a
anda . -
Pendi menggun | familiar
pernah .
dikan akan atau| Anda
menggu Rata-rata .
yang > membeli | dengan
nakan Rata-rata Domisili pengeluaran
. sedan . produk | konsep
. produk Jenis . i pendapatan | (berdasarkan| Skincare .
Timestamp . Usia g Pekerjaan Y . Skincare | produk
Cruelty-| Kelamin . Anda (per Provinsi/ | Anda dalam i .
ditem Avoskin | skincare
Free bulan) Kota) kurun waktu .
. puh dalam | berbasis
dari satu bulan? .
. saat satu |bebas uji
Skincare .
. ini tahun hewan
Avoskin .
" terakhir | (cruelty-
' (2024- free)?
2025)?
3/11/2024 18-23 Pelajar / Rp1.000.000 - | Banten (lbu .
20:21:16 Ya Perempuan tahun St Mahasiswa | Rp 5.000.000 | Kota: Serang) <Rp500.000 | <3 kali 6
3/11/2024 18-23 Pelajar / Rp1.000.000 - D_aerah Rp 500.000 - .
205254 | Y2 | Perempuan 1 onin | St | Mahasiswa | Rp5.000.000 | Istimewa | Rp1.000.000 | 3 KAl !
Yogyakarta
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(Ibu Kota:

Yogyakarta)
3/11/2024 :
23:43:09 | 110aK
Kepulauan
3112024 | oo | 2429 | o | Pegawai | Rp1.000.000- R'&‘étg_b“ Rp500.000- | oo\ o
23:45:12 P tahun Swasta Rp 5.000.000 *3 Rp 1.000.000
Tanjung
Pinang)
Daerah
Istimewa
3/12/2024 24-29 Rp1.000.000 - .
1-10:41 Ya Perempuan tahun S2 | Freelancer Rp 5.000.000 Yogyakart.a <Rp 500.000 | <3kali
(Ibu Kota:
Yogyakarta)
. Jawa Timur
3/12/2024 18-23 Pelajar / Rp 500.000 - . .
810:42 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 | 3-5 kali
Surabaya)
Daerah
. Istimewa
3/12/2024 18-23 Pelajar / Rp1.000.000 - .
9:11:03 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a <Rp 500.000 | <3Kkali
(Ibu Kota:
Yogyakarta)
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3/12/2024

10:35:37 | 119K
3/12/2024 :
10:37:32 | T1dak
Daerah
. Istimewa
3/12/2024 18-23 Pelajar / .
10-37-59 Ya Perempuan AN S1 Mahasiswa < Rp 500.000 Yogyakart.a < Rp 500.000 | 3-5Kali
(Ibu Kota:
Yogyakarta)
Daerah
i Istimewa
3/12/2024 - 18-23 Pelajar / Rp1.000.000 - .
10:40:57 e Laki-laki tahun st Mahasiswa | Rp 5.000.000 Yogyakart.a <Rp500.000 | <3 kali
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa
3/12/2024 18-23 Pelajar / .
10-41-17 Ya Perempuan tahun S1 Mahasiswa <Rp 500.000 | Yogyakarta | <Rp500.000 | < 3kali
(Ibu Kota:
Yogyakarta)
3/12/2024 18-23 Pelajar / Rp1.000.000 - D_aerah Rp 500.000 - .
10:46:12 | Y2 | Perempuan | pin | St | Mahasiswa | Rp5.000000 | Isimewa | Rp1.000.000 | 3Kl
Yogyakarta
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(Ibu Kota:

Yogyakarta)
Daerah
. Istimewa
3/12/2024 - 18-23 Pelajar / Rp1.000.000 - Rp 500.000 - .
10:50:12 | Y@ | LakHaki dphin | St | Mahasiswa | Rp5.000000 | YO9YaKaR | o 000.000 | 3Kl
(Ibu Kota:
Yogyakarta)
Daerah
: Istimewa
3/12/2024 —_ 18-23 Pelajar / .
10°51-46 Ya Laki-laki tahun S1 Mahasiswa < Rp 500.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
Daerah
) Istimewa
3/12/2024 18-23 Pelajar / Rp1.000.000 - .
10-59:19 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
. Jawa Tengah | Rp1.000.000
31/(1)_25/595224 Ya | Laki-laki %:hﬁg s1 MF;eh':é?Sr v</ . | <Rp500000 | (IbuKota: -Rp 6-8 kali
R Semarang) 5.000.000
3/12/2024 oo | 18-23 Pelajar /| Rp 500.000 - Daerah .
11718 | Y2 | LakHaki o hin | St | Mahasiswa | Rp1.000000 | Isimewa | <RpS500.000 | 3-5kali
Yogyakarta
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(Ibu Kota:

Yogyakarta)
3/12/2024 | _.
11:18:05 | 19K
3/12/2024 | _.
11:19:56 | 119K
3/12/2024 | _.
11:20:06 | 119K
3/12/2024 | _.
11:20:14 | 11daK
3/12/2024 | _.
11:20:23 | 11dak
Daerah
. Istimewa
3/12/2024 - 18-23 Pelajar / Rp 500.000 - .
11:09-45 Ya Laki-laki tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a <Rp 500.000 | <3kali
(Ibu Kota:
Yogyakarta)
Kalimantan
3/12/2024 | 1823 . > Rp Barat (Ibu | Rp 500.000 - .
112315 | Y2 | Lekilakio o | ST Wiraswasta o 606 000 Kota: Rp 1.000.000 | 372 kall
Pontianak)
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3/12/2024

11:24:35 | 119K
3/1212024 | .
11:26:35 | 119K
3/12/2024 18-23 Pelajar / | Rp500.000- | JAWaTengah | o ons 000 -
11:26:37 | Yo | Perempuan | anin | S| Mahasiswa | Rp1000000 | (PUKOE - phg 600000 | 32 KAN
Semarang)
3/12/2024 18-23 Pelajar/ | Rp1.000.000 - | 2w Tengah
11:32:32 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Semarang)
Kepulauan
. Riau (lbu
3/12/2024 18-23 Pelajar/ | Rp 500.000 - _ .
113305 | Yo | PPN in | St | Mahasiswa | Rp1000.000 | KO | <RpS500000 | <3kali
Tanjung
Pinang)
3/1212024 | .
11:38:01 | 119K
3/1212024 | .
11:38:17 | 119K
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3/12/2024

18-23

Pelajar /

Rp1.000.000 -

DKI Jakarta

11:39:30 | '3 | PeremPuan | phun | St | Manasiswa | Rp5.000.000 | (PUKo@: | <Rp500.000 ) >8kali
Jakarta)
3/12/2024 .
11:44:07 | 119K
3/12/2024 .
114405 | Tidak
3/12/2024 .
11:50:41 | 110K
Daerah
i Istimewa
3/12/2024 18-23 Pelajar / _
12:15:11 Ya | Perempuan | in | ST | Mahasiswa | < RP 200000 | Yogyakarta | <Rp500.000 | <3 kali
(Ibu Kota:
Y ogyakarta)
Daerah
. Istimewa
3/12/2024 18-23 Pelajar / Rp 500.000 - .
12:15:33 Ya Perempuan | | Sl | Mahasiswa Rp 1.000.000 Yogyakart.a < Rp 500.000 | < 3 Kali
(Ibu Kota:
Yogyakarta)
3/12/2024 18-23 Pelajar/ | Rp 500.000 - Daerah .
12:15:37 | e | Perempuan | nin | St | Mahasiswa | Rp1.000.000 | Istimewa | <Rp500.000 | <3kal
Yogyakarta
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(Ibu Kota:

Yogyakarta)
3/12/2024 :
12:17:40 | 0K
Daerah
. Istimewa
3/12/2024 S 24-29 Pegawai Rp1.000.000 - .
12-34°55 Ya Laki-laki AN S1 Swasta Rp 5.000.000 Yogyakart.a < Rp 500.000 | 3-5Kali
(Ibu Kota:
Yogyakarta)
3/12/2024 :
13:01:45 | 11daK
3/12/2024 :
13:42:13 | 11dak
. Jawa Tengah
3/12/2024 . 18-23 Pelajar / i .
13-48-21 Ya Laki-laki t3hun S1 Mahasiswa < Rp 500.000 (Ibu Kota: | <Rp500.000 [ < 3Kali
Semarang)
. Papua
31212024 |\ itk | Y823 | sq | PelAar b oo 500,000 | Tengah (Ibu | <Rp500.000 | <3 kali
13:48:36 tahun Mahasiswa ) .
Kota: Nabire)
3/12/2024 A Peremouan 30-35 o Pegawai Rp 5.000.000 - D_aerah Rp 500.000 - <3 Kali
13:54:46 P tahun Swasta Rp 10.000.000 Istimewa Rp 1.000.000
Yogyakarta
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(Ibu Kota:

Yogyakarta)
3/12/2024 | .
13:58:40 | 198K
3/12/2024 | _.
14:00:51 | 11K
3/12/2024 | .
14:05:04 | 118K
3/12/2024 | _.
14:13:21 | 11K
) Bali (Ibu
3/12/2024 - 18-23 Pelajar / Rp 500.000 - _ .
141622 | Y2 | LekiHakil hin | ST | Mahasiswa | Rp 1.000.000 Kota: | <Rp500.000 | <3kali
Denpasar)
Kalimantan
3/12/2024 <18 Pelajar / >Rp Barat (Ibu > Rp .
1a:23:03 | ve | Perempuan | nin | St | Mahasiswa | 10.000.000 Kota: 10,000,000 | 8kl
Pontianak)
3n2024 | oo | 2429 | | Pegawai | Rp5.000.000- EE:ELJE;?:"" Rp500.000- | _o
14:46:40 P tahun Swasta Rp 10.000.000 Jakarta). Rp 1.000.000
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3/12/2024
14:47:04

Ya

Laki-laki

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp1.000.000 -
Rp 5.000.000

DKI Jakarta
(Ibu Kota:
Jakarta)

Rp1.000.000
- Rp
5.000.000

3-5 kali

3/12/2024
14:50:54

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

< Rp 500.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

< 3 kali

3/12/2024
15:26:13

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

< Rp 500.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

Rp 500.000 -
Rp 1.000.000

< 3 kali

3/12/2024
15:34:03

Ya

Perempuan

18-23
tahun

Sl

Pelajar /
Mahasiswa

< Rp 500.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

< 3 kali

3/12/2024
15:58:23

Ya

Laki-laki

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp1.000.000 -
Rp 5.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

3-5 kali
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Banten (lbu

3/12/2024 18-23 . Rp 5.000.000 - _ Rp 500.000 - )
16:06:48 | o | Perempuan g | St | FANYa | e 10.000.000 Kota: — | ph1.000000 | <3kl
Serang)
3/12/2024 .
16:45:08 | 0K
. Banten (lbu
3/12/2024 18-23 Pelajar / Rp1.000.000 - X i .
17-07-47 Ya Perempuan AN S1 Mahasiswa | Rp 5.000.000 Kota: < Rp 500.000 | 3-5Kali
Serang)
i Jawa Tengah
3/12/2024 18-23 Pelajar / Rp 500.000 - i .
17-15:95 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Semarang)
Daerah
i Istimewa
3/12/2024 18-23 Pelajar / Rp1.000.000 - Rp 500.000 - ) .
171916 | & | Perempuan | i | St | Manasiswa | Rp5.000.000 | YOWYAKAA | oy 6oo.000 | B8 KA
(Ibu Kota:
Yogyakarta)
3/12/2024 .
17:01:08 | 11daK
3/12/2024 18-23 Pelajar/ | Rp1.000.000 - Daerah .
173054 | Y2 | Perempuan | oin | ST | Manasiswa | Rp5.000000 | Istimewa | <RpS500.000 | >8kal
Yogyakarta
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(Ibu Kota:

Yogyakarta)
Daerah
. Istimewa
3/12/2024 - 18-23 Pelajar / Rp1.000.000 - .
17:32:36 e Laki-laki tahun , Mahasiswa [ Rp 5.000.000 Yogyakart.a <Rp500.000 | <3 kali
(Ibu Kota:
Yogyakarta)
Daerah
: Istimewa
3/12/2024 18-23 Pelajar / Rp 500.000 - .
17-34°53 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
Daerah
) Istimewa
3/12/2024 <18 Pelajar / Rp1.000.000 - Rp 500.000 - .
17:42:30 | Y2 | Perempuan | in | S| Manasiswa | Rp5.000.000 | YOAKAMA | oy 600000 | 3O Kl
(Ibu Kota:
Yogyakarta)
3/12/2024 :
17:45:50 | 11dak
3/12/2024 | 18-23 Pelajar/ | Rp 500.000 - Daerah _
17:50:45 | Y2 | LakiHlaki o nin | St | Mahasiswa | Rp1.000000 | Isimewa | <RpS500.000 | <3kali
Yogyakarta
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(Ibu Kota:

Yogyakarta)
Daerah
. Istimewa
3/12/2024 18-23 Pelajar / Rp 500.000 - Rp 500.000 - .
182317 | Y2 | Perempuan | pin | St | Mahasiswa | Rp1.000000 | YO9YaKa'R | oq n00.000 | < 3Kl
(Ibu Kota:
Yogyakarta)
3/12/2024 :
19:12:42 | 119K
Daerah
i Istimewa
3/12/2024 18-23 Pelajar / Rp1.000.000 - .
19:13:42 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 [ 3-5kKali
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa
3/12/2024 18-23 Pelajar / Rp 500.000 - .
19:15:46 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 | <3 kKali
(Ibu Kota:
Yogyakarta)
Jawa Timur
3/12/2024 24-29 . Rp 5.000.000 - _ .
19:20:35 Ya Perempuan tahun S1 | Wiraswasta Rp 10.000.000 gltj)?atl;(;t:)_ < Rp 500.000 | 3-5kali
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3/12/2024

10:30:14 | 1103k
Daerah
. Istimewa
3/12/2024 18-23 Pelajar / Rp1.000.000 - Rp 500.000 - .
19:39:30 | Y& | Perempuan | pin | St | Mahasiswa | Rp5.000000 | YO9YaKaR | o 000.000 | < 3Kl
(Ibu Kota:
Yogyakarta)
3/12/2024 | _.
19:41:12 | 11daK
Daerah
) Istimewa
3/12/2024 - 18-23 Pelajar / Rp 500.000 - .
20:11:58 e Laki-laki tahun st Mahasiswa | Rp 1.000.000 Yogyakart.a <Rp500.000 | <3 kali
(Ibu Kota:
Yogyakarta)
. Sulawesi
3/12/2024 <18 Pelajar/ | Rp1.000.000 - Rp 500.000 - .
20:37:58 | Y2 | Perempuan | in | St | Mahasiswa | Rp5.000000 | 11920 (DUl o 000.000 | <3 KA
Kota: Palu)
3/12/2024 | _.
20:57:32 | 11daK
3/12/2024 | 1823 Pelajar/ | Rp 500.000 - Daerah .
212414 | Y2 | Lekilaki g onin | St | Mahasiswa | Rp1.000.000 | Istimewa | <RpS500.000 | <3kal
Yogyakarta
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(Ibu Kota:

Yogyakarta)
. Bali (Ibu
3/12/2024 18-23 Pelajar / Rp 500.000 - _ Rp 500.000 - ) .
201429 | Y2 | Perempuan 1 opin | St | Mahasiswa | Rp 1.000.000 R Rp 1.000.000 | 5> k@l
Denpasar)
. DKl Jakarta
3/12/2024 24-29 Pegawali >Rp ) Rp 500.000 - .
22:47:36 | Y2 | PeremPuan b hin | St | swasta 10000000 | PUKOW o 000.000 | <3Kal
Jakarta)
Daerah
. Istimewa
3/13/2024 18-23 Pelajar / Rp 500.000 - .
0:25:03 Ya Perempuan tahun S1 Mahasiswa | Rp 1,000,000 Yogyakart.a <Rp 500.000 | <3kali
(Ibu Kota:
Yogyakarta)
3/13/2024 .
g:23:33 | UK
Daerah
. Istimewa
3/13/2024 18-23 Pelajar / Rp1.000.000 - Rp 500.000 - .
11:00:44 | Y& | Perempuan | in | ST | Manasiswa | Rp5.000.000 | YoOvaKa'a | o 6o0.000 | <3 KAl
(Ibu Kota:
Yogyakarta)
3/13/2024 .
13:00.07 | T198K
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3/13/2024

13:06:04 | 1Ak
Daerah
. Istimewa
3/13/2024 18-23 Pelajar / Rp 500.000 - .
14:19-02 Ya Perempuan 0 S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 | 3-5kKali
(Ibu Kota:
Yogyakarta)
Daerah
: Istimewa
3/13/2024 . 18-23 Pelajar / Rp1.000.000 - .
15:35:24 Ya Laki-laki tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
Daerah
) Istimewa
3/13/2024 S 18-23 Pelajar / Rp1.000.000 - .
18:35:25 Ya Laki-laki tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa
3/14/2024 - 18-23 Pelajar / Rp1.000.000 - .
9:17°51 Ya Laki-laki tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 | 3-5kali
(Ibu Kota:
Yogyakarta)
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Jawa Tengah

3/14/2024 18-23 Pelajar / Rp 500.000 - ] Rp 500.000 - .
10:38:10 | Y2 | Perempuan | nin | St | Mahasiswa | Rp1.000000 | (PUKOW 1 o0 000.000 | <3kl
Semarang)
Daerah
. Istimewa
3/14/2024 18-23 Pelajar / Rp1.000.000 - .
10:39:04 e Perempuan tahun St Mahasiswa [ Rp 5.000.000 Yogyakart.a <Rp500.000 | >8 kali
(Ibu Kota:
Yogyakarta)
Daerah
\ Istimewa
3/14/2024 18-23 Pelajar / >Rp Rp 500.000 - .
10:41:50 | Y& | Perempuan 1iin | ST | Manasiswa | 10000000 | YoWvAKa'a | o 6go.000 | 3O Kall
(Ibu Kota:
Yogyakarta)
Daerah
i Istimewa
3/14/2024 18-23 Pelajar / .
10:52:16 Ya Perempuan tahumn S1 Mahasiswa < Rp 500.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa
3/14/2024 18-23 Pelajar / .
10°57-12 Ya Perempuan tahun S1 Mahasiswa <Rp500.000 | Yogyakarta | <Rp500.000 | <3kali
(Ibu Kota:
Yogyakarta)
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Daerah

. Istimewa
3/14/2024 18-23 Pelajar / Rp 500.000 - .
12-46:55 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 [ 3-5Kali
(Ibu Kota:
Yogyakarta)
3/14/2024 :
14:33:00 | 113K
Daerah
: Istimewa
3/14/2024 18-23 Pelajar / Rp1.000.000 - .
15-06:41 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
Daerah
) Istimewa
3/14/2024 18-23 Pelajar / Rp1.000.000 - Rp 500.000 - .
15:38:28 | Y& | Perempuan | iin | S| Manasiswa | Rp5.000.000 | YOAKAMA | oy 600000 | 3O Kall
(Ibu Kota:
Yogyakarta)
3/14/2024 :
18:53:32 | 11dak
3/14/2024 :
18:56:00 | 110aK
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3/14/2024

18:56:35 | 108K
3/14/2024 | .
19:00:15 | 1193k
. Sulawesi
3/14/2024 18-23 Pelajar/ | Rp 500.000 - .
19:02:58 Ya Perempuan tahuin S1 Mahasiswa | Rp 1.000.000 Tengz_alh (Ibu | <Rp500.000 | 3-5kali
Kota: Palu)
Daerah
3/14/2024 18-23 Pelajar/ | Rp1.000.000- | Simewa | Rpl.000.000 .
10:03:34 | Y& | Perempuan 1iin | St | Mahasiswa | Rp5.000.000 | Yodvakarta “Rp > 8 kali
hae poLL8. (Ibu Kota: | 5.000.000
Yogyakarta)
3/1412024 | _
10:08:54 | 11dak
31412024 18-23 Pelajar / | Rp1.000.000 - | T3 Tengah
19-15:29 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: < Rp 500.000 [ < 3Kali
Semarang)
3/14/2024 | .
10:43:32 | 11dak
3/1412024 | _.
20:43:58 | 1103k

151




Daerah

. Istimewa
3/14/2024 18-23 Pelajar / .
21-44-42 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Yogyakart.a <Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa
3/15/2024 18-23 Pelajar / Rp1.000.000 - .
12:48:15 | Y2 | Perempuan | bin | St | Mahasiswa | Rp5.000000 | Yodvakarta | <RpS500.000 | <3 kali
(Ibu Kota:
Yogyakarta)
Daerah
) Istimewa
3/15/2024 18-23 Pelajar / Rp1.000.000 - .
18-45:05 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 | < 3Kali
(Ibu Kota:
Yogyakarta)
Kepulauan
. Riau (Ibu
3/15/2024 18-23 Pelajar / Rp1.000.000 - _ .
19:22:26 | Y& | Perempuan 1 hin | St | Mahasiswa | Rp 5.000.000 Kota: | <Rp500.000 | <3 kali
Tanjung
Pinang)
3/15/2024 18-23 Pelajar / Rp 500.000 - D_aerah .
19:33:06 | Y2 | Perempuan | nin | ST | Manasiswa | Rp1.000.000 | Istimewa | <RpS500.000 | <3kal
Yogyakarta
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(Ibu Kota:
Yogyakarta)

3/15/2024
19:53:19

Ya

Laki-laki

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp 5.000.000 -
Rp 10.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

< 3 kali

3/15/2024
19:55:52

Ya

Laki-laki

<18
tahun

SM
AlS
MK

Pelajar /
Mahasiswa

< Rp 500.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

Rp 500.000 -
Rp 1.000.000

3-5 kali

3/15/2024
20:03:28

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp 500.000 -
Rp 1.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

< 3 kali

3/15/2024
20:32:40

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp1.000.000 -
Rp 5.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

< 3 kali
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Daerah

. Istimewa
3/15/2024 18-23 Pelajar / Rp 500.000 - .
910231 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 [ 3-5Kali
(Ibu Kota:
Yogyakarta)
Sumatera
3/15/2024 18-23 Pelajar / Rp 500.000 - | Selatan (lbu .
21:07:12 e Perempuan tahun St Mahasiswa [ Rp 1.000.000 Kota: <Rp500.000 | 3-5 kali
Palembang)
Kalimantan
3162024 | | oo | 1828 | o | Pelajar/ | Rp1.000.000- Te”gﬁ*t‘;'b“ Rp500.000- | _o
0:24:49 P tahun Mahasiswa | Rp 5.000.000 | Rp 1.000.000
Palangkaraya
)
3/16/2024 .
0:37:07 | 19K
3/16/2024 18-23 Pelajar/ | Rp500.000- | JAWaTendan
12-95:38 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 | 3-5 kali
Semarang)
3/16/2024 18-23 Pelajar/ | Rp500.000- | JAWaTengah
1222657 | Y& | Perempuan 1 nin | St | Mahasiswa | Rp 1.000.000 é'eb;;:rfg) <Rp500.000 | <3 kali
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Jawa Tengah

3/16/2024 24-29 Pegawai Rp1.000.000 - _ .
123048 Ya Perempuan tahun S1 Swasta Rp 5.000.000 (Ibu Kota: | <Rp 500.000 | 3-5kali
Semarang)
3/16/2024 18-23 Pelajar/ | Rp1.000.000 - | 2w Tengah
12:32:07 Ya Laki-laki a0 S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp 500.000 | <3kali
Semarang)
D1/ . Jawa Barat
3/16/2024 18-23 Pelajar / Rp 500.000 - _ .
12-50:37 Ya Perempuan ~ [ D2/ Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 | < 3 KkKali
D3 Bandung)
3/16/2024 :
14:06:54 | 193K
. Jawa Tengah
3/16/2024 18-23 Pelajar / Rp 500.000 - _ .
14:31-11 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp 500.000 | 3-5 kali
Semarang)
3/16/2024 :
18:19;59 | 10K
Daerah
. Istimewa
3/17/2024 18-23 Pelajar / Rp 500.000 - .
0:40:26 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 | <3 kKali
(Ibu Kota:
Yogyakarta)
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3/18/2024

18-23

Pelajar /

Rp 500.000 -

Sumatera
Barat (Ibu

9:20:16 e Perempuan tahun St Mahasiswa | Rp 1.000.000 Kota: <Rp500.000 | <3 kali
Padang)
Daerah
. Istimewa
3/18/2024 18-23 Pelajar / Rp 500.000 - .
93:41:21 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a <Rp 500.000 [ < 3KkKali
(Ibu Kota:
Yogyakarta)
3/19/2024 :
21:53:18 | 103K
Daerah
) Istimewa
3/19/2024 18-23 Pelajar / Rp 500.000 - .
990012 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
. Bali (Ibu
3/19/2024 18-23 Pelajar / Rp1.000.000 - _ .
991640 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Kota: < Rp 500.000 | 3-5kali
Denpasar)
3/19/2024 :
22:17:17 | TldaK
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3/19/2024

20:37:16 | 108K
Daerah
: Istimewa
3/19/2024 18-23 Pelajar/ | Rp 5.000.000 - Rp 500.000 - | .
22:30:47 | Y& | Perempuan | bin | St | Mahasiswa | Rp10.000.000 | TO9YKaR | o 600.000 | 30 KAl
(Ibu Kota:
Yogyakarta)
3/19/2024 .
20:4458 | 108K
Daerah
. Istimewa
3/20/2024 18-23 Pelajar / Rp1.000.000 - .
00424 | Y& | PeremPuan |y | S| Mahasiswa | Rp5.000.000 | Yodyakarta | <Rps00.000 | <3kali
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa
3/20/2024 18-23 Pelajar / Rp 500.000 - .
0:09:09 Ya | Perempuan | L ST | \kaciowa | SRPB00.000 | Yogyakarta | ol ong goq | <3 kali
(Ibu Kota:
Yogyakarta)
3/20/2024 S 18-23 Pelajar / Rp1.000.000 - D_aerah Rp 500.000 - .
go219 | Y& | LaKHaki - nin | St | Manhasiswa | Rp5.000.000 | Istimewa | Rp1.000.000 | 370K
Yogyakarta
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(Ibu Kota:

Yogyakarta)
3/20/2024 :
9:20:09 | T1dak
3/20/2024 :
90556 | 19K
Daerah
. Istimewa
3/20/2024 18-23 Pelajar / Rp 500.000 - .
9:56:35 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a <Rp 500.000 | <3kali
(Ibu Kota:
Yogyakarta)
Daerah
i Istimewa
3/20/2024 18-23 Pelajar / .
10-06-41 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Yogyakart.a < Rp 500.000 | 3-5kali
(Ibu Kota:
Yogyakarta)
3/20/2024 :
10:42:21 | 193K
Sumatera
3/20/2024 18-23 Pelajar / Rp 500.000 - Utara (1bu ] .
10:46:56 Ya Perempuan tahun St Mahasiswa | Rp 1.000.000 Kota: <Rp 500.000 | 6-8 kali
Medan)
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Daerah

. Istimewa
3/20/2024 18-23 Pelajar / Rp 500.000 - .
11-48:40 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 | 6-8 Kkali
(Ibu Kota:
Yogyakarta)
3/20/2024 :
13:01:47 | T1daK
3/20/2024 .
17:50:03 | 119K
SM Y Jawa Barat
3/21/2024 30-35 Pegawai | Rp 5.000.000 - ~ | Rp 500.000 - .
9:27:05 Ya | Perempuan | onin | AS T Swasta | Rp 10000000 | UBUKOWE oy 600,000 | <3Kal
MK Bandung)
Daerah
i Istimewa
3/24/2024 18-23 Pelajar / .
15:49:38 Ya Perempuan tahun S1 Mahasisiva < Rp 500.000 Yogyakart.a <Rp 500.000 | <3kali
(Ibu Kota:
Yogyakarta)
. Jawa Tengah
3/24/2024 18-23 Pelajar / Rp1.000.000 - ] Rp 500.000 - .
19:32:39 | Y2 | Perempuan | bin | St | Mahasiswa | Rp5.000000 | (PUKOR o 000.000 | <3 KAl
Semarang)
3/25/2024 18-23 . Rp1.000.000 - Daerah Rp 500.000 - .
16:46:30 | Yo | PerEMPUAN | pun | ST | HANMYA | Rn5000.000 | jgimewa | Rp1.000.000 | <34
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Yogyakarta

(Ibu Kota:
Yogyakarta)
3/25/2024 :
21:23:00 | 110K
3/25/2024 :
21:27:03 | 110K
Daerah
i Istimewa
3/25/2024 18-23 Pelajar / Rp1.000.000 - Rp 500.000 - .
2120:35 | Y& | PeremPUan | phin | St | Mahasiswa | Rp5.000.000 | Yo%V | oy ao0.000 | <3kl
(Ibu Kota:
Yogyakarta)
Daerah
i Istimewa
3/25/2024 18-23 Pelajar / Rp1.000.000 - .
91:30'18 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 | <3 KkKali
(1bu Kota:
Yogyakarta)
Sumatera
3/25/2024 18-23 Pelajar / Barat (lbu .
o1315s | YA | Perempuan | - SLo| o Gone | < RP500.000 Kota: < Rp 500.000 | 3-5 kali
Padang)
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3/25/2024

18-23

Pelajar /

Kalimantan
Selatan (lbu

913341 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Kota: <Rp 500.000 [ < 3KkKali
Banjarbaru)
. DKI Jakarta
3/25/2024 18-23 Pelajar / Rp 500.000 - _ .
913807 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Jakarta)
Daerah
: Istimewa
3/25/2024 18-23 Pelajar / Rp1.000.000 - .
914002 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
Sumatera
3/25/2024 18-23 Pelajar / Rp1.000.000 - Utara (lbu .
2152:13 | Y2 | Perempuan | pun | St | Mahasiswa | Rp5.000.000 Kota: | < RP500.000 | 3-5kali
Medan)
Daerah
. Istimewa
3/25/2024 18-23 Pelajar / Rp 500.000 - .
22:08:24 | Y2 | Perempuan | iin | St | Mahasiswa | Rp1.000000 | Yodyakarta | <RpS500.000 | <3 kali
(Ibu Kota:
Yogyakarta)
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Daerah

D1/ | Istimewa
3/25/2024 | 0| perempuan | 1823 | pyy | PelAar/ T} pi500.000 | Yogyakarta | <Rp500.000 | 3-5 kali
22:17:58 tahun Mahasiswa i
D3 (Ibu Kota:
Yogyakarta)
Daerah
3/25/2024 1823 | oM Rp1000.000- | S"MEWA | 2 500,000 -
99:99-58 Ya Perempuan wahun A/S | Wiraswasta Rp 5.000.000 Yogyakart.a Rp 1.000.000 3-5kali
MK (Ibu Kota:
Yogyakarta)
3/25/2024 :
20:05:36 | 103K
Daerah
) Istimewa
3/25/2024 18-23 Pelajar / .
99:35:35 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
. Jawa Timur
3/25/2024 18-23 Pelajar / Rp1.000.000 - _ .
99-39:98 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Surabaya)
3/25/2024 18-23 : Rp1.000.000- |  Daerah :
99:47-35 Ya Perempuan tahun S1 | Wiraswasta Rp 5.000.000 Istimewa < Rp 500.000 | 3-5kali
Yogyakarta

162




(Ibu Kota:

Yogyakarta)
3/25/2024 18-23 Pelajar / Rp 500.000 - Jawa Barat
22:52:31 Ya Perempuan A S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Bandung)
3/25/2024 :
20:54:15 | 1108k
3/25/2024 18-23 Pelajar/ | Rp1.000.000 - Jawa Barat
99:54:18 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Bandung)
Daerah
. Istimewa
3/25/2024 18-23 Pelajar / Rp 500.000 - .
995737 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 | 3-5Kali
(Ibu Kota:
Yogyakarta)
3/25/2024 18-23 Pelajar / Jawa Timur
23:05:31 Ya Perempuan tahun S1 Mahasiswa | < Rp 500.000 (Ibu Kota: | <Rp500.000 | < 3 Kkali
Surabaya)
. Jawa Timur
3/25/2024 18-23 Pelajar / ~ | Rp 500.000 - .
23:06:31 | Y2 | Perempuan | pin | S| Mahasiswa | < P 200000 gsgat*;‘;t:) Rp 1.000.000 | ~ 8Kl
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Daerah

. Istimewa
3/25/2024 18-23 Pelajar / Rp1.000.000 - .
9314:14 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a <Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
Sumatera
3/25/2024 18-23 Pelajar / Utara (1bu .
93-14:46 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Kota: <Rp 500.000 | <3kali
Medan)
Daerah
: Istimewa
3/25/2024 18-23 Pelajar / .
939433 Ya Perempuan h = S1 Mahasiswa < Rp 500.000 Yogyakart.a < Rp 500.000 | 3-5Kali
(1bu Kota:
Yogyakarta)
Daerah
. Istimewa
3/25/2024 18-23 Pelajar / .
935128 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
D1/ Daerah
3/26/2024 A Peremouan 18-23 D2/ Lainnva Rp 500.000 - : Rp 500.000 - <3 Kali
0:02:55 P tahun y Rp 1.000.000 Istimewa Rp 1.000.000
D3 Yogyakarta
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(Ibu Kota:

Yogyakarta)
Daerah
. Istimewa
3/26/2024 18-23 Pelajar / Rp 500.000 - Rp 500.000 - .
0:44:54 Ya | Perempuan | pnin | St | Mahasiswa | Rp1.000.000 | YoWYaKaa | oy oo.000 | 30Kl
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa
3/26/2024 18-23 Pelajar / Rp 500.000 - Rp 500.000 - .
4:24:26 Ya | Perempuan | pin | ST | Manasiswa | Rp1.000.000 | YoWvaKAr@ | oy oo.000 | 3O Kall
(Ibu Kota:
Yogyakarta)
) Jawa Timur
3/26/2024 18-23 Pelajar / Rp1.000.000 - _ .
4:25:30 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp 500.000 [ 3-5Kali
Surabaya)
. DKI Jakarta
3/26/2024 18-23 Pegawai Rp 5.000.000 - _ .
6:95:54 Ya Perempuan tahun S1 Swasta Rp 10.000.000 (Ibu Kota: | <Rp500.000 | 3-5 kali
Jakarta)
3/26/2024 18-23 Pelajar / Daerah :
6:31°11 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Istimewa <Rp 500.000 [ < 3Kali
Yogyakarta
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(Ibu Kota:

Yogyakarta)
Kalimantan
3/26/2024 18-23 . Rp1.000.000 - | Timur (lbu .
74901 Ya Perempuan tahun S1 | Wiraswasta Rp 5.000.000 Kota: < Rp 500.000 | 3-5kali
Samarinda)
Daerah
. Istimewa
3/26/2024 18-23 Pelajar / Rp 500.000 - .
74504 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 [ 3-5Kali
(Ibu Kota:
Yogyakarta)
Kalimantan
3/26/2024 18-23 Pelajar / Timur (lbu .
7-46:33 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Kota: < Rp 500.000 | < 3Kali
Samarinda)
. Jawa Timur
3/26/2024 18-23 Pegawai Rp 5.000.000 - _ .
81331 Ya Perempuan tahun S1 Swasta Rp 10.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Surabaya)
3/26/2024 :
g:34:04 | 10K
3/26/2024 24-29 Pegawai Rp 5.000.000 - Daerah Rp 500.000 - .
g5221 | 2 | PerEmPUAN i | ST | swesta | Rp10.000.000 | igiewa | Rp1.000.000 | <3Kal
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Yogyakarta
(Ibu Kota:
Yogyakarta)

3/26/2024
9:22:06

Ya

Perempuan

18-23
tahun

S1

Lainnya

Rp1.000.000 -

Rp 5.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

< 3 kali

3/26/2024
9:26:30

Ya

Perempuan

18-23
tahun

S1

Pegawali
Swasta

Rp1.000.000 -

Rp 5.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

3-5 kali

3/26/2024
10:18:39

Ya

Perempuan

18-23
tahun

Sl

Pelajar /
Mahasiswa

Rp 500.000 -
Rp 1.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

< 3 kali

3/26/2024
10:41:56

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp1.000.000 -

Rp 5.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

< 3 kali
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3/26/2024

18-23

Pelajar /

Rp.000.000 -

Kalimantan
Barat (Ibu

10:43:36 | Y2 | Perempuan | nin | St | Mahasiswa | Rp 5.000.000 Kota: | < RP500.000 | <3kali
Pontianak)
. Bali (Ibu
3/26/2024 va Perempuan 18-23 s Pegawai Rp1.000.000 - Kota: Rp 500.000 - 3.5 kal
11:59:29 P tahun Swasta Rp 5.000.000 j Rp 1.000.000
Denpasar)
Daerah
: Istimewa
3/26/2024 18-23 Pelajar / Rp1.000.000 - Rp 500.000 - .
14:50:43 | Y2 | Perempuan | pin | St | Mahasiswa | Rp5.000000 | YoWaKa@ | o n00.000 | <3kl
(Ibu Kota:
Yogyakarta)
3/26/2024 24-29 Pegawai | RpL000.000 - | “AVa Tengah
184311 Ya Perempuan tahun S1 Swasta Rp 5.000.000 (Ibu Kota: | <Rp 500.000 [ < 3Kali
Semarang)
Daerah
. Istimewa
3/26/2024 18-23 Pelajar / .
1857-30 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Yogyakart.a <Rp 500.000 | <3kali
(Ibu Kota:
Yogyakarta)
3/26/2024 <18 Pelajar / Daerah .
20:11:26 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Istimewa <Rp 500.000 | <3kali
Yogyakarta
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(Ibu Kota:

Yogyakarta)
. DKI Jakarta
312712024 24-29 Pegawali Rp 5.000.000 - . .
11°10:00 Ya Perempuan tahun S1 Swasta Rp 10.000.000 (Ibu Kota: | <Rp 500.000 [ < 3Kali
Jakarta)
Daerah
. Istimewa
3/27/2024 18-23 Pelajar / Rp1.000.000 - Rp 500.000 - .
20:50:13 | Y@ | Perempuan | i | ST | Mahasiswa | Rp5.000000 | (O9YaKAMA | ooy 00000 | 30 KAl
(Ibu Kota:
Yogyakarta)
Daerah
' Istimewa
3/27/2024 18-23 Pelajar / Rp1.000.000 - .
90:55:37 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 | 3-5 kali
(Ibu Kota:
Yogyakarta)
3/29/2024 :
g.14:42 | 110K
Daerah
. Istimewa
3/29/2024 18-23 Pelajar / Rp 500.000 - .
11:39:45 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a <Rp 500.000 | < 3KkKali
(Ibu Kota:
Yogyakarta)
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3/29/2024

12:50:43 | 110K
3292024 | _.
13:12:14 | 118K
3202024 | .
13:54:10 | 119K
3/29/2024 18-23 Pelajar/ | Rp1.000.000- | JaWwaBarat | Rp1.000.000 .
17:56:04 Ya Perempuan tahun N Mahasiswa | Rp 5.000.000 ((ussict “Rp 6-8 kali
oY p o LE. Bandung) | 5.000.000
3/30/2024 24-29 Pegawai | Rp5.000000- | DN Jakarta | Rp1.000.000 .
45851 Ya Perempuan ahoe S1 Swasta RD 10.000.000 (Ibu Kota: -Rp < 3 kali
o pLoALE. Jakarta) 5.000.000
Daerah
. Istimewa
3/30/2024 18-23 Pelajar / | Rp1.000.000 - .
10:08:36 Ya Perempuan t3hun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 | 3-5 kali
(Ibu Kota:
Yogyakarta)
3/30/2024 | .
13:07:58 | 119K
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Jawa Timur

3/30/2024 18-23 Pelajar / _ .
19-31-56 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 (Ibu Kota: | <Rp 500.000 [ < 3Kali
Surabaya)
Daerah
. Istimewa
3/31/2024 18-23 Pelajar / .
6:50-15 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Yogyakart.a <Rp 500.000 | <3kali
(Ibu Kota:
Yogyakarta)
Jawa Timur
3/31/2024 24-29 Rp1.000.000 - _ .
12-15:02 Ya Perempuan tahun S1 | Freelancer Rp 5.000.000 (Ibu Kota: | <Rp500.000 [ < 3Kali
Surabaya)
3/31/2024 :
14:07:10 | T1dak
3/31/2024 :
14:07:44 | 110K
Nusa
SM . Tenggara
3/31/2024 |\ | perempuan | <18 | ass | Pl pis00.000 | Barat(bu | <Rp500.000 | <3 kali
17:31:58 tahun Mahasiswa )
MK Kota:
Mataram)
3/31/2024 | o | Lakiclaki | Y823 | o1 | Pelar/ o posgo000 | Daerah | <Rp500.000 | <3 kali
17:37:23 tahun Mahasiswa Istimewa
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Yogyakarta

(Ibu Kota:
Yogyakarta)
. Jawa Tengah
3/31/2024 18-23 Pelajar / Rp1.000.000 - ~ | Rp500.000 - .
17:3020 | Y2 | Perempuan | pin | St | Mahasiswa | Rp5.000000 | (PUKOW o1 000.000 | <3kl
Semarang)
Daerah
. Istimewa
3/31/2024 18-23 Pelajar / Rp 500.000 - .
18:24-08 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Yogyakart.a Rp 1.000.000 3-5 kali
(Ibu Kota:
Yogyakarta)
3/31/2024 :
19:12:31 | 11dak
Daerah
i Istimewa
3/31/2024 - 18-23 Pelajar / Rp 500.000 - Rp 500.000 - .
22:07:50 | Y2 | LakHlaki o hun | St | Mahasiswa | Rp1.000.000 | YO9YaKaR | o 000.000 | 3Kl
(Ibu Kota:
Yogyakarta)
3/31/2024 | 1823 . Daerah .
99-13:36 Ya Laki-laki tahun S1 | Wiraswasta | < Rp 500.000 Istimewa | <Rp500.000 | <3Kkali
Yogyakarta

172




(Ibu Kota:

Yogyakarta)
4/1/2024 :
13:09:551 | 11dak
Jawa Barat
4/:%/2924 Ya Perempuan & S1 Freelancer | < Rp 500.000 (Ibu Kota: | <Rp500.000 [ < 3Kali
14:23:20 tahun
Bandung)
. Jawa Tengah
4/3/2024 24-29 Pegawai Rp 500.000 - _ .
15:00-39 Ya Perempuan tahun S1 Swasta Rp 1.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Semarang)
SM ) Jawa Barat
4/3/2024 18-23 Pelajar / Rp 500.000 - _ .
15:01-45 Ya Perempuan tahun A/S Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp 500.000 [ < 3Kali
MK Bandung)
. Jawa Timur
4/3/2024 18-23 Pelajar / Rp 500.000 - _ .
15:06:06 Ya Perempuan t3hun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 [ < 3Kali
Surabaya)
4/3/2024 :
15:5:18 | 1Ak
. Jawa Barat
4/3/2024 18-23 Pelajar / Rp1.000.000 - ~ | Rp500.000 - .
17:20:14 | Y2 | Perempuan | nin | St | Mahasiswa | Rp 5.000.000 gk;‘; dﬁg") Rp 1.000.000 | > kal
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Daerah
Istimewa

4/3/2024 18-23 Pelajar/ | Rp1.000.000 - Rp 500.000 - .
174523 | Y2 | Perempuan | i | ST | Manasiswa | Rp5.000.000 | YOOYAKAA | oy 6oo.000 | 3O KAl
(Ibu Kota:
Yogyakarta)
Sumatera
4/3/2024 18-23 Pelajar / Rp 500.000 - Utara (lbu .
20:58:40 e Perempuan tahun St Mahasiswa [ Rp 1.000.000 Kota: <Rp500.000 | <3 kali
Medan)
\ Jawa Barat
4/3/2024 18-23 Pelajar/ | Rp1.000.000 - ' | Rp 500.000 - .
21:50:02 | Y& | Perempuan - oiin | ST | Mahasiswa | Rp5.000.000 | (PUKO@ o 000000 | B8 KA
Bandung)
432024 | | oo 1823 | | Pelajar/ | Rp500.000- [z:ériﬁ‘;ta Rp500.000- | o .
23:02:56 P tahun Mahasiswa | Rp 1.000.000 " | Rp 1.000.000
Jakarta)
442024 | | oo | 1828 | | Pelajar/ | Rpl000.000- D(:ELJ;‘;?:"J‘ Rp500.000- | _ .\ .
5:44:58 P tahun Mahasiswa | Rp 5.000.000 " | Rp 1.000.000
Jakarta)
41412024 18-23 Pelajar/ | Rp500000- | JAWaBarat
7:24:54 Ya | Perempuan | pin | St | Mahasiswa | Rp 1.000.000 gk;‘; dﬁg <Rp500.000 | 3-5 kali
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Daerah

. Istimewa
4/6/2024 18-23 Pelajar / Rp 500.000 - .
16:26:00 Ya Perempuan | .. o | S| Manasiswa Rp 1.000.000 Yogyakart.a < Rp 500.000 | < 3 Kali
(Ibu Kota:
Yogyakarta)
4/6/2024 18-23 Pelajar / Rp 500.000 - Jawa Barat
171835 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp 500.000 | 3-5 kali
Bandung)
Daerah
\ Istimewa
4/7/2024 18-23 Pelajar / Rp1.000.000 - .
18-18'50 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a <Rp 500.000 | < 3 KkKali
(Ibu Kota:
Yogyakarta)
4/8/2024 :
12:44:56 | 193K
4/8/2024 :
18:57:16 | 103K
Daerah
. Istimewa
4/8/2024 18-23 Pelajar / .
91:54:31 Ya Perempuan tahun S1 Mahasiswa <Rp 500.000 | Yogyakarta | <Rp500.000 | <3kali
(Ibu Kota:
Yogyakarta)
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DKI Jakarta

4/9/2024 18-23 Pelajar / Rp1.000.000 - _ ) .
0:29:55 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp 500.000 | 3-5kali
Jakarta)
Lampung
4/9/2024 24-29 Pelajar / Rp1.000.000 - (1bu Kota: Rp 500.000 - .
0:44:06 e Perempuan tahun =2 Mahasiswa [ Rp 5.000.000 Bandar Rp 1.000.000 <3 kali
Lampung)
. DKI Jakarta
4/9/2024 18-23 Pelajar / Rp1.000.000 - _ .
2-09:59 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp500.000 [ < 3Kali
Jakarta)
' Jawa Tengah
4/9/2024 18-23 Pelajar / Rp 500.000 - _ ] .
6:04:30 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 | 3-5 kali
Semarang)
i Jawa Timur
4/9/2024 18-23 Pelajar / Rp 500.000 - _ ] .
1015-31 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 | 3-5 kali
Surabaya)
Sumatera
4/9/2024 24-29 Pelajar / Rp 500.000 - Barat (lbu .
10:28:43 | Y& | Perempuan 1 pin | St | Mahasiswa | Rp 1.000.000 Kota: | < RP500.000 | 3-5kali
Padang)
4/9/2024 :
10:33:49 | 193K

176




DKI Jakarta

4/9/2024 18-23 Pelajar / _ .
10-45-17 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 (Ibu Kota: | <Rp 500.000 [ < 3Kali
Jakarta)
4/9/2024 :
10:49:04 | T1daK
. Jawa Barat
4/9/2024 18-23 Pelajar / ) .
13-44-30 Ya Perempuan AN S1 Mahasiswa < Rp 500.000 (Ibu Kota: | <Rp500.000 [ 3-5Kali
Bandung)
: DKI Jakarta
4/9/2024 18-23 Pelajar / Rp1.000.000 - ) Rp 500.000 - .
13:56:31 | Y2 | Perempuan bonin | St | Mahasiswa | Rp5.000000 | (PUKOW o1 000.000 | <3kl
Jakarta)
Daerah
i Istimewa
4/9/2024 24-29 Pelajar / Rp1.000.000 - Rp 500.000 - ) .
15:31:44 | Y2 | Perempuan | i | ST | Manasiswa | Rp5.000.000 | Yo9VAKAMA | oy 6og.000 | 30Kl
(Ibu Kota:
Yogyakarta)
Jawa Barat
4/9/2024 18-23 . Rp1.000.000 - _ .
154934 Ya Perempuan tahun S1 Lainnya Rp 5.000.000 (Ibu Kota: | <Rp 500.000 [ < 3Kali
Bandung)
492024 1y | perempuan | 823 | g1 | Pela b pisn0000 | Sumatera | < Rp500.000 | <3 kali
15:51:05 tahun Mahasiswa Utara (Ibu
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Kota:

Medan)
SM . Jawa Timur
4912024 1 | perempuan | 1223 | ass | PeA i pi500000 | (IbuKota: | <Rp500.000 | 3-5 kali
18:10:14 tahun Mahasiswa
MK Surabaya)
. DKI Jakarta
4/9/2024 18-23 Pelajar / Rp1.000.000 - _ .
18-58:48 Ya Perempuan AN S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp500.000 [ < 3Kali
Jakarta)
i Riau (Ibu
4/9/2024 va Perempuan 18-23 s Pelajar / Rp1.000.000 - Kota: Rp 500.000 - <3 Kali
21:57:59 P tahun Mahasiswa | Rp 5.000.000 ' Rp 1.000.000
Pekanbaru)
. DKI Jakarta
4/9/2024 18-23 Pelajar / Rp 500.000 - _ .
991339 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 [ < 3Kali
Jakarta)
. Banten (Ibu
4/9/2024 S 18-23 Pelajar / Rp 500.000 - _ .
939631 Ya Laki-laki tahun S1 Mahasiswa | Rp 1.000.000 Kota: < Rp 500.000 [ 3-5Kali
Serang)
4/10/2024 18-23 Pelajar/ | Rp500.000- | “2WaTengah
1:41:51 Ya | Perempuan | pnin | St | Mahasiswa | Rp 1.000.000 é'ebn‘iaf;rfg) <Rp500.000 | 3-5 kali
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Daerah

. Istimewa

4/10/2024 | 1823 Pelajar/ | Rp 5.000.000 - .
16:41:510 | e | Lekilakioo i | ST | Manasiswa | Rp 10,000,000 | YoOvakarta | <Rp500.000 | <3 kali

(Ibu Kota:

Yogyakarta)
. Banten (Ibu
4/10/2024 . 18-23 Pelajar / X Rp 500.000 - .
16:40:03 | Y& | LekiHlaki i | ST | Mahasiswa | <R °00-000 oS Rp 1.000.000 | 5> k@l
Serang)
anopo2a || 1828 | | Pelajar/ | Rp1.000.000- [z:é'uﬁﬁ:a Rp500.000- | _o
17:20:20 P tahun Mahasiswa | Rp 5.000.000 " | Rp 1.000.000
Jakarta)
4/10/2024 | 1823 Pelajar / | Rp1.000.000- | DRI Jakarta | Rpl.000.000 .
174003 | Y2 | LekHakih ohin | St | Manasiswa | Rp5.000.000 | (PUKO® - Rp < 3 kali
o p o200, Jakarta) 5.000.000
4/10/2024 | _.
21:27:50 | 114K
Nusa

4112024 | N | 1828 | o) | Pelajar/ | RplL000.000- g::‘a‘z%?gi Rp1._ogg.ooo 26 Ll
12:54:06 tahun Mahasiswa | Rp 5.000.000 Kota: 5.000.000

Mataram)
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Jawa Tengah

4/11/2024 18-23 Pelajar / Rp1.000.000 - ] Rp 500.000 - ) .
204726 | Y& | Perempuan i | St | Mahasiswa | Rp5.000.000 | (PUKOW B 600000 | B KA

Semarang)
an2rzood | | | 4828 | o) | Pelajar/ | Rp1.000.000- . Rpl._Ogg.OOO o bl
15:03:38 tahun Mahasiswa [ Rp 5.000.000 Serang) 5.000.000
411212024 18-23 Pelajar/ | Rp500000- | “AWwaBarat
15:05:22 Ya Perempuan ~ [ S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 [ < 3Kali

Bandung)

. Banten (1bu
4/12/2024 18-23 Pelajar / Rp1.000.000 - X .
15:07:52 e Perempuan tahun St Mahasiswa | Rp 5.000.000 A <Rp500.000 | <3 kali
Serang)
i Jawa Barat

4/12/2024 18-23 Pelajar / Rp 500.000 - . | Rp500.000- | . .
1510210 | Y2 | Perempuan | hin | St | Mahasiswa | Rp1.000.000 | (PUKOR ) o0 000.000 | 3Kl

Bandung)
ap2io24 ||| 1823 | | Pelajar/ | Rp500.000- Bar:iirt‘a(_'b“ Rp500.000- | o\ o
15:20:24 P tahun Mahasiswa | Rp 1.000.000 : Rp 1.000.000

Serang)
4/12/2024 1823 | M | pelajar/ | Rp1.000.000- | JAWaBarat | Rpl.000.000 .
15-39-94 Ya Perempuan tahun AJS Mahasiswa | Rbp 5.000.000 (Ibu Kota: -Rp 3-5 kali
o MK poLL0. Bandung) | 5.000.000
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Daerah

. Istimewa
4/12/2024 18-23 Pelajar / Rp 500.000 - .
155128 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a <Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
. Jawa Timur
4/12/2024 18-23 Pelajar / Rp 500.000 - . .
15:53:95 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Surabaya)
anzio24 ||| 1828 | | Pelajar/ | Rp500.000- Bar:if)rt‘a(_'b“ Rp500.000- | oo\ o
17:40:17 P tahun Mahasiswa | Rp 1.000.000 ) Rp 1.000.000
Serang)
Daerah
) Istimewa
4/12/2024 18-23 Pelajar / Rp 500.000 - Rp 500.000 - .
181515 | & | Perempuan i iin | ST | Manasiswa | Rp1.000.000 | YOWYAKAA | o 6o0.000 | 3O Kall
(Ibu Kota:
Yogyakarta)
. Jawa Barat
4/12/2024 18-23 Pelajar / ) .
18-15:33 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 (Ibu Kota: | <Rp 500.000 [ < 3Kali
Bandung)
. DKI Jakarta
4/12/2024 18-23 Pelajar / Rp1.000.000 - _ .
18:54:15 Ya Perempian tahun St Mahasiswa | Rp 5.000.000 (IJZT(;E);;L <Rp500.000 | > 8 kali
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4/12/2024

18-23

Pelajar /

Rp 500.000 -

Sumatera
Utara (lbu

20:3254 | Yo | Perempuan 1 onin | St | Mahasiswa | Rp 1.000.000 Kota: | < RP500.000 | 3-5kali
Medan)
Daerah
. Istimewa
4/12/2024 18-23 Pelajar / Rp1.000.000 - .
21:16:00 | Y& | Perempuan | iin | St | Mahasiswa | Rp5.000.000 | YoOvakarta | <Rp500.000 | <3kali
(Ibu Kota:
Yogyakarta)
Daerah
: Istimewa
4/12/2024 18-23 Pelajar / Rp1.000.000 - .
91-17-34 Ya Perempuan h = S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 | 3-5Kali
(1bu Kota:
Yogyakarta)
Daerah
. Istimewa
4/12/2024 18-23 Pelajar / Rp1.000.000 - .
91-19:12 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 Yogyakart.a < Rp 500.000 | 3-5Kali
(Ibu Kota:
Yogyakarta)
4/12/2024 18-23 Pelajar / Rp1.000.000 - D_aerah .
212207 | Y2 | Perempuan 1 onin | St | Mahasiswa | Rp5.000000 | Istimewa | <RpS500.000 | <3kal
Yogyakarta
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(Ibu Kota:
Yogyakarta)

4/12/2024
21:42:38

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp 500.000 -
Rp 1.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

3-5 kali

4/12/2024
22:43:36

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp 500.000 -
Rp 1.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

< 3 kali

4/12/2024
22:52:46

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp1.000.000 -
Rp 5.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

Rp 500.000 -
Rp 1.000.000

3-5 kali

4/13/2024
3:51:29

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp 5.000.000 -
Rp 10.000.000

Jawa Barat
(Ibu Kota:
Bandung)

Rp 500.000 -
Rp 1.000.000

3-5 kali
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Banten (lbu

4/13/2024 24-29 . Rp 5.000.000 - _ )
7:18:44 Ya Perempuan tahun S1 Lainnya Rp 10,000,000 Kota: < Rp 500.000 | < 3Kkali
Serang)
4/13/2024 :
95326 | 110K
Daerah
. Istimewa Rp1.000.000
41%.32/592214 Ya | Perempuan | -0 | s1 Mpaﬂzg V{/ .| <Rp500.000 | Yogyakarta “Rp <3kali
S (Ibu Kota: 5.000.000
Yogyakarta)
Daerah
' Istimewa
4/13/2024 R 24-29 Pelajar / Rp1.000.000 - Rp 500.000 - .
102213 | Y2 | LekHaKIl hin | St | Mahasiswa | Rp5.000000 | YOOYAKAMA | oy goo.000 | <3 KAl
(Ibu Kota:
Yogyakarta)
4/13/2024 24-29 Pegawai Rp1.000.000 - Jawa Tengah
10:23:42 Ya Perempuan tahun S1 Swasta Rp 5.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Semarang)
4/13/2024 Ya Perempuan 24-29 S1 Pelajar/ Rp1.000.000 - D_aerah Rpl._OF(QO.OOO < 3kali
10:27:44 P tahun Mahasiswa | Rp 5.000.000 Istimewa P

184




(Ibu Kota:

Yogyakarta)
Daerah
4/13/2024 1823 | Y| pelajar/ | Rps00.000- | 'Simewa | Rpl.000.000 .
10:29:25 e Perempuan tahun p Mahasiswa [ Rp 1.000.000 Yogyakarta - Rp < 3 kali
e D3 pL.50%. (Ibu Kota: | 5.000.000
Yogyakarta)
. Jawa Timur
4/13/2024 18-23 Pelajar / Rp1.000.000 - _ .
12-17-04 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp500.000 [ < 3Kali
Surabaya)
4/13/2024 18-23 Pelajar/ | Rp1.000.000- | “awa Barat
12:33-32 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Bandung)
Jawa Timur
4/13/2024 24-29 . Rp1.000.000 - ~ | Rp500.000 - .
1512-00 Ya Perempuan tahun S1 | Wiraswasta Rp 5.000.000 (Ibu Kota: Rp 1.000.000 < 3 kali
Surabaya)
. Jawa Timur
4/13/2024 S 18-23 Pelajar / Rp1.000.000 - _ .
15:43-41 Ya Laki-laki tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp 500.000 | 3-5Kali
Surabaya)
. DKI Jakarta
4/13/2024 18-23 Pelajar / Rp 500.000 - ) .
15:47:36 | o | Perempuan i | St | Mahasiswa | Rp 1.000.000 ('JZT(;S;;‘ <Rp500.000 | 3-5 kali
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Daerah

| Istimewa
4/13/2024 18-23 Pelajar / Rp 500.000 - .
15:49:97 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a <Rp 500.000 | < 3KkKali
(Ibu Kota:
Yogyakarta)
4/13/2024 18-23 Pelajar / Rp 500.000 - Jawa Barat
16:19:10 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Bandung)
4/13/2024 18-23 Pelajar/ | Rp500000- | “awaBarat
99:90:45 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 | 3-5 kali
Bandung)
. Jawa Barat
4/13/2024 18-23 Pelajar / | .
93:34:30 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Bandung)
Daerah
. Istimewa
4/14/2024 18-23 Pelajar / .
0:06:48 va | Perempuan | 0| ST | Mahasiwa | < RP500-000 | Yogyakarta | <Rp500.000 | 3-5 kall
(Ibu Kota:
Yogyakarta)
. Bengkulu
4/14/2024 18-23 Pelajar / Rp1.000.000 - | Rp 500.000 - .
0:16:41 va Perempuan tahun 51 Mahasiswa | Rp 5.000.000 ggr?gtsrj) Rp 1.000.000 ol
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DKI Jakarta

4/14/2024 24-29 Pegawai Rp 5.000.000 - . .
13232 Ya Perempuan tahun S1 Swasta Rp 10.000.000 (Ibu Kota: | <Rp 500.000 [ < 3Kali
Jakarta)
. DKI Jakarta
4/14/2024 18-23 Pelajar / Rp1.000.000 - ~ | Rp500.000 - ) .
1:57:11 Ya | Perempuan | pnin | St | Manasiswa | Rp5.000.000 | (PUKO@ ooy 000000 | 3O KA
Jakarta)
411412024 18-23 Pelajar/ | Rp500000- | “AWaBarat
8:32:28 Ya Perempuan ~ [ S1 Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 [ < 3Kali
Bandung)
. Jawa Timur
4/14/2024 18-23 Pelajar / Rp1.000.000 - i Rp 500.000 - .
8:55:51 Ya | Perempuan | “onin | St | Mahasiswa | Rp5.000.000 | UPUKOW@ oy 600,000 | <3kal
Surabaya)
i DKI Jakarta
4/14/2024 18-23 Pelajar / Rp1.000.000 - ) ) .
9:17-37 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp500.000 | 3-5 kali
Jakarta)
. Jawa Barat
4/14/2024 18-23 Pelajar / ) .
10-40:41 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 (Ibu Kota: | <Rp 500.000 [ < 3Kali
Bandung)
. DKI Jakarta
4/14/2024 18-23 Pelajar / ) .
11-26:10 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 (IJt;l:( ;(r;);;l. <Rp 500.000 [ < 3Kali
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4/14/2024

11:47:15 | 119K
. Bali (Ibu
4/14/2024 18-23 Pelajar / ) .
15:14:15 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Kota: <Rp 500.000 [ < 3KkKali
Denpasar)
411412024 18-23 Pelajar/ | Rp1.000.000 - | J4Wa Tendan
16:09:00 Ya Perempuan AN S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp500.000 [ < 3Kali
Semarang)
4/14/2024 18-23 Pelajar/ | Rp1.000.000- | “2WaBarat
16:38-17 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Bandung)
Daerah
i Istimewa
4/14/2024 18-23 Pelajar / Rp1.000.000 - Rp 500.000 - .
174710 | Y2 | Perempuan | i | ST | Manasiswa | Rp5.000.000 | YOWYAKAMA | oy 6oo.000 | <3 KA
(Ibu Kota:
Yogyakarta)
4/15/2024 .
9:52:00 | 93K
4/16/2024 18-23 Pelajar/ | Rp 500.000 - Daerah .
17:07:36 | Y2 | Perempuan | onin | St | Manasiswa | Rp1.000.000 | Istimewa | <RpS500.000 | <3kal
Yogyakarta
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(Ibu Kota:

Yogyakarta)
. Riau (Ibu
5/7/2024 18-23 Pelajar / Rp 500.000 - ) Rp 500.000 - .
20:29:22 | Y2 | Perempuan 1 pin | St | Mahasiswa | Rp 1.000.000 R Rp 1.000.000 | <3kl
Pekanbaru)
5/8/2024 :
64111 | 11dak
Daerah
i Istimewa
3/11/2025 o 18-23 Pelajar / Rp 500.000 - .
99-53:53 Ya Laki-laki tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 | 6-8 kali
(Ibu Kota:
Yogyakarta)
3/11/2025 18-23 Pelajar / Jawa Tengah | g, 500 oop -
93-11-05 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 (Ibu Kota: Rp 1.000.000 3-5 kali
Semarang)
. Jawa Tengah
3/11/2025 18-23 Pelajar / ~ | Rp500.000 - .
93-14:39 Ya Perempuan tahun S1 Mahasiswa | < Rp 500.000 (Ibu Kota: Rp 1.000.000 < 3 kali
Semarang)
3/12/2025 A Peremouan 18-23 s1 Pelajar / Rp 500.000 - D_aerah Rp 500.000 - <3 Kali
8:17:44 P tahun Mahasiswa | Rp 1.000.000 Istimewa | Rp 1.000.000
Yogyakarta
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(Ibu Kota:

Yogyakarta)
Daerah
. Istimewa
3/12/2025 18-23 Pegawai Rp 500.000 - .
9:40:08 Ya Perempuan 0 S1 Swasta Rp 1.000.000 Yogyakart.a <Rp 500.000 | <3kali
(Ibu Kota:
Yogyakarta)
Daerah
: Istimewa
3/12/2025 18-23 Pelajar / Rp 500.000 - .
13-00:17 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 [ < 3Kali
(Ibu Kota:
Yogyakarta)
3/12/2025 24-29 Pelajar / | Rp1.000.000 - | “2Wa Tengah
13-46:53 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp 500.000 [ < 3Kali
Semarang)
Daerah
. Istimewa
3/13/2025 18-23 Pelajar / Rp1.000.000 - Rp 500.000 - .
10:38:06 | & | Perempuan | in | ST | Manasiswa | Rp5.000.000 | YOWYAKAA | oy og.000 | 3O Kl
(Ibu Kota:
Yogyakarta)
3/14/2025 18-23 Pelajar / Rp1.000.000 - D_aerah Rp 500.000 - .
15:48:30 | Y2 | Perempuan | pin | St | Mahasiswa | Rp5.000000 | Isimewa | Rrp1.000.000 | 3Kl
Yogyakarta
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(Ibu Kota:
Yogyakarta)

3/15/2025
19:50:52

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

< Rp 500.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

3-5 kali

3/18/2025
18:51:19

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp1.000.000 -

Rp 5.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

< Rp 500.000

3-5 kali

3/19/2025
7:13:46

Ya

Perempuan

18-23
tahun

S1

Pelajar /
Mahasiswa

Rp1.000.000 -

Rp 5.000.000

Daerah
Istimewa
Yogyakarta
(Ibu Kota:
Yogyakarta)

Rp 500.000 -
Rp 1.000.000

3-5 kali

3/19/2025
7:59:38

Ya

Perempuan

18-23
tahun

S1

Pegawai
Swasta

Rp 500.000 -
Rp 1.000.000

Jawa Barat
(Ibu Kota:
Bandung)

< Rp 500.000

< 3 kali
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Jawa Barat

3/19/2025 18-23 . Rp 500.000 - _ )
8:39:35 Ya Perempuan tahun S1 Lainnya Rp 1.000.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Bandung)
3/19/2025 :
10:07:06 | 93K
Daerah
. Istimewa
3/19/2025 18-23 Pelajar / Rp 500.000 - .
10:10:38 Ya Perempuan ~ [ S1 Mahasiswa < Rp 500.000 Yogyakart.a Rp 1.000.000 < 3 kali
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa
3/19/2025 18-23 Pelajar / Rp 500.000 - .
11-31-46 Ya Perempuan tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 | 3-5kali
(Ibu Kota:
Yogyakarta)
. DKI Jakarta
3/21/2025 18-23 Pelajar / Rp1.000.000 - _ ] .
0:-10:57 Ya Perempuan tahun S1 Mahasiswa | Rp 5.000.000 (Ibu Kota: | <Rp500.000 | 3-5 kali
Jakarta)
3/21/2025 18-23 Pelajar/ | Rp1.000.000 - Daerah _
0:14:14 | Y8 | Perempuan | nin | St | Mahasiswa | Rp5.000000 | Istimewa | <RPS00.000 1 <3kali
Yogyakarta
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(Ibu Kota:

Yogyakarta)
Daerah
SM Istimewa
3/21/2025 > 35 . Rp1.000.000 - .
0:34°55 Ya Perempuan 0 A/S | Wiraswasta Rp 5.000.000 Yogyakart.a < Rp 500.000 | 3-5kKali
MK (Ibu Kota:
Yogyakarta)
D1/ . Banten (lbu
3/21/2025 > 35 Pegawai Rp 5.000.000 - _ .
0:45:36 Ya Perempuan tahun D2/ Swasta Rp 10.000.000 Kota: < Rp 500.000 [ < 3Kali
D3 Serang)
. Banten (lbu
3/21/2025 > 35 Pegawai Rp 5.000.000 - ) ] .
8:15:45 Ya Perempuan tahun S1 Swasta Rp 10.000.000 Kota: < Rp 500.000 | 3-5kali
Serang)
Daerah
Istimewa
3/21/2025 18-23 Rp 500.000 - .
8:98:53 Ya Perempuan tahun S1 | Freelancer Rp 1.000.000 Yogyakart.a <Rp 500.000 | <3kali
(Ibu Kota:
Yogyakarta)
80212025 | | oo | 1823 | o | Pelajar/ | Rp1.000.000- %LJ&';?:& Rp500.000- | _o
12:03:35 P tahun Mahasiswa | Rp 5.000.000 Jakarta) " | Rp 1.000.000
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Daerah
Istimewa

3/21/2025 18-23 Pelajar / Rp21.000.000 - Rp 500.000 - .
13:15:06 | & | Perempuan | iin | S| Manasiswa | Rp5.000.000 | YO9YAKAA | oy 6oo.000 | 3O KAl
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa
3/23/2025 18-23 Pelajar / Rp 500.000 - Rp 500.000 - .
o1:2a:31 | Y2 | Perempuan | i | St | Mahasiswa | Rp 1.000000 | YO9YaKaR | o n00.000 | < 3Kl
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa
3/25/2025 18-23 Pelajar / Rp 500.000 - .
11:10.59 | Y2 | Perempuan | bin | St | Mahasiswa | S RPO00000 1 Yogyakarta | oty 6 g | <3 Kall
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa
3/25/2025 L 18-23 Pelajar / Rp 500.000 - .
111715 Ya Laki-laki tahun S1 Mahasiswa | Rp 1.000.000 Yogyakart.a < Rp 500.000 | 3-5Kali
(Ibu Kota:
Yogyakarta)
3/25/2025 18-23 . Rp1.000.000 - D_aerah Rp 500.000 - .
11:23:04 | Y2 | Perempuan | o | ST | Wiraswasta | oo 600000 | Isimewa | Rp1.000.000 | 3 KAl
Yogyakarta
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(Ibu Kota:

Yogyakarta)
3/25/2025 :
11:57:08 | 11daK
3/25/2025 :
115748 | 119K
31252025 | . | perempuan | 2420 | o1 | Pelaiar/ | Rp500.000- D(:E:inﬁga Rp500.000- | , o .
11:59:13 P tahun Mahasiswa | Rp 1.000.000 "~ | Rp 1.000.000
Jakarta)
Sumatera
3/25/2025 18-23 Pelajar / Selatan (lbu .
121354 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Kota: < Rp 500.000 [ < 3Kali
Palembang)
Daerah
Istimewa
3/25/2025 18-23 . Rp 500.000 - .
12-16:25 Ya Perempuan tahun S1 Lainnya Rp 1.000.000 Yogyakart.a < Rp 500.000 [ 3-5Kali
(Ibu Kota:
Yogyakarta)
. Jawa Barat
3/25/2025 18-23 Pelajar / Rp1.000.000 - ~ | Rp500.000 - .
12:59:10 | Y2 | Perempuan | nin | St | Manasiswa | Rp 5.000.000 (E';;‘; df?g‘) Rp 1.000.000 | <3kl
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Jawa Timur

3/25/2025 18-23 Pelajar/ | Rp1.000.000 - " | Rp 500.000 - .
13:06:10 | Y8 | PeremPuan | b | St | Mahasiswa | Rp5.000.000 | (PUKOE oy 000.000 | <3k
Surabaya)
Daerah
3/25/2025 18-23 Pelajar / Rp 500.000 - Istimewa Rp1.000.000 _
13:16:10 Ya Perempuan tahun St Mahasiswa | Rp 1.000.000 WU “Rp 6-8 kali
i p L0080, (IbuKota: | 5.000.000
Yogyakarta)
3/25/2025 | .
14:50:54 | 118K
. Jawa Timur
3/25/2025 18-23 Pelajar / _ .
15:43:15 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 (Ibu Kota: | <Rp500.000 | < 3Kkali
Surabaya)
. Jawa Barat
3/25/2025 18-23 Pelajar/ | Rp500.000 - " | Rp 500.000 - .
17:36:00 | Yo | PEEMPUAN | e | S| Mahasiswa | Rp1.000000 | UPUKORHphg gog 0o | < 3kAN
Bandung)
3/25/2025 o 18-23 Pelajar / Rp1.000.000 - DKI Jakartla Rp1.000.000 .
214507 | YR | LakHlaki b hin | St | Mahasiswa | Rp5.000.000 | (1PUKo@ - Rp 3-5 kali
e p o5, Jakarta) 5.000.000
3/25/2025 18-23 Pelajar/ | Rp 500.000 - Daerah .
23:35:20 | Y& | Perempuan | nun | St | Mahasiswa | Rp1.000.000 | Istimewa | <Rp500.000 | <3kali
Yogyakarta
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(Ibu Kota:

Yogyakarta)
3/26/2025 18-23 Pelajar/ | Rp1.000.000- | Al UbUH o 500,000 -
10:29:49 | Y2 | Perempuan | ppin | St | Mahasiswa | Rp 5.000.000 R Rp 1.000.000 | 28Kl
Denpasar)
SM . Bengkulu
3/27/2025 18-23 Pelajar/ | Rp500.000 - _ .
999395 Ya Perempuan AN A/S Mahasiswa | Rp 1.000.000 (Ibu Kota: | <Rp500.000 [ < 3Kali
MK Bengkulu)
Daerah
. Istimewa
3/27/2025 N 18-23 Pelajar / Rp 500.000 - Rp 500.000 - i
o3:08:50 | Y2 | LakHaKian | St | Mahasiswa | Rp1.000000 | Yodvakarta | o d no0.000 | <3kl
(Ibu Kota:
Yogyakarta)
Daerah
. Istimewa Rp1.000.000
il RO VPSR 3 (S T i e OO
oL p L0500 (Ibu Kota: | 5.000.000
Yogyakarta)
41412025 18-23 Pelajar/ | Rp1.000.000 - | Maluku (Ibu} Rp1.000.000 .
10:59:36 | Y2 | Perempuan | nin | St | Mahasiswa | Rp 5.000.000 Kota: - Rp 3-5kall
oY p .50, Ambon) 5.000.000
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Daerah

. Istimewa
4/4/2025 - 18-23 Pelajar / Rp 500.000 - Rp 500.000 - .
11:0010 | & | LekiHlakiodonin | ST | Manasiswa | Rp1.000.000 | YOOYAKAA | o og.000 | 3O KAl

(Ibu Kota:

Yogyakarta)

442025 |y Lakiddaki | 242 | s2 | wiraswasta i Jambi (1bu | "7 5_.0:3.000 6-8 Kali
11:01:46 tahun 10.000.000 Kota: Jambi) 10.000.000
Daerah
\ Istimewa
4/6/2025 18-23 Pelajar / Rp 500.000 - .
111301 Ya Perempuan tahun S1 Mahasiswa < Rp 500.000 Yogyakart.a Rp 1.000.000 < 3 kali

(Ibu Kota:

Yogyakarta)

PIP P
HIHHHMHIHIEIEIEIE|SIS|ISIS|ISIS|IS | KIKIKIKIKIKIK|S[S|S[B|B|BIAJAAJAIA
DIDDIVIVIVIVIVIVIVIVIVIVICICICICINININININ[N|N[N|N[N|C|C|C|T|T |T|T T |PI|PI|PI|PI
1123121321213 /4|1212|13]21 1231421234567 |1L2|3 1231234511213 |4
416|3(3|3|5|5|5|5|5|6|6[5|3[4|6(4|5|6|6(5]|5|3]|2|3|3|3|5|5|5|/6(6|6[6|6[6]|5(5]|5
6|/6|6|6|6|6|[6|6[7|6[6|6|(6|6(7|6(6|6|6|7|7|7|7|6|6|6]|6 6|16(6|6[7|6[6|6|6
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4141413|5|3|3|5[|4]2|4|3|3|5|3|4|3|4|3|5(3]5[3[|3[|2|3[|4|3|5]|4|3|3|3|3|4|3|4]|4]|4

765224555 |4|6|6|4|1|1|1|{1|2|6{2(2(3|2|4|1|1|4|7|7|7|6]|6|2|6[(6]1|2|1]|1

6(7|6|6[(6|7|7|5(6|6|6|5(6|7]|6|6(6|5]|6|7|7|5|7|5|2|5|4|5|5|5[6(5|6|6|7|[6]|5]|6|6

T7(7(7[6|6[7|7[7|6|7[7|6|5|5|6|4|5|6|6|7|7|6|6|4|4|4|7|(7|7|7|7|7|7|7|7|7|7]|6

6[5|5|6[5|5|5|5(5|5|5|5(5|4|5|5|5|4|4|5|5|5[5[5]|4|5[4|[5]|5|5[6|5|5|5[6|5]|5|5(5

S|6(6|6[6|[6[6[6[6[6[6(7[6[5|[6[5{4[6|5[6(7[7(5|5|3|3[4[6(6[(6[(6[6(6[(6[6[(6[7[5]5

414(4)13|3(3|3|4(4(3|3|4(4(4|3|3[3|3|3[|4|3|3|4(3(4|4]|4(4|4|4|4(4|4|4(4(4]|4]4]|3

S[6(6[6[S5[5[6[6[6[6[S[6[6[4[3[4(S[S[S|[4[4[S{S5[4[4[4[5|5[5[5[5[5[5[5[5[5[5[5]5

766767777777 |7|6|6|6|6(7|7|7|7|7|7|6|6|{6|6|7|7|7|7|7|7|7|7|7|7|7]|7

6(|6(6|(6[(6|(6[(6|(6[(6|(6|(6(6|(6|(6|(6|6|6(6(6|6|6|6(6|[6[(6|6|[6|6|(6|6[6|6|6|6[6|6|5|6]|6

41314|5|3|4|5|6|5|5|5|5]|4]|4|5|5|5|5|5|4|4]|4|3|2|3|3|4|5|5|5|5|5|4|5|5]|4|4]|5]|4

6677677676766 7|7|S|7|7|6|7|7|7|7|7|7|7|7|7|7|6|7|6|6|7|7|7|6|7]|7

415|4|5|5|5|5|5[|4|5|5|5[|5|4|4|5|4|4|5|4|4]|4|5|5|3|4]|4|5|5]|5|5|5|5|5|5|5]|5]|5]5
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3414|4444 |4(4|4|4|4(4(|4(4(14|4(|4(|4(|4|4(3|4|4(|4(4(4(14(14(13(4(13|4(13(|4(3|4(4]4

4141414414444 |4|4|4(|4|4(|4(|4|4(|4|4|4(4(14|4(|4(|4(|4(|4|4(|4(14(14(14(14(14(1414(1414]4

S[5(4(6[6[6[S[S[S5[6[5[5[6[4[4[4[4[S[5[S[S5[S|S|5[3[2[3[5[5[5[5[5(4[4[4[4[5([5]4

S[S[S[S[S[5[S[S[S[S[S5[S[S[S5|S5[S|S5[S|S[S[S5[S5[S5|S5[4[4[4[4[4[4[4[4[5[5[5[5[5[5]5

5(5|5|5|5|5|6|5|6|5|5|5|5]|5|5|5|6|5|5|6|6|5]|5|4|4]|4]|4|5|5]|4|5|5|5|5|5|5|5|5]|4

5(6|6|7(6|6|7|6(7|7|6|6|7|6|6|6(6|6|6|6|6|6|5|5|/6|6|6(6|6|6|7(6|6|6|[6[6|5]|6|6

415|6|6|6|6|5|4|4|4|6|6|7|5|6]|4|4|6|5|7|6|4|5|5|6|5|1|4|6|6|6|6|5|6[5]|5|3|4]|6

5|/5|5|6(6|6[6|6(6|6[6|6[(6]5(5|6(5|5|6]|6|6[5|6[6]|5|5|5(5|6(6|5(6]|6(5|5(6|6(6]|6

6[S|(6|6[S[S|7|7|7|7|[7|7|6[6[5|[6({6[6[6[6[6[6(6|6[S|[S[S|[6[3[2(6[6(7[6[7[7[7[4]4

TN\7T{7{7[7[7[S|7[6[7[S|[6[S|A4|[S|4|(3[6(7|T7|[T|[7{7{4(3(3|(2|7 (777|777 [7[7[7[7]5

6(6|6|6[(6|6|6|6(6|6|6|7|5|7|7|7|3|6|6(6|6|6|(6(6|1|1[2|(6|6|6(6|6|6|6(6|6|6|6(5

7(6(6|7[5|[6[7|7[6[6[5[6[6[5|[5|6|5[(6[6[6|6[5[5|5[2|5[4|5|5|6[6|6|5|5[6|6|6|6]7

TN\7\7|77| 777777777 7|7|S|5|6|6|7|7|7|7|3|7|[4|7|7|7|7|7|7|7|7|7|7|7]|7

S[6(S|6[6[S[7[7[7[7[6[6[6[6[S[S[S[S5[5[5[5[5[5[4[4[4[4[3[5[5[5[6(5[5[5([4[4([4]4
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5[414|5(5(4|4|3[5|5|5|6([7|6]|4|3(2|4|6|5|3|4|4(3|4|2|4|5]|7|6[4[4]|5]|4|5[7|6]|5]|7

T\7{7{7{7|7|7|7|7|7|7|7|S|S|7|7|6|6|7|6{6]|6[5|5|6|6|6|6|(6|6[(6|6|6|6[(6|6|6|6]|6

7T[7(6[5[5[5[5|6[6[6[5[5[5[5[5|5({4[4[6[{6[5(S|[S5|4[S5[4[4|7[4[5([6[6(6[5[6[(6[7[6]5

6[6(6[5[6[5[6[6[6[S[6[S[S|[S[S[S[S[4[S[S[S5[S5[4[3[4[S5[S|[7[S[S[5[5[5[5[5[5[5[7[4

6(4|5|7[5|5|6|6(7|6|6|7|6|4|4|4(4]|5|6|6|6|6|4(4|5|4|5|6|5|5|7(6|7|6|6[6|6]|6]|6

313|3|4(3[|4|3|3|3|4|4|5|5|4|4|3[4|4|4|4|2|4|4|3|3|4|4|3|4|3|3|3|4|4|5]|4|3|3]|4

6[5|7|6(5(6|7|7|(7|7|6|6(7|7|7|7|6|7|7|7|5|6|6[(6|6|6[6[7|7|6[6[7|7|6|7|[6|7]|7|7

S[6(6|6[S[S|7|7|[7[5[5[5|6|5|4[4(4(4(5[5|6[|4({5|4|4|4|6|6|6|6[5]|5|6|6[6|6|6|6]|6

33133333 |3|3|3|3|3(3|3[3]|3[3]|3[3|3(3|3(3|3(3|3[3]3(3[3(3[3|3|3|3[3|3(3]3

T\7\77{77(77(7(7|7{7(7|7|7|7|7|7|(7|7|\7|7|7|7|4|4|4|7|7|7|7|7|7|7|7|7|7|7|7

6[5(5|6[4[5|7|7[6|6[5[5|4|5|4|4|4(6[(6[6|6|5(4|3|4|3|[3|6|6|6|7|7|6|7|6]|7|7|7]|6

6|6|6|6(6|6[(6|6(6|6[(6|6[(6|6(5|5|5|6|5|6|6|6|5[5|6|5|6(6|6(6|6(6|7(6|6(6|6(6]|6

6(7(6|7[6[6[6[6[6[7[5[5[5|6[5|5|5[5|6[6[6[6[5|5[4]|5[4|5|5|6[5|6|6|5[(6|6|6|6]|6
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6|6|6|6[(6|6[6|6(6|6[(6|6(6|6(6|6|6|6|6|6|6|6|6(6|6|6|6(6|6(6|6(6|6(6|6(6|6(6/|6

774556677777 |7|6|4]|S|S|4|7|7|7|7|7|4]|2|5|6|6|5|6|6|6|6|6|7|7|4]|7]|7

6(6(6(6[(6[6[(6[6[6[6[6[7[6[S[4[4[{4[S[S[6(7(7[S|3[1[2[S5[S5[4(6(6[7[7[6[6[7[6[6]5

5[5|4|6([5|5|6|6(5|6|5|5(5|5]|4[5|4]|4|5(5|5|5|5([4|3|4[4(5]|6|5[5|5|4|5([5|5]|4]|5](5

5|6|6|6|6|6|6|6|6|6|6|6|6|6|6|6|6|6|6|6|6|6|6|6|1|5|6|7|5|6|6|6|6|6|(6|6|6|6]|6

4(5(5]|5|5[5|5|5[5(5]|3|5|6(4]4]|4([4|5|5|5(5]|5|3[|2|4]|2]|4(5|5|5|5([5|5|5|5[5|6|6]6

6755457766455 [4[4[4[5[4(S5[S|[6[6[4[3[1L[2[4|7|[7[6[S5|[6[7[6[5[7[5[5]4

5(6|5|6(2(3|4|7(5|3|4|6(3|3|4|5(5|4|6|6|7|6[6[3|3]|2[2[5|5|5|7(6]|7]|6|5[7]|6]|5]2

413|14|4|4]|5|4|6|5]|4|5|4|4|5|5]|4[6|5|4|5|3|4|4|4|4]|4|5|5|4|5|3|4|4|3|5]|4|4]4]5

6[6|5|5[5(5|6|6(5|6|6|5(5|5|4|4|4|4|5|5|6|6|5(5|4|4|3|4|6|6[6(6|4]|4[5[4]|3]|4]|3

7/6|6|6(6|(6|7|7(6|6|6|6(5|7|5[6(6|7|7|7|7|6|7|7|3|4|4|(6]|6|6(6|6|7|6(6|7|5|6(4

6[6(6[(5[5[5[6[6[5|6[5(6[6[(6[5|6[5[5|(6|6|5|5|(6[4|3|4|4|7|6|5|6|6|7|6[(6]|7|6|6]|6

TN\7{77{77[7[7[7[7[7[7[7|S|S|S|S|7|7|7|7|7|7|6|6|S|S|7|7|7|7|7|7|7|7|7|7|7|7

5(5|/3|5(3|6|6|6(6|6|4|6(5|6]|7|7(6]|3|5(4|3|5|4(3|5|6|6[6|6|6[5[5|5|5[5[5]|6|6]|6

T\7\7 7777777777777 7(7|(7{7|\7|7(7|4|3|7|S|7|7|7|7|7|7|7|7|7|7|7|7
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6(|6(6(6[(6|(6[(6|(6[(6|(6[(6(6(6|6|6|6({6[3|6{6|7({6|6|6[1|6|3|6(6|6[(6|6|6|6[6|6|6[|6]7

5(6|5|6(6|7|7|6(7|6|6|7|6|7|6|6(6|6|7|6|6|7|6(7|2|5|6|6|/6|6[6(6|6|6|6[6|6|6|6

7/6|6|7(7|6|7|6(6|6|6|7|7|7|6|6(7|6|6|6|6|6|6(6|7|6|3(7|6|6|7|[7|7|7|6[(6|6]|6]|6

7|7(7|7[6|7|[6|6[7|6[6|6|7|5|5|6|[6|6|7|[6|6|6|6|4|5|6|6|7|6|6|7|7|7|7|7|6|7|7]|7

4(3(414|4(4|6|6|7(6]|6|6(6(5|4|7(7(4|4]|2|3|7|2|1|3|1|1|1(2]|2|5(5|5|5|5([4|3|3|4

7755546 [S[S|7[4[5[S|3|4[4(4(4(4[4[5[S5(4(4(6(2(3|7[4[7[4[5[4[5[5[5[5[6]4

5[4|5|4(5|5|5|4(5|6|5|7|5|5]|4[6|6|5|6[4|5|4[5[4]|5|5|5[4]|6|5[6|5|5|7[5]|5]|6]|5(5

S[6(S|7[7[5[6|6[6|7[5[6|7[6[5|5|5|5|5|6|7|7|7|6|5|4|3|7|7|6|7|7|7|7|7|6|7|6]|6

7767767775554 |5|6[|4|S5|5|7|6|5|6[4|4|7|4|6]|7|S5|7|7|5|7|6|7|7|5]|5]|6
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S5[5(4(4(3[4(3[4(4[4(3[4(4(4(3(3[1[2(3([3[2[4(3|2[1[1[1|7(4(5(4|4(4(3[4(4[4(4]4

6764457775676 7|[S[5[2[5|6|6(7[6[4(2[3[2[3[6(4[4[7[6[4[5[5[5[5[5]4

415|3|5|5|2|4|6|7|5|5|6|5|5|2|5|1|4|4|7|3|2]|4|2|1|2|1|7|4|6|6|5|6|3|4]|2|4]|2]|3

7(716|6[5|5|7|6(6|7|6|5(6|4]|4(4|4]|5|6(5|5|5|5(4|4|3|4(6|6|4(6|6|7|6[(6|6]|6|6(5

7|7(5|6[(6|(6[(6|(6[(6|(6[(6|7|6|6|6|[6|6|6|6[6|6[6|6|5|[5|5|4|7|[6|5|(6|6|6|6[5|6|6|6]|6

5(6|6|6[(6(6|7|7(7|7|6|6|6]|5|5[5|5|6|6(6|6|6|5([4|4|5(4(7]|6|6|5|5|5|7|7|7]|4|6(5

T\7(7(7[S|6|S|7|7|7|6|7|7|6|7|7|7|7|7[7|7|7|7|6|7|S|6|7|7|7|7|7|7|7|7|7|7|7]|6

6(6|5|7([6|6|6|5(5|7|5|6(6]|5|4|4|4]|3|7|6|5|5[4(6]|4|3[3[5|5|5[6|6|7|6[(6|6]|4]|5(5

T\7\7777[7|7(7|7|7(7|7[7|7|7{7|7|7|7|7|7|6|6|4]|6|6|7|6|6|7|7|7|7|7|7|7|7|7

41514344 |3|4(|4(3|4|3[4(3|4|4|4|4|3|4|4]4|4|4|3|5|4|4]3|5|5|6|5]|5]|4]|6]|5]|5]5

6[5|5|6[5(6|6|6(5|5|4|6(5|5]|4[5(4|3|4|4|3|4|5(4|4|4]|5[6|5|6[5(6|7|6[6[7|6]|6]|6

7716645 [S|S|S|6|7|7|6|7|6|6|6(7|7|7|7|7|7|7|2|3|2|7|7|7|7|7|7|7|7|7|7|7]|7

676|777 [7|7|7|7|6[6[6[6[4[4[4[5(6[S|[6[6[S5[4[3[2[3[5(4[4[6[7[6[7[6[5[5[4]4

6(6(6|6[(6|[6[6[6[6[6[6[(6(6[3[3[4[3[3(4[4(3[3(3[2[4[4[4[5(5(5[6[6[(6[6[6[(6[5[6]5
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6(6|6|3[4(6|4|5(5|6|7|7|6|4|6|6(4]|6|6|7|6|4|7|2|2|2|7|4|6|6[6(6]|7|4|6[(6|6]|6]|6

(77777777777 T\ TN\ T\ T\TN\TNT|\TNTNTNTNTNT\ T\ T\ 7|7\ 77777 |[7T|7

T\7\7{7{7(7[7{7(7(7|7{7|7|7|7|\7{ 7|7\ 7 {7 7{7|7|7|4|4]|4|S|3|S|7|7|7|7|7|7|7|7|7

6(7|5|4(4|7|6|6(7|6|4|6(4|4|5|4|4]|5|4(7]|6|6[5[4|5|3[S5(5|7|7|7|7|7|7|5|7]|6|6(5

4141414(5(3|3|4(3|4|4|3|4|4|5]|4|4|5|5|5|4|4|4|3|2|4|2|4]2|2|3|3|3|4|4]|4|3|4]|3

6|6|6|6[(5|6[6|6(6|6[7|6[(6]|5(5|5|6|6|6|7|6|6|6[5|/4|4|5(6|6[|6|6(6|6(6|6(6|6(6/|6

5|6|4|6|4|5|7|7|7]|4|6|7|6|4]|5]|6|5|3|4|4|5|5|5|1|4|4|3|5|4|4|4|5|6|6|4|5|6|6]|6

6[6|5|6[5(5|6|5(6|4|5|6(5|4|4[4|3|4|4[|5|5|5[5[4|4|3[3[5]|4|5(|4|5|4|4(4|5|4|4|4

S[S[5[6[5[6[6[S5[S5[6[5|[6[6[S|[S[S5{4[4[4[4[5[4(4|4|S5]|S5[S|[5[4[4[5[5(6[5[4[4[4(5]4

4(5(3|14|5(5|4|5(5(4|5|6(4(3|4|3[|4|3|4|4|4|4|3|2|5|6|3|6|4]|5|6(6|6|6[6[5|5]|6](6

4141414133 |4|4[5]|4|5|4[|4]4|4|4|4|4|4|4|4]4]14|3|4|3|3|5|5|5(|4|4|4]4(|4]4]4]4]4

6(6|6|6[(6(6|6|6[(6|6|6|6(6|5]|5[5|5|6|7|7|6|6|5(44|4]4[5|6|6|6(7|7|7|7|7|7|7|7

S[S[4[5[S5[5[4[S5[5[5[S5[5[5[5|[5[5[5[5[6[S[S[S5[5|4([S5|4[4|4(4(4|4|4(4(4(4(4(4(4]4

T 7755|5777 |5|7|7|7|6|6|6|6[7|7|6|6|7|[6|6|5|5|5|7|6|7|7|6|6|7|[6]|7|6|6]|6

6|16|6|6[5|5[([6|6(6|6[6|6[6]|5(5|5|5|6|6|6|6|6|6[5|4|5|5(6|6(6|6(6|6(6|6(6[5(6]|6

6[6(S[5[S5[6[6[6[6[S[S5[6[S[5[5[5[5[5[5[5[5[6(5[4[3[4[4[6(6[(5([6[6[(6[(6[(6[(6[6[6(5
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TN\7{777|7[7(7[7[7[7[7[7|S|S|S|S|7|7|7|7|7|7|6|6|7|7|7|7|7|7|7|7|7|7|7|7|7|7

S[6(6[5[5[5[6|6[5|5|4(6|6|7|5|5(4|4|4[{4(4({4]|4|3|3|6]|7|5|5|6[6]|6|6|5[5|6|7|7]|7

5[5|5|5(5|5|5|5(5|5|6|6(6|6]|5[5(5|5|5(3|3|4[|2(3|2]|2[3|5|5|5(6|6|5|6(6|6]|5|5(5

415|4|5|4|4|4|5|5|4|5|5|4|4]|4]|4|4|5|5|4|4|4|5]|4|4]|4]|4|5|5|5|4|5|5]|4|4]|4]|4]4]4

5(6|5|6(5|6|6|6(6|5|6|6(6|6|5|6|(6]|6|5(5|5|6[4(5|4]|3[3(5|6|5[5|5|5|5[5|5|5|5(5

6[5|7[6[5[6[5[6[6[5[5|5[6[6[6[6[4[S[S[S[S5[6[6[6[5[4[4[5[S5[S5[5[5[6[5[5[5[6[5]5

T\7\7 7777777777777 7[7(7|7|7|7|7|7[4|[6[6[6[6[6[6[5[6[(6[5[6[6[6]5

6[6(6(6[6[6[6|(6(6(6(6(S|7|[7|7|S|{7|7|7|7|7|7|(6|7|7|7|7|7|7|6|7|7|7|7|7|7|7|7]|7

4(5(414|3[5|5|5(5(5]|3|4(4(4]|3|5(5|3|4|5|3|3|3[2(3|3[3[5|5|5|5(5|4|4[4(5]|4]4]|3

TN\7\7777[7{7[7|7|67[ 7|7\ 7{7|7\O\7|T7|T7|7{S|S| 7| 7|6|7|7|7|7|7|7|7|7|7|7|7]|7

6(6|6|6(6(6|6|6(6|6|7|7|7|6]6[6(6]|5|6|(6|6|6|5(5|5|5]|5[6|6|5[6(7|7|7|6[(6|6]|6|6

S[S5(5|4[4|4[5|4[4[5[4[S5[5|4|4[4[4[4(5[5[S5[4(3|2[4[4[4[5(4[4(5[4(5[4[5([5[4([5]4

6(6(5(5[3|3|[6|6[(6|(6[(6(6|(6|(6(6|(6|6(6(6[(6|6|6(3|3|[6|6|(6|6|(6|6[(6|6|6|6[(6|6|6|6]|6

7(716|6(5|6|7|6(6|6|4|4(5|5|4(5|4|4|5(6]|6|6[4(4]|6|4(6(7]|6|6|7|7|7|6[5|5]|5|7|5

6([6(5|6[(6|(6[(6|(6[(6|(6[(6[(6|(6(6[6[6[6[5(5[5|6[6[5|4[4|5|6|6|(6|6[6|6|6|6[(6|6|6|6]|6
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6[6(6[6[S[S[S[6[S[S[S5[S[S[S|[S|5|6[7[S5[S[6[7[S|[6[S[5][S[S[6[S5[5[5[5[6[5[5[6[5]5

6(6|5|7[5(6|7|7([6|6|7|6[7|5]4|4(6|5]|4|5|5|5|4|4|4|6|7|6|4|5[6(6|5|4|6(6]|4]|6]6

6[5(6[(6[(6[(6[5[5|[6|7|[6[6[5|6|[6[5|6|6[6[6|6[5|5|6[5|6|5|6[(5|6[6|6|6|5[5]|6|5|6]|6

6([6|6|6(6(7|7|7[7|6|7|7[7|7|5|6(S5|7|7|7|7|7|7|7|5|6|5(6]|6|6|6(6|7|7|7|[7|7|7|7

415|5|5|5|6|5|5|6|5|6|5|5|4|4]|4[4]|3|4|4|3|3|3|3[|5]|4|3|5|5|5|5]|4|5]|4|4]|4|4]|4]4

5[5|5|5[4|5|5|5(5|5|5|5([5]|5|5[5|5|5|5[5|5|5[5[5]|5]|4[5([6]|5]|5[5|5|5|5[5]|5]|5|5(5

4141444144444 |4|4[4|4(4|4|3|4(4|4(4(4(414(3(|3(|2|4|4(4(4(4(4(14(1414(1414]4

666777777767 7|6|S|S|S|T|7|T|T7|T7{7|\S| 7| 7|S|T7|7|7|7|7|7|7|7|7|7|7]|7

7T(7|7|6(6(6|7|7[7|7|6|6(6|6]|6[6(6|7|7|7|7|7|7|[7|6|6]|5[6|6|6|7(7|7|7|7|[7|7|7|7

T\7(777|7|7|7 77|77 |7|7|7|7|7|7|7|7|7|7|7|5|6|6|6|6(6|6[6|6|6|6[6|6|6|6]|6

T\7\7 7777777777777 7|7|\7|7\\7\7(7| 7777|777\ 7\7|7|7|7|7|7|7|7]|7

6|6|6|6(6|6[(6|6(6|6[(6|6(6|6(6|6|(6|6|6|6|6[6|5[5|5|6|6(5|5(5|6(6|6(6|6(6|6(6]|6

T\7\7 7777777777777 7(7|\7\ 7|7\ 7|\7| 7|77 (7| 7|7\ 7\7|7|7|7|7|7|7|7]|7
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4(5(5|14|5(6|4|5[5(5|4|6|4(5]|5]|6[6(5|6|6[5|5|4[5[2|3|3[5|5|3|5(6|5|6|5[5|5|5]|4

Sl4(6|6[4|6|7|7|7[4[4[5[4|3|5|5|5[5|5[5|5|5|5|5|4|4|4|4|4|4|7|7|5|6[6|6|6|6]|6

6(|6(6(6[(6|(6[(6|(6[(6|(6[(6(6|(6|6|6|6({6(6|6{6|6({6|6|6|[6|6|6|6[(6|6(6|6|6|6[(6|6|6|6]|6

6(6|6|6[(6(6|6|6(6|7|6|7[5|4]|6|7(7|5|4|4|7|7|5|4|4|3|2|7|5|4|7(7|6|7|7|7]|7]|6]|6

5(5|5|5|5|5|5|5[|5|5|5|5|5]|5|5|5|5|5|5|5|5|5|5|5|4|3|4|5|5]|4|5|4|5|5|5]|4|5]|4]|4

S[4|7|7[5(5|5|5(5|7|5|7|7|7|4|7(4|7|7|5|7|6|7|4|7|6|4(5|7|6|7|[7|7|6|[6[6]|5]|6]|6

5(5]|4|4|5|5|5|6|5]|4|4|5|6|3|3|4[4|5]|4|5|5|5|5|5(|3|4|4|5|4]|4|4|5|6|5|5]|4]|4]|5]|5

3(4(3|3|3(3|4|3[4(3|4|3(3(4|3|3[4(4|4|3[4|3|3|3|4|4|4(4(4|4]|4(4|3|3|3[4|4|6]5

TN\7T(S|77|7[7|7[7|7[7[7[6|S|S|S|S|6|7|T7|T7|T7{4|4|S|4|4|T7|T7|7|7|7|7|7|7|7|7|7]|7

6|6|6|6(6|6[6|6(6|6[(6|6(6|6|6|6(6|6|6|6|6|6|6(6|4({4]|5(6|6(6|6(6|6(6|6(6|6(6]|6

7(7(5|6|6|6|7|7|7|7|6[6|7|6|6|6|6(7|7|7|7|6[5|5|4|4|S5|7|6|6|7|6|6|7|7|7|6]|6]|7

6(6(7|7[7|7[7|6[6|6[6[7|6|7|6|6|6(6|(6|7|7|7|7|7|6|S|S|7|7|7|7|7|6|6|6|7|7|7|7

7/6|6|6(7|(6|4]|4(5|6|5|5(6]|7|3|5(6|7|5|6|6|6|6[3|6|2|4[5]|5|5[6(6]|6|6[5[4]|5|5]6
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6(6(S|7[7[6[6[5[5|6[5(6[6|5|3|6[{6[5|5[{7|6[{6|3|7|5|6|5|5|6|6[7|6|6|7|[5|5|6]|7]|7

A(4(4]14]4(4|13|4(3(3|14|3[4(3]|3|3[3|3|4|4(3|4|4(3|3|3|3[5|4|4|4(4|4|4|4(4|5]|5]|3

5(5|5|5|5|5|5|5|5|5|5|5|5]|5|5|5|5|5|5|5|5|5]|3|3|3|3|5|7|5|5|6|6|6]|6][4]|5]|5]|5]|5

6(6|6|7[5(5|6|6(4|6|7|7|6]|7|6[6|5|4|4(6]|5|6|5(6]|2]|4[4(5]|5|6|6|5|6|6(5|7|6|5(4

S|6|7|6|5|7|5|7|5|6|7|5|7|6|7|5|7|6|7|6|5|7|5|6|7|6|7|5|7|6|7|6|7|5|7|6|7|5]|7

6(6|7|7(6|7|6|7(7|7|5|7|6]|5|5|6(7|6|7|6(7|6|7|6|6|6|7|[7|7|7|6[7]|6|5|[6[5]|6]|5]|6

5|6|5|6|4|6|6|7|6|6|5|7|7|6|7|6|{5|6|7|7|5|6|7|6|6]|7|5|7|7|6|5|7|7|7|6|5|6|6]|6

6[5|7|5(6|7|6|6(5|7|6|6(5|5|5|7|7|7|6|6|7|6|7|7|7|6|6[6|6|7[7[6]|6]|7|7[7]|6]|5]|7

5|5|6|6|7|6|6|6|6|7|7|7|5|6|4|7|6|06|6|7|6|5|7|7|6|6|7|7|6]|7]|6|7|6|5]|6]|7|7]|5]|5

6|6|6|6(6|6[6|6(6|6[(6|6(6|6|6|6(6|6|6|6|6|6|6(6|4({6]|5(6|6(6|6(6|6(6|6(6|6(6/|6
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|‘ Copy to Clipboard |

Indicators: | Indicator Correlations | Raw File
No. Missing

HD1 1

HD2 2

HD3 3

HV2 5

HV3 6

Vi 7

EV2 8 C

V3 9 0

Ev4 10 0

sV 1 0

sv2 12 0

sv3 13 0

sc1 14 0

sc2 15 0

sc3 16 0

SC4 17 0

KN1 18 0

KN2 19 0

KN3 20 0

KN4 21 0

KNS 22 0

KN6 23 0 1364 0312
KN7 24 0 4821 5000 1.000 7.000 1534 -0.601 -0317
SN1 25 0 4412 4000 1,000 7.000 1631 -0.705 -0.156
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[Z] Matrix

AT EV
AT1 0.854
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0.865 I
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|1 Fornell-Larcker Criterion

22 R=g33523
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Fornell-Larcker Criterion

AT1
AT2
AT3
AT4
ATS

EV4
HD1
HD2

HV1

KN1

KN2
KN3

AT
0854
0883

0.892
0705
0.701
0.724
0.739

0688
0701
0677

0.738

0.711
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i;i Cronbach’s Alpha

4% rhoA |4

Cronbach's Alpha
0.933

rho A
0.934
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Keterangan:

[———1 = Nilai dari hipotesis yang diajukan

Uji Hipotesis

232

=] Mean, STDEV, T-Values, P-Values @ Confidence Intervals | .| Confidence Intervals Bias Corrected ||| Samples
Quiginal Sample (O)_Sample Mean (M) __Standard Devigtion STDEV) T Stalistics (10/STDEVI) PVl

I AT -> Pl 0.703 0.702 0.048 14.645 Oiﬁ);-l
EV-> AT 0.262 0.262 0.056 4.700 0.000
HD -> AT 0.205 0.205 0.053 3.835 0.000
HV -> AT 0.058 0.055 0.058 1.003 0.316
KN -> AT 0.284 0.283 0.058 4.883 0.000

I PBC-> PI 0.123 0.123 0.078 1.578 0.115 I
SC -> AT -0.012 -0.010 0.042 0.289 0.772

I SN -> Pl 0.131 0.132 0.043 3.072 0.002 I
SV -= AT 0.189 0.192 0.056 3.352 0.001



Uji Mediasi

| Mean, STDEV, T-Values, P-Values | /] Confidence Intervals | .| Confidence Intervals Bias Corrected | /| Samples

Original Sample (O)  Sample Mean (M)  Standard Deviation (STDEV) T Statistics (JO/STDEV]) P Values
EV-> AT -> Pl 0.184 0.184 0.043 4.299 0.000
HD -> AT -> PI 0.144 0.144 0.038 3.743 0.000
HV -> AT -> PI 0.041 0.038 0.041 1.009 0.314
KN -> AT -> Pl 0.200 0.199 0.043 4.631 0.000
SC->AT->Pl -0.009 -0.007 0.029 0.292 0.770
SV->AT->PI 0.133 0.135 0.041 3.234 0.001
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Total Effect

Total Effects
[Z] Mean, STDEV, T-Values, P-Values | ] Confidence Intervals | 2] Confidence Intervals Bias Corrected | =] Samples Cop!
Original Sample (O) Sample Mean (M) Standard Deviation (STDEV) T Statistics (|O/STDEV]) P Values

AT > PI 0.703 0.702 0.049 14.446 0.000
EV -= AT 0.262 0.263 0.055 4,734 0.000
EV -= Pl 0.184 0.185 0.042 4420 0.000
HD -> AT 0.205 0.204 0.055 3.734 0.000
HD -=PI 0.144 0.143 0.040 3.638 0.000
HV -> AT 0.058 0.060 0.063 0.929 0.353
HV -> Pl 0.041 0.042 0.044 0.934 0.351
KN -> AT 0.284 0.283 0.059 4812 0.000
KM -= Pl 0.200 0.199 0.044 4,521 0.000
PBC -= PI 0.123 0.121 0.077 1.592 0.112
SC-= AT -0.012 -0.014 0.043 0.284 0.777
SC-=Pl -0.009 -0.010 0.031 0.282 0.778
SN -= PI 0.131 0.134 0.040 3.261 0.001
SV -= AT 0.189 0.190 0.054 3478 0.001
SV-=Pl 0.133 0.133 0.040 3.349 0.001
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1. Introduction

Nmmdnyi most campankes consider consumer behavioar In shelr

g O all i househedds wha buy

ar process products as goods or services for personal consumption

{Armstroe 2014). Meanwhile, consumer behaviowr refers w all

sctions or activitles as well a5 psychologienl processes in seeking,
buylng, u=ing, prudust (G, 2002, G

o meet ethical needs), and anticonsumerism (Le.. using recycled or
useable products). The company should consider sustainability and
ehics as well ns mplement its values to avold scandals and sacis
stakeholders (0jacco, 27701 Moreaver, [ncreased ethical consumsers
will likely influence the company s business strategy [scbastianl et al.,
21131 This paper stdies positive buying for cruelty-free persanal care
products.

Freserving b= and ensuring animal welfare & an important

ful with their moealizy,
and are willing to pay mone for goads ar services with ethical atiributes.
“These cansumess, refered 1o s ethical consumers, sUppOrt Compankes
‘with ethical values ln lh!ir business practices (F Usitalo,
2014; Ando ank 5 hll:n|
muspu,nwmmmnmummmegym we
- 2001 \denify fve types of ethieal cnnsumptian: poshive buying

Histarically, many brands have
tested their pmdm:ls an anlals by cither injecticn procedures or
chemical expasure (o ensure produet safety for baman use. Furcanately,
awiareness has shified an this subject, leading ta the increasing popu-
larity of eruelty-froe brands. The cruclsy.free label signifies products o
pracices that ahstaln from animal resting. In addition o preventing
anleal sesiag, these products offer several enviroomeaial benefs,

{ie., making purchase decisions with cthical valoes
boycots fl.e., not buying beands with hical
values}, fully screened purchasing (Le., making comparisans of the
ethical level of produscis), relationship purchasing (L.c., buying producs

* Carsispesading authar.

Availible enline by 1L
666-TEA T H2E The Authiris), Pubilished by Ebeviis Lid. Ths &

[Callic
In thelr alruy with 15,000 particlpants,

36% of partkcipants buy cosmetics from cruelrj free brands. Misiel

a0,

ey Ecerm by

235
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11954) present that the trend towards oo animal testing lncreased fram
31% to 54% from 2001 t0 2013, They show that organtsatiocs such as
people for the ethical reatmsent of animals (FETA) and the use af social
media and the Iaternet increase nation and swarenes of
enselry.free products. Based on U 5. Foed & Drug Mdminksration, the
term craelty-fres has no legal basis. Therefare, many companies use s
term for marketing purposes. However, masy countries have enfarced
rules segarding animal welfare, Including eruelty-free. Callfornia
recently passed a bl probbiting the practice of animal tesing in
essmetic products and prohibiting sales, inchoding impons of cosmetic.
products from beands that camy cut animal testing. In addition,
Crselty Free Bunny hel

Claner aad Beponable Cormrption 1 (2023} 100238

testing oo animals, and the protectian of fach workers.

In their study, Hcklad and Hegnes (2008) extend the theary of
planned behavicr to investignte the facters Influencing Dutch con.
sumess’ Intentions o purchase falr trade products. Their resesrch re
veals that the subjective norm holds significant smtisticnl relevance,
partieularly amang male consumers. On & parallel note, and
Hwang (20010 delve Inta the realm of product knowledge, deman.
strating bow consumers’ knowledge levels significantly shape thelr
Infarmatian seeking behaviours and declsicn-making proceses. Mean.
wihlle, & usar a1 (2015) examine  of factors
n.l'lulhg eoosumers’ intentions ta embrace green products, encom-

ping
esnsumess find out which products are cruelty-free (Chirrakom, 2006;
Kariz, 2018; Am.l iz, 2021).

“This sty focuses o the Intentian to purchase craly-free persanal
care products. Mare of less, personal enre or casmeti: produeces ate used
o enhance 2l malntain appearance (Nowak 1 1L, 3020). In 2023, the
walue of the giobal cosmetics market reached USS571 billion and will
incremse over Hme (Starlsta 2CG) Singh (2023) etimates that
enselty.free cosmetics will be USS 14.23 billlan In market size in 2030,
Meanwhile, in Indenesta, the patential of the cosmetics Industry Is
enormous. According 1o data from the Minkstry of Industry, 913
cosmetic eompanies n 2022 imvalved 75 thousand direct and 600

enncerns, consumer efficacy, and
pmd.ll:ulm'hunu. Expanding on this theme, Y, d Pa
shed ligh £

who exhibit & positive inclination toward environmensally friendly
purchisses: Lastly, Pandey and ¥aday (2023} addres the complexdty of
jgreen appasel parehase inentians, considering artinudes, individual
comeerns, percebved values, consumer involvement, and genertional
disparitles, Thelr compeehensive analysls uncovess varylng degress of
concern relsted to snvironmental and ethical cansiderations, pastica
larly within the cooiexts of Generation 2 and Genesation Y.

Gl

Cien (2007) shows that personality tralts, such as health consciousness
and

thousand indirect labours. In additlon, in 2021, the hed
USS425 million (Rochman, 2022). Therefore, this study develops o
cencepusal framework for the intention to purchase cruelty-free prod.
ucts in Indosesia, which saill lacks avention (/o 1. The fine-
ings could become & g.-de ta incrensing the market and mwareness of
erselry. free produets In
Durndymnkumwhlﬂemhdmxhdm Hterature on the
cruelty-free Firstly, 12 s the first stady in
Indanesia that investigates the purchase intension of eruelsy.free prod.
wucss. Given the distinctive chamcteristics of Indooesia compared 1o
previausly studied countries, cur findings pravide valusble Insighis Into
how loeation influences the parchase intention of eruelty.free products,
therehy enriching the existing knowledge. In additian, this study bs very
rebewant 1o the growth of beasty and personal care products in
Indanesia, with the projected potencial for buge revenue. These insighis
are esseniial foe palicymakers w develap effectve sraegies for pro-
mating erueley.free produees to achleve sustainable and ethical con.
sumrion. Secoaly, our survey coaskless mere comprehensive factors

concem, affect consumess” artitudes
and purchas Incentions towards organie foods In Talwan. Bauer et
12012} examine the effects of organic libels on global, local, and private
beands and use factars such as healthiness, hedonism, envircnmental
fricndliness, and food safety n their experiment. They compare arganic
and ce-cegani food and show that arganle labelllng pasitively affcts
ta pay & premium
Ity the facearsthat &rve ueganic fand
that health.
value, trust, and subjective nomes significantly Influence cossamers”
purchase Intentions for organie food. There are also ilndls an organie
persanal eare products besides food produsets 2011;
cihagall et al 3007; 72 Al 2071). Kim and ¢ 111) present
commumer purchase Intenticas for arganic persanal eare products. The
fimllnzs suggess shat percelved product benefits, knowledge, and envi.
ranmental gancerns infkience Consumer puschase intentions pesitively.
Gliage | et al. (2017) invesigate eonsamers’ intentlon o repurchase
arganic care products, focusing an the health and cosmetics
mmm This study expands the theory of planned behaviour by
luding percetved value constructs (health safety, hedonic and eavi-
1), astivade, knowledge, subjective norm and percelved

p(lee. eng and veang (

y cur study
I the arket and provides @ mare
halistie amang these fo
The paper wses the l’nll.nmng sinicure. Seciion 2 peuvices o
Jevant

Subsequently, in Section 3, we ouline the wsearch

behavinural comtred. 7 (2021 ) invalved panicipants from Spain
and Baly in their survey. The results show that envircamental value,

employed in this investigation. Sectian 4 details the constructs utilised

knulede and quality influence purchase
employ the Behavioral Reasanlng Theory

in pus surveyy and thelr ttems. Th
and discussions derbved from our study are peesensed in Section 4.
Finally, Section 5 conchdes the study and provides recommendatians
for pestentinl avesues of future ressarch

2. Literature review

Siudies oo cihical consumption have heen carrled aut In recent de-
eades. ciillan and Hutaula (2005 shaw the growlng interest and the
Impertance of etbles and sustatnabliry In consumer behavtour. Exhical
consumption is making consclous declsions hased on Individuals” moral
hellefs ond volues (Crase et al, 2015). Several studies discuss the
Intemticn to purchase ethical products, such as Misiel (1992), which
defines it as shopplng behaviour considering ethical ssues such as
appeesie: rgimes, lary espendince, and sl protecton, s
. (1995) link ethical consumsption with IMIVIM control over
(mmp(lv: bebaviour. Uusitalo and Oksanen ( resent the
ethical a0d moral aspects found In cases of child shverv chemical

berween consumers” positive attibades to-
el thets acual While:

comsumers often express favourable attivades toward environmensally
friendly products, varlous fcears ean impede the manslation of these
attitodes into concrete actions. One such factor revolves around psy-
chalngleal cansiderations, where eoosumers may belleve that thedr in-
dividual effors have o limited tnpoct an bevader eavironmenial ssucs,
behaviour with green

corsumptlon intentions. Furthermore, product avallabilicy, access o
Infarmatian, and pricing seasitivity constmints can also contribute 1
the gap between amitude and intentlon i green conssmption. In a
related study, 1 (202%) delve into the facors shaping
cusiomer intentions when purchasing oeganie food products. They
examine the motivatians, attitudes, and barrlers that influence in-
dividuals’ decisions o op for rganke food Thelr findings undersoon:
the pivotal rale of consumer awareness regarding the positive aspects af
arganic food, such as health benefits and envisonmental sustainability,
In driving purchase intentlons. However, they also undetscare the

o el "
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significant rade af price perception as o potential barrier, as cansumers
aften percelve arganic food as more expensive than canventianal
alternatives.

The theary of planmed behaviour (s also used o nvestigate ntention
In ceher fields, such as mengage. Bansal and Taylor (2002) surveyed
muortgage cusinmers o knaw service provider switching behaviour. The
resulis show that interaction between pereeived behavioural control and
aatitode, between behaviural cantrel and ntentions, and
between subjective norms and atitude significantly predict switching
Intentions. Using confirmatcry analysts and structanal equation medel-
ling, Eesant and Arulkar (2016) identify the relationship berween
shugping valuss and custamer satlsfaction. They sho that uilitarian
and b by impact custamer

4 that retail, d d shoppers” and
aatitudes. n et al. (20030 use strucueal equation medelling
and show that Indfidugls who have 2 deep ematsanal ennnectton to o

Cisaner and Reprasble Cenmraption 11 (253 100236

studles that discass purchase intention for eruelty-free produscts are
still searce. Alaouis et al, (2019) Imvestignte ihe Factors Iri'llzm:lng
purchase Intention for casliy.free cosmetics products ameng female
millennlals in Sweden. They show that anirnde and environmental
knowledge posislvely afect the intentlon to buy crchy-free cosmetics.
Ar the same tme, altrulsoy has an indireer «fect. Meanwhile, soclal
media and Bnanclal constructs have o significant effct. Grappe et 1l
(2021} present the impnct of the claim "ot tested on animals” on con.
sumers’ atrinsdes and behavioural imtencions. The findings show that
credibilicy, atticude, aleraism, sl subective norms affect the intention.
to buy eruelty-free products. They also adviss compankes fo incease
customers’ knowledge and sransparency nbowt exlsting claim labels.
Tahle 1 shows thar previous studies have shorteombogs, including a
rather Bmited amber of factors in mm parchaze istentian. We
belleve these diffirent mapping the
factoes considered. Thus, this study cakes info account more campee.

location ar depend on It are nvare lkely to ™
tmlly mpnnﬂhl: x:nnns to safeguand thar place. Meanwhile, e
paurngh loy machine barning technbques to gain
insighis dnto and predict the environmentally conaiaus actiant of st
tors i marine proteceed arcis (MPAs) in Cyprus. The results indieate
that visitors' green behaviour Is affected by Factors such as thelr
educational background, natiooality, parpose of the wip, and prior
knowledge Furthermare, tsso0n (2023) the substan-

henslve purchass imentans of
cruelty.frer personal care products, qnd-llylnmdnnuln we adapt
and expand the theory of planned behaviour by adding several in:par-
tant Facices cbanined through she literaure review abowe. We survey
and annlyse the datn using partial keast squares structaral equarion
madelling. We consider hedanism, bealsh, envireamental, safety, and
sacial value facioes. We als Include peoduct knawledge, subjeciiv:
noems. ] il, and aicudes toward

tlal influsnce of perceptions and atsirudes in shapieg an individual's
qualicy of life and ad for praceices,

plvotsl rale of paychologieal factars in fostering environmenstal
stewandship.

Tubie |
Thee crvesview of relevant Beerature an parchase intention with th

produsts Ingemtian. Table 1 alss shows 1521 previous sudias
have discussed msore an porchase intention of general or organde prod.
ucts. Since sustalnability and ethiesl preducts have bean a hot tepie of
- years and the ack
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fior crucliy.-free products, this study will be very relevant in Alling the
gap and adding to the liserature.

3. Research methadology

In this siudy, we conduct a survey targeting participants a least 17
years of age. Personal care products are commanly atilised o alter ane's
appearance of malntain a healiby body. The age of 17 signifies the
transition from adelescence 1o adulibood, whene Individuals sypleally
possess personal chaloes and preferences regarding the personal care
products they wse. Before the main survey, o pilot study was conducied
1o valldate and establish the selisbility of the qusstionnaine ftems. The
Instrument uses o Likeri-type questionnadre with a 5-point scale, where
respondents could indieate their level of ngresment on a seale of 1-5 (1
= Strangly disagree, 2 = Ditagree, 3 = Mewtral; 4 = Agree; 5 = Strongly
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agree). The survey consists of 50 questions, categorised (o two sectons
as follows:

L Participant demogrophicss age, gender, education, employment,
marital status, as well a5 monthly inceane.
L Variabledn SEM: hodanisos, health value, I value, safety

Clbavr and Brponsble Commrption 17 (2077} 10013

tmnsmitting the impact of perception attributes (such as hedootsm,

healit value, enviranmental walse, safety vahue, soclal valoe, and

knowledge) on cruelry-free purchase intention. Additionally, we

conjecture that subjective norms and behavioural <coarol

divecaly influence crusly-free purchase incentlon. 15 - shanes the
lated in this sudy.

value, soctal value, knowledge, subjective nomm, percelved behay-
luel cantral, nttisude, purchase intention.  provides o bist of
questhans for comstructing stractural squation medelling.

Thesay of Planned Behavior {TPE) has been widely recognised as o
valuahle framewark for investigating purchase intentions, encompass.
ing subjective norm, attitude, and percefved behavioursl coneral 4 zen,
1551}, We cxpand TFB by adding hodanises, bealdh value, envisa.

4. Resulis and discusslons
4.1, Demographic profile of paricipans
& pilot study was condocted po assess the vatidity and reliabibity of

tilally, 45 were Invalved | the pilot
stdy, bt elht respanses were subosquendly excluded from furiber

menial value, sfety value, social value, k as exng vari-
ahles and use arttude as medinting variable.

Table | provides a comparstive perspective of ur study within the
eontext of prior research. Mot previous investigations have predomi.
nantly emsployed the Thecey of Flanned Behavior {TFE) fo dissect the
determinants influsneing consumers purchase Intentions. Despite
extensive studles h there s lack of in-
depih discourse regarding cruelty.free personal eare products. In line
with previcus stadies, cur study also incorporstes attltudes as 3 medi.
ating varishie in the contenr of purchase intention. Comsequenly, in
formulating cur hypatheses, we also thoroughly analysed the mediating

sols o antndes. In addliin o this, we campeehensively exploced a
" hath

| fctors chase
Intemtions, factors that previous studies ooly parially considersd,
thedr di somewhar lete, Our review of

the existing Hterature tacllitaced the synthesis of several plvatal factors
gheancd from prvieus stadics, as delineated in 1 depicis the
vesearch in this sudy, the

among various variable. The endagenous varlables of Interest are atti-

they Tak.- 4 showsa
ilgnmm carrslarion coeffieient, Indicating that the selected questions
adaquately mensure the Intesded construct. Moreower, sach «costruct
demonsarates @ high Cronbach's alpha value (>0E) afiming their

Table %
Hyputheses 1.

[ —

1 M1 Aiiisade medivies ihe olfect of hedraim o crasky-es parcham

[

3 M2 st madizies ihe elfect of hesks valom on sl dres peecham
Intemtina.

3 W3 it medisie ibe elfect of mironnesil vl on ek
purcheme (mestien.

4 1A it medizie ibe elfect of mbsty vl on craly-fres percham
Intemtina.

5 N5 Ak medbases ik elfect of scial valis om crli-fres parchems

Inkemiia,
8 un ik medisie the elfect of kscasbedge cn cracky-fres prrcham

tude and purchase intention, which are influenced by exngenous (in- 7w St pemitivaly infuescer crdey-free ,-m—o- iveation.
dependent) worlables or other variables. The remaining varibles BB Auinsds pestively i cresity-ise
presented in represent the excgenous varlables, Based on the TPR 8 M9 Percaved habasour costrl ptteely influeace mumm purchasa
framewsork In Flg 1, we prapose thar attipede acts as a mediasor, [
Subjectivenorm
,

Mwmh;—

Porceived
(=)

Fig. 1. The reseasch framuwesk o cracdty S purchice inletaen,

R Amabe il A Dermoen

Table 4
Vinlidhieg s reliabiiay cest.
Cormiruct Sper s carmelation Craabachs alpk
Tedenan [ urs
[e— L s
Ezvirm mereal vale nm o
re——— wm nm
Sacial vl un nne
e s
5 Mane. wr nem
Ve, Nobanicesl Conimd e s
wm nas
Parchaue Insensins [T nm

validity and reliabiliry. Far the primary survey, 326 partiipanis were
included for further analysis. Participants for this study were sdecied
uslng & purpasive sampling approach, ensuring that the sample siz

laaner and Rempornbls Covmrmption 17 £200) 1001 3

Tuble &

The o ! respunses in craehy-nse purchas: intention by

peradis iaal g

Hevporms  Gender Age ineral awwrgs
Mak  female 172 3b4s o

Dmapem 61 4 1z 164 187 sz

Mewrd B4 13 ne 1ss a7 e

Agres aes a8 ThnE GaE_ ees  Taw

Tulile T

The percostape of peticians nepomss in cnacliy-free purchase innesion
Aiffesentiitid by monthly sosme.

empome  Worshily s in 1,000 Rupeah )
CI0 1E0SS0 SMITS0  TEI-1600 10000

surpassed the minlmum threshold recomemended by Hale et al. (20147, g :11;: ;“n ﬂ-:: ::: ::.

known as the "1 times rule.” Furthermore, the sumber of participans in m"‘"‘ . - - i

aur study abigms with the sample sizes In studles pertaining o

purchase inteaticn (Kamar and Ghodeswas, 2015; Ghaza!l et al., 2017;

Yadaw and Pactak, 2006; Alaowir et al., mlac Reznoumghdom et al., uu:ly-ﬁt: products. & further shows that o significant percent.
I.. Az idap dividuals (20.9%) remain uncertsin or neurral regarding

see Table 2, and earrled ot translation o BEahas Indonesia. To enswure uu:ly-&t: products. This highlights beah a challenge and a potential

the walicivy and reliability of the translaced & plba 1 emhange awareness and persuade those who are sull

was conducted, as above. Tab .- & provides an overview of the p:ﬂ
pants demegmphie tn this study.

Tables b sl 7 display e partkipants” expressed Indentions towards
eruelryfree purchises Table & reveals that the proportion of males and
females whe Indicate ngrasmant in eruglty-fres purchase intention are
61,55 and T6.9%, respectively. Females generally have mare concern
regarding appearance and personal care. Mereower, It seems this is also:
In lne with the questicanalre reslis, where the pencentge of female:
eoncemed about croeltydfree persanal care products Is greater than
males. Analysing by age segments, the ceasesponding ngresment per-
ccniages are 75.2%, BSAY, and A% for segmenis 1, 2, and 3,
respertively. voung peaple (e_g, 17-25) who are ussally very concerned
shout appearunce have 3 higher agres percentage. This result & very

undecided to embrnce cruelty-free purchase intentlons. Table 7 shows
that a higher income does not always have a higher awareness. Pantic.
Ipants with income below 1DR 5.5 milan have & higher agree per-
centage with crusliy-free product purchase dntendon {=75-77%).
Nonetheless, the percentage of Individuals expressing doubt, ranging
frons approximately 13%-36%, remains substantial.

o0 the previous description, it becomes imperative o identify
the Influential factors that can heighten public swareness and encourage
the purchase of cruliy-free produces, particularly for Individuals whe
remain uncertain of neutral. We employ strusnemal equation modelling
[SEM} using SmartPLs 3.0 to address this. The outconse of the SEM
analysls i presented in Fia. 2, depiceing the faccor loadings that repre-
et the bivariate correlation cosfficients berween larent variables and

encourging because the younger generatian has a good awareness of  thedr P kiems, 2 ihis sudy s
seszas the d (AVE) and ¢ hiliny (.
- R o establish the convergent validicy and rellability of the eonstructs.
i T Table & shews that the factor loadings, AVE, and CR. all surpass ihe
e e threshalds af 0.6, 0.5, and 0.7, respectively (Ha .
Turnograpsic Percaniap [ir %) 2 4L
Gendr Fusthermore, hased on Table 5, it 15 evident that each constrocr's
nz square oot of the Average Varlance Extroered (AVE) evceeds the cor-
HN relation coefficlent with ather consiructs. This finding signifies that each
. construct and ls comesponding measurement (tems share o greater
i amount af varianes within the
LE model. Consequently, the strocrural equation mndtlll.l\s (SEM) frame-
wark emplayed In this study densanstrates sstisfactory coavergent and
::", discriminant validiy levels.
High schaal ar beloas a0
Undergeadusie {Spleerehacelar s degree) ma 4.2 Smucreral model evsiuarion
Pasgeasusis (masier/pHO] I
. In the previous section, we provide an overview of the constroces
o valldity and rellabilty. Subseqoesly, we use the cocfliclent of deter.
144 mination (R to assess the strocrurnl model - 10 shows that the B
03 value abialned far cruely-free purchase intendion in the model is 0656,
g which indleates that the constructs utilisad in the study aceount for
R — = 65.65 of the varlance cbserved In the purchase of crochy.dree personal
s s care produsts. Aecording to Hair e al. (2014), the model has a sub.
FIFI"DD np 5,00 nn stantial level with a higher B® value {0,656 = 0.35).
WP 50 - BE T, 500 n Takile 10 shows that mritude (3 = 0521, p = 0.08), percelved
ﬂv::m;;vmm o behavioural sontrad ) = 0193, p = .05}, and subjective norm. (i =

244, p < 0.05), pasitively predice purchase intention of croely-free
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Fig. 2. Struciural squitiis sodeling nsulls.

personal care products. Furthermore, the bootstrapping analysis con.
ducted within the stroctural equation modelling (SEM) framework re-
weals that there ase statlstionlly significans posisive Indirect effects of
hedonism (f = 0109, p < 005), environmental value () = 0182, p <
0.054, and knowledge (p = 0,153, p < 0.05) on eruelty-free purchase
ineestion medinted through sttitade. However, the indirect effeet s
Insigmifscant for bealsh, safety, and soclal value.

42,1, Mypothesis H1: hedonism

As imdicated in Takle 17, the path cosfficient for hedonlsm is 0109
dor 309« 0521, as shown in Fig 2}, with o pealue <005 This
finding confirms that artiiude plays a medisting rale in the relationship
betwazn hedontim and eruelty. free porchase intention. Pleasure, feeling
better and having a hmuqunlln- of life by using uua'ly-l’rtt producis
xe|mpnnnnu’ur(mm:rs.11usum]lncmu 11,
Kesarl and Amulkar (2016}, aldeal. 1, and R
where hedonlsm has o pnﬁl.!lv: influence an purchase inentan.

422 Mypothesis M2 hasbh veite

As indicated bn Table 10, the path cosflelent for hedonlsm is 0000
Aor CLNHE = {L5Z1, as shown in Fig. 2), with a p-value =0.05. This result
shows that health valee doss not affece aitude wwards p
Incention of cruelty-free personal care praducts and contradics some
chous studies, such as & iz (2011) and Alaoulr et al.
. This may be beeause the pcrinnnl care products used as objerts
were more related to nppentanes and body care, far sxnmple, cosmaties
used on the body's surfce, Particlpants perceived that maistaining
pood health was commondy assoctaved with trentments imvalving the
sonsumption of drags or viesmins that needed to be ingested into the
bady.

423 Hypothests H: emvironmeneal wekae

The path coefficlent of enviranmental value in T 1 |5 0182 for
0,349 « 521 In Flg. 2) with pvalue <0.05, which indicates that acs.
e mediates the enviranmental valie an purchase intention of cnuelty-

care products. This resukt 15 in line with previous studies
: L1061 xlmmdcnu\gumuu..uu £l 3 3, and
ta Chase (1571}, peaple with high
environmental awareness 1md1o:1|mc|h:u'humh:hmmmm
and keep o good enviranment. kim and alsc show that
st warsness sigaifienntly and positively Influences tha
Intemtion to purchase organk perscnal care products. 5 accordance
with the findings af Karba| &2 al  which highlight the significant
Influence of anviroamental sonselowmess, this study also dencastrates
that eonsumers whe prioritise envimnmental concemns ar mare o
diined ta choose eruelty-free products thar align with cheir ethieal
values.

424 Mypothests Hd: safery wabse

The path eoefficicnt of safety value in Table 10 & 0.067 {or 0,129 «
521 In Fig. 20 with p-valoe of 0.099 [=0.05], which shows thar safety
value doss not affect aulude (AT) iowards enseloy-free purﬂnﬂ

(20117}, which present shat safety value sigalfieantly affects u.uuae
tenenrds hehavinur 10 repurchnse crgnnlc personal eare products. This
differsnice may be due to differences in the demographic profile of

We then test th depermine whether
the zafery value s part of the indirect, direct, or bath effects. We fallow
the steps in Thao et al. Interestingly, the direct effect valoe 15
significant, with a p-value m‘um {=0.05). Therefore, the relat coship
between safery val d b directly, without
mediatlan {direst anly).

425 Hyporhests M5! socal value

The path coeffbcient of social vabue, as presentad in Tables 10 and |5
—LIOE (or —0.004 = [LE2] In Fig. 2), with a pvaloe of 0,932 (-0.05).
Thils resalt rejects hy pothesls HS and suggests that socal value does not
significantly Impact attirode towards eruelty-free pu\chnn Indentian.
Thli muh cantradicts deswar (21
1, and Zalle et al. (2021), wha state that social vnlue(nn melvate

i et al.
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customers i buy green products. Soclal value 5 also ane of the domd.
nant factars that lead to ethical conssmption |n society. Howeves, |n this
study, It tums cut that the Indonesian people show that seclal values do
na Influenee il eharviour.

not to think that cruelty.free personal care products will affect how
fansdliar snd hey are and do hthe
case of miakihy friends.

420 Hypothet: 26 dna
The path cosfficlent of knowledge, & presented n Tatles 10 and Is
153 (or 0,293 » 0521 InFig. 2}, with 2 pvalue of 0.000 {<0.05). This
UL ides solid evidence that knowlsdge substamlally and
pasicively influences attisudes towards cruelty-free parchase |mndnn
This result is
Ghagaliet al.
consumers wha I\a’migm:l umusmrdlngofipmduu veill nssess the
produet from the intrinsic ebements such as guality, fanction, benefits,
sustainability.

427 Hypothests HS: sufilecrive nom

The path coefficient for the subjective nomm (50,244 (pvaloe <0.05),
showing a significant positve Impact oo the puschase Intention af
crueliyfree products. Consumers tend o have positive perchase is.
tentl e of a product if they consider 1 impertant o them, s they kave a
cear apinkan, This result als affisms the cruclal rale of suppest from.
n\meuudl-uu:mnl:sumxinmlb,m:nds. and #lols in shoping a im:'@r:

h fim and Chung, 30

428 Hyporests HE: artinide
Im bine wish previous siudies, atdtude inwards behaviour ks one af the
Impartant factars in produc purdusc lmrullm i 3

2002; Faul and Rana, 012 Yada ¥ i
20115}, Moeeaver, the path coefficlent vnlueelﬂ 521 frefer ta
suggests that a rise in atinsde levels leads 1o increased perchase (nden.
than af enselty.frae products. Hence, this stady ennfirms that eonsamers”
aitltudes play o predictive role in the purchase ientlon of croeliy-free
personal care products, aligning with the theary of TP,

429 Hyporhesis Hd: percetved behavional conirol
According toche findings presented a1 10, the path coefficient
af percelved behavioural costrel (FEC) Is (193 {p-value <0U05), sug-
pesting that an PEC lis i
I purchase intention. In stpler erms, consemers wha possess greater
control aver their baying declsions and can effaribessly purchase crselty.
free personal care products are more Hkely o exhiblt a higher purm
Intesitban than thase whe have less control (Ch im and
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Parcha e P el [E o wars w1 a3 o nms nndan
* Rupresent the sgusse oot of AVE
The findings af v study revenl that anitude, percelved behavioural
Takde 10 comtrol, and subjective norms pasitively influsnce the istention 1o pur-
Path cvefficient of indiriet ard divect e hase: crucliy-foee products. Addisionally, we obscrve that hed oatsm
Paib [ pralis  Deciian values, and positively lmpoct stituce to.
[—— wands crueliy-frce purchase intention, which aligns with the resul af
At - om saz ane  Seppesd previous siodies. However, nur results also unvell some contrascing
e +om SiW OO Swmpeed findings in relatian to peevious studies, specifically regarding the Lo-
oo om s oo Seppecied fruence of health, safery, and seclal values on attimude sowards cruelty-
frve pucchnse Inteadive. These dispastes conld potesstally be siteih-
Indireet st ured o the distinet
o - At = i oo Suprgoed sectian, ey similar stodies in
) - AT L5 Foos Bupparied diverse loeations to a-d.d and cn-pmh:ﬁl potentizl warlatons in
W o~ AT - arm an Seppoced - =S riahle af safzty valse
N aner anwa frrr—
= & AT = R — e — anid discover a direct effecs an purchase intesion, bypassing the need
KN - AT+ Lit] oo Sepporsed for mediatkon wariables such as artitude, devisting from the patteins

&
&

2011; Alapuir <4 al., 2015
The SEM analysis outcomes contribate valuable Insights nao the
percepiions and influential factors shaping the parchase intention of
scruelty-free products, specifkally among Indoneslans. The findings
Thighdigh that amirude, pereetved behaviowral contral, subjective narm,
and safety value directly impact purchase intention. Furthermore, the
i " h hseaved
thacugh

‘hedonismm, environmental value, sod knowkdge.
5. Conclusbons

“This papes has developed a conceptualframenork foc assessing the

af crueliy-free i care produscts in Indenesia. A

survey Invalving 255 participants revealed that T3.9% of respondents
qgl!edmpnmhaucmdlyfreepummpl\:dum ,

abserved In previous studles.

Research on crochy-free persanal care products in Indonestn affers
waluable insighisand practieal laplications. 1t belps us understand what
Inlaneslan cansumess value when choosing products ihat do not harm
anials, aiding businesses in meeting these preferences and fastering
athical consamption. By exansining the market patsntinl, this resesrch
Infarms companies abaut apportunities to expand in the crocliy-free
segment, potentially catering to 0 growing demand. Mdlllnm].lv it
shads light an the reg landscape, kers 1o
enhance amimal welfare segulations amd proasate m‘hlnil practices.
Evalmating the supply chain and environmental impact encournges
sustaingble soureing and highlights the ecologlcal benefits of eruslty.
free cptiens, Increasing knowledge through effective education and
mwareness campaigns o lmprove effors o infom cossumers. By
sindying suceesshsl business modeks, new and exlsiing companles ean
develop srotegies for sustainable and profitnble venwures. Finally,
companles can integiave echical practices o vieir carporate soctal

d & higher level af young
{Eg.. aged 17-25) compared o other age segmenss, However, it s
rthy that o consklerable propartion of approi.
‘mately 20.99%, remain undacided or neutral regarding the purchase of
cruelty.free personal care products. The survey also faund that o high
incame does not always have high awareness in buying crosy free
perscnal care produicts.
we then use Sinsciural Equation Modeling (SEM) to examine the
factars " delston ta purch Iy
free producis. Kentifying these crucial fctors | In devising

Initlatives, o pasieive soclal change.

This study has Bmirations and suggests toples for further research.
First, some of the Andings in our stedy coneradict previous sradles in
uther couniries. Therelore, a study on the effect of cross-calbaral or
cxoss-national an the purchase ntention of croslty free products & quite
Interesring. Understanding culture and boml nomes will assist compankes
In choosing the right siraicgy. Second, knowledge posisively and
significantly Influences stimde towards cruelty free purchase in.
tentlons. However, in aur study, the questions did not trace the sources

of infarmatian the participants obained abour croely-free products.

inisiatives to enhance awarcncss of cruclty-free produscts, particularly

af the sources of Information chtalned, whether fram
schaals, soclal media, influencers, o other marketing channels will be

amang who prprew o or remain mewtral. ey helpful in determining priorities to increase awareness about
Hotsbly, the meded's of (i selty frez products. Third, our study & =till about Intesest in buying
squared) s 0,656, indicating substantial explanatary power. This value selty-frez products. Foll h o el fhe W

impdies that the constructs utilised in the model can secount for B5.6% of
the varlance in the purchase intenstion of cruelty-free [
products. The fndings of this stody hold substantial value in Taising

erueliy.free produets, y of

Indonesia.

interested participants and participants who already bave experiences
usiegg eruelty.free products also seam Interesting to study further.
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