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ABSTRAK

Belanja saat ini adalah kombinasi aspek hedonik dan fungsional. Pada jaman
dahulu, belanja hanya untuk memenuhi kebutuhan sehari-hari. Seiring dengan
perkembangan fasilitas komersial yang mewadahi kegiatan perdagangan Kini
mendapat sentuhan gaya hidup urban. Perkembangan fasilitas komersial tidak
hanya pada tingkatan pasar tradisional saja, tetapi sudah memasuki berdirinya mal
dan pusat perbelanjaan. Terdapat dua dimensi penilaian konsumen berdasarkan
motivasi berbelanja khususnya konsumen di Yogyakarta saat ini yaitu penilaian
konsumen yang fokus pada manfaat nyata ketika berbelanja (utilitarian), dan
munculnya penilaian konsumen hedonik (hedonic). Kesenangan (pleasure)
mempengaruhi penilaian konsumen utilitarian dengan memfasilitasi kemudahan
pencapaian tugas berbelanja, di sisi lain gairah (arousal) mempengaruhi penilaian
konsumen hedonik dengan membuat suatu tempat menjadi atraktif untuk
berbelanja. Soundscape sebagai pendukung kenyamanan suara digunakan untuk
meningkatkan daya tarik pengunjung mal. Soundscape yang melebihi ambang batas
kebisingan akan menjadi polusi bunyi. Komite Nasional Penanggulangan
Gangguan Pendengaran dan Ketulian sudah melakukan penelitian di tempat hiburan
anak pada mal-mal di 16 kota besar di Indonesia. Hasilnya, kebisingan fasilitas
bermain anak-anak di mal telah mencapai 94,4 — 128 dB. Selain menimbulkan
gangguan psikologis, kebisingan juga menyebabkan gangguan fisik dalam jangka
waktu tertentu. Manifestasinya mulai dari berkurangnya pendengaran hingga
ketulian. Penelitian ini ingin melihat pengaruh soundscape mal di Yogyakarta
terhadap durasi berbelanja konsumen hedonik dan konsumen utilitarian, serta
melihat apakah dampak negatif soundscape yang berlebih dirasakan oleh
pengunjung mal di Yogyakarta. VVariabel dalam penelitian ini adalah independent,
dependent, dan mediating variable (variable yang menjembatani). Elemen
soundscape (human movement, voice and instrument, electro-mechanical) di dalam
mal digunakan sebagai variabel independent. VVariabel dependent dalam penelitian
ini adalah lama berbelanja di dalam mal. Elemen soundscape di dalam mal mungkin
akan mempengaruhi emosi pengunjung (pleasure dan arousal), dan hasil dari emosi
tersebut akan berpengaruh kepada lama berbelanja. 61 kuesioner disebarkan di titik-
titik tertentu pada mal Ambarrukmo Plaza dan mal Malioboro. Setelah disebarkan,
data diterima dan dianalisa. Hasilnya tidak semua elemen soundscape dapat
berpengaruh terhadap durasi berbelanja pelaku konsumen hedonik dan semua
elemen soundscape tidak berpengaruh terhadap durasi berbelanja pelaku konsumen
utilitarian. Berdasarkan waktu lama berbelanja juga ditemukan pengunjung tidak
merasakan dampak negatif dari soundscape yang berlebihan.

Kata kunci : soundscape, shopping mal, perubahan budaya berbelanja , penilaian
berbelanja konsumen , peraturan kesehatan.



ABSTRACT

Shopping nowadays is a combination of hedonic and utilitarian. Back then,
shopping in traditional markets only to meet daily needs. Along with the
development of commercial facilities that accomodate trade activities now got a
touch from urban lifestyle. The development of commercial activites not only at the
level of traditional markets, but already in the phase began to enter the scope of the
establishment of modern malls and shopping centers. There are two distinct
dimensions to today's consumer shopping value based on their shopping motivation
in Indonesia : consumer value that focus on tangible benefits when shopping
(utilitarian), and the emergence of hedonic consumer value. Pleasure affects
utilitarian consumer judgment by facilitating ease of attainment of shopping tasks,
on the other hand arousal affects the assessment of hedonic consumers by making
a place attractive to shopping. Soundscape as a supporter of sound comfort is used
to enhance the attraction of visitors to visit. Soundscapes that exceed the noise
threshold will certainly be noise pollution. The National Committee for Hearing
Loss and Deafness has conducted research on children's entertainment venues in
malls in 16 major cities in Indonesia. As a result, the noise of children's play
facilities in the mall has reached 94.4 - 128 dB. In addition to causing psychological
disturbance, noise also causes physical disturbance in a certain period of time. The
manifestations ranging from reduced hearing to deafness. This research would like
to see the influence of soundscape mall in Yogyakarta on the duration of shopping
of hedonic consumers and utilitarian consumers, and to see whether the negative
impact of excessive soundscape is felt by mall visitors in Yogyakarta. The variable
used on this research are independent, dependent, and mediating variable.
Soundscape elements (human movement, voice and instrument, electro-
mechanical) in the mall are used as independent variables. Dependent variable in
this research is time spent shopping in mall. The soundscape element in the mall
may affect consumer emotion (pleasure and arousal), and the result of that emotion
will affect the length of the shopping. About 61 questionnaires were distributed at
certain points in Ambarrukmo Plaza mall and Malioboro mall. Once distributed,
data is received and analyzed. The result is that not all soundscape elements can
affect the duration of shopping for hedonic consumer and all soundscape elements
have no effect on the duration of consumer utilitarian consumer spending. Based
on the long time of shopping also found the visitors did not feel the negative impact
of the excessive soundscape.

Keywords: soundscape, shopping malls, shopping cultural change, consumer’s
shopping value, health regulation.
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