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ABSTRACT

The main purpose of this research is to know about the relation between
creative economy development with economic performance in Indonesia. Creative
economy development is measured with its GDP, number of workforce, and value
of export, while economic performance is measured by Indonesia annual GDP.
Secondary data from various sources are used to analyze the relation between these
two variables.

The results show that GDP of creative economy, number of creative
economy workforce, and value of creative economy export in Indonesia have
positive relationship with economic performance. According to Pearson correlation
coefficient, method used in this research, creative economy development has strong
positive association with economic performance. The result of this research can
help the investor to make consideration on investing in Indonesia growing creative
economy sector.

Keyword: Creative economy, creative industry, GDP, workforce, export value,
economic performance
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