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ABSTRAK 

 

Aplikasi e-commerce TikTok Shop diperkenalkan sebagai sebuah aplikasi belanja online dengan 
berbagai keunggulan dan manfaat yang ditawarkan. Namun, penggunaan aplikasi e-commerce 
TikTok Shop sempat menurun, akibat adanya penutupan platform e-commerce ini. Hal ini 
menimbulkan pertanyaan mengenai mengapa adanya penurunan jumlah pengguna terhadap 
aplikasi TikTok Shop setelah dibuka kembali. Penelitian ini bertujuan untuk mengidentifikasi 
faktor-faktor yang mempengaruhi penerimaan pengguna terhadap aplikasi e-commerce TikTok 
Shop. Metode penelitian yang digunakan adalah Technology Acceptance Model (TAM), yang di 
mana metode ini sudah terbukti efektif dalam menguji penerimaan terhadap teknologi serta 
perilaku pengguna dalam melakukan analisis penerimaan terhadap aplikasi e-commerce. Dari 
hasil hipotesis yang diajukan menyatakan bahwa semua atau tujuh hipotesis dapat diterima, 
yang terdiri dari Perceived Ease of Use berpengaruh terhadap Perceived Usefulness, Perceived 
Usefulness berpengaruh terhadap Attitude Toward Using, Perceived Ease of Use berpengaruh 
terhadap Attitude Toward Using, Compatibility berpengaruh terhadap Attitude Toward Using, 
Attitude Toward Using berpengaruh terhadap Behavioral Intention Use, Perceived Usefulness 
berpengaruh terhadap Behavioral Intention Use, dan Behavioral berpengaruh terhadap Actual 
System Usage.  

Kata Kunci: TikTok Shop, analisis penerimaan pengguna, Technology Acceptance Model (TAM)  
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ABSTRACT 

 

TikTok Shop e-commerce application was introduced as an online shopping application with 
various advantages and benefits offered. However, the use of the TikTok Shop e-commerce 
application has decreased, due to the closure of this e-commerce platform. This raises the 
question of why there is a decrease in the number of users of the TikTok Shop application after it 
reopens. This study aims to identify the factors that influence user acceptance of the TikTok Shop 
e-commerce application. The research method used is the Technology Acceptance Model (TAM), 
which has proven effective in testing acceptance of technology and user behavior in conducting 
acceptance analysis of e-commerce applications. The results of the proposed hypothesis, it states 
that all or seven hypotheses can be accepted, which consists of Perceived Ease of Use influence 
Perceived Usefulness, Perceived Usefulness influence Attitude Toward Using, Perceived Ease of 
Use influence Attitude Toward Using, Compatibility influence Attitude Toward Using, Attitude 
Toward Using influence Behavioral Intention Use, Perceived Usefulness influence Behavioral 
Intention Use, and Behavioral influence Actual System Usage.  

Keywords: TikTok Shop, user acceptance analysis, Technology Acceptance Model (TAM) 
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