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IMPLEMENTASI THE THEORY OF PLANNED BEHAVIOR TERHADAP
PERILAKU PEMBELIAN PRODUK KOSMETIK RAMAH

LINGKUNGAN

INTISARI

Penelitian in1 menjelaskan tentang perilaku pembelian ramah lingkungan terhadap
produk kosmetik ramah lingkungan, dengan menggunakan model The Theory of
Planned Behavior sebagai landasan teoritis. Data yang diolah dalam penelitian ini
berjumlah 275 responden dan hasil dianalisis menggunakan program SPSS 23.0.
hasil menunjukkan bahwa behavioral belief berpengaruh secara positif terhadap
attitude, normative belief memiliki pengaruh positif terhadap subjective norms
dan control belief berpengaruh secara positif terhadap perceived behavioral
control. Green purchase intention secara simultan dipengaruhi oleh ketiga
prediktor attitude, subjective norms dan perceived behavioral control. Secara
parsial, attitude memiliki pengaruh paling besar terhadap green purchase
intention. Hasil menunjukkan bahwa green behavior dipengaruhi secara positif
oleh perceived behavioral control dan green purchase intention. Efek mediasi dari
green purchase intention ditemukan antara perceived behavioral control terhadap
green behavior. Hasil analisis ANOVA menunjukkan bahwa perbedaan variasi
dalam kelompok jenis kelamin, usia dan pendapatan perbulan memiliki pengaruh
terhadap control belief. Perbedaan variasi pada kelompok pendapatan perbulan
turut mempengaruhi normative belief.

Kata Kunci: Green Behavior, Kosmetik ramah lingkungan, Green Purchase
Intention, efek mediasi, Theory of Planned Behavior.



ABSTRACT

This study aims to explain Green Purchase Behavior toward Green Cosmetic
products using The Theory of Planned Behavior as theoretical foundation. A
survey was conducted using a sample of 275 respondents and results are analyzed
with SPSS.The results show that behavioral belief would positively affect attitude,
Normative beliefs would positively influence subjective norms and control beliefs
would positively affect perceived behavioral control. Green Purchase Intention
were simultaneously affected by Attitude, Subjective Norms as well as Perceived
Behavioral Control. On top of that, Attitude was found as the strongest variable
that affect Green Purchase Intention. The results also indicate that both Green
Purchase Intention and Perceived Behavioral Control demonstrated significant
relationship toward Green Behavior. Additionally mediating effect of Green
Purchase Intention was found between Perceived Behavioral Control toward
Green Behavior. significant difference among the variance of different gender,
age and income groups towards control belief. In addition, there is potential
difference among different income groups that affect normative belief.

Keywords: Green Behavior, Green Cosmetics, Green Purchase Intention,
Mediation Effect, Theory of Planned Behavior.
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