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MOTTO 

 

 

 

“Find joy in everything, even in the most mundane situation. Be 

grateful, for every moment is precious. And even in the worst, 

remember that everything happens for a reason.” 



 

 

iii 

 

DAFTAR ISI 

 

HALAMAN PERSETUJUAN PEMBIMBING ........................................................... i 

HALAMAN PENGESAHAN SKRIPSI......................................................................ii 

LEMBAR PERNYATAAN ........................................................................................ iii 

KATA PENGANTAR ................................................................................................ iv 

MOTTO .................................................................................................................... viii 

DAFTAR ISI ............................................................................................................... iii 

DAFTAR TABEL ....................................................................................................... vi 

DAFTAR GAMBAR ................................................................................................. vii 

BAB I ........................................................................................................................... 1 

PENDAHULUAN ....................................................................................................... 1 

1.1  Latar Belakang Masalah ................................................................................ 1 

1.2 Rumusan Penelitian ....................................................................................... 8 

1.3 Batasan Penelitian ......................................................................................... 9 

1.4 Tujuan Penelitian ........................................................................................... 9 

1.5 Manfaat Penelitian ......................................................................................... 9 

1.5.1 Manfaat Teoritis ................................................................................... 10 

1.5.2 Manfaat Praktis .................................................................................... 10 

BAB II ........................................................................................................................ 11 

TINJAUAN PUSTAKA ............................................................................................ 11 

2.1 Landasan Teori ............................................................................................ 11 

2.1.1 Keputusan Pembelian ........................................................................... 11 

2.1.2 Ekuitas Merek (Brand Equity) ............................................................. 11 

2.1.3 Kesadaran Merek (Brand Awareness) ................................................. 13 

2.1.4 Asosiasi Merek (Brand Association) ................................................... 15 

2.1.5 Persepsi Kualitas (Perceived Quality) ................................................. 16 

2.1.6 Loyalitas Merek (Brand Loyalty) ......................................................... 17 

2.2 Penelitian Terdahulu dan Acuan ................................................................. 20 

2.3 Kerangka Penelitian .................................................................................... 22 

2.4 Pengembangan Hipotesis ............................................................................ 23 



 

 

iv 

 

2.4.1 Pengaruh Kesadaran Merek terhadap Keputusan Pembelian pada 

Tokopedia ........................................................................................................... 23 

2.4.2 Pengaruh Asosiasi Merek terhadap Keputusan Pembelian pada 

Tokopedia ........................................................................................................... 24 

2.4.3 Pengaruh Persepsi Kualitas terhadap Keputusan Pembelian pada 

Tokopedia ........................................................................................................... 25 

2.4.4 Pengaruh Loyalitas Merek terhadap Keputusan Pembelian pada 

Tokopedia ........................................................................................................... 25 

BAB III ...................................................................................................................... 26 

METODOLOGI PENELITIAN ................................................................................. 26 

3.1 Teknik dan Prosedur Pengumpulan Data .................................................... 26 

3.1.1 Desain Penelitian .................................................................................. 26 

3.1.2 Objek Penelitian ................................................................................... 27 

3.1.3 Subjek Penelitian .................................................................................. 29 

3.2 Metode Pengambilan Sampel ...................................................................... 30 

3.3 Definisi Operasional Variabel ..................................................................... 32 

3.4 Metode Pengujian Instrumen ....................................................................... 34 

3.4.1 Goodness of Fit–Outer Model .............................................................. 34 

3.4.2 Goodness of Fit–Inner Model .............................................................. 38 

3.5 Metode Analisis Data .................................................................................. 39 

BAB IV ...................................................................................................................... 42 

ANALISIS DATA DAN PEMBAHASAN ............................................................... 42 

4.1 Karakteristik Demografis Responden.......................................................... 43 

4.1.1 Deskripsi profil responden berdasarkan usia ....................................... 43 

4.1.2 Deskripsi profil responden berdasarkan jenis kelamin ........................ 44 

4.1.3 Deskripsi profil responden berdasarkan domisili ................................. 45 

4.1.4 Deskripsi profil responden berdasarkan pekerjaan .............................. 46 

4.1.5 Deskripsi profil responden berdasarkan produk yang paling sering 

dibeli....................................................................................................................46 

4.1.6 Deskripsi profil responden berdasarkan pendapatan per bulan............ 47 

4.2 Analisis Hasil Pengujian Hipotesis dengan PLS ......................................... 48 

4.2.1 Merancang Model Struktural Penelitian .............................................. 48 

4.2.2 Evaluasi Measurement (Goodness-of-Fit–Outer Model) ..................... 49 



 

 

v 

 

4.2.3 Evaluasi Model Struktural (Goodness-of-Fit–Inner Model) ................ 56 

4.2.4 Pengujian Hipotesis .............................................................................. 57 

4.3 Pembahasan Hipotesis ................................................................................. 68 

4.3.1 Pengaruh Kesadaran Merek terhadap Keputusan Pembelian............... 68 

4.3.2 Pengaruh Asosiasi Merek terhadap Keputusan Pembelian .................. 70 

4.3.3 Pengaruh Persepsi Kualitas terhadap Keputusan Pembelian ............... 71 

4.3.4 Pengaruh Loyalitas Merek terhadap Keputusan Pembelian................. 72 

BAB V ........................................................................................................................ 74 

PENUTUP .................................................................................................................. 74 

5.1 Kesimpulan .................................................................................................. 74 

5.2  Implikasi Manajerial .................................................................................... 76 

5.3 Keterbatasan Penelitian ............................................................................... 79 

5.4 Saran untuk Penelitian Selanjutnya ............................................................. 80 

DAFTAR PUSTAKA ................................................................................................ 81 

LAMPIRAN ............................................................................................................... 85 

 

  



 

 

vi 

 

DAFTAR TABEL 

 

Tabel 2.1 Penelitian Terdahulu...................................................................................20 

Tabel 3.1 Tabel Skala Likert.......................................................................................27 

Tabel 3.2 Definisi Operasional Variabel....................................................................32 

Tabel 4.1 Profil Responden berdasarkan Usia............................................................44 

Tabel 4.2 Profil Responden berdasarkan Jenis Kelamin............................................45 

Tabel 4.3 Profil Responden berdasarkan Domisili.....................................................45 

Tabel 4.4 Profil Responden berdasarkan Pekerjaan...................................................46 

Tabel 4.5 Profil Responden berdasarkan Produk yang Paling Sering Dibeli pada 

Tokopedia...................................................................................................................47 

Tabel 4.6 Profil Responden berdasarkan Pendapatan Per Bulan................................48 

Tabel 4.7 Nilai Outer Loading....................................................................................50 

Tabel 4.8 Nilai AVE (Average Variance Extracted)..................................................51 

Tabel 4.9 Nilai Fornell-Larcker Criterion..................................................................52 

Tabel 4.10 Nilai HTMT (Heterotrait-Monotrait).......................................................53 

Tabel 4.11 Nilai Composite Reliability dan Cronbach’s Alpha.................................54 

Tabel 4.12 Nilai VIF...................................................................................................55 

Tabel 4.13 Nilai R-square...........................................................................................56 

Tabel 4.14 Nilai f-square............................................................................................57 

Tabel 4.15 Hasil Path Coefficient...............................................................................59 

Tabel 4.16 Nilai  Q-square.........................................................................................62 

Tabel 4.17 Tabel Mean Variabel Kesadaran Merek...................................................63 

Tabel 4.18 Tabel Mean Variabel Asosiasi Merek......................................................64 

Tabel 4.19 Tabel Mean Variabel Persepsi Kualitas....................................................65 

Tabel 4.20 Tabel Mean Variabel Loyalitas Merek.....................................................67 

Tabel 4.21 Tabel Mean Variabel Keputusan Pembelian............................................68 

 

 



 

 

vii 

 

DAFTAR GAMBAR 

 

Gambar 1.1 Hasil Penelitian Preferensi Saluran Pembelian Pasca-Covid-19..............3 

Gambar 1.2 Penggunaan Layanan Belanja Kebutuhan Online Sebelum & Saat 

Pandemi Covid-19........................................................................................................5 

Gambar 2.1 Awareness Pyramid.................................................................................13 

Gambar 2.2 Loyalty Pyramid......................................................................................19 

Gambar 2.3 Kerangka Penelitian................................................................................23 

Gambar 3.1 Logo Tokopedia......................................................................................28 

Gambar 4.1 Path Model..............................................................................................49 

Gambar 4.2 Model Hubungan antar Variabel Hasil Penelitian..................................62


