CHAPTER 5

Conclusion and Managerial Implications

This chapter compiles all the previous chapter’s study into a short
conclusion for easier understanding. In addition, limitation and implications are
also mentioned, as well as suggestions and recommendations for future researchers

whom are studying the same topic

5.1 Conclusion

The results obtained from this study can be concluded as the following:

1. Based on the descriptive analysis result, the majority of the respondents are
around 25 — 34 years old.
2. Based on the statistics descriptive of each items indicator, all of the
indicators were high in mean value.
3. Based on the SmartPLS result, it can be concluded that:
a. Based on the outer loading results, Trust 5 and WQ 3 are not
significant and therefore omitted from further study.
b. Based on the reliability and validity test, all of the indicators are well
above 0.7 as suggested by Nunnaly (1978).
c. Using the bootstrapping result, E-WOM has a significant effect on
user trust. Hla accepted.
d. Using the bootstrapping analysis, E-WOM has a significant effect

on user behavioural intention. H1b accepted.
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e. Using the bootstrapping analysis, web quality has a significant effect
on user trust. H2a accepted.

f. Using the bootstrapping analysis, perceived risk has a significant
effect on user trust. H3a accepted.

g. Using the bootstrapping analysis, trust can moderate the effect of E-
WOM on behavioural intention. H5 accepted.

h. Using the bootstrapping analysis, performance expectancy has a

significant effect on user behavioural intention. H8 accepted.

5.2 Managerial Implication

Putting aside all the theoretical explanations in the study, there are only
several indicators that has a significant effect on crypto adoption. Based on the
result above, E-WOM has a significant effect on both user trust and behavioural
intention. Therefore, as mentioned above, the main fuel of cryptocurrency value is
hype. One of the most common way to spread said hype is E-WOM. A certain
crypto coin can he the best and the most use case or utility, but without the hype, it
wont have much value, vice versa. It is suggested that companies or individuals
who are interested in using cryptocurrency to do a deep research and to just adopt

the ones with the highest market caps as a safe bet, such as Bitcoin and Ethereum.

Based on the results of this study, website quality also has a significant
impact on trust, although it does not necessarily increase behavioural or purchase
intention. Performance expectancy also has a influence on user’s behavioural
intention, which is expected as user’s adopt a certain coin expecting it to either go

higher in price value, or improves in scalability and utilities. Lastly trust does
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moderate the effect of E-WOM towards behavioural intention, although negatively.
This means that for people who have low trust on cryptocurrency have the chance

to get influence by E-WOM more towards their behavioural intention.

5.3 Research Limitation

In every research, there will always be several limitations throughout the
process. This research was made during the bear market or during the economic
crisis which may have may made the respondents answer in bias of the situation. It
iIs very difficult to even get respondents in this field of research, as in the world of
cryptocurrency, clicking the wrong link could mean losing all your money, be it
through malware or scam sites. Lastly, the main journal used in this research did
not research the contribution of trust as mediating variables, and only as

moderating.

5.4 Suggestion for Future Research

For future reference regarding the same topic of research, researchers should
analyse or pick the current market situation depending on the chosen topic as it
could change the data collected completely. It is suggested that data collecting
should also be collected verbally or through interview as gathering data through the
internet in this scope of research is risky for both researcher and respondents. And
when conducting research in this field of study, it is suggested that the main journal
used does research both mediating and moderating to achieve better and clearer

results.
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APPENDIX |
Demographic Questions Answers
Gender Man, Woman, Other
Age 18-24, 25-34, 35-44, 45-55,
56-above

Email

Where are you from
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Have you ever used cryptocurrency?

(either transaction, exchange, or

investment)

Y/N

Have you ever used any cryptocurrency
website? both on-chain or off-chain
such as exchanges (Binance, Coinbase,

Ftx, Tokocrypto, Indodax, etc).

Y/N

How long have you been in the Crypto

Less than a year (<lyear), More than a

world or have been using | year (>1lyear)
Cryptocurrency?
Pertanyaan Demographic Jawaban

Jenis Kelamin

Pria, Wanita, Selainnya

Umur 18-24, 25-34, 35-44, 45-55,
56-Keatas

Email

Domisili
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Apakan anda pernah menggunakan
mata uang crypto? (Bisa transaksi,

pertukaran, investasi)

YIT

Apakah anda pernah menggunakan
website mata uang crypto? Seperti situs
pertukaran baik on-chain maupun off-
chain  (Binance,

Coinbase, FTX,

Tokocrypto, Indodax, etc)

YIT

Sudah berapa lama anda menggunakan

mata uang crypto?

Kurang dari satu tahun (<1tahun),

Lebih dari satu tahun (>1tahun)
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Questions

Answers

Performance
Expectancy (PE)

Strongly
Disagree

Disagree

Neutral

Agree

Strongly
Agree

| find the use of
cryptocurrencies useful in
my daily life.

The use of
cryptocurrencies increases
my chances of achieving
tasks that are important to
me.

The use of
cryptocurrencies and
related services (wallets,
exchanges) helps me
accomplish tasks more
quickly.

The use of
cryptocurrencies increases
my productivity.

Behavioural Intention

Strongly
Disagree

Disagree

Neutral

Agree

Strongly
Agree

| intend to use
cryptocurrencies instead
of traditional money

| plan to use
cryptocurrencies in the
next 6-12 months.

| prefer to use
cryptocurrencies in
payment.

If payment with
cryptocurrencies is not
available as a payment
method in a purchase, |
would request it.

Trust

Strongly
Diagree

Disagree

Neutral

Agree

Strongly
Agree

| believe that
cryptocurrencies are
trustworthy.

| have confidence in
cryptocurrencies.

| do not doubt the veracity
of cryptocurrencies, their
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systems, and related
services.

| am confident that the
legal and technological
structures protect me from
problems with
cryptocurrencies.

Even if they were not
regulated, |1 would still
trust cryptocurrencies.

Cryptocurrencies are
capable of doing their job.

E-WOM

Strongly
Disagree

Disagree

Neutral

Agree

Strongly
Agree

| would recommend the
use of cryptocurrencies to
other potential consumers.

I will point out the
positive aspects of
cryptocurrencies if
someone exposes them to
criticism.

| share the positive
aspects of
cryptocurrencies.

| recommend the use of
cryptocurrencies to people
who ask my advice on
such matters.

| encourage family and
friends to use
cryptocurrencies.

Web Quality

Strongly
Disagree

Disagree

Neutral

Agree

Strongly
agree

The Web of the
cryptocurrencies is of
high quality.

The expected quality of
the cryptocurrency’s
website is extremely high.

The Website of
Cryptocurrencies seems to
be of very poor quality.

Perceived Risk

Strongly
Disagree

Disagree

Neutral

Agree

Strongly
Agree
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| think that the use of
cryptocurrencies puts my
privacy at risk.

The mere use of
cryptocurrencies exposes
me to a general risk.

Using cryptocurrencies
puts my financial
activities at risk.

I think hackers can control
my transaction history if |
use cryptocurrencies.
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Pertanyaan

Jawaban

Performance
Expectancy (PE)

Sangat
Tidak
Setuju

Tidak
Setuju

Netral

Setuju

Sangat
Setuju

Mata uang crypto berguna
dalam kehidupan saya
sehari-hari.

Mata uang crypto
meningkatkan kesempatan
saya menyelesaikan tugas
yang penting dalam hidup
saya.

Menggunakan mata uang
crypto membantu saya
menyelesaikan tugas lebih
cepat (wallet atau
pertukaran).

Mata uang crypto
meningkatkan
produktivitas saya.

Behavioural Intention

Sangat
Tidak
Setuju

Tidak
Setuju

Netral

Setuju

Sangat
Setuju

Saya berniat
menggunakan mata uang
crypto selain mata uang
tradisional.

Saya berencana
menggunakan mata uang
crypto dalam 6-12 bulan
kedepan.

Saya lebih menyukai
menggunakan mata uang
crypto dalam pembayaran.

Jika pilihan pembayaran
menggunakan mata uang
crypto tidak ada, saya
akan mengajukannya.

Trust

Sangat
Tidak
Setuju

Tidak
Setuju

Netral

Setuju

Sangat
Setuju

Saya percaya mata uang
crypto dapat di percaya.

Saya memiliki keyakinan
dalam mata uang crypto.
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Saya tidak meragukan
kebenaran mata uang
crypto, system, dan
kegunaan lainnya.

Saya yakin bahwa hukum
dan struktur teknologi
akan melindungi saya dari
masalah mata uang
crypto.

Meskipun jika tidak di
regulasi, saya akan tetap
menggunakan mata uang
crypto.

Mata uang crypto mampu
melakukan tugasnya.

E-WOM

Sangat
Tidak
Setuju

Tidak
Setuju

Netral

Setuju

Sangat
Setuju

Saya akan merekomendasi
mata uang crypto pada
orang lain.

Saya akan menunjukan
aspek positif mata uang
crypto jika ada yang
mengKkritik.

Saya merasakan aspek
positif mata uang crypto.

Saya akan
merekomendasikan
penggunaan mata uang
crypto kepada orang-
orang yang meminta
nasihat saya tentang hal-
hal tersebut.

Saya akan mendorong
keluarga dan teman saya
untuk menggunakan mata
uang crypto.

Web Quality

Sangat
Tidak
Setuju

Tidak
Setuju

Netral

Setuju

Sangat
Setuju

Kualitas website mata
uang crypto sangat tinggi.

Ekspektasi kualitas
website mata uang crypto
sangat tinggi.

88




Kualitas website mata
uang crypto sangat
rendah.

Perceived Risk Sangat Tidak Netral Setuju Sangat
Tidak Setuju Setuju
Setuju

Menurut saya,
penggunaan mata uang
crypto membahayakan
privasi saya.

Penggunaan mata uang
crypto memiliki banyak
resiko umum.

Menggunakan mata uang
crypto membuat
membahayakan aktivitas
finansial saya.

Saya takut hacker dapat
mengkontrol riwayat
transaksi saya dalam
menggunakan mata uang
crypto.
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APPENDIX 11

Respondents’ Data

Gender Age Where are you from?

1 Man 25-34 Canada

2 Man 35-44 Britain

3 Woman 35-44 New York, USA

4 Man 25-34 The United States

5 Woman 25-34 United States of
America

6 Man 35-44 United States of
America

7 Man 45 - 55 United States of
America

8 Woman 25-34 Indonesia.

9 Man 25-34 USA

10 | Woman 25-34 The United States of
America

11 | Man 56 - above USA

12 | Woman 45 - 55 USA

13 | Woman 35 - 44 Jakarta

14 | Man 25-34 Reston

15 | Man 25-34 Indonesia

16 | Man 25 - 34 United States

17 | Man 25 - 34 Louisville

18 | Woman 25-34 A friend recommended

19 | Woman 25-34 A friend recommended

20 | Woman 25-34 A friend recommended

21 | Woman 25-34 A friend recommended

22 | Woman 25-34 A friend recommended

23 | Woman 25-34 A friend recommended

24 | Woman 25-34 friend recommended

25 | Man 25-34 friend recommended

26 | Woman 25-34 friend recommended

27 | Man 25-34 US.A

28 | Man 25-34 The United States

29 | Man 25-34 Singapore

30 | Man 25-34 Indonesia

31 | Woman 25-34 Yogyakarta

32 | Woman 18 - 24 Depok

33 [ Woman 25-34 Jakarta

34 | Man 18 - 24 Yogyakarta

35 [ Woman 25-34 Jakarta
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36 | Woman 25-34 Yogyakarta

37 | Man 25-34 Solo

38 | Woman 25-34 Jakarta

39 | Woman 18-24 Solo

40 | Woman 25-34 Solo

41 | Woman 25-34 Solo

42 | Woman 25-34 Semarang

43 | Woman 25-34 Yogyakarta

44 | Woman 25 - 34 Yogyakarta

45 | Woman 25 - 34 Yogyakarta

46 | Woman 25-34 Solo

47 | Man 25-34 Yogyakarta

48 | Man 18 - 24 Yogyakarta

49 | Man 25-34 Yogyakarta

50 | Woman 25-34 Yogyakarta

51 | Woman 18 - 24 Semarang

52 | Man 25-34 Semarang

53 | Woman 25-34 Yogyakarta

54 | Man 18 - 24 Yogyakarta

55 | Man 25-34 Solo

56 | Woman 18 - 24 Yogyakarta

57 | Man 25-34 Semarang

58 | Woman 25-34 Yogyakarta

59 | Woman 18 - 24 Bogor

60 | Woman 25 - 34 Yogyakarta

61 | Woman 25-34 Jakarta

62 | Woman 25-34 Yogyakarta

63 | Woman 25-34 Semarang

64 | Woman 25 - 34 Yogyakarta

65 | Woman 25-34 Yogyakarta

66 | Man 25-34 Indonesia

67 | Man 25-34 ameyican

68 | Woman 25- 34 american

69 | Man 25-34 Britain

70 | Woman 25-34 The United States

71 | Man 35-44 United States of
America

72 | Woman 18 -24 United States of
America

73 | Man 35-44 Australian

74 | Man 25-34 America

75 | Woman 35-44 New York, USA

76 | Man 18- 24 United States

77 | Woman 25-34 The United States of

America
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78 | Man 25-34 USA

79 | Man 18 - 24 New York in America
80 | Man 35-44 Jakarta

81 | Man 18 - 24 Covina

82 | Woman 18 - 24 Amarillo
83 | Man 25-34 America

84 | Man 25-34 Britain

85 | Woman 25-34 SISSETON
86 | Man 18 - 24 Seattle

87 | Woman 35-44 York

88 | Man 25-34 Avatar

89 | Man 25-34 American
90 | Man 25-34 American
91 | Man 35-44 American
92 | Man 35-44 American
93 | Man 25-34 Houston

94 | Man 25-34 US.A

95 | Man 25-34 US.A

96 | Woman 25-34 US.A

97 | Man 18 - 24 US.A

98 | Man 25-34 EE

99 | Man 18 - 24 Surabaya
100 | Other 56 - above Surabaya, Indonesia
101 | Woman 25-34 Central Java
102 | Woman 25-34 Yogyakarta
103 | Woman 25-34 Bogor

104 | Man 35-44 Yogyakarta
105 | Woman 25-34 Yogyakarta
106 | Woman 25-34 Semarang
107 | Woman 25-34 Yogyakarta
108 | Man 18- 24 Yogyakarta
109 | Woman 25-34 Yogyakarta
110 | Woman 25-34 Yogyakarta
111 | Woman 25-34 Yogyakarta
112 | Man 25-34 Yogyakart
113 | Woman 18 - 24 Yogyakarta
114 | Man 25-34 Jakarta

115 | Man 25-34 Yogyakarta
116 | Woman 25-34 Yogyakarta
117 | Man 35-44 Semarang
118 | Woman 18 - 24 Yogyakarta
119 | Man 25-34 Yogyakarta
120 | Man 25-34 Solo

121 | Woman 25-34 Solo

92



122 | Woman 18 - 24 Solo

123 | Man 25-34 Yogyakarta

124 | Woman 18 - 24 Bogor

125 | Woman 25-34 Semarang

126 | Woman 18 - 24 Singapore

127 | Man 18-24 Brazil

128 | Man 25-34 New London

129 | Man 25-34 Britain

130 | Man 25-34 Britain

131 | Man 18 - 24 Britain

132 | Man 35-44 United States

133 | Man 56 - above United States

134 | Man 35-44 United States

135 | Man 18 - 24 USA

136 | Woman 25-34 WEAVERVILLE

137 | Man 35-44 Hallstead

138 | Man 18 - 24 Britain

139 | Man 25-34 Britain

140 | Woman 25-34 Beaverville

141 | Man 25-34 City Of Commerce

142 | Man 25 - 34 The United States

143 | Man 25 - 34 The United States

144 | Man 35 -44 Facebook

145 | Man 35-44 Facebook

146 | Man 35-44 Facebook

147 | Man 25-34 americans

148 | Man 25-34 =6

149 | Man 25-34 Indonesia

150 | Woman 45 - 55 Surabaya

151 | Man 18 - 24 NTT

152 | Man 18-24 Italy

153 | Man 25-34 —X

154 | Man 25-34 India

155 | Man 45 - 55 Facebook

156 | Man 25-34 Facebook

157 | Man 25-34 Indonesia

158 | Woman 25-34 NTT

159 | Man 45 - 55 Hobart, Tasmania,
Australia

160 | Man 25-34 Colombia

161 | Man 25-34 Surabaya

162 | Man 45 - 55 Indonesia
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Have you ever used any
cryptocurrency website? both on-
chain or off-chain such as exchanges
(Binance, Coinbase, Ftx, Tokocrypto,
Indodax, etc).

Have you ever used
cryptocurrency? (either
transaction, exchange, or
investment)

How long have you been in
the Crypto world or have
been using Cryptocurrency?

1 Yes Yes More than a year (>1year)
2 Yes Yes More than a year (>1year)
3 Yes Yes More than a year (>1year)
4 Yes Yes More than a year (>1year)
5 Yes Yes More than a year (>1year)
6 Yes Yes More than a year (>1year)
7 Yes Yes More than a year (>1year)
8 Yes Yes More than a year (>1year)
9 Yes Yes More than a year (>1year)
10 | Yes Yes More than a year (>1year)
11 | Yes Yes More than a year (>1year)
12 | Yes Yes More than a year (>1year)
13 | Yes Yes More than a year (>1year)
14 | Yes Yes More than a year (>1year)
15 | Yes Yes More than a year (>1year)
16 | Yes Yes More than a year (>1year)
17 | Yes Yes More than a year (>1year)
18 | Yes Yes More than a year (>1year)
19 | Yes Yes More than a year (>1year)
20 | Yes Yes More than a year (>1year)
21 | Yes Yes More than a year (>1year)
22 | Yes Yes More than a year (>1year)
23 | Yes Yes More than a year (>1year)
24 | Yes Yes More than a year (>1year)
25 | Yes Yes More than a year (>1year)
26 | Yes Yes More than a year (>1year)
27 | Yes Yes More than a year (>1year)
28 | Yes Yes Less than a year (<lyear)

29 | Yes Yes More than a year (>1year)
30 | Yes Yes More than a year (>1year)
31 | Yes Yes Less than a year (<lyear)

32 | Yes Yes More than a year (>1year)
33 | Yes Yes Less than a year (<lyear)

34 | Yes Yes Less than a year (<lyear)

35 | Yes Yes Less than a year (<lyear)

36 | Yes Yes More than a year (>1year)
37 | Yes Yes More than a year (>1year)
38 | Yes Yes Less than a year (<lyear)

39 | Yes Yes Less than a year (<lyear)

40 | Yes Yes Less than a year (<lyear)
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41 | Yes Yes Less than a year (<lyear)
42 | Yes Yes More than a year (>1year)
43 | Yes Yes Less than a year (<lyear)
44 | Yes Yes Less than a year (<lyear)
45 | Yes Yes Less than a year (<lyear)
46 | Yes Yes Less than a year (<lyear)
47 | Yes Yes Less than a year (<lyear)
48 | Yes Yes Less than a year (<lyear)
49 | Yes Yes Less than a year (<lyear)
50 | Yes Yes Less than a year (<lyear)
51 | Yes Yes Less than a year (<lyear)
52 | Yes Yes Less than a year (<lyear)
53 | Yes Yes Less than a year (<lyear)
54 | Yes Yes Less than a year (<lyear)
55 | Yes Yes Less than a year (<lyear)
56 | Yes Yes Less than a year (<lyear)
57 | Yes Yes Less than a year (<lyear)
58 | Yes Yes Less than a year (<lyear)
59 | Yes Yes Less than a year (<lyear)
60 | Yes Yes Less than a year (<lyear)
61 | Yes Yes Less than a year (<lyear)
62 | Yes Yes Less than a year (<lyear)
63 | Yes Yes More than a year (>1year)
64 | Yes Yes Less than a year (<lyear)
65 | Yes Yes More than a year (>1year)
66 | Yes Yes More than a year (>1year)
67 | Yes Yes Less than a year (<lyear)
68 | Yes Yes More than a year (>1year)
69 | Yes Yes Less than a year (<lyear)
70 | Yes Yes More than a year (>1year)
71 | Yes Yes More than a year (>1year)
72 | Yes Yes More than a year (>1year)
73 | Yes Yes More than a year (>1year)
74 | Yes Yes More than a year (>1year)
75 | Yes Yes More than a year (>1year)
76 | Yes Yes More than a year (>1year)
77 | Yes Yes More than a year (>1year)
78 | Yes Yes Less than a year (<lyear)
79 | Yes Yes More than a year (>1year)
80 | Yes Yes More than a year (>1year)
81 | Yes Yes Less than a year (<lyear)
82 | Yes Yes Less than a year (<lyear)
83 | Yes Yes Less than a year (<lyear)
84 | Yes Yes Less than a year (<lyear)
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85 | Yes Yes Less than a year (<lyear)
86 | Yes Yes Less than a year (<lyear)
87 | Yes Yes More than a year (>1year)
88 | Yes Yes More than a year (>1year)
89 | Yes Yes Less than a year (<lyear)
90 | Yes Yes Less than a year (<lyear)
91 | Yes Yes Less than a year (<lyear)
92 | Yes Yes Less than a year (<lyear)
93 | Yes Yes Less than a year (<lyear)
94 | Yes Yes More than a year (>1year)
95 | Yes Yes More than a year (>1year)
96 | Yes Yes More than a year (>1year)
97 | Yes Yes More than a year (>1year)
98 | Yes Yes More than a year (>1year)
99 | Yes Yes Less than a year (<lyear)
100 | Yes Yes Less than a year (<lyear)
101 | Yes Yes Less than a year (<lyear)
102 | Yes Yes More than a year (>1year)
103 | Yes Yes Less than a year (<lyear)
104 | Yes Yes Less than a year (<lyear)
105 | Yes Yes More than a year (>1year)
106 | Yes Yes Less than a year (<lyear)
107 | Yes Yes Less than a year (<lyear)
108 | Yes Yes Less than a year (<lyear)
109 | Yes Yes Less than a year (<lyear)
110 | Yes Yes Less than a year (<lyear)
111 | Yes Yes Less than a year (<lyear)
112 | Yes Yes Less than a year (<lyear)
113 | Yes Yes Less than a year (<lyear)
114 | Yes Yes More than a year (>1year)
115 | Yes Yes Less than a year (<lyear)
116 | Yes Yes More than a year (>1year)
117 | Yes Yes Less than a year (<lyear)
118 | Yes Yes Less than a year (<lyear)
119 | Yes Yes Less than a year (<lyear)
120 | Yes Yes More than a year (>1year)
121 | Yes Yes Less than a year (<lyear)
122 | Yes Yes More than a year (>1year)
123 | Yes Yes Less than a year (<lyear)
124 | Yes Yes Less than a year (<lyear)
125 | Yes Yes Less than a year (<lyear)
126 | Yes Yes Less than a year (<lyear)
127 | Yes Yes More than a year (>1year)
128 | Yes Yes Less than a year (<lyear)
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129 | Yes Yes Less than a year (<lyear)
130 | Yes Yes Less than a year (<lyear)
131 | Yes Yes More than a year (>1year)
132 | Yes Yes More than a year (>1year)
133 | Yes Yes Less than a year (<lyear)
134 | Yes Yes More than a year (>1year)
135 | Yes Yes More than a year (>1year)
136 | Yes Yes More than a year (>1year)
137 | Yes Yes More than a year (>1year)
138 | Yes Yes More than a year (>1year)
139 | Yes Yes More than a year (>1year)
140 | Yes Yes Less than a year (<lyear)
141 | Yes Yes Less than a year (<lyear)
142 | Yes Yes Less than a year (<lyear)
143 | Yes Yes Less than a year (<lyear)
144 | Yes Yes Less than a year (<lyear)
145 | Yes Yes Less than a year (<lyear)
146 | Yes Yes More than a year (>1year)
147 | Yes Yes More than a year (>1year)
148 | Yes Yes More than a year (>1year)
149 | Yes Yes More than a year (>1year)
150 | Yes Yes More than a year (>1year)
151 | Yes Yes Less than a year (<lyear)
152 | Yes Yes More than a year (>1year)
153 | Yes Yes Less than a year (<lyear)
154 | Yes Yes Less than a year (<lyear)
155 | Yes Yes Less than a year (<lyear)
156 | Yes Yes Less than a year (<lyear)
157 | Yes Yes More than a year (>1year)
158 | Yes Yes Less than a year (<lyear)
159 | Yes Yes More than a year (>1year)
160 | Yes Yes More than a year (>1year)
161 | Yes Yes More than a year (>1year)
162 | Yes Yes More than a year (>1year)
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2 13/4/3{4/3(3[4|5|3|/4/3|4|4/3|3(3(4(3(3/4/3/3[3/4(3|4

2 13/3/4(3/3(4/3|3|{3|4|3|4|3[4/3|3(3(3(4(3[4/3/3(4|3|3

212131223 (4|3{4|4|/4/3|3|4|3|3|3(4(3(3|4/414/3/4(3|4

2 13/3|3|3(4(4(4/3|3(4|3|4|14,4(4(4|5|4(2]3]|2|2]3]3|3]|3

2 |14/4/5/5/5|5|5/5|5(5|5|4|5|4|5|5|5]|4|1|1|1|1(3|5|5|4

313/5/4|3{4|4|5/4|4|5|4|5|5|5(3(4|4|4(2]2|3|13|3|2]|3

313/3(4|2(4(4(2/4|3(4|4|3/4/3(4(3|3|4(2(2|2|1|3|4|3]|3

314/3/4(3(3|4/2(3|4(4(4|3|4|4(4(4/4|4/2[1]|2|2(3|3]|4|4

3|15/4/4|5(5{4|3[4|5(4|4|4|5|4|2|4|5|4|5/4|3|4(3/4|3|4

313/2/4|3(3|3|4/3|4(3|3|4|2|3(3(3|4|4(2|3|3(4/3/4|3]|3

31211/1{1/3(3(3|3|3|3|2|1|2|2(2|2(2|4(4(4(5/4/3|2|3|3

31212(2|2(2|2|2(2|2(2|2|2|22|2[4|4|4|4/4|4/4/3|/3|3]|3

311/3/4{2|5(5|/5[5[5|5|5|5|5|5|5|5|5|5(1(1({1[2]3|3|5|5

312/3/4|4|/3(5/5|4|5|3|5|4|4|5(4|4/3(1(3/4[2]2]4/3|5|4

3|14/4/4(4(4|4|3|4|4(4|4|4(14|14|/4(4/14(1/4|5|4|5(4(4]4|4

4 14/5/4|5/4]14|5|5|5|/4|5|/4|5|3|3|5[|5[1(2|5{4|2|4|5|4|5

4 |4|4141414|1414|4|4|4|4\/4(4(414141412]12|3|1(2(4|4]|4|4

4 |5(4/3|4/5|3(4|4(4|3|5/4/3|5(4|5|4|2[(4|3|5(3]4|5|4]|3

4 |3|5(2|4/4|3(4|3|5/4|4/3/4|5(43|2|2(4]2|4|3]4|3|3|5

4 |414141414|141414|4|4|14/4(4|5]4(4]14\12]5|4|4(4(4|4]/4|4

4 |414141414|13(4(3|4|4|5(4(4(41414]14\/214|5|4(4(4|4]/4|4

4 |4|4141414|134|4|3|4|4|/4|5(4(414]14|/2]4|5|4(4(4|4]/4|4
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4133433433343 /2|3|34(2/3[23]4|3/4(4/3(4/|4

4 |5(4(4)14/4|14/5|4|3|4|4|5(4(414|5]|4|12]2|1|1(2|4|5|4|4

4 |4|4141414|5|5|5|4|4|4/4/4|5(3[4|4|2(3|4|3(2]4]/4|4|5

513/3/2|2{3{3|3[3|4(3|3|3|3|3(3(3[3|3(2(2|3|3[4/3|3]|3

5 |5/4/4|2(4|4\/4/4|14(4|4|3|4|3|4(4[5(|3|/2(2|2|2(4]/4]4|4

5|4/4/4(4/4(3|4/3|2[3|3|3|4/4(4(3|3|3(2](2|2|2]4|3|5|5

514/3/3|3(3|3|3/4|4(4|4|3/4|3/4(4(4(3/4/3|4|4(4/3|5|4

513/4/4|5(5{4/4/5|3[5|3|4|2|4|1|5|4|3/4/5|4|4(4/3|5|4

5|1414/3|3(3{3|2(2|3[2|3|2|3|2(4(2|3|3(2]4]|2/3[4|3|3|2

5|4/3|5/4(4|4|5{4|4[5|5|4|5/4(5(5|4|3(4|3|4/(4/4/3|4|5

5|4/4/4(5/3(3[4(3|3|4/3|4|3[3[3|3(4(3(2(3[2(2]|4|5|4|5

5(3/4/3{4/3(3(4(4{4/3,3/4[3[3[4(3[4(3(3(4/4/3/4/4(3|4

51412/4\4(4|4(414|12(4|3|4(4|12|2|3(4(3|2(2|4|4(4/4/4|4

6 (5/5/4(3|4(4/4]|4|4|4|5|5|4|3|3|5(4(3(2(3[2[2]|4|4|5|5

6 |5/5|5|4(4|4|4|4|4/4|3|414/3(3(4|4|3(2(2|1|2]4|5|5]|5

6 |4/4/4\4(4|4|/4/4|5(4|3|4|4|4(4(4(4(3|2(2|1|2(4|5|4|4

6 |4/4/4|4(4|5(4|4|4(4|4|4|14|4|4(4]14(13/2(2|2|2(4|5]4|4

6 |5/4|4|4(4|4|4|5|4(4|4|4|5/4(4(4]4|3(2]2|1|2]4]|5|5]|5

6 |5/5|5(5(4|4|4|5|4|4|4|4\4/4(4(4]4|3(2]1]|2|2]4]/4|4]|5

6 |5/5|5|4(4|4|/4/4|4(5|3|3|3|4|3(4]4|3|1(2|2|2(4]/4|5|4

6 |4/4|/5|4(4|4|/4/4|5(4|4|4(14|4|3|5[5[|3|1(1|2|2(4]/4|4|4

6 |5/5|4|4(4|4|(4/4|4(4|4|5|4|4|3(4]4(3/2(2|1|2(4]/4]4|4
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6 |13/4/5(3(4(4(4/4|2(4|3|4|3|4|4(414|4/22|3|2(4|3]4|4

713/4/4(3/4(4/3|5|1|3|3|2|3[3|3(3(3(4(1/3|3[1(4/3(4/|4

7|14/5/5(4/4|5/5[5|3|5|5|4|5|5|5|5(5(4(2(2{1|1]4|5|5|5

713/4|/5/3(5(4|4/4|3|5|3|5|5/4(4(5|5|4(2]|2|1|2]4]4|5]|5

714142234 (4(4|4(4|4|4\4/4(4(4|4|14(212|2|3]43|4]|3

715/4/4|5/5(5|4/4|3[5|3|4|4|5|5(5|5|4(1|1|1|1(4]|4|5|5

714/3/4\4/5|4|(5/3|3(4|4|314/3(3(3|4|4(2|1|1(2]4]/4|3]|3

714/3/3\4(4(3/4/3|3(4|3|4|3|4(4(3|3|4/2(3|2|1(4|3]4|4

71414/4(4(4(4/3/3|1(4(4|2|3|3|4(3[4|4/1]1|1|2(4/4]4|4

7 14/5/4|4(4|4|5/4|4(4|3|3|4/4(4(3|3|4(4/4|3/3[4/4|4|5

714/5/4|5(4|5(4(4|2(4|4|34,4(4/4(4|4(2]|1]|2|2]4]|4|5|5

8 (5/4/414/2(3(2(3{2/3/3|4|3|3[4(3[3(4(3/4/3/4(4/3(4/|4

8 |4/4/4\4(4|4\/4/4|14(4|4|4(14|14|3|5(4(4/2(2|2|2(4|5|4|4

8 |4/5/5(4(4(4/4|4|4(3|414|5|4(4|5(4(4122|2|2(4/4]4|4

8 |4/4|4|4(4|4|5|4|5|5|4|4|14/4(4(5|5|4(22]|1|2|4]|4|4]|5

8 |5/5|5|5(5(4|4|4|4/4|3|3|4\4(4(4|4|4(2]1]|2|2]4]/4|4]|5

8 |4/4|4|4(4|4|5|4|4(4|4|4|14/4(4(5|4|4(2]1]|2|2]4]4|4]|5

8 |4/4/4\4(4|4|5/4|4(4|3|4|4|4(4(3(4(|4/12(2|1|2(4|5]4|4

8 |14/5/4|4(4|4\/4/4|14(4|3|4(14|4|3(4(5(|4|1(2|2|2(4]/4]4|4

8 |5/5|4|4(4|4|4|5|5|4|4|4|4,3(|3(4|4|4(2]2|1|2]4]|5|5]|5

8 |5/5|5|4(4|4|4|4|4(4|5|4 4444|414 (2]2]|2|2]4]|5|5]|5

9 14/4/4(4(4|5|5|5|5(5(4|4|4|4|4(4]4|4/22|2|2(4|5|4|4
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9 14/4/4\4/5(4|4|4|4(4|4|5|14\4(4(4|5|4(2]2]|1|2]4]4|4]|5

914/4/4(4(4|4|/4/4|5(5|4|4|4|4|4|5|5|4|2]1|2|2(4|5|4|4

914/4/4(4(4|5|/5/5|5(4|4|4|4|3|3(4]4|4/2]1|1|2(4]/4]4|4

9 14/5/4|5(5|5|5[5|2(5|2|5]|5|5|5|5|5|5|2]|2|1|1({4|5|5|4

913/3/3{4(5(5/4/5|3(4|5|3|3|3|2(4|5|5/13|3|2(4]/4|5|4

9 14/5/5(4(4|4|/4/4|4(4|4|5|5|5|5(4]4|5|2|1|2|2(4]/4]|4|4

9 14/5/5|5(5|5|5[5|5(5|4|414|3|3(4|4|5/2[2|1|2(4]/4|5|4

9 |5/5/5|5(5|5|5[5|5[5|5|5|5|5[5(5|5|1|5|5|5|5|5|5|5]|5

9 |5/5/5|5(5{5|5[5|5[5|5|5|5|5[5(5|5|1|5]|5|5|5[5|5|5]|5

1[{5(5|/5[5|5[5|5{5|5|5[5|5|5|5|5|5[5|1|5([5|5|5|5|5|5]|5

1[{5(5|/5/5/5[5|5(5|5|5[5|5|5|5|5|5[5|1|5(5|5|5|5|5|5]|5

1|{5(5|5/5/5[5|5[5[5|5|5|5|5|5|5|5[5|1|5[5[5|5|5|5]|5]|5

1[{5(5|/5/5/5[5|5([5|5|5[5|5|5|5|5|5|5]|1|5[5[5|5|5|5|5]|5

1|5(5|/5/5/5[5|5(5|5|5|5|5|5|5|5|5|5|1|5[5|5|5|5|5|5]|5

1[{5/5/5/5/5/5|5[5|5|5[5|5|5|5|5|5|5|1|5[5|5|5|5|5|5]|5

1|{5(5|/5/5/5|/5|5([5|5|5|5|5|5|5|5|5|5|1|5[5|5|5|5|5|5]|5

11(5/1]1/5[5|5(5|1|5|5|5|5|5|5|5|5|1|5[5]|5|5|5|5|5]|5

14(5/4/2/4/4|3(1|4|3|5|4|4|4|5(2|3|2|2(2|3|1|5(4/4|3
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1|4(5|/5/4/4|5|/4(4|1\/4|3|3|4|4|4\(4/4|2|4|5/4|4|5|4/4]5

1[5(4|/4/5/5/4|5(4|4|5|4|5|4|4|5|4|5|2|2(2]|1|2|5|4]4]5

1|alalal5lalals|alalal3]alalalala]5|2]3][3]2]3][5/4(4]4

1/5/4/3/4|3/4|5/4/3|4|5|4/3|5|5|5/4/3|3/4/2|4|5|5|3|4

1|5(3|4/3/5/4|3(4[5(3|5|4{3|5/4|5[5[3|2[(4|5|3|5(|4|3|4

1/5/5/5/5/4/5/2({3|3|3|{3|4(3|3|3|3|3|3|4|/4,3|5|5|5|5]|5

1(5(4|/4/5/4/3|4{4|3|3/4|3|3|3|4(4[3|3|1(1(2]2|5|4|5]|5

1|5|5/5/5|5|4(4(4|5|5|4|4|4|4/4|4|3|3|2|2|2|/2|/5|4|5]|5

1|5(4|4/5/5|5|5(4|5|5|4|4|4|4|4/4|3|3|2(2]2|2|5|5|5]|5

1|5(5|5/5/5[4|4(4|4/4/4|4(4|5|4|/4(413|2(2]2|2|5|4/4]5

1|5(5|5/4|5|4|4(4|4|4|4|4|4|5(/4/4|5|3|2(2|2|2|5|4]4|4

1|4(4|/4/4/4/4|/4/4|5|/4|5|5|4|43/4]4|3|2[1|1|2(5|5|5|4

1|5(5|5/4|(4|4|4(4|4|4/4|4|4|4|13|5]4(3|2(2]2|2|5|5|5]|5

1|4(4|/4/4|/5|4|4(4|4|4|4|4|4|14(4/4/14|3/12(2|2|1|5|5|4|4

1|5/5/5/4|4|5|5(5|5|5|5|44|4|/4]|4|3|3|2|2|1/2|5|4|5]|5
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1|5(5|/4/4/4/4|4(4|4|/4/4|5|4|4|/4\3|3[3|2(2]2|2|5|5|5]|5

1|4(4|/4/4/4/4|5/4|4|4|3|4|4|43|5|5(3|2(2|2|2(5|4]4|4

1[5/5/5/5|/5|5|5(5|3[5(3|5[|5|4|5|5|5|4|1|2|/22|5|5|5]|5

1|4(4|/4/3/4|5|/4(4(4|3|3|4|3|4(4/4/4|4/2(2|2|2|5|3|4|4

1|4(4|3/3|5|5|4(4[4(4|5|4|4|4/3|5[4(4|12[2|3|2|5|5|5|4

15/4/4/5|/5/5(/4(5/2[3|3|2[3|4/4|5|5|4|2|2,3|2|5|5|4]|5

1[5(5|5[5/4[3|2{4|1(4|4|4|4|4|4(4/4|411(1]1]|2|5|4/4]|5

1(5(4|4/4/4/4|4(4|4|/5/3|4(4|3|3|5[|5|4|2(1(2|2|5|5/4]|5

1|4(4|4/4\4|5|4(4|4|4|4|4|4|4,3/4|5(|4/2(2|2|2|5|4]4|4

1|4(4|4/4/4|5|4(4|4(4/4|4(4(4(4/3414|12(2|1|2(5(|4]4|4

1|4(4|/4/4/4|4|/4/5|4|4|4|4|4|4/4/4|5|4(12(2|1|2|5|5|4|4

1|4(4|5/4|4|4|4(4|4|4|4|4|4|4|5/44|4/2(2]|2|2|5|4]4]4

1|4(4|4/4\/4|4|/4(4|4|4|4|4|4|5(4/414]|411/1|1|2|5|5|4|4

1|5(5|/4/4/4/4|4(4|4|/4/4|4|5|4|4\/44|4|2(1]1]|1|5|5|5]|5

1|4(4|4/4/4|4|/4|5|4|4|4|4|4(4,3|/44(|4/2(2|1|2(5|4]4|4
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1|4(4|4/4/4|4|/4(4|4|5|4|4|4|4(4\/4/14|4/2(2|2|2|5|5]4|4

1|4(4|4/4|/5|4|4(4|4|4|4|4|4|4/4/4/4]4/2]1|1|1(|5|5|5|4

1|4(4|/414/4|5|4(4|4|4|4|4(|4|4(4/4/14|4/2(2|1|2(5(|4]4|4

1|5(5|5/4|/4|4|4(4|5|/4|4|4|4|4|4|/4|5|4|1(1]2]|2|5|5|5]|5

1|4(4|/4/4/4|4|4/4[4(4/4|5|5|5|5|/4(4(4|12(2|2|2|5|4]|4|4

1|4(4|4/4\/4(4|4/4|4|4/4|4|4|4(4|/5/4|411(1]2|2(5|5|5/|4

14(4|/4/4,4/5|5(5|5|5(4(4|3|3|4(4[4|412(2]1|2|5|5]4]|5

1|4(4\4/4|/4|5|4(4|4|4|5|4|4|4/4|13[|3|4|12(2|1|2(5|5|4|4

1|4(4|4/4|5|4|4(4|4|4/4|3|3|3|4|5|5[|4/2[1|1|2(5(|4]|4|4

1|4(4|4/4/4|5|4(4|4|4/4|4(4|4(4/5(41412(2]|2|2(5|4]4|4

1|4(4|/4/4/4|5|5(4|4|4|4|3|3|4(4\/4/4|4/2]1|1|2|5|5|4|4

1|4(4|/4/4/4|4|14|5|5|5|4|4|4|4(4\/4/4|4/2(2|2|2|5|4]4|4

1|4(5|/5/5/4|4|4(4|4|5|5|4|4|4|4\4|3|4|2(2]2|2|5|5|5]|5

1[{5(5/5/3|/5[5|5(5|3|5[5|5|4|5|5|5|5|5|1(2|1|1|5|4|5]|5

1[5(5|/5/5/5[5|5(5|5|5|5|5|5|5|5|5|5|5|1(1|1|1|5|4|5]|5
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1/5/4/4/5|/5/4(4/5/3|5|3|5|4|5|5|4|5/5|2|1|1|1|5|4|5|4

1[3({5/5/5/5[4|5(5|2|5[4|5|5|5|5|5|5|5|2(1]|1|2|5|5]4]|5

14/4/5/4|5/5|5[5/4|5|5|5|5|5|5|5|5|5|2|1|1|2|5|5|4]|4

1[5/5/5/3|5/5|5(5[5[5|5|5[5|5|5|5|5|5|1|1|1/1|5|5|5]|5

114(4|/4/5/5/5|5([5{4|5|5|5|{5|5|5|5[5[5|1(1|2|1|5|5|5]|5

1|{5(5|/5/5/5{5|5[5|5|5[/5|5|5|5|5|5[5|5|1[1]1|1|5|5|5]|5

1|4(4\/4/4,4/4|5/4|4|4/4|4|4|4|3|/4[5|5/12(2|2|1(5(|4]4|4

1|4(4|/4/4/4|5|5(5|5|5|5|4(4|4/4/4/4|5|12[1|1|2(|5|4|4|4

1|4(4|4/4\4|4|/4/4|4|4|5|4(4|4/4|/5]4|5/1(1|2|2(5|5]|4|4
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