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INTISARI 
 

Penelitian ini bertujuan untuk menguji pengaruh proses wawancara yang 

dipersepsikan pada komitmen afektif profesional dengan menggunakan model 

penelitian yang dikembangkan oleh Muthukumaran (2014), Ansari (2011) dan 

Bagraim (2003). Variabel-variabel yang digunakan adalah persiapan pra-

wawancara, proses wawancara, proses penawaran, dan komitmen afektif 

profesional. Proses wawancara di Sinode GMIT, Kupang, NTT merupakan fakta 

yang menarik, sehingga dilakukan penelitian untuk mengetahui pengaruh proses 

wawancara pada komitmen afektif profesional. 

Penelitian ini dilakukan dengan menggunakan metode survei berupa 

kuesioner yang dibagikan pada 86 orang responden atau pendeta jemaat di Sinode 

GMIT, Kupang, NTT. Untuk menguji tingkat persepsi pendeta pada variabel-

variabel inti digunakan analisis One Sample t-Test. Sedangkan analisis pengaruh 

variabel independent: persiapan pra-wawancara, proses wawancara, proses 

penawaranpada variabel dependent: komitmen afektif profesional, perhitungan 

data dilakukan dengan menggunakan multiple linear regression. Kedua jenis 

analisis tersebut dilakukan dengan alat bantu SPSS Statistic Version 23rd.  

Hasil penelitian menunjukkan bahwa pendeta jemaat sungguh-sungguh 

memperhatikan aspek-aspek: persiapan pra-wawancara, proses wawancara, proses 

penawaran, dan komitmen afektif professional yang ditunjukkan nilai-nilai mean 

yang lebih besar dari 3. Untuk analisis pengaruh proses wawancara yang 

dipersepsikan pada komitmen afektif profesional, diperoleh hasil bahwa proses 

wawancara memiliki pengaruh sebesar 5.5% terhadap komitmen afektif 

profesional dan terdapat satu variabel yang mempengaruhi, yaitu: proses 

penawaran.  

 

Kata kunci: persiapan pra-wawancara, proses wawancara, proses penawaran, 

dan komitmen afektif profesional 
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ABSTRACT 
 
 

This study aimed to examine the influence of the interview process 

perceived on the affective professional commitment using research model 

developed by Muthukumaran (2014), Ansari (2011) and Bagraim (2014). 

Variables used were pre-interview arrangement, interview process, offer process, 

and affective professional commitment. The interview process at GMIT Synod, 

Kupang, NTT was an interesting fact, it was necessary to conduct a research in 

determining the influence of interview process on affective professional 

commitment. 

 This research was conducted by using a survey method in questionnaire 

form towards 86 respondents or pastor of the church in the GMIT Synod, Kupang, 

NTT. To test the perception of pastors on the core variables, it was used 

analytical One Sample t-Test. While the analysis of the influence of the 

independent variables: pre-interview arrangement, interview process, and offer 

process on the dependent variable: affective professional commitment, the data 

calculation was completed by using multiple linear regression. Both types of 

analysis performed with SPSS Statistics Version 23rd. 

The results showed that in earnest the parish pastor gave attention to the 

following aspects: pre-interview arrangement, interview process, offer process, 

and affective professional commitment as shown by mean value more than 3. For 

the analysis of the influence of the interview process perceived on affective 

professional commitment, the result that the interview process had the effect of 

5.5% against the affective professional commitment, and there was one variable 

that affects, namely: the offer process. 

 

Keywords: pre-interview arrangement, interview process, offer process, and 

affective professional commitment 
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