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CHAPTER V  

CONCLUSION 

5.1.Conclusion 

Based on the various analyses conducted previously in this research, the 

researcher can draw conclusions. These conclusions can be used as answers to the 

research problem. The following are the conclusions that can be drawn from this 

research: 

1. Perceived sales promotion on Go-Jek has an impact on satisfaction. 

2. Perceived sales promotion on Go-Jek has an impact on loyalty. 

3. Perceived service quality on Go-Jek has an impact on satisfaction. 

4. Perceived service quality on Go-Jek has no impact on loyalty. 

5. Perceived benefits of the booking application on Go-Jek have an impact on 

satisfaction. 

6. Perceived benefits of the booking application on Go-Jek have an impact on 

loyalty. 

7. Satisfaction on Go-Jek has an impact on loyalty. 

8. Satisfaction mediates the relationship between sales promotion and loyalty. 

9. Satisfaction mediates the relationship between service quality and loyalty. 

10. Satisfaction mediates the relationship between benefits of the booking 

application and loyalty. 

 

5.2.Managerial Implications 

The conclusions drawn from this research are incorporated into the 

managerial implications. From a managerial perspective, this research aims to 

examine factors impacting customers satisfaction and loyalty in the Go-Jek 

application. Based on the research findings, there are several managerial 

implications in Go-Jek, including:  

1. PT. Go-Jek should enhance its performance in conducting promotions, such as 

providing more rewards and discount vouchers to customers who book online 
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transportation through the Go-Jek application. Alternatively, PT. Go-Jek may 

hold special events for users who reach certain milestones. 

2. PT. Go-Jek should improve their service quality and interact with customers. 

This can be done by improving the training process and requirements for 

drivers to ensure better quality service for customers. 

3. PT. Go-Jek should improve their effectiveness and security of the Go-Jek 

application to anticipate any errors or bugs in the future. 

4. PT. Go-Jek should improve the performance of drivers so that customers are 

satisfied.  

5. Go-Jek should improve their reliability and accuracy by providing a complete 

information as possible on the application.  

 

5.3.Research Limitation 

Based on the findings of the research, there is a limitation that should be 

considered for future studies. The limitation is identified in the low AVE of the 

variable benefits of the booking application which less than 0.5. There is a lack of 

understanding of respondents to the questionnaire regarding the benefits of the 

booking application, therefore, the AVE value on the variable is low. 

 

5.4.Suggestions for Further Research 

Based on the findings of the research, the following are suggestions for further 

research: 

1. In the next research, the researcher is expected to be better at making 

questionnaire items with words that is easier for respondents to understand 

hence the respondents will be more understanding to the questionnaire. Thus, 

the AVE value achieved will be higher. 

 

  

 

 



49 
 

 
 

REFERENCES 

Abdi, H. (2003). Partial Least Square Regression (PLS Regression). Encyclopedia 

for Research Methods for The Social Sciences, 6(4), 792–795. 

Aditya, R. (2011). Analisis Pengaruh Promosi, Kualitas Jasa, dan Citra Produk 

Terhadap Loyalitas Pelanggan IM3 di Kota Semarang. Universitas 

Diponegoro. 

Al Karim, R. (2019). Influence of Service Quality on Customer Satisfaction and 

Customer Loyalty in The Private Banking Sector of Bangladesh: A PLS 

Approach. Journal of Marketing and Information Systems, 2(2), 8–17. 

https://doi.org/10.31580/jmis.v1i3.1049 

Alwie, F. (2021). Pengaruh Sales Promotion dan e-Service Quality Terhadap e-

Customer Satisfaction dan Dampaknya Terhadap Repurchase Intention (Studi 

Kasus e Wallet ShopeePay). UIN Jakarta. 

Atulkar, S. (2020). Brand Trust and Brand Loyalty in Mall Shoppers. Marketing 

Intelligence & Planning, 38(5), 559–572. https://doi.org/10.1108/MIP-02-

2019-0095 

Behjati, S., Nahich, M., & Othaman, S. N. (2012). Interrelation between E-service 

Quality and E-satisfaction and Loyalty. European Journal of Business and 

Management, 4(9), 75–86. 

Bello, K. B., Jusoh, A., & Md Nor, K. (2021). Relationships and Impacts of 

Perceived CSR, Service Quality, Customer Satisfaction and Consumer Rights 

Awareness. Social Responsibility Journal, 17(8), 1116–1130. 

https://doi.org/10.1108/SRJ-01-2020-0010 

Bernarto, I. (2017). Pengaruh perceived value, customer satisfaction dan trust 

terhadap customer loyalty Restoran XYZ di Tangerang. Journal for Business 

and Entrepreneurship, 1(1), 36–49. 

Çerri, S. (2012). Exploring The Relationships Among Service Quality, Satisfaction, 

Trust and Store Loyalty Among Retail Customers. Journal of 

Competitiveness, 4(4), 16–35. https://doi.org/10.7441/joc.2012.04.02 

Chang, H. H., Wang, Y. H., & Yang, W. Y. (2009). The Impact of E-Service 

Quality, Customer Satisfaction and Loyalty on E-Marketing: Moderating 

 

 



50 
 

 
 

Effect of Perceived Value. Total Quality Management & Business Excellence, 

20(4), 423–443. https://doi.org/10.1080/14783360902781923 

Chen, M. C., Hsu, C. L., & Lee, L. H. (2019). Service Quality and Customer 

Satisfaction in Pharmaceutical Logistics: An Analysis Based on Kano Model 

and Importance-satisfaction Model. International Journal of Environmental 

Research and Public Health, 16(21), 4091. 

https://doi.org/10.3390/ijerph16214091 

Chen, S., Hu, Y., Mahadevan, S., & Deng, Y. (2014). A Visibility Graph Averaging 

Aggregation Operator. Physica A: Statistical Mechanics and Its Applications, 

403, 1–12. https://doi.org/10.1016/j.physa.2014.02.015 

Cichosz, M., Goldsby, T. J., Knemeyer, A. M., & Taylor, D. F. (2017). Innovation 

in Logistics Outsourcing Relationship-in The Search of Customer Satisfaction. 

LogForum, 13(2), 209–219. https://doi.org/10.17270/J.LOG.2017.2.8 

Dabholkar, P. A., Shepherd, C. D., & Thorpe, D. I. (2000). A Comprehensive 

Framework for Service Quality: An Investigation of Critical Conceptual and 

Measurement Issues Through a Longitudinal Study. Journal of Retailing, 

76(2), 139–173. https://doi.org/10.1016/S0022-4359(00)00029-4 

Deccasari, D. D. (2018). Pengaruh Kualitas Layanan Terhadap Loyalitas Pelanggan 

Dengan Kepuasan Pelanggan Sebagai Variabel Intervening Pada Jasa 

Transportasi Ojek Online (Studi Kasus Pada Konsumen Gojek Malang). 

Adbis: Jurnal Administrasi Dan Bisnis, 12(1), 54–64. 

https://doi.org/10.33795/j-adbis.v12i1.41 

Ebrahim, R. S. (2020). The Role of Trust in Understanding The Impact of Social 

Media Marketing on Brand Equity and Brand Loyalty. Journal of Relationship 

Marketing, 19(4), 287–308. https://doi.org/10.1080/15332667.2019.1705742 

Erica, D., & Al Rasyid, H. (2018). Pengaruh Kualitas Layanan Dan Pemanfaatan 

Teknologi Informasi Terhadap Kepuasan Dan Loyalitas Pelanggan Jasa 

Transportasi Online Di Jakarta. Perspektif: Jurnal Ekonomi Dan Manajemen 

Akademi Bina Sarana Informatika, 16(2), 168–176. 

https://doi.org/10.31294/jp.v16i2.3893 

Farisi, S., & Siregar, Q. R. (2020). Pengaruh Harga dan Promosi Terhadap Loyalitas 

 

 



51 
 

 
 

Pelanggan Pengguna Jasa Transportasi Online di Kota Medan. Maneggio: 

Jurnal Ilmiah Magister Manajemen, 3(1), 148–159. 

https://doi.org/10.30596/maneggio.v3i1.4941 

Fenton, A., Wafer, A., & Fitchett, J. M. (2020). Youth Mobility in a Post-Apartheid 

City: An Analysis of the Use of E-Hailing by Students in Johannesburg, South 

Africa. Urban Forum, 31, 255–272. https://doi.org/10.1007/s12132-019-

09384-2 

Fitriana, I. (2020). Pengaruh E-Service Quality dan E-Trust Terhadap E-

Satisfaction (Survei pada Mahasiswa Pengguna OVO di FISIP Universitas 

Lampung). Jurnal Kompetitif Bisnis, 1(4), 1–7. 

https://doi.org/10.0120/kompetitif%20bisnis.v1i4.89 

Ghozali, I. (2006). Structural Equation Modeling SEM Metode Alternatif 

Menggunakan PLS. Universitas Diponegoro. 

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to Use and 

How to Report The Results of PLS-SEM. European Business Review, 31(1), 

2–24. 

Hair, J. F., Sarstedt, M., Hopkins, L., & G. Kuppelwieser, V. (2014). Partial Least 

Squares Structural Equation Modeling (PLS-SEM): An Emerging Tool in 

Business Research. European Business Review, 26(2), 106–121. 

https://doi.org/10.1108/EBR-10-2013-0128 

Hair, J. F., Matthews, L. M., Matthews, R. L., & Sarstedt, M. (2017). PLS-SEM or 

CB-SEM: Updated Guidelines on Which Method to Use. International 

Journal of Multivariate Data Analysis, 1(2), 107–123. 

https://doi.org/10.1504/IJMDA.2017.087624 

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed A Silver Bullet. 

Journal of Marketing Theory and Practice, 19(2), 139–152. 

https://doi.org/10.2753/MTP1069-6679190202 

Hamzah, M. L., Purwati, A. A., Jamal, A., & Rizki, M. (2021). An Analysis of 

Customer Satisfaction and Loyalty of Online Transportation System in 

Pekanbaru, Indonesia. IOP Conference Series: Earth and Environmental 

Science, 704(1), 1–8. https://doi.org/10.1088/1755-1315/704/1/012029 

 

 



52 
 

 
 

Hanjaya, J. K., & Setiawan, P. Y. (2022). Pengaruh Kualitas Layanan, Promosi 

Penjualan dan Digital Marketing Terhadap Loyalitas Konsumen Gojek di 

Denpasar. E-Jurnal Manajemen Universitas Udayana, 11(9), 1634–1656. 

https://doi.org/10.24843/EJMUNUD.2022.v11.i09.p03 

Hilmawati, I. (2022). Pengaruh E-service Quality dan Sales Promotion terhadap 

Customer Loyalty pada Transportasi Online. Jurnal Riset Manajemen Dan 

Bisnis, 2(1), 5–10. https://doi.org/10.29313/jrmb.v2i1.855 

Ibrahim, S. B., Hamid, A. A., Babiker, B., & Ali, A. Y. S. (2015). Customer 

Relationship Management Quality and Customer Loyalty: Evidence From 

Sudanese Bank Customers. Academic Research International, 6(1), 252. 

Ishak, M. Z., & Azzaroh, E. P. (2017). Pengaruh Kualitas Layanan Terhadap 

Loyalitas Nasabah Bank Syariah Dengan Kepuasan Nasabah Sebagai Variabel 

Intervening. Jurnal Ekonomi Dan Bisnis Islam, 3(1), 26–38. 

https://doi.org/10.20473/jebis.v3i1.3599 

Jenneboer, L., Herrando, C., & Constantinides, E. (2022). The Impact of Chatbots 

on Customer Loyalty: A Systematic Literature Review. Journal of Theoretical 

and Applied Electronic Commerce Research, 17(1), 212–229. 

https://doi.org/10.3390/jtaer17010011 

Joseph, J., Sivakumaran, B., & Mathew, S. (2020). Does Loyalty Matter? Impact 

of Brand Loyalty and Sales Promotion on Brand Equity. Journal of Promotion 

Management, 26(4), 524–543. 

https://doi.org/10.1080/10496491.2020.1719953 

Joshi, A., Kale, S., Chandel, S., & Pal, D. K. (2015). Likert Scale: Explored and 

Explained. British Journal of Applied Science & Technology, 7(4), 396. 

https://doi.org/10.9734/BJAST/2015/14975 

Justitia, A., Semiati, R., & Ayuvinda, N. R. (2019). Customer Satisfaction Analysis 

of Online Taxi Mobile Apps. Journal of Information Systems Engineering and 

Business Intelligence, 5(1), 85–92. https://doi.org/10.20473/jisebi.5.1.85-92 

Kamil, N., Rusli, R., & Erlyani, N. (2020). Hubungan Kepuasan Pelanggan Dengan 

Loyalitas Pelanggan Jasa Go Jek Banjarbaru. Jurnal Kognisia, 1(2), 1–7. 

https://doi.org/10.20527/jk.v1i2.1540 

 

 



53 
 

 
 

Kennedy-Eden, H., & Gretzel, U. (2012). A Taxonomy of Mobile Applications in 

Tourism. E-Review of Tourism Research, 10(2), 47–50. 

Kotler, P., Bowen, J. T., Makens, J. C., & Baloglu, S. (2014). Marketing for 

Hospitality and Tourism (6th ed.). Pearson Education. 

Laksana, F. (2008). Manajemen Pemasaran. Graha Ilmu. 

Latan, H., & Ramli, N. A. (2013). The Results of Partial Least Squares-structural 

Equation Modelling Analyses (PLS-SEM). 

Man, C. K., Ahmad, R., Kiong, T. P., & Rashid, T. A. (2019). Evaluation of Service 

Quality Dimensions Towards Customers’ Satisfaction of Ride-hailing 

Services in Kuala Lumpur, Malaysia. International Journal of Recent 

Technology and Engineering, 7(5), 102–109. 

Mohsan, F., Nawaz, M. M., Khan, M. S., Shaukat, Z., & Aslam, N. (2011). Impact 

of Customer Satisfaction on Customer Loyalty and Intentions to Switch: 

Evidence from Banking Sector of Pakistan. International Journal of Business 

and Social Science, 2(16), 263–270. 

Nasution, A. E., & Syahputra, I. (2022). Building Customer Satisfaction Through 

Promotion And Service Quality To Gojek Service Users In Medan. Journal of 

International Conference Proceedings, 5(2), 535–545. 

https://doi.org/10.32535/jicp.v5i2.1717 

Nguyen-Phuoc, D. Q., Su, D. N., Tran, P. T. K., Le, D. T. T., & Johnson, L. W. 

(2020). Factors Influencing Customer’s Loyalty Towards Ride-hailing Taxi 

Services–A Case Study of Vietnam. Transportation Research Part A: Policy 

and Practice, 134, 96–112. https://doi.org/10.1016/j.tra.2020.02.008 

Nguyen-Phuoc, D. Q., Tran, P. T. K., Su, D. N., Oviedo-Trespalacios, O., & 

Johnson, L. W. (2021). The Formation of Passenger Loyalty: Differences 

between Ride-hailing and Traditional Taxi Services. Travel Behaviour and 

Society, 24, 218–230. https://doi.org/10.1016/j.tbs.2021.04.006 

Nguyen Phuoc, D. Q., Vo, N. S., Su, D. N., Nguyen, V. H., & Oviedo-Trespalacios, 

O. (2021). What Makes Passengers Continue Using and Talking Positively 

About Ride-hailing Services? The Role of the Booking App and Post-Booking 

Service Quality. Transportation Research Part A: Policy and Practice, 150, 

 

 



54 
 

 
 

367–384. https://doi.org/10.1016/j.tra.2021.06.013 

Nugraha, D. H. (2020). Kualitas Pelayanan Dan Harga Terhadap Loyalitas 

Pelanggan Dalam Menggunakan Jasa Go-Food pada Aplikasi Go-Jek. Jurnal 

Imiah Psikologi, 8(3), 428–440. 

https://doi.org/10.30872/psikoborneo.v8i3.5361 

Ozturk, A. B., Bilgihngan, A., Nusair, K., & Okumus, F. (2016). What Keeps The 

Mobile Hotel Booking Users Loyal? Investigating The Roles of Self-efficacy, 

Compatibility, Perceived Ease of Use, and Perceived Convenience. 

International Journal of Information Management, 36(6), 1350–1359. 

https://doi.org/10.1016/j.ijinfomgt.2016.04.005 

Padlee, S. F., Thaw, C. Y., & Zulkiffli, S. N. A. (2019). The Relationship Between 

Service Quality, Customer Satisfaction and Behavioural Intentions. Tourism 

and Hospitality Management, 25(1), 121–139. 

https://doi.org/10.20867/thm.25.1.9 

Park, E. (2019). The Role of Satisfaction on Customer Reuse to Airline Services: 

An Application of Big Data Approaches. Journal of Retailing and Consumer 

Services, 47, 370–374. https://doi.org/The Role of Satisfaction on Customer 

Reuse to Airline Services: An Application of Big Data Approaches 

Pemayun, T. I. D. P., & Ekawati, N. W. (2016). Pengaruh Promosi, Atmosfer Gerai, 

Dan Merchandise Terhadap Pembelian Impulsif Pada Hardy’s Mall Gatsu 

Denpasar. Udayana University. 

Preacher, K. J., & Hayes, A. F. (2004). SPSS and SAS Procedures for Estimating 

Indirect Effects in Simple Mediation Models. Behavior Research Methods, 

Instruments, & Computers, 36, 717–731. https://doi.org/10.3758/BF03206553 

Rahman, M. F. (2020). Pengaruh Sales Promotion, Customer Satisfaction, dan 

Service Quality Terhadap Customer Loyalty Tiket.com (Studi pada 

Mahasiswa Universitas Brawijaya). Jurnal Ilmiah Mahasiswa FEB, 8(2). 

Rahman, S., Santoso, P. H., Stevanie, S., & Rusmansyah, W. (2021). Pengaruh 

Kepercayaan, Inovasi, Dan Kualitas Layanan Terhadap Kepuasan Dan 

Loyalitas Pelanggan Gojek. Kurs: Jurnal Akuntansi, Kewirausahaan Dan 

Bisnis, 6(1), 65–77. 

 

 



55 
 

 
 

Rajagopal, P. D. F. (2007). Marketing Dynamics, Theory And Practice (1st ed.). 

New Age International Publisher. 

Ringold, D. J., & Weitz, B. (2007). The American Marketing Association 

Definition of Marketing: Moving from Lagging to Leading Indicator. Journal 

of Public Policy & Marketing, 26(2), 251–260. 

https://doi.org/10.1509/jppm.26.2.251 

Shen, J., Qiu, F., Li, W., & Feng, P. (2015). Exploring The Effect of The 

Telephone/Online Booking System on Taxi Service: Case Study of Suzhou 

City in China. CICTP 2015, 1201–1212. 

https://doi.org/10.1061/9780784479292.111 

Shin, S. K. S., Amenuvor, F. E., Basilisco, R., & Owusu-Antwi, K. (2019). Brand 

Trust and Brand Loyalty: A Moderation and Mediation Perspective. Current 

Journal of Applied Science and Technology, 38(4), 1–17. 

https://doi.org/10.9734/cjast/2019/v38i430376 

Sholihat, A. S. (2018). Pengaruh Promosi Penjualan Dan Kualitas Pelayanan 

Terhadap Keputusan Pembelian Di Krema Koffie. Jurnal Online Mahasiswa 

(JOM) Bidang Ilmu Sosial Dan Ilmu Politik, 5(1), 1–15. 

Siyal, A. W., Hongzhuan, C., & Gang, C. (2021). From Consumer Satisfaction to 

Recommendation of Mobile App–based Services: An Overview of Mobile 

Taxi Booking Apps. Sage Open, 11(1), 1–14. 

https://doi.org/10.1177/21582440211004179 

Subagyo, A. (2010). Marketing In Business. Mitra Wacana Media. 

Subowo, M. H. (2020). Pengaruh Prinsip Technology Acceptance Model (TAM) 

Terhadap Kepuasan Pelanggan Aplikasi Ojek Online XYZ. Walisongo 

Journal of Information Technology, 2(2), 79–92. 

https://doi.org/10.21580/wjit.2020.2.2.6939 

Sukma, M., & Riptiono, S. (2022). Pengaruh Transaction Convenience, Coupon 

Sales Promotion, dan Perceived Value terhadap Repurchase Intention dengan 

Customer Satisfaction sebagai Variabel Intervening: Studi pada Pengguna 

Shopee Pay di Kabupaten Kebumen. Jurnal Ilmiah Mahasiswa Manajemen, 

Bisnis Dan Akuntansi, 4(1), 131–153. 

 

 



56 
 

 
 

Surahman, I. G. N., Yasa, P. N. S., & Wahyuni, N. M. (2020). The Effect of Service 

Quality on Customer Loyalty Mediated by Customer Satisfaction in Tourism 

Villages in Badung Regency. Jurnal Ekonomi & Bisnis JAGADITHA, 7(1), 

46–52. https://doi.org/10.22225/jj.7.1.1626.46-52 

Taris, H. S., & Purwanto, S. (2022). Analisis Pengaruh Promosi Penjualan terhadap 

Loyalitas Pelanggan dengan Peran Mediasi Kepuasan Pelanggan Pada 

Layanan Go-Food di Surabaya. Jurnal Manajemen Dan Sains, 7(2), 449–454. 

https://doi.org/10.33087/jmas.v7i2.427 

Tjahjaningsih, E., Ningsih, D. H. U., & Utomo, A. P. (2020). The Effect of Service 

Quality and Product Diversity on Customer Loyalty: The Role of Customer 

Satisfaction and Word of Mouth. Journal of Asian Finance, Economics and 

Business, 7(2), 481–490. https://doi.org/10.13106/jafeb.2020.vol7.no12.48 

Tjiptono, F., & Diana, A. (2015). Satisfied Customers. 

Wallace, S., Clark, M., & White, J. (2012). ‘It’s on my iPhone’: Attitudes to The 

Use of Mobile Computing Devices in Medical Education, A Mixed-methods 

Study. BMJ Open, 2(4), 1–7. https://doi.org/10.1136/bmjopen-2012-001099 

Widodo, A., & Murwatiningsih, M. (2019). The Influence of Promotion and Trust 

on Customer Loyalty through Customer Satisfaction. Management Analysis 

Journal, 8(3), 265–274. 

Widyawati, R., & Widowati, A. S. (2021). Effect of Service Quality and Online 

Servicescape Toward Customer Satisfaction and Loyalty Mediated by 

Perceived Value. IOP Conference Series: Earth and Environmental Science, 

704(1), 1–11. https://doi.org/10.1088/1755-1315/704/1/012011 

Wiranata, A. T., & Hananto, A. (2020). Do Website Quality, Fashion 

Consciousness, and Sales Promotion Increase Impulse Buying Behavior of E-

Commerce Buyers? Indonesian Journal of Business and Entrepreneurship, 

6(1), 74–74. https://doi.org/10.17358/IJBE.6.1.74 

Wong, K. K. K. (2013). Partial Least Squares Structural Equation Modeling (PLS-

SEM) Techniques Using SmartPLS. Marketing Bulletin, 24(1), 1–32. 

Zhao, X., Lynch Jr, J. G., & Chen, Q. (2010). Reconsidering Baron and Kenny: 

Myths and truths about mediation analysis. Journal of Consumer Research, 

 

 



57 
 

 
 

37(2), 197–206. https://doi.org/10.1086/651257  

  

 

 



 
 

58 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

APPENDIX 1  

QUESTIONNAIRES 

 

 

 



59 
 

 
 

 

 

 

 



60 
 

 
 

 

 



61 
 

 
 

 

 



62 
 

 
 

 

 



63 
 

 
 

 

 



64 
 

 
 

 

 



65 
 

 
 

 

 



66 
 

 
 

 

 



67 
 

 
 

  

 

 



 
 

68 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

APPENDIX 2  

PRIMARY DATA 

 

 

 



69 
 

 
 

Apakah anda 

memiliki 

aplikasi 

Gojek? 

Apakah anda 

pernah 

memesan 

transportasi 

online  

Gojek? 

Jenis Kelamin Seberapa 

sering anda 

memesan go-

ride/go-car 

dalam 

seminggu? 

Jenis layanan 

transportasi 

yang paling 

sering anda 

pilih 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Car 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 
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Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria 1-3x seminggu Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Car 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Car 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Car 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Car 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 
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Ya Ya Pria Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 

Ya Ya Wanita 1-3x seminggu Go-Car 
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Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 
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Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita 1-3x seminggu Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Car 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Car 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Car 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Car 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Car 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Car 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 

Ya Ya Wanita Lebih dari 3x 

seminggu 

Go-Ride 
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5 5 5 4 4 4 5 5 5 5 5 5 1 3 3 5 3 3 3 3 3 5 3 4 5 5 5 5 5 5 5 5 5 3 5 4 4 5 

5 4 5 5 5 3 5 5 5 3 4 3 3 3 4 4 4 5 3 3 3 5 5 3 3 3 2 3 3 3 3 3 3 3 3 5 3 5 

5 3 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 5 4 4 4 4 4 4 4 4 

5 4 5 5 5 5 5 5 5 5 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 3 4 3 3 4 4 4 4 4 5 5 4 4 

5 4 4 4 4 4 4 4 4 4 4 4 3 4 3 4 3 3 3 3 4 3 3 4 3 4 4 4 4 4 4 4 4 3 4 4 4 4 

5 3 4 4 4 3 5 5 5 5 5 5 5 4 5 5 5 5 4 4 4 4 4 4 3 5 5 5 5 5 5 4 4 5 5 5 5 5 

5 4 5 5 2 3 3 5 4 3 2 2 1 2 1 3 3 2 3 2 4 3 4 4 3 3 5 3 3 3 3 5 3 3 3 3 2 3 

5 3 4 4 3 3 4 4 4 3 4 4 3 4 2 4 4 3 4 3 4 4 3 5 3 4 3 3 4 3 3 4 4 3 3 3 3 3 

5 4 4 4 4 4 5 5 5 5 5 5 4 4 5 5 4 4 5 4 5 5 5 3 3 3 4 3 3 4 3 5 3 4 4 4 4 4 

4 3 5 5 4 4 4 5 4 4 4 5 5 5 5 5 4 4 3 4 5 5 5 4 5 5 4 4 5 5 5 4 4 4 5 5 5 4 

5 4 4 5 3 3 5 5 4 4 4 3 4 3 3 3 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 

5 2 5 5 3 4 5 5 5 4 4 4 4 4 4 4 3 4 3 3 4 4 4 3 3 3 4 4 3 4 3 4 3 3 3 4 4 3 

5 4 4 5 3 3 4 4 4 4 3 4 4 3 4 3 4 3 2 2 3 4 4 5 3 3 3 3 4 3 4 5 5 5 5 4 4 4 

5 5 5 5 4 3 4 4 4 4 5 4 4 4 4 4 5 5 4 5 4 4 5 5 4 4 5 4 4 4 4 5 5 5 5 5 4 4 

5 4 4 5 5 5 5 5 5 5 5 5 5 5 3 5 5 3 5 3 3 4 4 3 3 3 3 3 3 3 4 5 4 5 5 5 5 5 

5 3 4 4 3 3 4 4 4 3 4 4 3 4 2 4 4 3 4 3 4 4 3 5 3 4 3 3 4 3 3 4 4 3 3 3 3 3 

5 4 5 5 3 2 5 5 5 4 5 5 3 4 2 5 3 2 2 2 4 5 4 4 3 4 3 3 4 5 5 2 4 3 5 5 4 5 

5 5 4 3 2 3 5 4 4 3 3 3 4 4 4 4 4 4 4 2 3 3 3 3 3 3 4 3 4 4 4 3 3 4 3 4 4 4 
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5 4 4 4 2 4 5 5 4 4 4 4 2 4 4 4 4 3 3 3 4 3 4 3 2 3 2 2 3 3 2 4 3 3 3 3 3 2 

5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 4 4 4 5 5 4 5 5 5 5 5 4 5 4 5 4 5 5 5 4 5 4 5 5 5 5 5 4 5 4 4 5 5 4 4 5 

5 5 5 5 4 3 5 5 5 5 5 5 4 5 4 5 5 4 4 4 4 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 

5 4 5 5 5 5 4 4 4 3 4 3 3 4 1 4 5 5 5 5 4 4 4 4 4 3 3 3 3 4 3 5 4 4 3 4 3 4 

5 4 2 3 2 3 5 5 5 3 4 4 2 4 2 5 2 3 3 3 2 5 4 2 2 4 3 1 4 3 3 4 2 3 3 3 3 4 

4 3 4 4 4 4 5 5 4 3 3 3 3 3 4 3 3 3 4 2 4 4 3 4 3 3 3 3 3 4 3 4 3 3 3 3 3 3 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 4 5 

4 4 5 5 5 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 4 5 4 4 5 5 5 4 5 3 4 4 3 4 3 4 5 5 5 5 5 4 4 5 4 4 4 4 4 5 4 4 4 5 4 5 

4 4 4 3 3 4 4 4 4 4 4 4 3 3 3 4 3 3 3 3 3 4 3 3 4 4 4 4 4 4 4 4 3 4 4 4 3 4 

5 5 5 1 2 3 5 4 5 5 5 5 4 4 4 4 2 4 4 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

4 4 4 4 3 3 3 3 4 2 2 2 2 3 3 2 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 

4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 2 4 4 3 3 3 4 4 3 4 4 4 4 4 

5 3 5 4 3 3 5 5 5 4 4 4 4 3 4 4 4 3 3 3 4 3 3 3 3 3 3 3 4 4 4 4 3 3 3 4 4 4 

5 5 5 5 4 4 5 4 5 5 5 5 5 5 5 4 5 3 4 5 4 1 4 5 4 5 5 4 4 5 5 5 5 5 4 5 5 5 

4 4 4 4 3 4 5 5 5 5 4 4 4 3 4 4 4 3 3 3 3 3 3 4 2 4 3 3 2 4 4 3 4 4 4 4 4 4 

5 5 4 4 3 3 4 5 5 5 4 3 4 5 5 3 4 5 5 3 5 4 5 4 4 4 4 5 5 5 3 3 3 5 4 5 5 3 

4 3 4 4 2 2 4 4 4 3 3 3 3 3 3 3 3 3 3 3 3 4 3 4 4 4 3 4 4 4 4 3 4 4 4 4 4 4 

5 4 5 4 2 3 5 5 5 4 5 5 5 4 5 4 4 3 3 3 3 3 3 5 5 5 4 4 5 4 4 4 4 5 5 5 5 5 

5 3 5 5 3 3 5 5 5 5 5 5 5 5 3 5 5 3 3 3 3 3 3 4 4 4 4 4 4 4 4 4 4 5 4 4 5 5 

5 4 4 4 4 4 4 4 5 4 3 3 3 4 3 4 3 4 4 3 4 4 4 5 5 5 5 5 5 5 5 5 5 4 4 3 4 4 

4 5 4 3 5 4 5 4 5 4 4 3 3 3 4 5 3 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 
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4 4 4 4 3 2 4 4 4 4 4 4 4 4 4 4 4 3 3 3 4 4 3 4 3 3 3 3 4 4 4 3 4 4 4 4 4 4 

4 3 4 4 2 2 3 4 4 3 3 3 3 3 3 3 3 2 2 2 2 2 3 2 3 3 2 2 2 3 3 3 3 3 3 3 3 3 

4 4 4 4 4 4 4 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 4 5 5 4 4 5 5 4 4 4 4 4 4 4 5 5 4 4 4 4 4 4 4 4 4 5 4 4 4 4 5 4 5 4 4 4 4 

2 2 4 2 3 3 4 4 4 2 3 3 2 3 3 2 3 3 3 3 3 4 4 2 2 2 2 3 2 3 3 4 3 3 3 3 3 3 

4 3 3 3 4 4 4 4 4 4 4 4 4 4 3 3 3 3 3 3 3 3 4 3 3 4 3 3 3 3 3 4 3 3 4 4 4 4 

5 4 5 4 5 4 5 5 5 4 4 5 5 4 5 5 4 4 4 5 5 5 5 5 5 4 5 5 4 4 5 5 5 4 5 5 4 5 

5 5 5 5 4 4 5 5 5 5 5 5 5 5 4 4 5 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 5 4 4 

4 4 4 3 4 3 4 5 4 3 3 2 1 3 2 3 3 3 3 3 3 3 4 3 3 3 3 3 3 4 3 4 3 3 2 3 3 3 

5 5 5 4 3 2 5 5 5 5 5 4 4 4 4 5 5 3 3 4 4 5 4 4 3 5 4 4 5 4 4 5 4 5 4 5 4 4 

5 5 5 5 4 5 5 5 4 4 5 5 5 4 4 4 4 4 4 4 4 5 4 4 4 5 5 5 5 5 5 5 4 4 4 5 5 5 

4 4 4 2 4 5 5 2 4 4 4 4 3 4 3 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 

4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 4 3 3 3 3 3 3 4 3 4 4 4 4 4 3 4 4 3 4 4 4 3 3 

5 5 5 5 4 4 5 5 5 5 5 5 5 5 4 4 4 4 4 4 5 5 5 4 4 5 4 4 4 5 5 5 5 5 5 5 5 5 

5 5 4 5 5 4 5 4 5 5 5 5 5 5 4 4 5 5 5 4 5 5 5 4 4 4 3 3 4 5 5 5 5 5 5 5 5 5 

5 5 4 5 5 4 5 4 5 5 5 5 5 5 4 4 5 5 5 4 5 5 5 4 4 4 3 3 4 5 5 5 5 5 5 5 5 5 

5 5 5 5 3 3 5 5 5 5 5 5 5 5 5 5 4 4 4 4 3 4 4 4 4 3 4 4 4 4 3 4 4 4 5 4 5 4 

5 5 5 5 5 4 4 4 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 4 5 5 4 5 4 5 4 5 5 5 4 4 5 5 5 5 5 4 5 4 5 4 5 5 4 5 5 4 5 5 5 5 4 4 4 4 

4 4 5 5 4 5 4 5 4 5 5 5 4 4 5 5 5 5 5 4 5 4 5 4 5 5 4 5 5 4 5 5 5 5 4 4 4 4 

5 5 4 5 4 3 4 4 4 5 5 4 5 5 4 4 5 3 5 5 4 4 5 5 4 4 5 3 5 5 4 5 5 5 4 4 5 5 

5 5 4 5 4 3 4 4 4 5 5 4 5 5 4 4 5 3 5 5 4 4 5 5 4 4 5 3 5 5 4 5 5 5 4 4 5 5 

4 4 4 5 5 4 4 5 4 4 5 4 5 4 5 5 4 4 5 5 4 4 4 5 5 5 4 4 5 5 5 4 4 4 5 5 5 5 

4 4 4 4 4 5 5 5 5 4 4 5 4 5 5 4 5 5 5 5 5 5 4 5 5 5 5 5 5 4 5 5 4 4 4 5 5 4 

3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 
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5 5 5 5 5 5 4 5 5 4 5 4 5 5 5 4 5 5 4 4 5 5 4 4 4 4 5 5 5 4 4 5 4 4 4 5 5 5 

5 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 4 4 3 5 4 5 5 5 3 3 3 4 4 4 4 5 5 5 5 5 4 4 5 3 3 5 5 5 3 4 4 4 4 4 4 

5 4 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 3 5 3 5 3 5 5 5 5 5 5 5 5 5 5 5 4 3 3 3 4 4 4 3 3 3 3 4 4 3 3 4 3 4 3 3 3 

4 4 4 4 3 3 4 4 3 3 4 4 3 4 3 3 3 3 3 3 3 3 3 3 3 3 4 3 3 3 3 4 4 3 3 3 3 3 

4 5 5 5 5 5 5 5 5 4 5 4 5 4 4 3 5 5 5 5 5 4 4 5 5 4 4 5 5 4 3 4 5 4 5 5 4 5 

4 5 5 5 5 5 5 5 5 4 5 4 5 4 4 3 5 5 5 5 5 4 4 5 5 4 4 5 5 4 3 4 5 4 5 5 4 5 

5 5 5 5 5 5 5 5 5 5 5 5 3 3 3 5 3 3 4 5 5 5 5 4 3 3 4 3 3 3 3 5 4 4 5 5 3 5 

4 4 4 4 4 4 5 5 4 4 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 

5 4 5 4 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 5 5 4 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 

4 4 4 4 4 4 5 4 4 4 4 5 4 4 4 5 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 

5 4 5 4 4 4 5 5 5 5 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 5 5 5 5 5 5 5 3 3 3 3 5 3 3 5 5 5 5 5 3 3 3 4 3 4 5 5 5 3 5 5 4 4 4 

4 5 5 5 3 4 4 5 4 5 4 4 4 4 4 5 4 4 3 3 4 4 4 3 3 4 3 2 4 3 4 5 3 4 4 4 4 3 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 4 4 5 5 5 5 5 5 5 4 5 4 4 4 4 4 4 4 5 5 5 5 5 5 4 5 5 5 5 5 4 4 4 4 4 

4 4 4 4 4 3 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 3 4 4 4 5 4 4 4 4 4 4 

4 4 4 5 5 4 4 4 5 5 5 4 4 5 4 5 5 4 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 4 4 4 4 5 5 5 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 3 4 4 4 4 4 5 5 5 4 4 4 4 4 

4 4 3 3 2 3 4 3 3 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 

5 4 4 4 4 4 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 3 3 4 4 4 4 3 4 4 4 4 4 

4 4 5 4 4 4 5 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 4 5 2 3 
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3 3 5 5 4 3 4 5 4 3 4 3 4 4 3 3 4 2 1 3 4 3 3 3 2 3 4 3 4 3 4 5 4 3 4 4 3 3 

5 5 5 5 5 5 4 4 5 5 5 4 4 5 5 4 5 4 4 5 4 5 5 4 5 5 4 5 4 5 4 5 5 4 5 4 5 5 

5 4 5 5 5 3 5 5 5 5 4 5 5 5 4 5 5 3 3 3 4 4 3 3 3 3 4 4 4 4 3 3 3 4 4 4 4 4 

4 4 4 4 4 3 4 4 4 4 3 3 4 4 4 4 4 3 3 3 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 4 4 5 3 3 4 4 4 4 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 4 5 5 5 5 5 

5 4 5 4 3 4 4 5 4 4 4 4 2 4 3 3 4 3 3 3 4 4 3 4 3 3 3 4 4 4 3 4 4 4 3 4 4 4 

5 4 5 5 4 4 5 5 4 5 5 4 5 5 4 4 5 5 5 4 5 5 5 4 5 4 4 5 5 4 5 4 5 5 5 4 5 4 

4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 4 5 5 5 5 4 5 5 5 5 4 4 4 4 5 4 4 5 5 4 4 4 4 4 4 4 4 5 4 4 5 5 4 4 

3 4 3 4 3 3 5 5 5 5 5 5 2 3 3 4 3 4 3 3 3 3 3 4 4 3 4 3 4 4 3 4 4 3 4 4 4 4 

4 3 4 5 5 5 4 4 4 4 3 3 3 4 3 4 3 4 4 4 4 4 3 3 3 3 4 3 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 3 3 4 4 4 4 4 4 2 4 2 4 4 4 4 4 4 4 4 4 4 4 4 4 3 5 3 4 5 4 4 4 4 4 

4 4 4 4 4 4 5 5 5 5 5 5 3 4 3 4 4 3 3 3 3 3 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 5 4 5 4 5 5 5 5 5 5 5 5 5 5 5 3 4 4 4 5 4 5 5 5 5 4 5 5 5 5 5 4 4 5 5 5 5 

4 4 4 4 3 4 4 4 4 4 4 4 2 3 2 3 3 3 2 2 4 4 3 3 3 3 4 4 4 3 4 3 3 3 4 4 4 4 

5 3 3 4 4 4 5 4 4 4 4 3 4 4 3 4 3 3 3 3 3 3 4 4 3 4 4 3 3 4 4 4 4 4 3 4 3 4 

5 3 5 5 3 3 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 4 3 4 3 3 5 5 4 4 3 3 2 3 2 3 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 

5 5 5 5 3 4 5 5 5 5 4 4 3 4 3 5 3 4 3 3 4 3 4 3 5 5 5 5 5 5 5 5 5 5 4 3 2 4 

5 5 5 5 4 4 5 5 5 5 5 5 2 5 3 5 5 3 5 4 3 5 4 4 5 5 5 5 5 5 5 4 4 4 5 5 5 5 

5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 4 5 4 5 5 5 5 5 5 4 5 5 5 5 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

4 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

3 4 4 3 4 4 3 3 3 3 4 4 3 3 4 3 3 3 3 3 4 4 4 3 3 3 3 3 3 3 3 3 3 4 4 4 4 4 
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5 4 4 4 4 4 4 4 4 4 4 4 3 3 3 4 3 3 3 4 3 4 4 3 3 3 4 3 4 3 3 3 3 3 3 4 4 4 

4 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 3 5 5 5 5 5 5 5 5 5 3 4 5 5 5 5 5 5 5 3 3 4 4 3 5 5 5 5 4 5 5 3 5 5 

5 4 5 5 4 4 4 5 5 4 4 4 3 4 4 4 4 4 5 5 5 5 5 5 4 5 5 5 4 5 5 5 5 4 4 5 4 4 

5 4 5 4 4 3 4 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 4 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 3 3 3 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 5 5 5 5 4 5 5 5 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 

3 3 3 3 3 2 4 4 5 4 4 4 3 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 

5 4 4 4 5 4 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 

5 4 4 4 1 2 4 4 3 3 3 3 4 3 2 3 3 1 1 1 3 3 2 3 3 3 3 3 3 3 3 4 3 3 3 3 3 3 

4 1 4 4 5 4 5 5 5 4 4 4 4 4 5 4 5 4 3 5 4 3 5 5 4 5 5 5 5 4 5 4 5 5 4 5 4 5 

5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 3 4 4 3 4 4 4 4 4 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 

4 4 4 4 4 4 3 4 4 2 3 3 3 2 2 3 3 3 3 3 3 3 3 4 2 3 2 3 3 4 4 4 4 3 3 3 2 3 

4 4 4 4 4 4 4 4 4 4 4 4 2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 

4 4 4 4 4 4 5 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 3 4 4 3 4 3 4 4 4 4 4 

5 5 4 4 2 3 5 5 5 5 5 5 5 5 5 5 5 3 3 4 3 3 2 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 

5 2 4 4 4 4 4 4 4 4 4 3 4 3 3 4 4 3 3 3 4 4 2 2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 4 4 5 5 5 5 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 5 4 5 5 4 4 5 5 4 4 

4 4 4 2 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 3 3 3 4 4 3 4 4 4 4 4 

4 4 4 4 4 4 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 4 4 4 4 5 4 5 4 4 5 4 4 4 4 4 5 5 5 4 
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5 4 4 5 3 3 5 5 5 4 4 4 4 4 3 4 3 4 4 4 4 4 4 4 3 4 3 4 4 3 4 4 3 3 3 4 4 4 

4 4 4 4 3 4 4 4 4 4 3 3 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 

5 5 5 4 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 4 5 3 4 5 5 5 4 3 3 4 4 2 4 4 3 3 3 4 4 4 4 3 3 5 4 3 5 4 4 4 4 5 4 5 3 

5 4 4 3 3 4 5 5 5 5 5 4 4 4 3 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 4 3 4 4 4 4 3 

3 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 3 3 3 3 4 4 3 3 3 4 4 4 4 4 4 3 4 3 4 4 4 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 4 4 4 4 4 5 4 5 4 5 4 5 4 5 4 5 4 5 4 

4 4 5 4 4 5 5 5 5 5 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

3 3 4 3 3 2 3 3 3 3 3 3 3 3 3 3 3 2 3 2 3 3 3 2 2 2 3 2 3 3 3 3 3 3 3 3 3 3 

5 5 5 4 4 5 5 5 4 4 5 5 5 5 4 4 5 4 4 4 5 4 4 4 4 4 4 4 4 5 5 5 4 4 4 4 4 5 

4 3 5 4 4 3 5 4 4 4 4 4 4 4 3 4 4 4 3 4 5 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 

4 3 4 4 3 4 5 5 5 4 4 4 3 4 3 4 3 4 4 4 4 4 4 4 3 4 3 4 4 4 4 4 3 4 4 4 3 4 

4 3 4 3 4 4 5 4 5 5 4 4 4 4 3 5 4 3 3 3 4 3 4 3 3 3 3 3 3 3 4 4 3 4 4 4 4 4 

4 5 5 5 5 4 5 5 4 5 5 4 4 5 4 4 5 4 4 5 5 5 5 5 4 5 5 4 5 5 5 4 4 4 4 4 5 5 

4 4 4 4 4 3 5 5 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 

4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 4 4 4 4 3 4 5 4 3 3 3 4 3 3 4 3 3 3 3 4 3 4 3 3 3 4 3 4 3 4 4 3 4 3 4 4 4 

4 2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 4 5 5 5 5 5 4 5 5 4 5 5 4 5 5 5 4 5 4 5 4 4 5 5 5 5 4 5 5 5 4 5 4 5 5 5 5 

4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

5 4 5 5 4 5 5 5 5 5 3 5 3 4 3 4 3 4 3 3 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 4 4 4 4 4 4 3 4 4 4 2 2 2 2 4 2 3 3 3 4 2 4 3 3 4 4 3 4 3 4 4 3 4 3 4 3 4 

5 5 5 5 3 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 4 5 4 4 4 4 4 4 4 5 4 4 4 4 4 4 
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4 4 4 4 4 4 4 4 4 5 4 5 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 5 4 4 4 4 4 4 5 

5 4 5 5 4 5 5 5 5 4 4 4 4 4 4 4 3 4 4 4 5 5 4 3 3 3 4 4 3 3 3 3 3 3 3 3 3 3 

5 5 4 4 5 5 5 4 5 5 4 5 4 5 5 5 4 5 4 5 5 5 5 5 4 5 5 4 5 5 4 5 5 4 4 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 1 4 4 4 5 4 4 4 4 4 5 5 4 5 4 4 4 5 4 5 5 5 5 5 5 5 

4 4 4 4 1 3 4 4 4 4 3 3 3 3 2 3 3 2 3 2 1 3 1 2 2 2 2 2 2 2 3 3 2 2 3 2 3 3 

5 4 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 4 4 4 4 3 4 5 5 5 4 5 5 5 5 5 

5 4 4 4 4 4 5 5 5 3 3 3 2 5 3 5 3 4 4 4 4 4 5 3 3 4 5 4 5 4 5 5 4 4 3 4 2 4 

5 4 4 4 3 3 4 4 5 4 1 4 4 4 4 4 4 4 4 3 4 3 4 4 3 4 4 3 4 3 4 4 4 4 4 4 4 4 

5 5 4 5 5 5 5 5 5 4 5 4 5 5 5 4 5 5 5 5 5 4 5 5 4 5 5 4 5 5 5 5 4 5 5 4 4 5 

5 5 4 5 5 5 5 5 5 4 5 4 5 5 5 4 5 5 5 5 5 4 5 5 4 5 5 4 5 5 5 5 4 5 5 4 4 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 4 5 5 5 5 5 4 4 5 5 5 5 5 4 4 4 4 4 5 4 3 4 5 4 4 4 5 5 5 5 4 4 5 5 

5 4 4 4 4 4 5 5 5 5 4 4 3 4 4 4 4 4 4 4 4 4 4 4 3 4 4 3 3 4 4 4 4 3 4 3 3 3 

5 4 5 4 2 4 5 5 5 5 5 4 5 5 5 5 5 4 4 4 5 4 4 4 4 4 5 4 4 4 4 5 4 5 4 4 4 4 

5 5 5 5 5 5 5 5 5 5 5 5 5 4 4 4 4 4 4 4 4 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 5 5 

4 4 4 5 3 3 5 4 5 3 4 4 5 4 4 5 5 3 4 4 4 3 3 4 4 3 3 4 4 4 4 4 4 4 4 4 4 4 

4 5 4 4 5 5 5 5 5 5 5 5 3 4 2 5 3 5 5 5 5 5 5 4 3 4 3 3 3 4 4 4 4 4 4 4 4 4 

4 3 4 4 3 3 4 4 4 4 4 4 4 4 3 3 4 3 3 3 4 3 3 3 4 4 4 4 4 3 4 4 4 4 4 4 4 4 

5 2 4 4 4 3 5 5 5 5 5 4 4 4 3 4 3 3 3 3 4 3 3 4 4 4 4 4 4 3 4 3 3 3 3 4 4 4 

5 4 4 4 5 4 4 5 5 5 4 4 5 5 4 5 5 3 3 3 4 5 4 4 5 5 5 4 4 4 4 4 5 4 4 4 4 4 

5 5 5 5 2 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 4 5 3 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 3 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 3 3 5 3 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 3 5 3 5 5 5 4 4 1 2 1 2 1 3 3 3 3 4 3 5 4 5 5 5 5 5 4 3 3 4 3 4 2 4 

4 4 3 4 3 2 5 4 5 3 4 3 4 4 3 4 4 2 3 4 3 4 4 5 4 3 4 4 4 4 3 4 4 4 3 3 3 4 

5 5 5 4 5 5 5 5 4 5 5 5 5 4 5 5 5 4 4 5 4 5 5 4 4 5 5 5 4 4 5 5 5 5 4 5 5 4 
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APPENDIX 3  

DATA ANALYSIS 
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Structural Model 
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Outer Model 
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BBA L S SP SQ 

BBA1 0,588         

BBA10 0,775         

BBA2 0,561         

BBA3 0,658         

BBA4 0,602         

BBA5 0,592         

BBA6 0,657         

BBA7 0,678         

BBA8 0,678         

BBA9 0,728         

L1   0,767       

L2   0,815       

L3   0,797       

L4   0,841       

L5   0,801       

L6   0,739       

L7   0,795       

S1     0,831     

S2     0,876     

S3     0,861     

S4     0,847     

S5     0,867     

SP1       0,857   

SP2       0,875   

SP3       0,879   

SP4       0,836   

SP5       0,734   

SP6       0,842   

SQ1         0,797 

SQ10         0,835 

SQ2         0,846 

SQ3         0,878 

SQ4         0,817 

SQ5         0,823 

SQ6         0,856 

SQ7         0,817 

SQ8         0,819 

SQ9         0,671 

Outer loadings 
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R-square R-square adjusted 

L 0,719 0,713 

S 0,690 0,685 

R square 
 

Cronbach's alpha Composite 

reliability 

(rho_a) 

Average variance 

extracted (AVE) 

BBA 0,851 0,862 0,429 

L 0,902 0,903 0,630 

S 0,909 0,910 0,734 

SP 0,915 0,920 0,703 

SQ 0,944 0,946 0,668 

Composite reliability and AVE 
 

BBA L S SP SQ 

BBA1 0,588 0,358 0,342 0,311 0,372 

BBA10 0,775 0,688 0,633 0,494 0,566 

BBA2 0,561 0,352 0,427 0,448 0,452 

BBA3 0,658 0,474 0,472 0,451 0,507 

BBA4 0,602 0,399 0,411 0,388 0,399 

BBA5 0,592 0,503 0,486 0,625 0,464 

BBA6 0,657 0,463 0,460 0,617 0,504 

BBA7 0,678 0,571 0,470 0,417 0,390 

BBA8 0,678 0,436 0,348 0,334 0,355 

BBA9 0,728 0,499 0,475 0,429 0,449 

L1 0,688 0,767 0,666 0,564 0,562 

L2 0,659 0,815 0,684 0,502 0,584 

L3 0,489 0,797 0,636 0,476 0,492 

L4 0,578 0,841 0,628 0,594 0,601 

L5 0,523 0,801 0,649 0,602 0,606 

L6 0,630 0,739 0,575 0,513 0,539 

L7 0,545 0,795 0,630 0,556 0,565 

S1 0,573 0,683 0,831 0,631 0,725 

S2 0,672 0,730 0,876 0,600 0,702 

S3 0,635 0,672 0,861 0,601 0,674 

S4 0,538 0,718 0,847 0,519 0,597 

S5 0,597 0,647 0,867 0,585 0,707 

SP1 0,597 0,615 0,573 0,857 0,596 

SP2 0,582 0,591 0,573 0,875 0,584 

SP3 0,621 0,658 0,655 0,879 0,690 

SP4 0,572 0,533 0,546 0,836 0,595 
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SP5 0,534 0,500 0,515 0,734 0,508 

SP6 0,589 0,535 0,579 0,842 0,575 

SQ1 0,538 0,571 0,621 0,583 0,797 

SQ10 0,568 0,629 0,683 0,577 0,835 

SQ2 0,535 0,604 0,657 0,582 0,846 

SQ3 0,572 0,604 0,678 0,605 0,878 

SQ4 0,579 0,541 0,608 0,551 0,817 

SQ5 0,526 0,530 0,605 0,537 0,823 

SQ6 0,559 0,615 0,673 0,584 0,856 

SQ7 0,626 0,580 0,686 0,621 0,817 

SQ8 0,564 0,597 0,705 0,570 0,819 

SQ9 0,549 0,533 0,569 0,581 0,671 

Cross loadings 
 

Original 

sample 

(O) 

Sample 

mean (M) 

Standard 

deviation 

(STDEV) 

T statistics 

(|O/STDEV|

) 

P values 

BBA -> L 0.286 0.289 0.080 3.593 0.000 

BBA -> S 0.243 0.246 0.071 3.443 0.001 

S -> L 0.488 0.485 0.097 5.054 0.000 

SP -> L 0.125 0.124 0.068 1.824 0.068 

SP -> S 0.144 0.143 0.076 1.895 0.058 

SQ -> L 0.039 0.041 0.098 0.393 0.695 

SQ -> S 0.527 0.527 0.078 6.722 0.000 

Path Coefficient (mean, stdev, tvalues, pvalues) 
 

Original 

sample 

(O) 

Sample 

mean (M) 

Standard 

deviation 

(STDEV) 

T statistics 

(|O/STDEV|

) 

P values 

SQ -> S -> L 0.257 0.254 0.058 4.434 0.000 

SP -> S -> L 0.070 0.071 0.042 1.658 0.097 

BBA -> S -> L 0.118 0.120 0.044 2.713 0.007 

Specific Indirect Effects 

 

 



 

 
 

 

 

 


