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INTISARI

Penelitian ini bertujuan untuk melihat pengaruh brand characteristics, company
characteristics, consumer-brand characteristics terhadap kepercayaan konsumen
pada merek. Dengan menggunakan analisis regresi linear berganda. Data yang
digunakan dalam penelitian ini adalah data primer dengan menggunakan daftar
perlanyaan atau kuesioner. Kuesioner yang diedarkan berjumlah 150 kuesioner.
Penelitian ini menyimpulkan bahwa brand characteristics (brand predictability
dan brand competence), company characteristics (company reputation),
consumer-brand characteristics (brand satisfaction) berpengaruh pada frust in

brand.

Kata Kunci: brand charakteristics, company characteristics, consumer-brand

characteristics dan trust in brand.




ABSTRACT

This study aims to see the influence of brand characteristics, company
charcteristics, consumer-brand characteristics. Using multiple linear regression
analysis. The data used in this study is the primary data using questionnaires or
questionnaires. The questionnaire was circulated questionnaires totaled 150. This
study concluded that brand characteristics (brand predictability and brand
competence), company characteristics (company reputation), consumer-brand

characteristics (brand satisfaction) influence the trust in a brand .

Keywords: brand charakteristics, company characteristics, consumer-brand

characteristics dan trust in brand.
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